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- Btate of the Nation’s Hconomy: 
Up 
; Toot. SHrpments—Totaled $95 mil- 
4 Mon in March, slightly above the 
2 January-February average. Incom- 
ing orders, however, continued to 
' lag, and backlogs dropped to the 
' lewest point since March, 1950. 
Business INpex — Physical vol- 
ume of business in last week re- 
ported advanced to 97.8 from 97.2 
of the 1935-39 base index, accord- 
_ ing to Barron’s. 
+ Pramsary Prices — Advanced 0.3 
Si crcent to 111.3 of the 1947-49 aver- 
ie age in last week surveyed by Bu- 
’ reau of Labor Statistics—the high- 
- est level since September, 1952. _ - 
Bustness Famwures— Totaled 229 
' in last week reported, . compared 
_ with 198 in the preceding week and 
"1459 a@ year earlier, according to 
Dun & Bradstreet. 
s Coprprr Use—March orders were 
the best in nine months and ship- 
ments the highest since October. 
Copper stocks were reduced in 
March by 8,018 tons to a total of 
| $41,643 tons. 
~ Farm Exports—Climbed 9 per- 
» cent in February from level of Feb- 
' ruary, 1953, according to Agricul- 
| ture Department. February exports 
» totaled $236 million, bringing the 
> total for fiscal 1954 to $1,905 million. 


* * * 


Down 


' Consumer Prices — Decreased 0.2 
» percent in the month to mid-March 
' to 1148 percent of the 1947-49 aver- 
age, according to Bureau of Labor 
' Statistics. 

Sree, Propuction — Operations 
last week ran at 68.4 percent of 
‘capacity, compared with 68.6 per- 
cent the previous week. 
Automotive Output — Was esti- 
mated last week by AUTOMOTIVE 
‘= News at 145,169 units, compared 
# ‘with 147,202 the preceding week, a 
‘decline of 2,033 vehicles. 

“RUBBER Use—Totaled 109,342 long 
tons in March, compared with 128,- 
610 a year ago. ; 
Farm INcome—Amounted to $2 
billion in March, compared with 
$2.1 billion the previous year, ac- 
cording to Agriculture Depart- 
ment 


yee 
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Freicut Loapines — Fell 18.5 per- 
cent in last week reported from 
® the like week in 1953 but rose 1 

percent above the preceding week. 


Production 


Automotive News Estimates: 
U. 8. Cars, Trucks 





173,098 
145,169 147,202 
Last Prev. 1953 
Week Week Week 


For complete production totals 
by makes, see table, Page 55. 
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Car Output Hits 
927,819 in April; 
2 Millionth Due 


Chevrolet Tops Ford 
By 1,000 to Regain 
Lead in Production 


By Tom Hewitt 
Staff Writer 

HEVROLET last week overtook 

Ford division as the year’s top 

car producer, and April production 

wound up with preliminary totals 

of 527,819 cars and 96,341 trucks. 

Two 1954 milestones are due this 
week: 

1. The U.S. auto industry will 
turn out its two-millionth car of 
the year Wednesday (May 5), less 
than: two weeks later than its 
1953 counte 

2. General Motors will produce its 
millionth car of 1954 today (May 3), 
about 1% days ahead of the same 
milestone vehicle of last year. 

* * + 


PRIL’S car turnout was 12.2 

percent below that of the same 
month in 1953, but was up a slight 
0.4 percent over March. The truck 
score was a decline of 27.0 percent 
from last April and was down 3.9 
percent from March. 

Built in U.S. plants last week: 
were 122,580 cars and 22,589 
trucks, according to Automotive 
News estimates. That was a 2.1 
percent drop from the 125,217 
cars of the preceding week, but 
a 2.7 percent gain from the 21,985 
trucks of the previous period. 

Last week’s decline was due to 
Chevrolet’s reduced schedules. Oth- 
er makers held at about the same 
levels. 


” * + 
Wits Chevrolet turning out 31,- 
000 cars to Ford division’s 29,- 
600, the week wound up with Chev- 
rolet 1,000 cars ahead of its rival. 
The difference would have been 
greater had Chevrolet worked Sat- 





School Bus Changes 


Major changes made in school- 
bus specifications, See Page 23. 





urday, as it did the previous week 
when it produced 34,958 cars. Ford 
worked only five plants Saturday, 
against seven in the week earlier. 
Hudson was back in action last 
week on a four-day basis, putting 
all car firms again in operation. 
Packard also worked four days 
against three in the preceding 
week. Packard was scheduled to 
be down for two weeks, beginning 
today (May 3), to allow adjust- 
ment of dealer inventories. 

With four months of the year 
completed, only Ford Motor Co. and 
GM are ahead of last year’s rates. 
Ford so far has produced 622,175 
cars to its 454,075 of last year, while 
GM’s total is 991,658, compared 
with 984,131 in 1£53. 

The 1,955,489 cars built in the 
U.S. so far this year amounts to a 
9.0 percent decline from the 2,149,- 


(Continued on Page 55, Col. 3) 













ASHINGTON.—Almost a half- 
million cars and trucks will 
be checked during May Safety 
Month, it was predicted last week 
Pby William F. Hufstader, distribu- 
tion vice-president of General Mo- 
tors and chairman of the Inter- 
Industry Highway Safety Commit- 


Hufstader said the 1953 Safety- 
Check program revealed that one 
out of six cars checked required 
_beake service and one out of 





Safety Check for 500,000 Vehicles 


four required attention to one 


or more items directly affecting | vision shows sponsored by auto 


safe operation. 

The program, conducted by the 
National Safety Council in cooper- 
ation with IHSC, will receive many 
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DETROIT, MAY 3, 1954 


had been raised 

Rep. Shepard J. 
, Indiana Republican. 
er introduced a resolu- 
he House calling for an 
wigation by the Federal 
de Commission along the lines 
fisclosed by Brownell. (See Page 





the auto indu: 
in March | 
Crumpac 


tion 


NEW YORK.—Off.cially confirm- 
ing \that the Department of 
Justice Was making an antitrust 
investigation of the auto industry, 
Attorney (General Herbert Brownell 
jr., last Week indicated the path 
such an jinvestigation could take 
by descri ing settlement of the suit 
filed against Aluminum Corp. of 
America. 

The q@estion of monopoly *# 

















6.) 
(In Detroit, observers believed 
(Continued on Page 10, Col. 1) 






Ford, Pontiac Collaborate on Amazing Gun— 


Cartridge cases fly (top) as Ford Test Engineer Robert E. Cook triggers a new 20- 
millimeter cannon, the M39. Developed with the help of Ford, it is electrically fired 
and gas-operated. It can fire considerably faster than the rate of 1,200 rounds a 
minute of Air Force .50-caliber machine guns. Combat-tested in Korea, it downed 15 
MIG-15s. Contract for mass production was awarded last week to Pontiac. Discussing 
the gun (in bottom photo) are (from left), Buel E. Starr, Pontiac manufacturing manager; 
Robert M. Critchfield, general manager, and R. C. Satterlee, plant superintendent. 





Wholesale Index Holds; 
U. C. Market Selective 


By Bob Lienert 
Staff Writer 
HE used-car market is becom- 
ing increasingly selective on all 
916 cars built in the same 1953 pe-| fronts, and although the AuTomo- 


remained unchanged last week, re- 
tail prices are being pared in some 
instances. 

The turnover in new cars 
continuing at a high level and . 
some areas has shown a particu- 
larly strong improvement. 

Used-car operators report that 
retail buying habits follow no dis- 
cernible trend. 

One said: “One day we'll sell a 
big batch and the next day things 
will be slow. For a week, maybe, 
everybody will be shopping for a 
one « $1,300 car. ba next week we can’t 
E nationwide drive will be|™°”° —e — wo _ 


spearheaded in each community| yw AGREED with several other 

by automobile and tire dealers. dealers that units in “fair to 

With the slogan, “Can You See, | average” condition are harder to 
Steer, Stop Safely?” dealers will | move than ever. 

inspect brakes, lights, steering, With no price improvement ex- 

tires, exhaust systems, glass, 

(See SAFETY MONTH, Page 10, Col. 5) 


tive News wholesale price index 


“plugs” on network radio and tele- 


makers and tire firms. 


(Continued on Page 55, Col. 3) 
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GM Rejection Unlikely 
To Hurt NADA Case 


By William Uliman 
Washington Correspondent 
WANs — Judge Stanley 

N. Barnes, assistant U. S. at- 
torney general in charge of anti- 
trust activities, last week flatly told 
Automotive News that Department 
of Justice disapproval of the Gen- 
eral Motors anti-bootlegging pro- 
posal would in no way affect any 
NADA proposals aimed in the same 
direction. 


Asked specifically if the GM de- 
cision closed the gate against 
NADA, Judge Barnes answered: 

“Assuredly not.” 

The GM proposal (Automotive 
News, Apr. 26) was considered on 
its own basis, he said, and dis- 
approved solely on its own merits. 
The plan would have prohibited 
the sale at wholesale of any new 
cars by GM dealers without the 
dealer first offering the cars to 
GM for repurchase. 

Judge Barnes said the NADA 
contract clause, which was expected 
to be presented to him before the 
week’s end, would be received with 
an “open mind” and given careful 
review by the anti-trust division. 


* * * 


E tng Barnes said that he did 
not know exactly what the 
NADA officials would propose, or 


Curtice Text 


Text of the letter from Harlow 
H. Curtice, General Motors pres- 
ident, explaining the ae 
plan which was by the 

anti-trust division, is on Page 20. 








just when their proposal would be 
presented, but that he had discussed 
the matter with them generally 
several times and knew their feel- 
ings in the situation. 

He reiterated, in effect, that the 
GM decision was one thing, and 
any NADA program another. 

At NADA headquarters_ here, 
the top staff was working fever- 

ishly at Automotive News’ press 
hour to complete the dealer pro- 
gram to be laid before the De- 
partment of Justice, 

The association’s recommenda- 
tions in the main had been rounded 

(Continued on Page 56, Col. 2) 





Top Cars ‘ 
New-car registrations for two 
months, plus 29 states for March: 
1954 Pos. Make 1953 Pos. 
1—244,396 Ford 199,088— 2 
2—240,986 
38— 88,696 
4— 85,492 
5— 70,390 
6— 64,121 
I— 57,198 
8— 31,758 
9— 24,597 
10— 19,793 
ll— 17,364 
12— 16,540 
18— 16,379 
14— 11,318 
15— 17,655 
16— 7,116 
17— 3,768 
18— 1,497 
19— 363 
: 4,161 
Total All Makes 

1,015,084 1,102,754 

For further details, see Page #6, 








pected in the near future, even | today’s issue. 
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N FINANCIAL statements for 

the first quarter of 1954, General 
Motors reported a profit of $189 
million, Studebaker reported a loss 
of $6,431,671 and Nash-Kelvinator a 
loss of $750,183. 

In the corresponding period of 
1958, GM had a profit of $151 
million, Studebaker a loss of 
$884,489 and Nash a profit of 
$6,185,952, 

, Paul G. Hoffman, Studebaker 
chairman, explained that approxi- 
mately $5 million of Studebaker’s 
1954 loss was represented by “book 
charges for amortization and de- 
preciation of tools and facilities.” 

. * * 

TUDEBAKER sales in the Jan- 

uary-March period were $72,- 


Whittaker Boosted 
By Studebaker; 
Keeps Sales Reins 


SOUTH BEND.—Appointment of 
Cc. K. Whittaker as an executive 
vice-president of Studebaker was 
announced last 
week by H. S. 
Vance, president. 

Whittaker, a 
Studebaker vice- 
president since 
1935, will remain 
in charge of do- 
mestic sales, a 
position relin- 
quished early this 
year by the ailing 
K. B. Elliott. Pre- 
CO. K. Whittaker viously, Whittak- 
er had been in charge of the com- 
pany’s West Coast operations. 

Whittaker has spent his entire 
business career in the auto indus- 
try. He left Studebaker dealership 
of Paul G. Hoffman in Los Angeles 
in 1923 to join the corporation as 
manager of its retail branch in 
Detroit. 

He later served as assistant sales 
manager, manager of all branches 
— manager of the New York of- 

ce. 


Néw LPG Engine 
Offered by Reo 


LANSING.—Production of a new 
160-horsepower Super Gold Comet 
engine, designed specifically for use 
with liquefied petroleum gas, was 
announced last week by Reo Mo- 
tors, Inc. 


Described by A. L. Struble, truck 
sales vice-president, as “the most 
efficient and economical power 
plant in its class,” the new Reo 
OH-160-LPG engine has a compres- 
sion ratio of 82 to 1. It is the 
meg LPG engine marketed by 


The new engine, according to 
Struble, has the basic features of 
the Gold Comet OH-160 gasoline 
engine, such as block, crankshaft, 
camshaft and head, and develops 
the same horsepower. 


























AUTOMOTIVE NEWS, MAY 3, 1954 
As Studebaker Loses $6,431,671, Nash $750,183 .. . 


GM Nets $189 Million 


465,961 against $162,473,826 in the 
first quarter of 1053. 

The Nash report listed a net 
profit of $204,709 for the six 
months ended March 31, the first 
half of the company’s current fis- 
cal year. 

This profit was heavily over- 
shadowed by a profit of $11,708,327 
during the like period a@ year ago. 


AROLD S. VANCE, Studebaker 

president, told the stockholders 
that sales were expected to improve 
in the second quarter, “but we can- 
not say at this time how much.” 

Directors voted to omit the quar- 
terly dividend. 

Studebaker officials said that 
“while some car manufacturers 
continue to overproduce and thus 
force all dealers into price-cut- 
ting, Studebaker’s primary aims 
are to come through this tempo- 
rary situation with a strong dealer 
organization intact and with the 
corporation’s working capital un- 
impaired.” 

Hoffman and Vance said that the 
sales decline reflected in part Stu- 
debaker’s policy of not pressing its 
dealers to take cars beyond their 
needs, asserting that this policy had 
resulted in a “very strong dealer 
organization.” 

+ * 
NEW first-quarter record for 
unit sales of General Motors 
passenger cars and a dollar sales 


Sale of Plymouths 
Climbs 27% for 
Best °54 Week 


DETROIT.—Deliveries by dealers 
of new Plymouths increased 27.8 
percent during the week of Apr. 17 
over the week of 
March 13, William 
J. Bird, general 
sales manager, 
announced last 
week. 

Retail sales are 
at their highest 
for the year, he 
said, and although 
the automobile in- 
dustry is ap- 
proaching its peak 
selling season, W. J. Bird 
dealers have less than six weeks’ 
supply of used cars. 

Bird said demand for Plymouths 
equipped with PowerFlite automat- 
ic transmission is especially strong. 
PowerFlite was introduced on 
Plymouth cars the first week in 
March, and is now on 35 percent 
of the production. 

The company continues to pro- 
duce Hy-Drive and overdrive. 





in Quarter 


volume for civilian products almost 
equal to last year’s record first 
quarter were achieved in the first 
three months of 1954, Harlow H. 
Curtice, president, and Alfred P. 
Sloan jr., chairman of the board, 
reported to 496,000 shareholders. 

Characterizing the first-quarter 
business as “good,” the report 
said dollar sales of all products 
were within 5 percent of last year 
despite a 14 percent drop in de- 
fense sales which reflected the 
reduced needs of the armed serv- 
ices. 

Net sales amounted to $2,410 mil- 
lion in the first quarter of 1954 and 
net income totaled $189 million, or 
7.8 percent of net sales. These earn- 
ings are after provision of $202 mil- 
lion for United States and foreign 
income taxes, United States taxes 
have been provided on the basis of 
a combined normal income tax and 
surtax rate of 52 percent. 

In the first quarter of 1953, net 
sales were $2,547 million and net 
income totaled $151 million, or 5.9 
percent of net sales. Provision for 
United States and foreign income 
and excess profits taxes in the first 
quarter of 1953 totaled $346 million. 
United States taxes were provided 


on the basis of the rates then in || 


effect — combined normal income 
tax and surtax rate of 52 percent 
plus an excess profits tax of 30 per- 
cent on income in excess of a base 
period credit. Earnings on the com- 
mon stock in the first quarter of 
1953 were equivalent to $1.70 per 


share. 
* ~ * 


OFFMAN admitted that Stude- 

baker had lost about 10 percent 
of its dealers in the last year but 
added that more than half of them 
retired or left the auto business. 

Distress selling which began 
last September, Hoffman charged, 
has thrown the auto industry into 
the most chaotic state he has 
seen in 40 years. He said over- 
production would be halted even- 
tually by dealer pressure. 

Studebaker is leaving no stone 
unturned, Hoffman said, to secure 
new defense business, “but it can’t 
be done overnight.” 

Hoffman and Vance indicated 
that no drastic changes were 
planned for 1955 models. 

Hoffman also declared that the 
firm had no present plans for a 
merger but that “we are willing to 
consider any merger at any time 
that would benefit our stockhold- 
ers.” 

“We don’t regard 1954 as a bad 
year,” Hoffman stated. “We see it 
only as a tough year.” 





Saluting New Auto Venture 









Mason Welcomes New Associate— 

George W. Mason (center), chairman and president of American Motors Corp., 
greets George Romney (right), executive vice-president, and A. E. Barit, director and 
consultant of the newly formed corporation which started operations May 1. 





Aaiattens Motors Officials Take Seen 
Following conclusion of merger arrangements between Nash-Kelvinator Corp. and 


Hudson Motor Car Co., 


the officials of the newly formed American Motors Corp. get 


together for a meeting. They are (from left), N. K. VanDerzee, Hudson sales vice- 


president; 


C. T. Lawson, appliance distribution vice-president; George W. Mason, 


chairman and president of AMC, and H. C. Doss, Nash sales vice-president. 
* 


* * 


* * * 


Period of Growth Foreseen 
For American Motors 


By Bob Finlay 
Managing Editor 

MERICAN MOTORS, the result 

of the absorption of Hudson by 
Nash, started business last Satur- 
day. 

And while George W. Mason, 
the shrewd trader who initiated 
this latest automotive venture, is 
fishing for trout instead of new 
mergers at the moment, auto ob- 
servers regard it as inevitable 
that American Motors will take 
in other companies. 

In the first place, the timing is 


Stabilization of Auto Costs Expected 


By Bob Sheldon 

Associate Editor 
Srna, the hopeful season in 
the auto trade, this year offers 
one additional hope: A stabiliza- 
tion of car manufacturing costs 















Rose Accepts Brand Names, ‘Oscar’ — 


A bronze plaque is presented to Saul H. Rose (left), president of Grand River 
“ ° Co., Detroit, as winner of the annual Brand Name Retailer-of-the-Year 
ion in the automobile dealer category. Four other Chevrolet dealerships 
certificates of distinction as runners-up. With Rose are (from left), F. L. 
Hastings, president of Hastings Chevrolet Co., Santa Monica, Calif.; Walter B. Cooper, 


president of Poudre Chevrolet Co., Fort Collins, Colo., and Oscar H. Broeger, president 
of King Braeger Chevrolet Co., Milwaukee. Another certificate went to Chapp Chev- 


rolet Corp., Bronx, N.Y. The awards were given in 25 categories of retailing. 








and the possibility that these costs 
may even be pushed downward. 

Although they are loathe to ad- 
mit it, some parts suppliers have 
cut their prices to the car mak- 
ers. Major rubber producers have 
pared original-equipment tire 
prices by 2% percent. 

Steel has become cheaper. It 
wasn’t too long ago that car fac- 
tories were spending money just 
to locate steel that they could snap 
up at premium prices. 

* - * 


A™® labor has shown signs of 
amiability. Unions now appear 

satisfied to work out the year with- 
out demanding any major conces- 
sions that haven’t already been 
written into long-term contracts. 

Most spectacular development in 
the battle of costs has been the 
series of mergers of car, truck and 
Parts manufacturers that has al- 
tered the face of the industry. 

Current deadwood is not the 
only target. Much effort also is 
being concentrated on devising 
new products and methods that 
will promote economy. 

Some of this activity already has 
been reflected in new-car and ac- 
cessory prices. 


Competition has brought about a 
round of decreases in power-steer- 
ing prices, and ingenuity has paid 


off for Nash with a combined 
heater and air conditioner that 
undersells anything comparable. 

a * * 


To prices of a few car models 
have been lowered since the in- 
troduction of 1954 lines. Moreover, 
observers credit Hudson with one 
of the subtlest price maneuvers in 
recent years. 

Instead of “cutting” prices, 
Hudson has made available a 
number of new models with more 
attractive tags, including a whole 
Hornet Special series and a Jet 

(Continued on Page 53, Col. 1) 


By Popular Demand... 


Letter to Salesmen 
Series to Resume 


The Letter to Salesmen se- 
ries, written by John O. Munn, 
made such a hit with readers 
last year that Automotive News 
has asked Columnist Munn to 
write another series of articles. 


The feature will be resumed 
in the May 10 issue of Auto- 
motive News. 





i 





right. There are companies among 
the car makers, truck makers and 
suppliers which are groping for a 


place to go. 
~ + = 


ND Mason is the man with driv- 
ing energy and a genius for 
trading who gives the appearance 
of knowing where he is going. It 
is inevitable that his bandwagon 
will attract riders and that he will 
want some of them aboard. 
For instance, while Mason 
looked at Reo twice and didn’t 
buy, all of the major makers have 
a truck line in their stables, and, 
as American Motors develops, it 
probably will have one, too. 
There is considerable profit in 
trucks, even though the market is 
suffering at present from the give- 
away tactics of the postwar years. 
x * + 
MERICAN MOTORS has more 
than 4,000,000 shares of author- 
(Continued on Page 56, Col. 1) 


Columbus Dealers 
Aid Safety Drive 


COLUMBUS, O.— The Columbus 
Automobile Dealers Assn. has joined 
the Chamber of Commerce and the 
Police Department in offering free 
vehicle inspections. 

Inspections by police will begin 
today (May 3), and inspections at 
the dealerships will start May 14. 
The dealers will furnish trained 
mechanics to assist the police. 


Each participating dealer will 
display a sign designating his deal- 
ership as an inspection station. 
Safety stickers will be furnished all 
drivers whose cars pass the ‘est. 


Jaguar for $10 
NEW YORK.—An XK 120 Jaguar 
roadster will go to some person 
who donates $10 to the 
and Rheumatism youndaaae A 
drawing will be held May 2%. 
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ANY dealers have used as a 
guiding principle in their re- 
lationship with their employes a 
national magazine slogan, “Never 
underestimate the power of a wom- 
an.” They are convinced that the 
loyalty of an employe to the dealer- 
ship and the enthusiasm for his job 
ean never be maintained, unless it 
is shared and nurtured by the 
woman in the worker’s life. 

With many dealers this con- 
viction is backed up by inviting 
the wife or mother of all workers 
to all social doings. Such dealers 
realize that the biggest expense 
in their operation is the payroll, 
and anything that can be done to 
build a harmonious, energetic 


Bell and Baker 
Head Michigan 


Convention List 


LANSING. — Featured speakers 
at the Michigan Automobile Dealers 
Assn. annual convention May 24-25 
in Grand Rapids will be Fred Bell, 
NADA executive vice-president, and 
Vince Baker, sales manager of a 
Colorado dealership. 

Bell will speak at the noon lunch- 
eon May 24 and Baker will give a 
talk and demonstration on “Con- 
trolled Selling” at 10 a.m. May 25. 
Baker is sales manager for W. K. 
Hurd Pontiac Co., Pueblo, Colo. 

Association directors will meet at 
2 p.m. May 23, the day before the 
convention officially opens. 

The MADA and DADA directors’ 
breakfast at 8 a.m. May 24 will kick 
off the convention. Then will come 
line-group meetings at 9:30 a.m. 
The noon luncheon, with Bell 
speaking, will follow. 

The afternoon of the first day 
will be devoted to an open discus- 
sion panel, starting at 2:30. The an- 
nual banquet will be held that eve- 
ning at 7 p.m. and will be preceded 
by cocktails. 

The second day of the convention 
will start with the Old Timers’ 
breakfast at 8 a.m. Baker’s talk 
will follow. 

Co-chairmen of the convention 
are Bruce Nickless and Harold 
Marsh. Committees are as follows: 

ENTERTAINMENT — Ben Jerome, 
Max Graff, Sherwood Brown and 
Charles Barrett. 

Program — Al Edwards, George 
Spaulding, Guy Garber and Ray 
Crutchfield. 7 

Reception—Ken Hathaway, Floyd 
Brown, Howard Pore and Alex S. 
Levinson. 

Bytaws — Laverne Marshall, 
laa Butler and William Pas- 

r. 


Reso.utions — Robert Cooper, 
Robert DeNooyer, Rice Fowler and 
David Gezon. 
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Dealers tell me 


By John 0. Munn 


AUTOMOTIVE NEWS, MAY 3, 1954 


Down 4 in First Quarter wis 
Dealer Total Declines 


spirit among the workers is more 

than justified. 

A great many dealers, to aid in 
accomplishing this result, send a 
letter outlining the problems and 
the policies of the dealership to the 
home of each worker each month. 
In this way a dealer trys to assure 
that families of employes will un- 
derstand the goal for which the 
dealership is striving. 


* * * 


Here’s an Example: 


1 MY desk comes a letter ex- 
emplifying this principle from 
Howard Alexander (Ford), Fond du 
Lac, Wisconsin. It is rather unusual 
because it was made to accomplish 
two purposes—first, the letter was 
sent to each employe, typed in- 
dividually and signed by Alexander. 
Second, the identical letter with 
an explanatory first paragraph was 
personally typed and signed and 
sent individually to the entire mail- 
ing list. The idea expressed in the 
letter was so outstanding that it is 
presented below. I am sure that Mr. 
Alexander will be glad to have any 
dealer make use of the idea or their 
personal adaptation of it: 
e@ Mr. Prospect 

Any Street 

Any Town 
Dear Sir: 

Just thought you might be in- 
terested in the following letter 
sent to the home of all our em- 
ployes: 

“This month we are telling our 
customers and motorists gener- 
ally hereabouts that they should 
drive in and have their cars 
checked, conditioned and serviced 
as may be found necessary. 

“You and I know that just any 
car that has not been in the serv- 
ice shop within the last 60 days 
needs some service now. Just a 
lot of motor car service shops are 
selling the idea of having the 
brakes checked every 5,000 miles 
—just like an oil change. Other 
regular checkup and adjustments 
or repairs are suggested. 


“All this is not entirely, as one 
might think, intended merely to 
get us some service business. 
Fact is that if every motorist 
would have his car checked and 
taken care of right now, the mo- 
tor car service industry would get 
a lot less money out of it. Just 
neglect makes more service bills 
than wear or tear. We here can 
do a lot to promote goodwill with 
those who come in for anything 
or any service, a lubrication, or 
any accessory. 

“We are also telling people that 
we are capable, responsible, in- 
telligent and courteous. Let’s 
never forget to be all of that. The 
inefficiency, incompetence and 
general indifference of motor car 
service men is. becoming more 
and more a national belief with 
many car owners. Much of it is 
just as bad as it is said to be. 
Let’s not let it be said of any 
of us.” 

Sincerely yours, 

Howarp ALEXANDER, president, 

SERVICE MOTORS, INC. 


Service Graduates 


Find Jobs Waiting 


BUFFALO.—_Members of the 
Buffalo Automobile Dealers Assn. 
are making applications for service 
department apprentices who will 
be graduated from the auto me- 
chanics school at Birgard Voca- 
tional High School in June. 


Approximately 75 young men are 
expected to complete the four-year 
course. Some of them are now 
available on a part-time basis after 
school and on Saturdays. 

The association reminded its 
members that these young men are 
not to be considered as journey- 
men, but as above-average ap- 
prentices, and will require ad- 
ditional guidance and supervision 
when they begin work. 


Utah Dynamo 


Dealer Duckett Operating 


Four Companies 

PROVO, Utah. — A. L. Duckett, 
president of Duckett Sales & Serv- 
ice (Chrysler-Plymouth), is prob- 
ably the busiest dealer in the west. 

Beside his dealership, Duckett 
operates an appliance business, a 
tire distributorship, and a gas sta- 
tion. 

He is also national vice-chairman 
of the Chrysler Dealers Council and 
chairman of the Chrysler dealers in 
the Denver region. 


In Chicago 


CHICAGO. — A net loss of four 
dealer outlets in Cook County (Chi- 
cago) in the first three months of 
1954 was reported last week by the 
Chicago Automobile Trade Assn. 

As of Apr. 1, the total was 577, 
compared with 581 on Jan. 1. Of 








‘54s on the Front Line— 


Prominently displayed on used-car lot of Motor City Sales, Minneapolis, are a 
1954 Buick and a 1954 Pontiac. Irving Reiter, owner, has been accused by the 
Minneapolis Automobile Dealers Assn. of selling new cars without a proper license. 
New cars? “Strictly used,” said a Motor City spokesman. . 


* * * 


* * * 


Twin City Lots Facing 
Hearing on *54 Car Sales 


MINNEAPOLIS. — Formal com- 
plaints charging four used-car deal- 
ers here and in South St. Paul with 
selling new 1954 automobiles with- 
out being licensed to sell new and 
current models have been filed with 
Mrs. Mike Holm, Minnesota secre- 
tary of state and registrar of mo- 
tor vehicles. 


The Minnesota Automobile Deal- 
ers Assn. filed the complaints in St. 
Paul. 

Complaints were filed against 
Brambilla Motor Sales, Motor 
City Sales (Irving Reiter, Anna 
Medal and Grace Reiter) and 
Goldie Motor Sales, Minneapolis, 
and Schmidt Motor Sales, South 
St. Paul. 

.Mrs: Holm set May 13-14 for 
hearings in St. Paul on the com- 
plaints. 


“If there is sufficient evidence to 
indicate violation of the licensing 
law,” she said, “then I am empow- 


Kansas Dealers 
Warned Not to 
Aid Tax Evaders 


TOPEKA, Kans. — The State of 
Kansas has begun clamping down 
on dealers who assist buyers in 
evading payment of the personal 
property tax on cars, according to 
the Kansas Motor Car Dealers 
Assn. 

C. M. Voelker, state motor vehicle 
superintendent, has told several 
dealers that they must issue new 
bills of sale because previous bills 
carried buyers’ fictitious addresses. 

Voelker said that these dealers 
were selling cars to buyers outside 
the dealers’ county and allowing 
the buyer to use a fictitious address, 
usually in another county. 

He said that “in this way the 
buyer does not have the car listed | 
in his home county where he pays 
his property taxes and thus can| 
evade ad valorem taxes on the car.” | 

“We are not saying that a dealer 
cannot sell a car outside of his, 
county,” Voelker said. “That is a) 
matter not under our jurisdiction. | 
But we can say, according to law, | 
that the purchaser must title and | 
register the car in his home| 
county.” 

All county treasurers in Kansas 
have been apprised of the situation | 
and advised not to accept applica- 
tions for titles or registrations for 
persons not residing in their 
county. 





ered to revoke the licenses of the 
offending dealers.” 

Spokesmen for all of the firms 
cited denied that they were selling 
new cars, terming their offerings: 
“current-model used cars.” 

Minnesota statutes specify that 
new and unused motor vehicles 
can be sold only by a licensed 
new-car dealer having a fran- 
chise with a manufacturer or dis- 
tributor. Violation of the statute 
is cause for license revocation. 

Some of the 1954 cars on used- 
car lots in the Twin Cities are said 
to have come from as far away as 
Georgia. Others are believed to 
have been shipped from Wisconsin, 
Illinois and Michigan. 

In commenting on the complaint, 
Clare L. Fischer, of Rochester, 
president of the Minnesota Auto- 
mobile Dealers Assn., said, “The 
time has come when the public 
must be given additional protection 
in the purchase of new automo- 
biles. 

“The law prohibits the sale of 
new cars except through fran- 
chised dealers because they are 
required to have facilities to ren- 

der service to their customers. To 
keep their franchise, dealers are 
required by the manufacturer to 
have proper service and show- 
room facilities and keep on hand 
needed 

“If used car dealers, having no 
repair or service facilities, are per- 
mitted to take over the sale of new 
cars, the public will suffer through 
loss of service.” | 


On the House . 


Area 


the present number, 364 are in Chi- 
cago and 213 in the suburbs. 
During the first quarter of 1954, 
Studebaker outlets decreased by 
three, and DeSoto-Plymouth by 
two. Ford, Hudson and Pontiac 
each gained one dealership. 
Total dealer outlets by car makes 
in Cook County on Apr. 1, with the 
Jan. 1 figures in parentheses were: 
Buick, 33 (33); Cadillac, 14 (14); 
Chevrolet, 51 (51); Chrysler, 
(35); Crosley, 1 (1); DeSoto, 34 
(36); Dodge, 39 (39); Ford, 55 (54); 
Hudson, 18 (17); Kaiser-Willys, 24 
(24); Lincoln-Mercury, 27 (27); 
Nash, 28 (28); Oldsmobile, 34 (34); 
Packard, 21 (21); Plymouth, 108 
(See CHICAGO, Page 49, Col. 1) 


2-Year Shuffle 
Affects Fifty 
Cleveland Deals 


CLEVELAND. — Approximately 
50 new-car dealerships have gone 
out of business or changed hands 
here in something over two years. 

A survey, conducted on the basis 
of the Cleveland New Car Dealers 
Assn. listing, shows that Kaiser, 
Dodge - Plymouth, Chrysler - Plym- 
outh, Studebaker and Buick opera- 
tions are among those most af- 
fected. 

Among the Buick names no long- 
er seen are Bailey, Chagrin and 
Bennett - Yurick. Chrysler Corp. 
dealerships which have left the 
fold include High Level Motors, 
Clancy Motors and Harry Foulk- 
rod. Kaiser dealers out include 
Carter Auto Sales, Nardi, Burley, 
Knickerbocker and Glavic. Stude- 
baker changes include Craddock, 
Dover, Erdelac, Shaker and Ren- 
fro. 










Packard is down to two Cleve- 
land dealers. 


Twin Falls Show 
Attracts Crowd 


TWIN FALLS, Id.—Twin Falls- 
dealers staged their first annual 
auto show last week at the new 
high school gymnasium. 

The two-day event drew a good 
crowd and.gave people of the area 





an opportunity to get better ac- 


quainted with the 1954 models. A 
floor show was an added attrac- 
tion. 

A number of pre-World War I 
vintage cars also were exhibited, 
including a 1914 Locomobile, a 
Stutz, an ancient Ford and a Rolls- 
Royce. ? 

The Motor Car Dealers Assn., of 
Twin Falls is composed of 16 mem- 
bers. 

Show producer was J. T. Davis, 
long identified with the auto busi- 
ness here. Supervision of the show 
was under a committee composed 
of Robert M. Reese, president of 
the association; W. H. Barnard; 
C. A. Gore, and Robert Wills. 


How about new-car sales positions in 1955? The UAW apparently 
holds the key to that question because next year the union’s plans 
call for guaranteed-annual-wage demands. Since there undoubtedly 

will be strenuous resistance by all auto makers, @ 
major strike is not unlikely. Which maker will the 
UAW concentrate on? No one knows for sure, but 
indications are it will be either Ford or General 
Motors. Thus, it looks like either Ford or Chevrolet 
should enjoy a walkaway in 1955, regardless of 


which takes No. 


1 spot in 1954... 


Philadelphia dealers will stage a 1955 auto show 


Feb. 18-24... 


While used-car sales are up at 


Chicago-area Ford dealerships, inventories have 
risen sharply in April; customer repair orders 


are off slightly 


Wemhoff Brooklyn and 


Long Island dealers will hold their 


first golf tourney May 18 . . . Florida association 


has just added five new members 


; Washington (D. C.) group two. 
—Prre Wemuorr, Editor, 
Automotive News 
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OUR PLATFORM 


1 1}. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 

¥ 2. Every dollar of gasoline and oil taxes, collected by state and federal 
governments, applied to the building and maintenance of highw 
{ 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 


ays; 


else in the world. 


Capsule 


Comment 


With filing of the Nash-Hudson merger agreement with 
state authorities last Friday (Apr. 30), American Motors 
Corp. formally became the auto industry’s fourth largest car 


manufacturer. 


Godspeed to two oldline independent competitors. 


. The voluntary 10 percent “pay cut’, recently voted by 
Kaiser-Willys workers, is not likely to spread to other auto 


factories, observers believe. 


The K-W local was just being realistic, it appears. 


While ttal road service calls dropped more than one 
million in 1953 compared with 1952, AAA statistics point 
out that there was a sizable increase in ignition, starter, 
lock-key and carburetor troubles. 


_ Tires, brakes and batteries enjoyed a good year, al- 
though these troubles still provided the largest percent- 


ages of total calls. 


_ Future American cars will continue the trend to long, low 
_ lines, with further reductions in overall height. That’s the 
consensus of stylists and engineers surveyed for AUTOMOTIVE 
NEws’ new Engineering, Production & Materials section. 


Top-hatters, please note. 


Small dealers generally report that they are not being 
overlooked by the factories this year and are getting a suf- 


ficent number of new cars. 


In a competitive market, one doesn’t miss any bets. 


Revenue from the Pennsylvania Turnpike is much higher | 


than anticipated, with the financial program for the toll road 
running nearly six years ahead of schedule. 


Proving again that American motorists will use good 


roads, if available. 








Events 


Dealers Auto Shows 


May 22-31 — Indianapolis Custom Auto 
Show, Manufacturers Building, Indiana 
State Fairgrounds, 

May 24-29 — Boise Dealers Auto Show, 
city-wide, Boise, Id 

ei ee 


Dealers Conventions 


May 3-4—Illinois Automotive Trade Associ- 
er oe Leland Hotel, Spring- 
ield, Ill. 


May 7-8—South Carolina Automobile Deal- 
ers Association Convention, Francis 
Marion Hotel, Charleston. 


May 10-li—Missouri Automobile Dealers’ 
Association Convention, Muehlebach 
Hotel, Kansas City, Missouri. 

May 11-12—Massachusetts State Automo- 
bile Dealers Association Convention, 
Hotel Statler, Boston. 


May 18-23— North Carolina Automobile 
Dealers Association Convention, Cruise 
to en aboard the Queen of Ber- 
muda. 


May 23-25—Michigan Automobile Dealers 
Association Convention, Pantlind Hotel, 
Grand Rapids. 

June 3-5 — Washington State Auto Deal- 
ers Association Convention, Bellingham, 
Washington. 


June — Automobile Trade Association of 
— Convention, Ocean City Mary- 
and. 

June 7-8—Automobile Dealer Associations 
‘of Ontario Convention, Sheraton Brock 
Hotel, Niagara Falls. 

Sa Dealers Association of 

est Virginia, Greenbriar Hotel, White 
Sulphur Springs. 

Sept. 10-11—Colorado Automobile Dealers 
Association, Broadmoor Hotel, Colorado 
Springs. - 

Sept. 10-12 — Maine Automobile Dealers 
Association Convention, Samoset Hotel, 
Rockland, Maine. 

Sept. 12-13—South Dakota Automobile 
Dealers Association Convention, Rapid 
City, South Dakota. 


Sept. 16-18—New Mexico Automotive Deal- 
ers Assn. Convention, Hotel Hilton, 
Albuquerque. 


Sept. 17—Kansas Automobile Dealers Assn. 
gg Broadview Hotel, Wichita, 
an. 


Sept. 19-20—Automobile Dealers Associa- 
tion of North Dakota, Convention, 
Fargo, North Dakota. 


Sept. 19-22—New York State Automobile 
Dealers Convention, Saranac Inn, Sara- 
nac, New York. 

Sept. 20-2i—Minnesota Automobile Deal- 
ers Association Convention, Nicollet 
Hotel, Minneapolis. 

Sept. 21—Wisconsin Automotive Trades 
Association Convention, Hotel Schroe- 
der, Milwaukee. 

Sept. 23-24—New Jersey Automotive Trade 
Association Convention, Atlantic City. 

Sept. 28-29—Automobile Dealers Assn. of 
Alabama, Inc., Convention, Buena Vista 
Hotel, Biloxi, Miss. 

Oct. Automobile Dealers Association 
of Alabama Convention, Biloxi, Missis- 


sippi. 

Oct. 8-9—Pennsylvania Automotive Asso- 
ciation Convention, Haddon Hall, At- 
lantic City, New Jersey. 

Oct. 10-12—Mississippi Automobile Deal- 
as Assn. Convention, Buena Vista Hotel, 
Oxi, 

Oct. 10-12—Texas Automotive Dealers As- 
sociation Convention, Gunter Hotel, San 
Antonio. 


Oct. 17-18—Georgia Automobile Dealers” 


Association Convention, General Ogle- 
thorpe Hotel, Savannah. 

Oct. 17-19—Arizona Automobile Dealers 
Assn. Convention, Westward Ho Hotel, 
Phoenix. 

Oct. 17-19—Tennessee Automotive Associa- 
tion Convention, Peabody Hotel, Mem- 


phis. 

Oct. 23-25—Arkansas Automobile Dealers 
Association Convention, Hotel George 
Washington, Jacksonville. 

Oct. 24- Florida Automobile Dealers 
Assn. Convention, George Washington 
Hotel, Jacksonville. 

Oct. 26 — Connecticut Automotive Trades 
Association Convention, Hartford. . 
Nov. 7-9—Ohio Automobile Dealers Assn. 
Convention, Mayflower Hotel, Akron. 
Nov. 7-9 — Kentucky Automobile Dealers 
Association Convention, Kentucky Hotel, 

Louisville.. 

Nov. 18-19 — Idaho Automobile Dealers 
Association Convention, Boise Hotel, 
Boise. 

Nov. 20 — Utah Automobile Dealers Asso- 
ciation Convention, Newhouse Hotel, 
Salt Lake City. 

Dec. 2-4—Montana Automobile Dealers 
Assn. Convention, Florence Hotel, Mis- 
soula, y 

Dec. 7 — Milwaukee County Automobile 

(Continued on Page 19, Col. 1) 


20 Years Ago... 


OGG650P FABLE 


THERE ONCE WAS 


F GIMMICKS AND 
AMOOZLES, FOR 
W ALL-OUT PRIVE 


NOW, BOY, Go 

AND KNOCK 'EM 
COLD — UP AND 
AT EM-ALL Our 
SELL THOSE (ARS 





Letterbox 


Re Transporters 

The front page article titled “Free 
Lance Transporters are Enjoying 
Boom,” is, in our opinion, in very 
bad taste, is almost entirely inaccu- 
rate, and I assure you that this 
segment of the trucking industry is 
extremely resentful of the fact that 
a publication which thrives on ad- 
vertising from high-class, legitimate 
automotive enterprises would even 
consider glamorizing and advertis- 
ing the operations of bootleg trans- 
portation agencies in an article ap- 
parently so lacking in proper edit- 
ing and more accurate research. 

The article in $ur opinion, is a 
slashing blow below the belt di- 
rected at our industry. Automobile 
transporters, both truckaway and 
driveaway, have served manufac- 
turers and dealers of automobiles 
legitimately, conscientiously and 
economically over a period of many 
years. 


Our carriers have applied for and 


The Big Story 


Auto production in April, 1934, totaled about 360,000 units, almost 
twice the number of cars turned out in April, 1933 .. . Harlow H. 
Curtice, general manager of Buick, disclosed plans to introduce a 
new line of Buick cars in a lower price bracket . . . Taxes amounting 
to $39.35 were levied upon the average automobile in 1933, according 
to the Wisconsin Taxpayers Alliance... A new fuel was demonstrated 
at the Indianapolis Speedway by “Wild Bill” Cummings, speed ace, in 
test runs averaging 111 miles per hour. Cummings claims to have 
obtained from 45 gallons of this fuel a total mileage which would 
have required 54 gallons of the conventional type racing gasoline . . . 
Car registrations in March totaled 173,287 units, bringing the total for 
the first quarter to 329,416. This compares with 228,065 units in the 
first quarter of 1933, an increase of 44.4 percent. 


—From the Files of Automotive News. 








‘Slashing Blow ....... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





WHATS THis? 

IS OUR DEAR 
UTTLE NELL 
BEING TRUCKNAPED 
BY THE BAD OLD 
VILLAINS OF YORE? 
WILL OUR. LIL NELL 
BE SAVED? TUNE IN 
FROM TIME TO TIME 
This SAME STATION 
— SAME TIME. WOW / 
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obtained authority to transport au- 
tomobiles in interstate commerce 
and are subject to all of the regu- 
lations of the Interstate Commerce 
Commission. The companies en- 
gaged in this industry employ many 
thousands of professional drivers, 
paying many millions of dollars in 
top wages. 

We are engaged in a campaign 
of self-regulation of our indus- 
try, having an accident preven- 
tion division staffed by experts 
and supporting every safety and 
accident prevention activity in ex- 
istence. Our drivers are consid- 
ered the safest drivers on the 
highway and we have many ci- 
tations from law enforcement 
agencies nationwide concerning 
the high quality and the good be- 
havior of our drivers. 

The money investments of our 
carriers in equipment, properties, 
administrative personnel, dispatch- 
ers, maintenance workers and 
others incidental to the operations 
of our business represents many, 
many millions of dollars opposed to, 
and we quote your reporter, “some 
of the driveaway concerns operate 
from gas stations and shacks,” and 
in this we thoroughly agree. 

We believe that in order to cor- 
rect some erroneous impressions 
that may be harvested from your 
article, that you would use this 
letter as the basis of another article 
that might set forth the advantages 
to the public of having their cars 
delivered by legitimate carriers and 
by authorized and certified carriers 
that operate in the best public in- 
terest and economy. 

It is not my wish to inflict any 
long - winded, detailed correspond- 
ence upon you in this matter, but I 
would like to call your attention to 
certain aspects of the article. First 
of all, to quote your reporter “the 

(Continued on Page 45, Col. 1) 

















Auto-Lite is world famous for 
long life, performance and economy 


Around the world, more than 400 products of Auto-Lite are used day and 
night in cars, trucks, planes, boats and industry . . . convincing proof of the 
outstanding quality made possible by Auto-Lite advanced engineering and 
precision manufacturing. So to get the best in long life, in power and performance 


and in economy, it pays to insist on world famous Auto-Lite products. 


BATTERIES © BUMPERS ¢ FUEL PUMPS « HORNS © GENERATORS ¢ LIGHTING UNITS 
SPEEDOMETERS « SPEEDOMETER CABLE * SWITCHES © STARTING MOTORS © INSTRUMENTS 
& GAUGES ¢ IGNITION UNITS © MOULDED PLASTICS ¢ WINDSHIELD WIPERS « WINDOW 
LIFTS ¢ SEAT MOVING MECHANISMS e HUB CAPS ¢ WIRE & CABLE © SPARK PLUGS © METAL 


FABRICATED ASSEMBLIES ¢ GRAY IRON CASTINGS ¢ ZINC & ALUMINUM BASE DIE CASTINGS 


————— THE ELECTRIC AUTO-LITE COMPANY oe TOLEDO 1, OHIO 





GM and Ford Assailed . . . 
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Letters Backing Probe 
Aired by Crumpacker 


WASHINGTON. — Rep. Shepard 
Crumpacker, Indiana Republican, 
who is trying to prod the Federal 
Trade Commission into making an 
investigation of competitive prac- 
tices in the auto industry, got more 
of his story in the Congressional 
Record last week. 

Following are excerpts from let- 
ters which Crumpacker said were 
selected at random from his daily 
mail: 


“Your efforts may be unavail- 
ing, but I believe I can safely say 


that thousands of dealers across 
the land appreciate your efforts 
to bring to justice two vicious, 
greedy corporations... 

“Thousands of small dealers face 
liquidation if this thing isn’t 
stopped quickly and the Adminis- 
tration will be ,,Btievously hurt by 
the results .. .”— Marin R. Sres- 
BINS, Stebbins ‘Nash Motors, Gree- 
ley, Colo 


“ ... For 13 years we held a 
sales agreement with Ford Motor 





Corpus Christi Revives Auto Shows— 


In conjunction with the Naval Relief Festival, the Franchised New Car Dealers Assn. 


3 Million Cars 
With Automatic 


_ |Shifts Due in °54 


Installation of Device 
Running at 57.5% 
In First Quarter 


By Tom Hewitt 
Staff Writer 

LMOST three million of the 5.2 

million cars expected to be 
built this year will be equipped 
with automatic transmissions, judg- 
ing from the rate at which auto 
makers are installing the devices 
so far this year. 


Many auto observers believe 


of Corpus Christi, Tex., held an auto show—the first one since World War Il. Approxi- 
mately 150,000 visitors viewed the exhibits. The festival was graced by Miss America 
of 1954, Margaret Ay (stepping from car). From left are Capt. John F. Greenslade, 


that in a few years automatic 
transmissions will become stand- 
ard equipment on most cars, as 


Co. Their pressure and interference 
in our business became so great 
that we finally balked and as a 








Chevrolet Dealer 
In Miami Flays 
Ford-First Ad 


MIAMI.—When the Ford Motor 
Co. recently advertised its sales 
leadership, it expected to arouse 
public interest — 
but it is doubtful 
if the reaction 
displayed by one 
Miami Chevrolet 
dealer was antic- 
ipated. 

Anthony R. Ab- 
raham, owner of 
Miami’s Thiel 
Chevrolet Co, 
took a full-page 
advertisement in 

A. R. Abraham Miami newspa- 
pers to write an open letter to 
Henry Ford II. 

In his letter to Ford, Abraham 
noted his surprise and amazement 
that Ford, which he termed “manu- 
facturer of America’s second-choice 
automobile,” would perform “tricks” 
with year-end sales figures “in an 
attempt to create the impression 
. . . that they were the sales 
leader.” 

(The Ford ad referred to “na- 
tional new-car registration figures 
for the latest six-month period— 
February through last September. 
Latest car registration figures, in- 

_ cluding 29 states for March, show 

Ford maintaining its lead for the 


year.) 

Abraham said that Chevrolet had 
led Ford both in annual produc- 
tion and sales volume for 23 years 
—or, as he put it, since 1931 when. 
the present head of the Ford com- 
pany was only 14 years old. (Ac- 
tually, Ford outsold Chevrolet in 
1935.) 

Abraham said in his advertise- 
ment that in 1953 Chevrolet led 
Ford in sales by more than 225,000 
new cars. 

Abraham also said that the 
months chosen by Ford to demon- 
strate their sales leadership 
happened to coincide with the time 
of year Chevrolet production had 
been deliberately curtailed. 

Abraham took over Thiel Chevro- 
let Apr. 13, 1953, and says he has 
increased his business by 400 per- 
cent since that time. 


Ford Brightens 
Color Selection 


DEARBORN.—Three new colors 
—goldenrod yellow, skyhaze green 
and Sierra brown—have been made 
available in 1954 Ford cars, L. W. 
Smead, general sales manager of 
the Ford division, announced last 
week. 

Also new are the following two- 
tone combinations: Sandstone white 
top with highland green, skyhaze 
green or goldenrod yellow body; 
sandalwood tan top with Sierra 
brown body, and glacier blue top 
with Sheridan blue body. 

Skyhaze green is designed to 
match color themes which will 
dominate summer and fall ward- 
robes, Smead said. 

With the addition of goldenrod 
yellow to the Ford line, dovetone 
gray has been discontinued. Sky- 
haze green and Sierra brown, 
brighter hues, replace sea haze 
green and lancer maroon. 

Goldenrod yellow can be obtained 
on the Crestline four-door, Victoria, 
Skyliner and Sunliner models. Si- 
erra brown and skyhaze green will 
be available on all Fords. 















result Ford canceled the sales 
agreement. 

“Their business methods certain- 
ly are un-American. If the Ford 
Motor Co. is not now violating an- 
titrust laws now in existence then 
certainly these laws need some re- 
vision.”—J. A. PLAasTereR Jr., J. A. 
Plasterer & Son, Highspire, Pa. 

7 * +. 


. .. I note that one of the points 
that is disturbing you greatly is the 
loss of sales on the part of the 
Studebaker Corp. and the increase 
in the number of sales on the part 
of Chevrolet and Ford... 

“To this end I am calling your 
attention to two ads appearing 
in one of the prominent state- 
wide newspapers of New Jersey. 
You will note it is the ad of Price 
Motors Co., Newark, N.J., who 
are duly enfranchised as Stude- 
baker dealers. 

“Under the license granted them 
in New Jersey, they are not au- 
thorized to sell any other make of 
car as new, yet you will note they 
feature in the smaller ad 1954 
Chevrolets in the Bel Air and 210 
model, at $1,875—and represent the 
cars as never having been regis- 


tered .. .” — Wuuam L. N, 
secretary, New Jersey Automotive 
Trade Assn. 7 

* * 


. . . It’s about time some legis- 
lators took notice that our industry 
(Continued on Page 52, Col. 1) 


GM Pays Curtice 
$637,233 in °53, 
Top for President 


DETROIT.—A group of 62 top 
officers and directors of General 
Motors received $11,850,117 in sala- 
ries, fees and bonuses in 1953, GM 
has announced. 

President Harlow H. Curtice re- 
ceived $197,233 in salary and fees, 
$64,197 stock bonus and $375,803 
cash bonus for a total of $637,233, 
a new high for a GM president. 

Total remuneration of the other 
directors was as follows: Albert 
Bradley, $575,325; Louis C. Goad, 
$486,400; Frederic G. Donner, $485,- 
150; Ronald K. Evans, $421,200; 
Sherrod E. Skinner, $410,567; Harry 
J. Klingler, $401,300; Cyrus R. Os- 

, $341,300; Carl H. Kindl, $321,- 
200; Edward R. Godfrey, $311,400; 
John J. Schumann jr., $301,408; 
John F. Gordon, $158,996; Alfred P. 
Sloan jr., $48,500, and Charles F. 
Kettering, $35,900. 





Bell in Bay Area— 


Frederick J. Bell (left), executive vice- 
president of NADA, receives congratula- 
tions from Morris Landy, president of the 
Northern California Automobile Dealers 
Assn., after addressing the group in San 
Francisco. 


commanding officer of the Corpus Christi Naval Air Station; Tom Goad, president of 


the association; Charles Kilgore, Nash dealer, and Roy E. Box, vice-president. 


Move to Fight Freight Rates 
To Start Soon, Bell Says 


.—A move to| antibootlegging clauses in dealer 


SAN FRANCISCO. 
seek elimination of discriminatory | franchises. 


freight rates to the West Coast will 
be started within a few weeks, 
Frederick J. Bell, executive vice- 
president of NADA, said here. 

Bell told the Northern California 
Automobile Dealers Assn. that the 
freight differential is an archaic 
situation with no sound basis for it 
except that “it has always been 
done this way.” 

He cautioned, however, that 
care should be taken not to an- 
tagonize other forces and create 
another situation which might be 
worse. 

Outlining the “grave dangers” 
which the auto industry faces this 
year, Bell said the most serious is 
the disintegration of normal mer- 
chandising channels through fran- 
chised dealers caused by bootleg- 


ging. 

Bell told of his recent meeting 
with Detroit auto manufacturers, 
who said they had been unable to 
take action due to dangers of pros- 
ecution under antitrust laws. 

Bell told the dealers of NADA’s 
plans to file a brief with the Jus- 
tice Department asking that fac- 
tories not be considered acting in 
restraint of trade if they require 


Auto Auctioneers 
Rename Group; 


Elect Marker 


CLEVELAND.—Members of the 
National Auto Auction Protective 
Assn. have agreed to change the 
name of the group to National 
Auto Auction Assn. 

Attending a meeting here were 
28 auction owners from the mid- 
west, eastern seaboard and south. 

Carl Marker, owner of Fort 
Wayne (Ind.) Auto Auction and a 
former president of the National 
Used Car Dealers Assn., was elect- 
ed president. 

Other officers are George Law- 
son, Dyer, Ind., vice-president; R. 
A. Waldrep, Birmingham, Ala., 
board chairman, and Eleanor M. 
Schaefer, Indianapolis, secretary- 
treasurer. 

Board members are Jacob H. 
Ruhl, Manheim, Pa.; King Sutton, 
Columbus, O.; Tim Anspach, Al- 
bany; Frank Hollenbeck, Fontana, 
Wis.; Willam Bard, Chicago; E. L. 
Cox, Concord, Mass.; Good- 
man, Melvindale, Mich., and C. B. 
Drake, Decatur, Ill. 


Long Manufacturing 
To Build in Canada 


CHICAGO.—Plans for a new 80,- 
000-square-foot plant for the manu- 
facture of automotive radiators at 
Oakville, Ont., have been an- 
nounced by Long Mfg., Ltd., a 
Canadian subsidiary of Borg- 
Warner Corp. 

Construction of the factory on 
an ll-acre site is to begin within 
two months, according to Charles 
Stevenson, general manager of 
Long’s works at Windsor, Ont. 
—— is expected by Novem- 

r. 


Bell went on to say that an- 
other major injustice being at- 
tacked by NADA was the dis- 
criminatory advertising rates 
paid by dealers for local adver- 
tising. These are 30 to 60 percent 
higher than those for other mer- 
chants. The association has al- 
ready developed plans for cor- 
recting this situation and has 
started to work on it. 

In closing, Bell paid tribute to 
Amos Crowl, NCADA manager, and 
association members for support of 
the national program. He pointed 
out that it was through their dili- 
gent research and activity that 
many of these endeavors were now 
beginning to bear fruit. 

The meeting was conducted by 
Morris Landy, association pres- 
ident, and the introductory speech 
was presented by Hanford Crock- 
ard, Northern California director 
of NADA. 





Apr. 28 

(Prices firm and plenty of buyers. 
101 cars sold out of 140 entries.) 
BUICK—’53 Super 4-dr., $1,800* (ps). 
‘562 Super Riviera coupe, $1,390*, 
$1,225*. °51 RM 4-dr., $870*; Spe- 
cial 4-dr., $805*. °50 Special 4-dr., 
; Super Riviera coupe, $770, 


CADILLAC—’ 52 (62) coupe, 
"49 (62) 4-dr., $980*. °46 (60) 4- 
dr., $450; (62) 4-dr., $200. 

CHEVROLET—’53 (210) sport coupe, 


$2,325*. 


$1,450, $1,280; 4-dr., $1,275* (ps), 
$1,120, $1,100. °52 SL Deluxe 2-dr., 
$935*, $860; %-ton pickup, $685. 
"51 SL Deluxe 4-dr., $705, $700 
‘50 SL Deluxe station wagon, $725 
2-dr., $550, $420. 

CHRYSLER—’52 NY 4-dr., $1,320*. 
’51 NY 4-dr., $820*. 

DeSOTO—’52 Fire Dome 4- dr., $875°*. 
‘51 Fire Dome 4-dr., $700*. 

DODGE—’52 Wayfarer 2- ar., $580. 
saab. Wayfarer 2-dr., $470; 4-dr., 
FORD—'53 Country Squire, $1,650; 
(8) 4-dr., $1, 305*, $1,200. °52 (8) 
2-dr., $935 $875; 4-dr., $1,020 
Victoria, $1, 210*; (6) 4-dr., $520 
2-dr., $875. ’51 (8) 2-dr., 2 at $700, 
$680: club coupe, $800; 4-dr., $700 
$690*; (6) 2-dr., $585, $560, $555 
4-dr., $600. '50 (8) 2-dr., $480; 4- 
dr., $400; (6) 2-dr., $390, $365; 
4-dr., $435, $320. ‘49 (8) 2-dr., 
$310; 4-dr., $365. 

HUDSON—’53 = 4-dr., $950. ’51 
club coupe, $725 

MERCURY — "52 Monterey’ sport 
coupe, $1,290, $1,230. 51 = club 
coupe, 2 at $735; 4-dr., $750, $730*. 
50 4-dr., $610. °49 station wagon, 
$275. 

NASH — '51 Statesman 4-dr., $465; 


Rambler station wagon, $420. 


OLDSMOBILE-—-’51 (88) 2-dr., $1,- 
010*; (98) 4-dr., $910* $805*; 
Riviera coupe, $1,125". '50 (98) 4- 


'51 4-dr., $700, $360. 
PLYMOUTH—’51 Belvedere, $705. °49 
+e. $365, $340. ‘48 club coupe, 


$20: 

PONTIAC—’ 53 (8) Catalina, $1,775°, 
$1,690*; 4-dr., $1,370*. "52 (8) 4- 
dr., $1,015, $1, 050°. * 
lina, $655*; 2-dr., 
$575*. °48 (6) 4-dr., 

(6) 2-dr., $155. 











Used-Car Bulletin from Detroit ... 
Latest Auction Prices 


(Copyright, 1954, by Automotive News) 
(Aptco Auto Auction. Sale every Wednesday.) 






*Indicates automatic transmission or overdrive, and (ps), power steering. 


Other Auction Reports are on Pages 42, 43, 50, 51 


they now are with Lincoln and 
Cadillac. Prices, already on the 
downgrade, will probably go even 
lower. 

The trend to no-shift cars has 
progressed to the point where 57.5 
percent of the cars produced in this 
year’s first quarter were minus 
clutches. 

a . ia 

, Ae year, 50.1 percent of the 

cars built contained an auto- 
matic-drive unit, still second in cost 
only to air conditioning as an ac- 
cessory. In 1952, the figure was 
47.4 percent; in 1951, 44.8 percent; 
in 1950, 33.2 percent, and in 1949, 
25.4 percent. 

Thus, in only six years the per- 
centage has more than doubled. 

The low-priced field, comprised 
of Ford, Chevrolet and Plymouth, 
has shown the greatest gains in 
the past four years. Those three 
makes accounted for 40.1 percent 
of automatic transmissions in- 
stalled in new cars in the first 
quarter, against only 14.2 percent 
in 1951. Last year the figure was 
84.4 percent, and in 1952 it was 
26.9 percent. 

Ford and Chevrolet, the two top 
sellers, devote 40 percent of their 
output to Fordomatic and Power- 
glide, respectively. Plymouth, using 
both PowerFlite and Hy-Drive, in- 
(Continued on Page 52, Col. 3) 







STUDEBAKER 
coupe, $390. 


Apr. 21 
(145 cars entered, sold 98 cars. Sale 
very good and fast, had some rough 
cars also.) 
BUICK—’53 RM 4-dr., $1,950; Super 
Riviera coupe, $1,000. °50 Special 4- 
dr., $670. 


CHEVROLET—’53 Bel Air sport coupe, 
$1,450; (210) 4-dr., $1,210; coupe, 
$1,450. °52 SL 4-dr., $865, $850, $725; 
2-dr., $825, $700, $680, $670, $665, 
$480. °49 SL 2-dr., $415. °48 2-dr., 
$270. °47 Aero, $125. '46 Aero, $155. 
$630. ’°50 conv., $625; SL 2-dr., $555, 


CHRYSLER—’48 Windsor 4-dr., $135. 
—’53 (8) conv., $2,000 (ps). 
"52 (8) 4-dr., $1,100. 
$705. '49 4-dr., $425. 
DODGE—’53 Coronet 4-dr., 
Diplomat, $1,025. 
FORD—’53 Custom (8) 2-dr., $1,320; 
Victoria, $1,490. ’52 (8) 2-dr., $990, 
$675; 4-dr., $950. '51 Victoria, $885, 
$850; conv., $715; (6) $595, $585; 
4-dr., $700, $680. '50 Custom (8) 2- 
$480, $470; (6) 2-dr., 
$550. °49 Custom 
$330, $300; 
. *48 (8) 
$180. 


*51 Commander 


















*51 sport coupe, 






$1,220. °52 











. "47 (8) 2-dr., "46 
(8) 2- dr., $100. 

HUDSON — ’53 Wasp club coupe, $1,- 
175. '51 Hornet 4-dr., $835, $700. ’50 
Hornet 4-dr., $325. 

MERCURY — ’53 sport coupe, $1,665. 

. *51 Monterey coupe, 










$750; 4-dr., $850, $780, $770, $660. 
"50 4-dr., $480. '49 4-dr., $335; club 
coupe, $330. 






NASH—’50 4-dr., $160. 
OLDSMOBILE—’52 (88) 4-dr., 
-dr., $1,215. '51 (98) conv., 
4-dr., $1,030. '50 (98) 4-dr., 
(88) coupe, $620. '49 (88) club coupe, 
$510. °48 (76) 2-dr., $270. 
PLYMOUTH—’52 4-dr., $710. '49 4-dr., 
$200. °48 2-dr., $220. 
PONTIAC—’53 station wagon, $1,865; 
_ 4-dr., $1,590. '52 Catalina, $1,370. ’51 
Chieftain (8) 4-dr., $845, . *49 
(6) 4-dr., $425, $420. °47 °2- dr., $199. 
STUDEBAKER — ’51 Champion 4-dr., 
$475. °50 4-dr., $400; coupe, $310. 






$1,250; 
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HIGHEST 
SALES 
VOLUME 
PER 
DEALER 


in the entire medium-price field! 














it pays to travel with MERCI RY 








TURNINGS 


by 


John T. Benedict 


5 tree complexity of even as| 
straight-forward a unit as the 


engine air cleaner is realized when 
it is noted that the most satisfac- 





tory animal hair for use in the 
filter element is the portion ob- 
tained from the clump at the end 
of a steer’s tail! 

Air cleaning is performed by a 
combination of inertia separation 
and screening through curled ani- 
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swer to troublesome wear prob- predicted recently by Charles| would appear that the shunt type 
lems encountered in driving case- | Heinen, who di- ; g filter combines the best operating 
hardened self-tapping screws. | rects the activities features of the other designs, while 

Tool wrench manufacturer, J. | of Chrysler Corp.’s imposing fewer attendant disadvan- 
H. Williams & Co., collaborated (fuels and _ lubri- tages. 
with the Carboloy Division of | cants laboratory. 
General Electric in research to | Speaking at a 
develop a method of brazing Detroit meeting 
cemented carbide inserts in the (of the American 
socket heads. Society of Lubri- 

Users report that wrench | cation Engineers, 
changing no longer is a source | Heinen said, “... 
of production interruptions and |this system has 
down-time on lines using many |no moving parts 
power wrenches to install self- (and is the most 
tapping screws. ‘ | foolproof arrangement developed to 
\Is There a Trend | date.” DeSoto and Dodge V-8 en 


|gines currently are equipped with 
To Shunt-Type Oil Filters? ty 


* 

Design for 

Cleanliness 
A timely word of advice for 
machine designers, who are con- 
cerned with the bothersome prob- 
lem of “cleanliness” and chip re- 
moval, is offered by Kurt Tech, 
chief engineer, The Cross Co, 
Tech says that careful attention 
to design details can make a ma- 
chine more nearly “self-cleaning” 
—in the sense that the contours 
and design will tend to discour- 


* * 





Charlies Heinen 





* 





system was redesigned for better 
fuel-air ratio mixture control. 
And better engine breathing 





| the shunt type filter. 
In this design, the filter is 






resulted from enlarging the ports 
of the intake. manifold, exhaust 
manifold, and cylinder head. 


So the economy riddle is un- 
raveled by considering the cumula- 
tive effect of numerous individual 
improving 


design refinements in 


| 
| 


ea popularity for the 
shunt type engine oil filter was 





Stapleman Elected 
MINNEAPOLIS.—H. W. Staple- 
man, of Mankato Service Co., Man- 
kato, Minn., has been elected presi- 
dent of the Northwest Auto Elec- 


mounted in the oil stream, as in 
the full-flow system, but an alter- 
nate path is provided by an ori- 
fice in parallel with the filter. In 
the event of complete plugging of 
the filter element, the orifice will 
provide all of the oil required by 


age the accumulation of chips, 
sludge, dirt, etc. 

By “opening the machine wp,” 
the structure and working parts 
are made more accessible and 
easier to clean. Particular atten- 
tion should be devoted to internal 
design to provide smooth lines 








mal hair, wetted with oil picked up| overall operating efficiency. tric Assn. Other officers include| the engine. that will prevent foreign matter 
by the air stream from the top level : = Ss Lou Terras, St. Paul, vice-presi-| During part of the cycle, this| and chips from collecting at in- 
of the oil cup in the oil-bath air Hard Heads dent, and W. E. Horn, Hibbing,| system acts almost as a full-flow; accessible locations. The exhaust 
cleaner. Minn., secretary-treasurer. New di-| filter, removing any large abrasive| system should be carefully de- 

Charlie Heinen, of Chrysler, Last Longer! rectors are Ed Munson, Aberdeen, | particles. During the latter part of| signed, with the attachment point 


pointed out that, after exhaustive 
research and testing of numerous 
materials, Chrysler’s engineers 





S. D.; J. R. Stevenson, St. Cloud, 
Minn., and Robert Horn, Grand 
Rapids, Minn. 


the cycle, it acts with the efficiency 
of the by-pass filter in accumulat- | 
ing fine particles. In function, it! 





Wear - proofing power - driven 
socket heads, with cemented car- 
bide inserts, proved to be the an- 


as near as possible to the cutting 
area, so chips and scrap will be 
carried away for removal. 


















found that the steer’s tail pro- | 
vided a material that most nearly | 
complied with the peculiar speci- | 
fications for this application. 
Now you see that there truly is| 
no limit to the resourcefulness and | 
determination of filter men in seek- 
ing the right materials to promote 
engine cleanliness. And it may pro- 
vide a beef packer’s answer to the 
pig slaughterhouse boast that they 
“use everything but the squeal.” 


* * + 
More Power 


With Less Fuel 


“Ho” is it possible for the 1954 | 
‘Rocket’ engine of 185 horse-| 
power to give better fuel economy 
than the 1953 ver- 
sion of the en-| 
gine, which had |} 
20 less horsepow- 
er?” 

This is a natu- 
ral question, often 
asked by truth- 
seekers who are 
subjected to daily | 
bombardments of 
non - factual, | 
“dangling com-| 
H. N. Metzel parative” claims | 
in many fields of advertising. 

According to Harold Metzel, Olds- 
mobile chief engineer, “The real key 
to increased economy is the en- 
gine’s high torque at low and mod- 
erate speeds (300 lb.-ft. at 2000 
r.p.m.), thereby providing greater | 
mileage on the road.” 

Metzel says that this character- 
istic allows the driver to maneu- 
ver the car through traffic with 
less throttle manipulation than | 
previously required to obtain ade- | 
quate performance. 

Among design features resulting | 
in the high torque are the higher 
compression ratio of 8.25 to 1, in- 
creased displacement, refinements 
in camshaft design, and distributor 
improvements to control spark ad- 
vance more accurately. 

Another factor contributing to 
fuel economy is improved fuel dis- 
tribution gained by refinements in 
the carburetor and manifold sys- 
tem. The carburetor fuel metering | 
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Grocery advertisers, 








Service in Arabia— 


A cor is serviced at a gas station 
in Jeddah, Red Sea coast city of Saudi 
Arabia, The station is owned by a Saudi 
Arabien businessman and supplied by 
Arabian-American Oil Co. Motor trans- 
portation is spreading now in this oil-rich 


country. 
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Correspondent George Glaser Writes... 


Auto Letter from Europe 


ean Germany. — The! possible public relations but does|and diesel fuel. However, it is ex- 


ng 
‘ile 
in- 





Boyertown Holds Sales Meeting— 

: Distributors and their salesmen meet at the Boyertown Auto Body Works, Inc., 
offices in Boyertown, Pa., to discuss timely topics. Shown are (from left), J. R. Goranflo, 
general sales manager; Paul R. Hafer, president; B. Frank Hafer, secretary-treasurer; 
Luther Caldwell, Columbia, S.C.; W. H. Imbody, Charlotte, N.C.; Elton Haswell, 
Richmond, Va.; Jeff Davis, Richmond, Va.; Fred Rohrs, Washington; Tom Hickman, 
Washington; Gordon Rose, assistant to the president; J. H. Query, Columbia, S. C.; 
Ken Markham, Charlotte, N.C.; Sterling Keller, assistant sales manager; Elmer Fox, 
Buffalo; Walter Boles, Washington; John Hanlon, Rochester, N.Y.; Walter Maday, 
Buffalo; Fearson S. Meeks, Washington; Joseph Baker, Richmond, Va.; Paul Fultz, 
Roanoke, Va., and Lloyd B. Fritz, production coordinator. 


eee 














German auto 
duced approximately 480,000 units 





industry pro-| very much all right otherwise. 


in 1953 for one of its best years| Diesel Supercharged 


in history. 

Of that number, about 120,000 
were trucks and buses, The ex- 
port market totaled 150,000 cars, 
buses and trucks. 

Volkswagen announced recently 
that it ranks No. 4 in the world 


‘in volume of production—right be- 


hind General Motors, Ford and 


iAwces.. Hannover, Germany, 
has announced a new 2%-ton 
truck similar to its 1% and 2-ton 
line of four-cylinder diesel trucks. 

In order to give the 2%-ton 
model more power without 
changing the powerplant, Hano- 
mag installed a mechanically 
driven Rootes-type supercharger. 

The blower hikes the engine’s 


Chrysler. Recent production has| horsepower from 50 to 65 at 2,800 
been running at a rate of 700 units|r.p.m, The torque has been in- 


daily. 


* * * 


French Guessing Game 
T= usual guessing game is on 
again in France, 

Will Citroen come out this spring 
with a new body or with a new 
engine or with both? 

I have long given up guessing 


creased considerably, particularly 
in lower speed ranges, The ad- 
ditional equipment weighs only 66 
pounds. a 

+ 


Tax Change Foreseen 
AN IMPORTANT change in the 
German motor vehicle tax 

system seems a certainty. 
Removal of all direct taxes on 


about this firm and its front-wheel- | vehicles are expected this year, to 


spent more in The News 








national & retail combined, in1953 


than in any other US newspaper 


Grocery advertisers spend more in The News 


for very obvious reasons: (1) The News is the most 


influential medium in the country’s first market... 


(2) reaches six out of ten City families, and thirty-five 


percent of those in the suburbs . . . (3) delivering 


more customers and sales... (4) at the lowest cost. 


THE ZNEWS 1 New York’s Picture Newspaper 


with twice the circulation, daily or Sunday, of any other newspaper in America 
220 East 42nd St., New York... Tribune Tower, Chicago 
155 Montgomery St., San Francisco... 1127 Wilshire Blvd., Los Angeles 
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pected that this measure will stim- 
ulate new-car sales, which the in- 
dustry and dealers have been re- 
questing. 

s > 


Music, Maestro! 


A CONTEST among automotive 
musicians looms on the horizon. 
Since 57 Opel workmen formed a 
band which performed during the 
Swiss introductory ceremonies of 
the Opel Capitain, it may be as- 
sumed that other GM units also 
will form orchestras which will 
compete with each other. 

There is no limit to which the 
Sympho-Matic boys won’t go, 

* - s 


Trying Once More 


HAMPION, a small two - seater 
with a rear engine mounted in 

a technically interesting chassis, 
has had rough going for two years. 

Every time a firm takes over 
and tries to get into production, 

financial difficulties stop the out- 
put, 

Now, the dealers for this car are 
combining their fortunes to give it 
another try. Perhaps perseverance 
will succeed after all. , 

* ° * 


500 Buses for Iran 


ERCEDES sold 500 buses to 

Iran recently and a number of 
diesel taxis to Brazil, Brazil won’t 
get the planned Volkswagen plant. 
The banks didn’t go along on the 
deal and the VW technicians have 
been pulled out. 

+ * 7” 


Freakish Mishap Kills 


Tos popular press chief of 
Mercedes, G. Naumann, was 
only 47 when he died recently, A 
freakish accident cost the life of 
this jovial, well-liked man. 

He tried to bounce his car up 
and down in his garage to move it 
a few inches sideways, when he 
twisted his spinal cord. The injury 
caused his death a few weeks later. 

* + © 


American Trend 


HERE is a trend in West Ger- 
many toward production, under 
| license, of American shop equip- 
| ment. I have noticed various wheel 
balancing and front-end machines 
|as well as oil filters and other 
| equipment. 

* * 


Bins Interesting 





ORD of Cologne has published a 

book about the parts business. 
Among the interesting features, I 
noticed the type of parts bins used 
by Fotd dealers in Germany. The 
bins have shelves put in at an 
angle, sloping upward toward the 
rear. 

Instead of dividers, cardboard 
boxes of various sizes are used. 
Parts numbers are carried on the 
box, 

The slant feature makes it easy 
to see the contents and the boxes 
can be easily removed and refilled. 

- 7 = 


|More Borgwards Due 


ve Borgward sport racer in the 
Mexican road race had five for- 
ward speeds, which made it some- 
what faster on straight stretches 
than the four-speed Porsche. Some 
observers say it would have won 
in its class if it hadn’t burned out 
a valve. 

Dr. Borgward says more sports 
cars along similar lines will be pro- 
duced by his firm. 

a * * 


Man or Octopus? 


OW about a “standard” for con- 

trols on autos. On some cars 
only an octopus could reach the 
controls while driving. And some 
persons think cars are built for 
humans, 

Bosch, Stuttgart, has introduced 
fog lamps with pushbutton control 
for directing the beam close to 
| the front of the car or some dis- 
| tance ahead. 


Reichhold Adds to Line 


DETROIT.—Reichhold Chemicals, 
| Inc., manufacturer of synthetic res- 
ins, has entered the field of plasti- 
cizers, according to Paul L. Swisher, 

| vice-president, 


10 


AUTOMOTIVE NEWS, MAY 3, 1954 


Brownell Gives View on Auto Industry Tr 


U.S. Clarifies Trust Probe 


of New York. He said the “increas- “We want to find out whether 


(Continued from Page 1) 


that the probe would be in the 
nature of a “warning” to the in- 
dustry. They doubted that any far- 
reaching action would be taken 
at this time. 

(However, these observers point- 
ed out that while auto makers were 
the staunchest supporters of the 
Bisenhower - for - President boom, 
most of the nation’s explosive anti- 
trust actions have occured during 
Republican administrations. 

(Reaction of the top auto pro- 
ducers is summed up thus: “What 
do they want us to do? Shut 
down our plants for a given 
period and throw thousands out 
of work while other makers catch 
up to us on sales?” 

(Smaller firms contend they are 
being forced to the wall by “over- 
production” of the big makers.) 

* o * 

ROWNELL confirmed the Jus- 

tice Department probe in a 

speech before the Economic Club 





ing concentration” in the auto in- 
dustry contained “dangerous po- 
tentialities.” 

“We do not know what is the 
explanation of the developing 
pattern of concentration in the 
automobile industry,” Brownell 
said. 





Transporters Report 


New Low in Accidents 


DETROIT.—The lowest yearly 
accident rate in the history of 
trucking was set by drivers for 
the automobile transport industry 
in 1958, the National Automobile 
Transporters Assn, said last 
week. 

Richard E. Beiser, NATA gen- 
eral manager, said drivers re- 
duced their 1952 accident ratio 
of one accident per 100,000 miles, 
the previous low, to .92 accidents 
per 100,000 miles in 1953. 





Recommend 


this pattern is nothing more than 
the consequence of competitive 
forces at work, or whether any 
one or more of the facts which 
amount to collusion or the sup- 
pression of competition has been 
at work... 

“When we find the facts, you can 
be sure that we will appraise them 
and follow a course which will re- 
flect the principles and teamwork 
we have just applied in the alumi- 
num case.” 

* * + 
| THAT case, Federal Judge 

John C. Knox signed a consent 
order in the Government suit 
against ALCOA and Aluminum Im- 
port Corp., selling agency of Alu- 
minum, Ltd., of Canada. 

Under the order, independent 
users of aluminum in the U. 8. 
were assured of priority to buy 
from Aluminum Import 110,000 
tons of smelting ingots yearly 
for the next five years, 


The order provided that ALOCA | 





close more chassis sales 


the industry’s 


finest bus bodies: 
SUPERIOR COACHES 


When you link your chassis with Superior—recognized 
leader in the school bus industry—you’ve a combination 
that’s worth its weight in chassis sales! Here’s why. 


So here’s a tip for more profitable chassis sales. On 

all your school bus bids, recommend a Superior body. 
Contact your nearby Superior Distributor or write for new 
1954 literature and specifications. 





M. O. Anderson, Inc., Seattle, recently 


ge 


Anderson Named Packard Distributo 


appointed Packard distributor for western 


Washington, Oregon and Alaska, held an open house to celebrate the opening of 
its dealership, A.B.C. Packard. Going over the plans for the ceremonies are (from left), 


Howard Anderson, A.B.C. vice-president; M. O. 


Anderson, president; James Halver, 


district manager, and R. M. Anderson, treasurer. 


immediately offer to sell to Olin 
Industries of Illinois up to 40,000 
tons of aluminum ingot yearly 
through 1957 and 20,000 tons in 
1958 to enable Olin to become a 
new competitor in aluminum fabri- 
cation. 
+ * * 

ROWNELL said the consent 

order was worked out in co- 
operation between the Government 

















More children ride Superiors than any other school bus... 
testimony of Superior’s supremacy. A popular Superior body 

on your chassis forms a combination that sells your customers and 
offers performance that keeps them sold. 


SUPERIOR COACH CORPORATION 


Lima, Ohio © Kosciusko, Mississippi ¢ Oakland, Calif. 


SUPERIOR 
PIONEER 


SUPERIOR 
PATHFINDER 


and ALCOA and that it promoted 
the public interest in many ways. 

In speaking of the auto probe, 
Brownell said that the Justice De- 
partment did not assume that any 
given number of competitors would 
be the proper number, or that the 
concentration could be considered 
without due regard for market 
forces. 

“We are trying to deal with the 
problem of monopoly construc- 
tively,” he said. He added that it 
is the new policy of the Justice 
Department to “sit down and 
reason with companies involved 
in antitrust litigation.” 

Brownell said the Eisenhower Ad- 
ministration sought simplification 
of antitrust law administration to 
help businessmen who try to com? 
ply with the law in good faith. 

“At the same time,” he said, “We 
will relentlessly protect our free 
enterprise system against monopo- 

listic and unfair trade practices. 
There will be no slackening of ef- 
fort to protect free enterprise and 
no winking at violations of the 
law.” 
* * ” 


NSPA Files Offered FTC 


In GM Parts Feud | 


CHICAGO.—The National Stand- 
ard Parts Assn. has offered the 
Federal Trade Commission the full 
use of its files on the subject of 
parts sold by General Motors. 

FTC had asked the association 
for any information “that tends to 
show that any of the parts sold by 
General Motors Corp. and repre- 
sented by it as ‘genuine’ are iden- 
tical to those sold by other con- 
cerns.” 


NSPA urged its members to sup- 
ply any suggestions or information 
which would aid the association’s 
efforts to halt use of the word 
“genuine” in GM parts merchandis- 
ing. 

Meanwhile, to allow additional 
time for collecting data, NSPA’s 
wage-hour petition meeting with 
the U.S. Labor Department was 
postponed until tomorrow (May 4). 
It originally was scheduled for 
Apr. 27. 


Safety Month 


(Continued from Page 1) 


windshield wipers, rear-view mir- 
rors and horns. 


Radio and television support will 
include: “Voice of Firestone” (Fire- 
stone Tire & Rubber Co.); “Break 
the Bank,” Bert Parks (Dodge); 
“Your Land and Mine”, Henry J. 
Taylor (General Motors), “Buick- 
Berle Show”; “Edward R. Murrow”, 
(Ford division); “You Bet Your 
Life”, Groucho Marx (DeSoto). 

“The Dave Garroway Show”, 
(Pontiac); “That’s My Boy”, (Plym- 
outh); Roy Rogers, (Dodge); “Doug 
Edwards”, (Oldsmobile); “Toast of 
the Town”, Ed Sullivan (Lincoln- 
Mercury); Fulton Lewis jr., (Cadil- 
lac); Studebaker Newscaster; “The 
Martha Wright Show”, (Packard). 


Denver Receipts Up 


DENVER.—Receipts of the Den- 
ver Motor Vehicle Department for 
the first three months were up more 
than 8 percent over the correspond- 
ing period of 1953, according to 
Maldon V, Adcock, director, Adcock 
said revenue rose from $2,764,369 
to $2,996,246. 


Ned Jordan—famous for the Jordan car, 
and the classic copy that advertised it— 
gives you an in look at the world 
each week in Automotive News. 
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Mobiloil Special—Under API Classification, recommended “For Services ML, MM, MS, DG.” 


Boosts Gas Mileage Up to 237° 


Never before has a motor oil demonstrated so many 

e protective properties. In exhaustive laboratory and 

Th © B est Lubri can f for road tests New Mobiloil Special cleaned up engines of 

° all ages—kept them clean as no other oil ever has 

An y Car, J New or Old— in Extr eme before. It relieved engine knock, pre-ignition ‘‘ping”’ 
and spark plug misfiring. It reduced corrosive and 





Heat or Sub -Zer °o Cold—Adds mechanical wear to practically zero. 
, ' ita | Customers are reading about New Mobiloil Special 
Years to Engine Life ’ right now—in national magazines—Life and Saturday 


Evening Post—coast-to-coast! 


ete thea ‘ ie = a i 7 : 
In identical road tests, using fleets of vehicles New Mobiloil Special For more satisfied 0 ers... more service department 
reduced gasoline consumption—increased miles per gallon up to 23% 
—over results obtained with conventional high-quality SAE 20 motor oil. 


gross profit—make it New Mobiloil Special! 


Best For Every Car You Sell—Every Car You Service! § , 


SOCONY-VACUUM OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION ) 
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AUTOMOTIVE WASHINGTON 


Pay-As-You-Go Taxes 
Perilous, NAM Says 


By William Ullman 


Washington Correspondent 


eer legislation to put corporations on a pay-as-you- 
go tax basis could seriously injure all but the very largest 
companies, the National Assn. of Manufacturers said in 
testifying before the Senate Finance Committee on the 
general tax revision bill. “We strongly oppose any change 
in the law which would — a ST owes 
quire payment of any part o tration’s 875-page 
the corporate tax in advance overhaul of the 
of the 15th day of the third month Internal Revenue 
following the end of the taxpayer's Code, the NAM 
taxable year,” the NAM told the approved Pres- 
Senate group. ident Eisenhow- 
The pending bill would make er’s request that 
companies begin paying their year’s the 52 percent 
taxes during the September quar- corporate tax rate 
ter. be extended for 
Praising the move to modernize one more year. 
the revenue structure and express- Fred Maytag, 
ing “enthusiastic support” for most president of 








William Ullman 


Maytag Co., said as NAM spokes- 
man that Congress should not 
postpone for more than 12 months 
the five-percentage-point tax cut, 
which had been scheduled for 
corporations Apr. L. 

“Excessive corporate and individ- 
ual rates have been, and will be, a 
serious impediment to our long- 
term economic growth,” Maytag 
said. 

The NAM put its weight behind 
a proposed change in the individual 
income-tax law which various au- 
thorities have sought fruitlessly for 
half a dozen years. 

* +. * 
Later Filing Urged 

PECIFICALLY, it urged, Con- 

gress should move from Jan. 15 
to Jan. 31 the date for individuals 
filing the final declaration of esti- 
mated tax and payment of the 
fourth quarter of the declaration. 

Jan. 31, under the law, is the 

deadline for employers on giving 
employes the W-2 tax form in- 
forming them of their wages for 
the preceding year, how much 
was withheld, and how much 
paid after taxes. 

The NAM maintained that a sim- 
ple change of final filing date on 
estimates to Jan. 31 would reduce 
paper work for taxpayers and the 
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N. Y. to Tax Trailers 


As Real Estate 

ALBANY. — Trailers are going 
to be taxed as real estate in New 
York. 

They came into the list of tax- 
able items when Gov. Thomas E. 
Dewey signed a law which per- 
mits city, town or village asses- 
sors to place an assessed value on 
any house trailer in one location 
for more than 60 days. The owner 
of the land on which the trailers 
are located will be assessed, un- 
der the law’s provisions. 





Government, would help spread the 
Treasury's work load more evenly 
and would put more money into the 
hands of the Treasury early in the 
year. ing 


* 
Tariff Showdown Looms 
fee Reciprocal Trade Agree- 
ments Act, born under a Demo- 
cratic administration in 1934, and 
renewed in varying terms since 
then, is due to expire June 12. 

A divided Republican Party that 
couldn’t make up its mind last year 
extended the act unchanged for 
one year, marking time while 
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The Tallyho Uplift is designed to make tire and brake 


repairing a speedy, easy, safe and profitable operation 


on even the big, late-model cars. It is an air-operated 
bumper lift which assures quicker, safer elevation 

of the entire front or rear end of any passenger car 
or light truck to a maximum height of 38 inches. 

The Uplift is operated by simply applying any regular 
service station air hose chuck to the lift. It is of heavy, 
quality construction throughout... has a broad, 
sturdy base that can’t tilt, twist or turn .. . and 
telescoping lift arms which will adjust to 45 inches. 
Balanced weight plus a sturdy handle of tubular steel 


fastened to the base make the lift very easy to maneuver. 


Air operated 


Lifts 3500 Ibs. at 
150 Ibs. air pressure 


Easily portable 


A-frame for extra 
sturdiness 


lift arms — extend to 
45 inches 


Weight 180 Ibs. 
Easy to operate 
For all-weather use 
Won't rust or bind 
Easy to maneuver 
EASY TO ORDER 





Equipped with telescoping 


with The 


SS TALLYHO UPLIFT 











awaiting completion of a study un- 
der way by the President’s Com- 
mission on Foreign Economic Pol- 
icy. 

Long-term recommendations 
were made last January, and 
shortly thereafter President 
Eisenhower sent Congress a spe- 
cial message on the subject. 

Rep. Robert Kean, of New Jer- 
sey, fourth ranking majority mem- 
ber on the House and Ways and 
Means Committee, has now intro- 
duced a bill to carry out the main 
recommendation — extension for 
three years. 

The bill also would give the Pres- 
ident authority to negotiate annual 
tariff reductions up to 5 percent 
maximum on most products and by 
a greater percentage in cases 
where imports are “negligible” or 
where the current rate is above 50 
percent. 

However, the road ahead appears 
rough for the Kean bill and the 
President’s wishes. There is bound 
to be an important test of strength 
between the protectionist-high 
tariff viewpoint on one hand and 
the reciprocal trade-lower tariff 
philosophy of the Administration 
on the other. 

An interesting showdown is just 
around the proverbial corner. 
| * * e 


| Transport Policy Declared 


At ITS closing session last Thurs- 
day (Apr. 28), the annual meet- 
ing of the U.S. Chamber of Com- 
merce voted its list of policy dec- 
| larations. . 

These, covered a wide range, and 
some were revised and some re- 
affirmed. In the field of urban 
transportation, the following were 
reaffirmed: 


| Planning — Business and civic 
| groups should actively participate 
| in planning all forms of freight 
and passenger transport. 

Street AND Highway Design—Ur- 
| ban street systems should include 
radial, distribution and by-pass ex- 
pressways. 

Trarric Contro. — Maximum effi- 
| ciency of street and highway sys- 
| tems should be made by traffic en- 
| gineering and control devices, edu- 
| cation and enforcement techniques. 

TraFric ADMINISTRATION—A single 
municipal agency should be re- 
sponsible for traffic engineering, 
| aided by a citizens’ traffic commit- 
| tee or commission. 

Trarric Sarety — The President’s 
Highway Safety Conference pro- 
gram is endorsed. 

Truck Loapinc Curb-loading 
| zones for trucks should be provided 
when off-street facilities are in- 
| sufficient. 





Conference Lineup 


LONG list of distinguished 
+% speakers and highway author- 
ities will participate in the Fifth 
Highway Transportation Congress 
to be held here this week (May 
4-6) under the auspices of the Na- 
tional Highway Users Conference. 

Albert Bradley, executive vice- 
president of General Motors and 
chairman of the NHUC, will de- 
liver the keynote address. 

The closing address will be 
made by Henry J. Taylor, inter- 
nationally known news commen- 
tator, author and world traveler. 
His subject will be “Looking 
Ahead at Home and Abroad.” 

Notables in between will include 

Arthur Hill, president of the Na- 
tional Assn. of Motor Bus Opera- 
‘tors; Robert Cass, immediate past 
president of the Society of Auto- 
motive Engineers and an executive 
of White Motor Co.; Clem John- 
ston, chairman of the policy com- 
mittee of the U.S. Chamber of 
Commerce; William S. Canning, 
engineering director of the Key- 
stone Automobile Club; Herschel 
D. Newsom, Master, the National 
Grange, and many others prominent 
in the motoring and highways 
fields. 


25-Ton Coal Trailer 
NASHVILLE, Tenn. — (UTPS) — 
W. T. Stringfellow & Co., Inc., has 
introduced a new approach to haul- 
ing coal. Stringfellow says its cable 
dump truck trailer will haul 25 tons 
of coal at a saving of 25 to 50 per- 
cent over conventional equipment. 
|The 28-foot trailer, which stands 
|9% feet high when raised in a 
|dumping position, is made by 
Schonrock Equipment Co., San An- 
gelo, Tex. 
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2, Did a woman invent the self starter? No. Fact is, the 
self starter invented the woman driver! Because without 
it you wouldn’t have nearly 20,000,000 women driving cars 


today —a colossal collection of customers! 


2. Does a woman care what make car 
she drives? Probably even more than 
her husband does. In fact, as any car 
salesman knows, the woman’s vote often 
swings the selection. That’s why she 
wants to know all about cars. . . but in 
her own language, and in the advertising 
pages of her own magazine. 





5. How do you persuade a woman it’s time to 
trade-in? Women respond quickly to chang- 
ing fashions and ideas—more quickly than 
men. Show what’s new about your car to the 
millions of women who buy the Journal— 
and they convince themselves and their hus- 
bands. (Among families buying new cars, 
almost half the women read the Journal!) 


Never underestimate the power of 
the magazine more women believe in... 
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3. Why is any car a woman drives ‘‘convert- 
ible’? Because she converts it to so many uses 
—from picking up groceries to delivering the 
kids to kindergarten. That’s why she’s first to 
insist on the practical new devices engineers 
dream up to make driving easier, safer and 
pleasanter. 





4, Does talk about horsepower gallop over her 
head? She leaves the horsepower to menfolk. 
She wants the facts about color, comfort and 
convenience. And they belong where she’Il see 
them first . . . in the No. 1 magazine she plans 
from and shops from, Ladies’ Home Journal. 


6. Why is a woman’s mind like a throttle? Open it wide— 
and she reacts with breathtaking speed. As she reacts, for 
example, to ideas in the Journal. 


Because the Journal is about her interests, al/ her interests, 
and only her interests—it’s the best way in the world to 
reach women. Witness these facts: 


The Journal is No. 1 in newsstand sales among al/ magazines 
carrying advertising. 


The Journal is No. 1 in circulation and advertising revenue 
among magazines edited exclusively for women. 








A CURTIS PUBLICATION 


a 
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Highways & Safety as 


Mich. Groups Discuss 
Problems of Traffic 


By Gerhardt Neumann 
Staff Writer 

ave safety meetings in Detroit 
made news last week: the 
Michigan Inter-Industry Highway 
Safety Committee 
had its annual 
get-together and 
the Michigan 
Safety Conference 
held its 24th an- 
nual gathering, 
with an attend- 
ance of more than 
5,000 from all 
parts of Michigan. 
Dr. Edgar L. 
Harden, of Mich- 
igan State Col- 


SAPETY 





lege, told the industry group that | 


any community can reduce traffic 
accidents if it wants to—and de- 
votes sufficient time and effort to 
the project. 

Dr. Harden advocated an edu- 
cational approach to the traffic 


problem. He urged the encour- 
agement of individual responsi- 
bility, making motorists aware of 
what is to their benefit, and get- 
ting them to develop good driv- 
ing habits. 

One-fourth of all accidents, he 
pointed out, involve drivers under 
25, who drive only 15 percent of the 
nation’s vehicles. 

Praise went to Michigan’s auto 
dealers for furnishing 150 cars for 
driver training last year. Walter 
Eaton, executive secretary, said 
that dealers even paid for installa- 
tion of the dual-control systems. 

* + * 
DEVER training courses in all 
schools were advocated by John 
D. Watts, Detroit traffic judge, who 
also recommended the introduction 
of economy runs for teenagers as a 
means of making young drivers 
conscious of their responsibilities. 
Among other recommendations 
made by Judge Watts at the con- 





Hilltop Motors Joins Packard— 


The Packard franchise has been given Hilltop Motors, Inc., Columbus, O. Gathered 
for the signing ceremony are (from left), H. N. Hursey, president of Hilltop; Arthur C. 
Schley, Packard district manager; L. W. Stevens, zone manager; A. W. Bercin, assistant 
zone manager, and P. A. Jackson, Hilltop treasurer. 


ference were increased road pa- 
trols, making passing on a hill a 
reckless-driving offense, license 
suspension of drivers under 17 
found guilty of reckless driving, 
elimination of dangerous drivers 
from the road, and issuance of 
license plates to owners instead 
of vehicles. 


discussed by John J. Cummings, 
transportation research director of 
the Automobile Manufacturers 
Assh. 

* + * 
MPROVEMENTS in the reliabil- 
ity and ease of control of ve- 

hicles, Cummings said, has been a 
major factor in the steady reduc- 


Street and highway needs were| tion of traffic accidents, based on 
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Safety 


POWER STEERING 


You want it 


for 
ease — 


You need it 


for safety! 


The one-millionth Safety 
Power Steering gear by 
Saginaw comes off the 
assembly line— April 9, 1954 


On November 28, 1951, the first Power Steering gear for General 
Motors passenger cars left our assembly line. We knew it was good 
—but even we were amazed as production schedules had to be revised 
up and up and up again to keep pace with the ever growing demand. 


On April 9, 1954, we produced our onm-millionth unit. In just a 
little over 28 months a new era of driving ease and security has been 
born. A million motorists now turn and park their cars with fingertip 
ease they never dreamed possible. What’s more, they cruise the high- 
ways relaxed both mentally and physically—secure in the knowledge 
that Safety Power Steering will help keep their cars under control 


UNIT 


in any emergency—even a high-speed blowout! 


Today Safety Power Steering is standard equipment on every Cadillac 
and Buick Roadmaster—and available at a new low price on all other 
General Motors cars. Today Saginaw builds more Power Steering 
gears than all other makers put together—for never in automotive 
history has any innovation won such unprecedented public accept- 
ance in so short a span of time! Saginaw Steering Gear Division, 
General Motors Corporation, Saginaw, Michigan. 












built by 
aginaw! 





POWER 
STEERING 


FEATURED BY CADILLAC, BUICK, OLDSMOBILE, 


PONTIAC, CHEVROLET CARS—GMC TRUCKS 





travel miles. On the basis of 100 
million travel miles, he said, traffic 
fatalities since 1925 have declined 
from nearly 18 to seven. 

He added, however, that the 
continuing growth of the auto 
population makes it imperative 
that further improvements be 
made in the safety designs of 
highways. 

Cummings urged modern legisla- 
tion to permit highway officials to 
establish better controls over the 
access between heavily traveled 
roads and roadside establishments. 

He also said that every city over 
50,000 population should have full- 
time engineers to cope with traffic 
needs. The nation’s motorists, he 
added, pay a penalty of more than 
$3 billion a year for lack of needed 
improvements on 20 percent of all 
roads which carry 80 percent of the 
total traffic. 
* 


+ : 

ee accepted stand- 
4“ ards for traffic controls were 
proposed by Alger F. Malo, director 
of Detroit’s Department of Streets 
and Traffic, who pointed out that 
uniform signs and signals would 
end driver confusion and result in 
greater safety. 

Malo added that the responsi- 
bility to decide where control de- 
vices are needed should be the 
traffic engineer’s, in order to 
“make certain that pressure 
group action is never made the 
sole basis for installing a signal; 
sign or some other device.” 

The traffic engineer, in Malo’s 
opinion, should be able to show city 

officials, who are subjected to undue 
pressure, that they have valid rea- 
sons for turning down requests 
which are unwarranted. 
7 = a 


Highway Plans 
In New England 
Call for $1 Billion 


A billion-dollar highway program 
is under way in New England. 

More than $825 million in new 
highway construction already is 
authorized in the six-state area. 
Authorization of more than $200 
million is considered highly prob- 
able, according to the New England 
Road Builders Assn. 

Gordon E. Gaffney, executive sec- 
retary, breaks it down as follows: 

ConNEcTiIcCUT—$400 million, includ- 
ing $350 million already authorized 
for a shoreline expressway, plus 
normal anticipated annual road 
building worth $50 million in three 
years. 

MassacHusetts — $500 million, in- 
cluding $250 million authorized for 
an east-west toll highway and an 
equal amount for the state’s “mas- 
ter highway plan,” of which $125 
million already is approved. 

Ruope Istanp—$40 million worth 
of highway building envisioned by 
Gov. Dennis J. Roberts’ advisory 
committee, including continuation 
of present construction at the rate 
of about $5 million a year. 

Maing, New Hampsuire—$100 mil- 
lion about equally divided. This in- 
cludes Maine’s turnpike extension 
from Portland to Augusta for $40 
million, New Hampshire’s turnpike 
from Tyngsboro, Mass., to Concord, 
and continuation of the existing 
turnpike from Portsmouth to 
Rochester. 

VERMONT—$1 million, a continu- 
ation of the present rate. 

Gaffney said the figures represent 
“the highest rate of new highway 
construction ever reached in New 
England.” 


* * * 


New National Turnpike Body 


Elects Howell President 


A National Turnpike Assn. has 
been formed with headquarters in 
Chicago. 

Evan Howell, chairman of the 
Illinois Toll Road Commission, who 
was named president, said the 
group will promote the financing, 
construction and planning of 
“properly integrated toll highway 
facilities in the U. S.” 


Napalm Fires Halted 


MARINETTE, Wis. — Successful 
use of dry-chemical equipment to 
extinguish napalm fires has been 
reported to Ansul Chemical Co., 
Marinette. Napalm is used in incen- 
diary bombs. Trygve Elmenhorst, 
Ansul distributor in Norway, said 
several small test fires had been 

ed with a 30-pound hand 
extinguisher under various condi- 
tions. 
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Auto Advertising 


By Marty Whitmyer 
Staff Writer 

This year will be the “first really 
competitive year” in the advertis- 
ing field since World War II,” ac- 
cording to Harold S. Barnes, direc- 
tor of the Bureau of Advertising 
of the American Newspaper Pub- 
lishers Assn. 

Speaking at the annual meet- 
ing of the bureau in New York, 
Barnes declared that 1954 would 
see more total dollars invested 
in advertising, but a tougher 
media race for the money both 
locally and nationally. 

Predicting that “decisive” battles 
would be fought on the retail and 
automotive fronts, he warned 
newspapers not to take their com- 
petition lightly, and regard these 
areas as impregnable. He said 
newspapers could expect heavy 
competition from television, radio 
and magazines. 

Newspapers’ retail advertising 
revenue is further threatened, he 
said, by the fact that retailers are 
“greatly worried about rising 
operating costs, and one of the 
juiciest targets for the pruning 
shears in the advertising budget.” | 

National advertising in news- 
papers in 1953, the bureau an- 
nounced, jumped to an alltime 
record of $601,200,000, marking | 
the eighth consecutive year this | 
type of advertising has set a 
new high. The new total repre- 
sents a 14.3 percent gain over 
1952. 

The automotive classification, 
which shot up 32.4 percent over 
1952, amassed a figure of $129,623,- 
000. The largest sub-classification 
of national advertising under auto- 
motive—new passenger cars—in- 
creased 26.4 percent to a new 
record of $66,606,000. 


Ad Bureau Picks Swan 


Joyce A. Swan, vice-president and 
general manager of the Minneapolis 
Star Tribune, has been elected) 
chairman of the board of the Bu- 
reau of Advertising of the American 
Newspaper Publishers Assn. 


A member of the board since | 
1950, and vice-chairman for the 
past two years, Swan succeeds 
Stuart M. Chambers, treasurer of 
the St. Louis Post - Dispatch. 
Richard L. Jones jr., of the Tulsa 
World Tribune, was elected to 
succeed Swan as vice-chairman 
of the board. 

New directors are Philip L. Gra- 
ham, Washington Post & Times- | 
Herald; Jackson Tarver, Atlanta | 
Journal & Constitution; James L. | 
Knight, Miami Herald; Harry S. 
Bunker, Speidel Newspapers; J. D. 
Funk, Santa Monica (Calif.) Out- 
look, and Herbert M. Peterson, New | 
Britain (Conn.) Herald. 

Directors reelected are Maj. Gen. 
J. O. Adler, New York Times; D.! 
Tennant Bryan, Richmond News- 
Leader & Times-Dispatch; J. Evens 
Campbell, Owosso (Mich.) Argus- 
Press; Irwin Maier, Milwaukee | 
Journal, who was Chambers’ pred- | 








Silencer Campaign— 


Wilbur Shaw, president of the Indian- 
apolis Motor Speedway, will spark the 
Walker Silencer “Go-Factor” sales and 
advertising campaign. Walker Mfg. Co. 
also will carry the Shaw story in its 
merchandising and promotion materials. 


ecessor as board chairman, and 


Franklin D. Schurz, South Bend | 


Tribune. 
+ * . 


Inquirer Auto Data 


The Philadelphia Inquirer has 
published the 22nd edition of “Phila- 
delphia Automotive Facts,” a com- 
pilation. of automotive sales data 
for the Delaware Valley. 

Copies of the study may be ob- 
tained from Research Manager, The 
Philadelphia Inquirer, 400 N. Broad 


St., Philadelphia 1, Pa., or George | 


S. Dix, 1457 Penobscot Bldg., De- 
troit 26, Mich. 
. 


* * 


New Chrysler Magazine 


M. R. Prass, director of service | 


for Chrysler, has announced the 
establishment of a new monthly 
service publication, “The Service 
Siren.” This will replace the “Serv- 
ice News-Letter” previously issued. 

“The Service Siren,” Prass said, 
is a revamped and expanded ver- 
sion of its predecessor, It will 








be mailed to a comprehensive 
mailing list of persons concerned 
with servicing automobiles. 

The main purpose of the publica- 
tion is to present methods of in- 
creasing dealers’ service volume 


| profitably and to point up the 


necessity for the closest possible 
tiein between service and _ sales, 
Prass said. 

* + * 


Fulton to Talk 

Facts and ideas, keyed to the 
needs and problems of Detroit ad- 
vertisers and agency men will form 


| the content of a message to be de- 


livered before the Detroit Adcraft 
Club, May 7, by Kerwin H. Fulton, 
president, Outdoor Advertising Inc. 


Fulton: is a director and vice- 
chairman of the Advertising Coun- 
cil, and a director of the Traffic 
Audit Bureau, the ABC of the out- 
door advertising medium. 

* 7 + 


Guylay Gets Standard 


Standard - Triumph Motor Co., 
Inc., American affiliate of Britain’s 
Standard Motor Co., Ltd., has an- 
nounced the appointment of L. 
Richard Guylay & Associates, 45 
Rockefeller Plaza, New York, as 
public relations counsel. 


15 





8 Campbell-Ewald Artists Cited— 

Twelve awards in the Art Directors Club of Detroit annual contest were given to 
eight staff artists of Campbell-Ewald Co. Seven of them are shown here (from left): Al 
Scott, James Trumbo, Halsey Davidson, Glenn Smith, Donald Hume, Jack Moment, and 


Gene Duffy. Another winner was James Hastings. 




















Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 





YOU CAN SELL 


UNDERSEAL | 
TO 9 OUT OF 10 
CAR BUYERS 


3-step selling program shows you how 


3M “UNDERSEAL” Rubberized Coating is more than a product... it’s a complete 
selling program! In fact, 3M “UNDERSEAL” offers you the only program in the indus- 
try that’s designed specifically to increase your undercoating sales. Here’s the story: 


dp,” ] a sales meeting with your 
¢ @ new car and service sales- 


men to show them how to se// “UNDERSEAL”. 


With a sound slide 


A 3M salesman will hold 


resentation he will show them 


in detail how “UNDERSEAL” is important to the 
dealer, the salesmen, and the car owner. And he’ll 
explain the “UNDERSEAL” service floor plan—a 
tested business booster for your service department. 









RUBBERIZED COATING 


Then, 3M will supply 

@ you with a complete se- 
lection of direct mail pieces 
imprinted with your company 


“UNDERSEAL”. .. the undercoating product with a Selling Program 


Ss HO aes ee ea aa ee 


MINNESOTA MINING & MFG. CO. 
Ges! I'd like more information about 3M's “UNDERSEAL" selling program. 


name. Also you will get booklets, posters and dem- 
onstration easels on selling “UNDERSEAL” for your 
use in your show-room and service department. 


3 And finally, 3M’s Service 
@ Program, right in your serv- 
ice department, will educate your 
undercoating applicators on care 
of equipment, better spraying techniques and the best 
car-masking methods —all elping you make more 
profit, keep the shop cleaner and build customer 
good will. 





Write today for more information. 





Dept. UAN 1, St. Paul 6, Minn. 


NAME_____ 

ha. ceereisinttimelanieglldintgitiatctennt Pe F 
bate be hs be erren aag tie coseuteak eB - soemet 
—_ aire eteete § on zone_stare___ 


“3M” Adhesives. General Export: 122 E. 42nd St., 
New York 17, N. Y. In Canada: London, Ont.. Can. 


Locstqnencssnenunen ee 
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S l It’s no little trick to make a tentful of people laugh. 
up ers a e Sman But it’s something else again to get a nation-wide 
audience laughing—at the same instant. 
And laughter, as every salesman knows, is a most 
effective sales tool. And so are all the other moods 
an entertainer can evoke. For they help you shift 


your prospect’s interest—willingly—from whatever's 
on his mind to the product on yours. 


This, perhaps, is television’s greatest value to an 

» advertiser. It creates a receptive mood in 30 million 
homes for more than five hours a day. It is always 
part-entertainer, part-salesman. 


This, certainly, is why CBS Television has always 
made creative programming its most important 
“ activity. And why, in the major markets where the 
networks compete—and popularity can best be 
compared—CBS Television consistently wins the 
largest average audience: 11 per cent larger at night, 
and 27 per cent larger in the daytime.* 


Advertisers have found that placing their programs 
on the most popular network gives them a headstart 
in ratings™’—and a headstart in sales. 


That’s why their investment on CBS Television for 
the first quarter was over 45 per cent greater than 
a year ago. (And in 1953 it was the. greatest in 
broadcasting history!) That’s why it’s still growing. 


CBS Television can bring you the most receptive 


*Trendex, Oct. '53-Mar. ’54. 
**On the two most recent audiences in all America, because it has most of the 
occasions when sponsored 
programs were broadcast 
A at the same time over the 
leading networks, they won 


ee CBS TELEVISION 
rating on CBS Television. 


programs most of your customers want. 








3 
1 








Ramp Signs Oldsmobile Contract— 


John Ramp (seated right), owner of John Ramp Oldsmobile, Inc., Indianapolis, 
signs his new franchise after the purchase of Tobey Motors, Inc. Seated beside him 
is J. A. Folsom, zone manager. Standing are R. A. Calvin (left), district manager, 
and E. A. Stanley, assistant zone manager. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 
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Bringing Out New Car 
Takes Up to 3 Years 


ao question “How far in the future are automobile 
stylists and engineers working?” is probably the query 
Detroit executives are most frequently asked to answer. 
Recently, at the SAE production meeting and forum in 
Chicago, Edward N. Cole, chief engineer of Chevrolet, and 


Edward N. Kelley, general 
manufacturing manager, gave 
what is probably the most 


complete answer to the question 
that has been formulated up to 
this time. 


In addition to outlining the time 
sequence involved in bringing out 
a new model, Cole and Kelley de- 
scribed in detail the many steps 
that must be taken to bring a new 
car to production status, including 
styling, engineering, tooling, pur- 
chasing, experimental tests, etc. 


Experimental design, it was 





. 


KL 


THRILLING ~/\ 


Delco's Favorite-Station Radio 
in tune with the exciting. flashing 
new American sports cars 


Sleek, dashing sports cars are no longer just a dream 


in America—they’re a fact . . 


your car manufacturer. 


DELCO AUTO RADIO 


. already fulfilling the 
imagination and desire of modern Americans. And it’s 
only fitting that the first of these brilliant American- 
built cars should offer the finest in radio—a radio in 
tune with the advanced design and performance of the 
car itself—the famous Delco Favorite-Station Radio with 
Signal-Seeking Tuner. This most modern car radio gives 
instant selection of any of five pre-selected ‘ 
stations” at the touch of a button. Or, by using the 
Signal-Seeking Tuner, any station within range can be 
brought in with pinpoint accuracy—electronically and 
automatically. The Delco Favorite-Station Radio is now 
available on several of America’s finest cars . . 


‘favorite 


. ask 


DELCO RADIO e DIVISION OF GENERAL MOTORS @¢ KOKOMO, INDIANA 





three years before the new model 
reaches the customer. Styling 
must start at least 28 to 30 months 
ahead of the introduction date. 

Perhaps the key date, so far as 
Chevrolet is concerned, is the date 
21 months ahead of introduction, 
when management must give its 
approval to the program. Thus, the 
Chevrolet to be introduced in 1955 
actually was approved for tooling 
nearly two years earlier. 

a * - 


21 Months Is Limit 


AN INTERESTING thing about 
the Chevrolet policy is that 


| Management cannot approve the 














model more than 21 months ahead 
of its introduction. This affords an 
opportunity to observe recent com- 
petitive trends and suggest last 
minute changes. Apparently, the 
21-month interval is considered 
necessary to tool the job, working 
out all of the compromises between 
engineering and manufacturing 
that may be required. 


With a deadline 21 months 
away, it is necessary that build- 
ing of experimental models, test- 
ing, production design, production 
tooling, design checks and pur- 
chasing must proceed simultane- 
ously. Experimental models may 
show up details that have to be 
corrected. Design changes may be 
necessary to accommodate manu- 
facturing. 

The importance of production 
engineers at Chevrolet is empha- 
sized by the fact that currently 
there are 15 people representing 
engineering at Tonawanda, N.Y., 
seven at Buffalo; 36 at Cleveland; 
26 at Saginaw, Mich.; 61 at Flint; 
36 at Detroit; seven at Toledo, and 
seven at Muncie, Ind. In addition, 
there are 11 engineers keeping con- 
tact with Chevrolet assembly 
plants. 


= 

Savings Result 
—- production engineers will 

follow the new designs from the 
day they are released. They con- 
sult with local production people on 
toolings, for example. Through ex- 
changes of ideas, the cost of tooling 
the new models is held down. Often, 
it is pointed out, they can make 
important savings in tooling by 
making minor changes in the initial 


design. 


Changes also may be recom- 
mended because certain types of 
facilities — forge shops, for ex- 
ample—may be loaded with work. 
Other subjects covered in detail 
include dimensional tolerances, 
selection of materials, tool design 
and inspection. 

Important design changes fre- 
quently result from this _ inter- 
change of ideas. 


Production engineers also must 
approve supplier’s material, using 
available laboratory facilities to aid 
in making a decision. After ma- 
terials are approved, the produc- 
tion engineer must see to it that 
enough vendors are available to 
meet requirements. 

The detailed story of bringing a 
high-volume car like Chevrolet into 
production is much more involved 
than most people imagine. After 
reading a detailed list of the things 
that must be done, one is indeed 
surprised that 21 months is long 
enough to do the job. 

* 


* * 


Ames Names Canada Rep 


WALTHAM, Mass.—B. C. Ames 
Co., Waltham, manufacturer of 
micrometer dial indicators and 
gauges, has appointed J. B. Morri- 
son Machinery Co., Ltd., 45 Oriole 
Parkway, Toronto 12, Ont., as ex- 
clusive Canadian representative. 

~ od * 


Washer Booklet 


NEW YORK.—H. K. Metal Craft 
Mfg. Co., 3775 Tenth Ave., New 


| York 34, N. Y., has published a 16- 
| page booklet giving the characteris- 


tics, tolerances and capabilities of 
more than 30,000 metal and fiber 
washers. 
* * om 
Electric Truck Data 

PHILADELPHIA. — How to get 
the most out of a walkie-type elec- 
tric industrial truck is discussed in 
revised Bulletin P-1033, available 
from the Yale materials handling 
division of Yale & Towne Mfg. Co., 
Philadelphia 15, Pa. The 16-page 
booklet covers Yale Worksaver 


trucks. 


Lubricating Film Released 


CHICAGO. — “No Margin for 
Error,” a color sound-slide film on 
lubricating problems, has been re- 
leased by the Alemite division of 
Stewart-Warner Corp. The film is 
available to plant maintenance and 
production men through the Ale- 
mite distributing organization. 

* ~ 


* 

Norton Speeds Deliveries 

WORCESTER, Mass. — Norton 
Co. has announced that diamond 
grinding wheels are now available 
on normal delivery schedules. Many 
of the standard sizes are available 
for immediate delivery. Manu- 
facturing time for other wheels is 
from three to four weeks. 





! 
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EVERAL states have taken steps 

to attract additional industries 
and to facilitate the expansion of 
existing plants, while others are 
awaiting action by their legisla- 
tures or committees appointed to 
study the problems. 


Developments along these lines 
are as follows: 


Arizona — Final action is being 
awaited in the Arizona Legislature 
on a measure to establish a new 
state tourist and industrial develop- 
ment board. The measure was 
amended in committee to reduce 
from $150,000 to $50,000 the appro- 
priation which would be given the 
new agency. 

Arkansas — Dr. John T. Cald- 
well, president of the University 
of Arkansas, has suggested that 
research projects be set up to 
settle such arguments as whether 
labor in the south is inefficient 

and low paid. 

He declared that studies by the 
university might help efficiency of 
existing business concerns ‘and thus 
help create more jobs in the state. 

* « ” 

LORIDA—The industrial division 

of the State Advertising Com- 

mission reports that “Florida is 
making great strides in the indus- 
trial fields of apparel and metal 
working.” Florida’s apparel indus- 
try employment, the division re- 
ports, increased 136 percent be- 
tween 1947 and 1953. 

Kentucky — A committee of 
Kentucky bankers and Kentucky 
Chamber of Commerce officials 
has been formed to draw up 
plans for the creation of a state 
credit development corporation to 
provide industrial expansion risk 
credit unavailable through nor- 
mal banking channels, 

In another Kentucky develop- 
ment, a banker-forestry meeting in 
Paintsville heard suggestions that 
the manufacture of forestry prod- 
ucts would provide an answer to 
eastern Kentucky’s pressing eco- 
nomic problem. 

* * e 

ENNSYLVANIA — Gov. John 

Fine said his administration 
would give consideration to a com- 
mittee request that the state grant 
corporate tax relief for the textile 
industry to prevent further migra- 
tion of workers from the state to 
the South. The textile industry in 
Pennsylvania employs more than 


Coming 
Events 


(Continued from Page 4) 





Dealers Conventions 
Dealers Assn. Convention, Milwaukee 
Athletic Club, Milwaukee. 

*s s,s 


General 


May 4-4 — National Highway Users Con- 
eo Mayflower Hotel, Washington, 


May 12-13—Southeast Automotive Show, 
Buena Vista Hotel, Biloxi, Miss. 


May 13-15—Association of American Bat- 
tery Manufacturers, inc., Greenbriar 
Hotel, White Sulphur Springs, West 
Virginia. 

May 20-23—New England Regional Auto- 
ae Show, Mechanics Bidg., Boston, 

ass. 


May 24-26—Automotive Engine Rebuilders 
Association, Statler Hotel, Buffalo. 


June 6-11—Society of Automotive Engineers 
Summer Meeting), Ambassador and 
itz-Cariton Hotels, Atlantic City, N. J. 


August pt nore of Automotive Engi- 
neers (National West Coast Meeting), 
Los Angeles. 


Sept. 15-17 — National Petroleum Assn. 
(52nd Annual Meeting), Traymore Hotel, 
Atlantic City, New Jersey. 

Sept. 20-22 — Truck Body and Equipment 
Association, Inc.. Hotel Statler, Buffalo. 

Oct. 18-22—National Safety Council, Chi- 
cago, Illinois. 

Oct. 25-27—National Association of inde- 
pendent Tire Dealers, Sherman Hotel, 
Chicago. 

Oct: 25-29 — American Truckin 
tions, Inc., Waldorf-Astoria 
York City. 

Nov. 15-17— American Finance 
ence, Commodore Hotel, 
City. 

Dec. 6-7—National Standard Parts Associ- 
ation, Hotel man, Chicago, 


Associa- 
otel, New 


Confer- 
New York 


Action to Lure Industry 


States Take Steps to Attract New Businesses, 
Aid Expansion of Existing Firms 
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300,000 persons and has an annual 
payroll exceeding $600 million. 
South Dakota — A Sioux Falls 
Chamber of Commerce industrial 
committee is considering plans for 
the formation of a local industrial 
development corporation to own, 
buy, sell and lease properties to in- 
duce industries to move to the city. 
Vermont—In a report on a sur- 
vey it conducted for the Vermont 
Development Commission, the 
National Farm Chemurgic Coun- 
cil, Inc., listed the State’s major 
development needs as including: 


Better means of marketing Ver- 


mont products; standardization of 


New International GCW 


CHICAGO. — The gross combina- 
tion weight rating of the Interna- 
tional R-195 Roadliner chassis has 
been increased from 48,000 to 50,000 
pounds, according to R. M. Buzard, 
truck sales manager. 





manufactured items; young, aggres- 
sive management in industry; de- 
velopment of small home indus- 
tries; more farm cooperatives and 
balanced, all purpose farming; full- 
scale expansion of the State’s recre- 
ational facilities, and expansion of 
the State’s lumbering industry into 
the prefabricated low-cost housing 
field. 
* * . 


Yara —A joint resolution 
adopted by the Legislature 
called for an interim study by the 
Virginia Advisory Legislative Coun- 
cil of the advisability of creating a 
new state division of industrial de- 
velopment. 

Rejected by the lawmakers was a 
proposal to permit localities to ex- 
empt new industries from local 
property taxes for five years. 

Wisconsin — The industrial de- 
velopment committee of the State 
Legislative Council directed its 
research staff to draft proposed 
legislation for the creation of a 
new State department to promote 
Wisconsin as an industrial site. 

Meanwhile, Representatives of the 
Wisconsin County Board Assn. in- 
dicated willingness to cooperate by 
having each county survey its re- 
sources and potentialities for in- 
dustrial development. 








cars are not new. 
This Rover light car was popular 
in 1906. 





Hoover Ups Madden 


Howard J. Schramm, president 
of Hoover Motors, Inc., Boston, 
has announced the appointment of 
Jack Madden as sales vice-presi- 
dent. Madden, formerly sales man- 
ager, has served the dealership for 
18 years. 





19 
Harris Heads Up 
L-M’s Southern 
Dealer Council 


ATLANTA. — A. C. Harris, of 
Audubon Motors, Baton Rouge, La., 
was named 1954 chairman of the 
Lincoln-Mercury Southern Regional 
Dealer Council at the group’s .meet- 
ing in Hapeville, Ga., according to 
W. A. Toms, L-M regional manager. 


Selected as delegates to the Na- 
tional Dealer Council meeting May 
11-13 in Detroit were Harris; Louis 
Lacey, of Lacey Motor Co., Alice, 
Tex., and R. M. Pearson, of Pear- 
son Motor Co., Houston. 


Attending the regional session 
were Tom B. Barnes, of Montgom- 
ery, Ala.; H. E. Young, Shelby, 
N.C.; Fritz Triplett, of Sherman, 
Tex.; J. B. Bratcher, of Plainview, 
Tex.; J. E. Rhodes, Corpus Christi, 
Tex.; L. Bourgeois, Gainesville, 
Fla.; J. A. Boyle, Tampa, Fla., and 
E. E. Shackelford, of Forrest City, 
Ark. 


Ned Jordan—famous for the Jordan car, 
and the classic copy that advertised it— 
gives you an inspiring look at the world 
each week in Automotive News. 


Eaton 2-Speed Axles save | 
engines, keep trucks on the 


job, reduce operating and 
maintenance costs, make 
trucks last longer 


Eaton 2-Speed Axles double the conventional 
number of gear ratios, enabling drivers to select 
a ratio to deliver pulling power or speed—the 
ratio best suited to road and load conditions. 
Engines operate in their most efficient and 
economical speed range, reducing stress and 
wear on engine and power transmitting parts, 
holding operating and maintenance costs to a 
minimum, adding thousands of miles to engine 
and over-all vehicle life. Eaton 2-Speed Axle 
trucks haul more, faster, longer, at lower cost— 


are worth more when traded in. 


More than two million 
Eaton Axles in trucks today! 








EATON 


La Sbeed thik 


AXLES 





Axle Division 


EATON MANUFACTURING COMPANY 
CLEVELAND, OHIO 


@ PRODUCTS: Sodium Cooled, Poppet, and Free Valves « Tappets « Hydraulic Valve Lifters « Valve Seat Inserts « Jet 
Engine Parts » Rotor Pumps « Motor Truck Axles « Permanent Mold Gray Iron Castings » Heater Defroster Units » Snap Rings 
Springtites eSpring Washers eCold Drawn Steel sStampings eLeaf and Coil Springs e Dynamatic Drives, Brakes, Dynamometers 


CUSHIONING 


CAR 


GEORGE P. HOOPER 





PORTABLE BAKING PANELS 
Increase profits 
with 
less cost 





Whether your plans 
for a new paint shop 
are in the blue print stage or just a “pipe dream”, 
it will pay you to consider this: You can turn out 
twice as much work right in your present shop, with 
no increase in space, personnel or overhead. 

How? With a single Dry Quick Infra-red Paint 
Baking Panel. Your profits will double immediately 
and you will deliver jobs that will increase customer 
good will and increase your business. 




















It's low in cost to operate just 
as it’s low in cost to buy. Be- 
cause each row of baking 
units operates from a sep- 
arate switch, you do spot 
jobs just as economically 
as all-over paint baking. 
Wire or phone collect 
today for a demonstra- 
tion in your shop and 
information on... 


New LEASING 
PLAN 


Now you can lease Dry Quick 
Ovens for just a few cents a 





AUTOMOTIVE NEWS, MAY 3, 1954 


Repurchase Plan Explained . . . 


Text of Curtice Letter to Dealers 


Epiror’s Notre: Below is the | 
text of the second letter on boot- 
legging sent to General Motors 
dealers by Harlow H. Curtice, 
GM president: 

BS * * 
GENERAL MOTORS Distrib- 

utors and Dealers: . 

On Feb. 24, 1954 I addressed to 
you a letter on the subject of, 
“bootlegging.” 

I discussed the growth of the 
automobile industry, our advances 
in research, engineering, styling 
and production, and the develop- 
ment of a distribution system on, 
a foundation of sound relations 
with franchised dealers, with all| 
| the benefits of such progress being 
shared not only by the dealers and | 
manufacturers, and their employes 
who contributed to this progress, | 
but also by the customer and the 
public generally. 

I pointed out that through the 
recognition of our respective 
equities and the discharge of our 
respective responsibilities, good 
will had been established for, and 
identified with the dealer, the 
manufacturer and the product— 
“a good will that is essential to 
the sale and distribution to a 
customer of the most complicated 
mechanical product under the | 
daily operation and control of 
the public.” 

Finally, I expressed my deep con- 
cern over this practice which) 
threatens this good will as well as| 
our mutual accomplishments over | 
the years. 





| facturers, 


as well as products of other manu- 
from dealers associa- 
tions and from others interested, | 
wholeheartedly endorsing my state- | 
ments, was heartening. To those | 
communications, this letter will | 
serve as an acknowledgment. 
x * * 


NE dealer association was crit- 
ical of automobile manufactur- 


ers generally, making several points | 


and suggestions, but their state- 
ment must be evaluated in the 
light of their position which ap- 
parently is that the problem is the 
responsibility solely of the manu- 
facturer. 

Some of their suggestions were 
constructive, but these related 
generally to procedures, of which 
some have long been in effect in 
our divisions and others have 
been adopted as the need there- 
for has developed. 

Other remedies suggested either 


| have questionable legal aspects or 


are impractical or unsound if all 
the facts and circumstances are 
properly appraised. 

This dealer association complains 


| that the manufacturer expects the 
|dealer to separate the true fleet 


user, including operators exclu- 
sively in the rental business, from 
some who now buy under that 
guise to sell some or all of their 
purchases to non-franchised dealers 
and used car operators. 

It seems to me that if a dealer 
sincerely wishes to sell fleets only 


|to bonafide fleet users there are| 


to make his determination as to the 
truth of his prospective purchaser's 
representation. 
a + * 

ye charge of maldistribution 

made by this dealer association 
was also suggested by just a few 
of the many dealers who wrote to 
me, primarily on the basis of their 
local situation. With the current 
demand for our products, it should 
not be difficult to administer distri- 
bution; but in any event distribu- 
tion at the zone level is being 
handled and supervised very care- 
fully. 

It cannot be denied, however, 
that oversupply can develop in 
an area because of local condi- 
tions, particularly since produc- 
tion must be scheduled three 
months in advance and the deal- 
ers, as well as the factory, field 
and home office personnel, must 
estimate the public demand, But 
these are temporary and local 
situations which are not too seri- 
ous and can be taken care of by 
proper cooperative effort. 

| Also in this statement of this 
| dealer association reference was 
made to overproduction—a subject 
| that was mentioned by only three 
|or four of the dealers who wrote 
| to me, and then solely on the basis 
| that there were so many bootleg 
cars in their areas, there must be 
overproduction. This same subject 
|has been discussed publicly by 
people who in my opinion have 
| ignored the facts. 

The present competition in the 





The response in comments, tele-| available to him sufficient sources | automobile industry is not unusual, 


grams and letters from dealers| 


of information, including the fac- 


| but by reason of the buyers’ mar- 


handling General Motors products | tory and zone offices, to enable him | ket it is more intense. Demand for 





More Vacations in Cars 
83 Percent of All Holiday Trips During Year 


Made by Auto, 


PHILADELPHIA. — Automobiles 
were selected as a mode of trans- | 
portation by 83 percent of vacation- 
ers during the year ended in 
March, according to a travel 
survey of Curtis Publishing Co. « 


| In the previous year, 80.7 percent 
of vacation trips were made in cars. , 


A total of $804,700,000 was re- 
ported spent by vacationing 
families for auto transportation 
in the most recent 12-month 
period. This figure included ex- 
penditures for gasoline, oil, acces- 
sories and repairs. 
| Curtis utilized a nationwide panel 
| of 4,000 families who reported each 
|month for one year on business 
and vacation trips. 

These families reported the 
|number of business trips and the | 
| methods of transportation used on| 
;each trip. They also reported the| 
| number of vacation trips and their) 
expenditures for _ transportation, | 
lodging, food and other consumer | 
goods and services motivated by 
vacation travel. 

According to the report, nearly 
39 percent of the families took 
one or more business trips dur- | 

ing the year; almost 14 percent | 

took only one business trip, and | 

25 percent took two or more | 

business trips. The average 

number of trips per family was 

4.6. 

Projected to a national basis, the 
results show that 16,338,000 U. S. | 
families took 75,155,000 business 
trips during the year. 

Of the panel families, 48 percent 
took one or more vacation trips 
during the year; almost 29 percent | 
took only one trip, and 19 percent 
took two or more trips. The aver- 
age duration for all trips was 10.2 
days. The average number of | 
vacation trips per family was 1.7 | 
and the average number of persons | 


| 


on each trip was 2.4. Projected to) 
a national basis, 20,160,000 U. S. 
families took 34,272,000 vacation 
trips. 
Peak travel months were June, 


Border Traffic Record 
OTTAWA.—The volume of high- 
way traffic crossing the border into | 
Canada from the United States, 


Survey Shows 


July and August, with these 
months accounting for 50.5 per- 
cent of trips taken during the 
year. The fall months accounted 
for 21.8 percent of all the trips 
taken and the winter and spring 
seasons accounted for 10.4 per- 
cent and 17.3 percent, respective- 
ly. 

The average distance traveled 
per round trip by vacationers was 
1,135 miles. The average miles per 
round trip for automobile travel 
was 978 miles; railroad Pullman 
travel. 1,493 miles; railroad coach 
travel, 951 miles, and bus travel. 
559 miles. 





DOOF Campaign— 


An increase in body business is ex- 
pected when the third annual DOOF 
(Dents Out of Fenders) campaign gets 


| under way in June. Experience during the 


first two drives has shown, according to 
the national DOOF committee, that body 
shops which were the most active in the 


campaigns doubled and sometimes tripled | 
their volume during the month. A survey | 
| showed that last year 7,607,532 fender | 


repair jobs were performed all over the 
nation and that fender repair work is on 
the upswing. Reigning over this year's 
campaign, ‘which is underwritten by Min- 


reached a new peak in 1953, with @| nesota Mining & Mfg. Co., St. Paul, is 


total of 13,786,500 vehicles passing | 


through the 148 points of entry, the 
Canadian Government reports. 


Merle Brown, pictured here, a Minneapolis 
| model who was chosen from a field of six 
| candidates. 


|cars is very strong but the cus- 

| tomer is very selective and is dic- 

| tating production, at least as far 

as General Motors is concerned. 
* * + 


DO NOT have to tell you that in 

the industry the demand for the 
different lines and for different 
models within those lines varies 
greatly. Certain General Motors 
lines, as well as certain of our 
models, are in very short supply. 

For a few weeks in February 
and March we eliminated a sub- 
stantial amount of our overtime 
operations, but because of the 
demand and unfilled orders, these 
overtime operations were rein- 
stated and many of our fabricat- 
ing plants are now running three 
eight-hour shifts seven days a 
week. 

Each of you knows your own 
particular situation with respect to 
customer demand and unfilled re- 
tail orders, as well as the general 
picture in your local area. As in- 
| dicated above, the demand for all 
General Motors cars nationally is 
excellent. Our dealers have a large 
backlog of unfilled retail orders 
and some of our lines and models 
are in extremely short supply. 
Furthermore, the day’s supply of 
General Motors cars available for 
purchase by the retail customer, 
including dealers’ stock, cars in 
transit from the factory to the 
dealer, and factory stock, as of 
March 31, 1954, was no more thau 
required as a working inventory 
and was substantially less than the 
average as of March 31, in the 
1939. 1940 and 1941 free markets. 

* + ” 


BRBCAUSE so many of the letters 
received in response to my 
letter of Feb. 24, 1954 requested that 
the so-called territory security and 
bootlegging clauses be reinstated in 
our dealer and distributor agree- 
ments, this matter was again 
studied by our attorneys. 
They again concluded that 
under the antitrust laws now in 
| effect and in the light of judicial 
interpretations. in more recent 
years, of related problems and 
principles, such clauses might be 
| held to be unreasonable restraints 
| on trade and commerce and they 
| were of the opinion that this 
would be the position of the De- 
partment 6f Justice. 

More recently, I have been asked 
| again by many dealers what is be- 
ing done about this bootlegging 
practice. First, let me say that we 
are following our usual practice of 
surveying and studying the market, 
gearing our production to demand 
| and watching our distribution very 
j (Continued on Page 41, Col. 1) 
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Light, Rigid, Tough 


Simplicity: spindles forged integral on a 

high carbon steel tube — spring seats 

and brake mountings welded in place — 

and the complete unit heat-treated. Result: an 

axle of light weight, rigidity, extraordinary a 0 a i p ical 3 2] T 
toughness and one more convincer that 


it’s good business to do business with CLARK. 


a I 


CLARK EQUIPMENT COMPANY, BUCHANAN, Battle Creek, Jackson, Benton Harbor, Michigan 





Lakey Foundry saves 112 man-hours 


per shift 


in core handling 


with three 2000-Ib. Clarks 


Handling finished cores, from baking ovens either to 
core storage or direct to the molding line used to require 
23 men using hand dollies; and stacking was done 
manually. Now, says Jim Wilson, Methods Engineer, 
three operators on Clark 2000-lb. trucks with six 
helpers, do a far better job with a reduction of 112 
man-hours per 8-hour shift. ““That’s nice money!” is 
Jim Wilson’s understatement. 


Foundries are a particularly “happy hunting ground” 
for cost-minded executives armed with Clark fork 
trucks: on the alert for faster, safer, cheaper ways to 
handle sand, scrap, cores, molds, castings all the 
many handling jobs that make up a foundry’s pro- 
duction cycle. 


How about some good hunting in your own plant? 


PRODUCTS OF CLARK: TRANSMISSIONS ¢ DRIVING AND 
STEERING AXLES @ AXLE HOUSINGS e TRACTOR DRIVES e LIFT 
TRUCKS @ TOWING TRACTORS e ROSS CARRIERS © POWRWORKER 
HAND TRUCKS e EXCAVATOR CRANES ¢ TRACTOR SHOVELS e 
ELECTRIC STEEL CASTINGS e GEARS AND FORGINGS 





There’s an expert guide available the Clark dealer: 
thoroughly competent to analyze your materials han- 
dling needs and to devise a plan to satisfy them. He’s 
listed in your directory’s Yellow Pages. 
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Buses, Commercial Vehicles and Equipment 


But Ills of Past Catch Up... 


- Truck Sales Climb 


..+ by Jack Weed 


— WOOLSEY, top truck push- 
er for Dodge, has put coffee to 
work for his truck department at 
all dealer shows where Dodge 
trucks are exhibited. And the coffee 
gimmick is doing something for 
Dodge that has been extremely dif- 
sicult to get over before. 


“The whole idea was born at the | 
=) icago Automobile Show. 


“ZAt this show in particular, 
avery exhibitor has many out-of- 
state visitors who come to his 
display and ask questions about 


. the product. It has always been 


nearly impossible to get the 
dealership salesmen who man the 
exhibits to even be courteous to 
out-of-their-area prospects, to say 
nothing of having the salesmen 
get the name and address of the 
prospect so that these could be 
sent on to a dealer in the visitor’s 
home town. 

So Bill came up with a deal for 
the Chicago salesmen whom the 
dealers had assigned to the Dodge 
truck exhibit. He offered 10 pounds 
of coffee, a coffee maker, a clock- 
radio and a deep fryer to the sales- 
méw who turned in the longest lists 
of, out-of-town prospects. 

As a result, the 20 salesmen who 
worked the Dodge exhibit handed 


| 587 hot out-of-town truck prospects 
to Woolsey at the end of the show. 


* * * 


| Spreading It Around 

HIS contest worked so well at 

the Chicago show that Bill has 
used it since at a number of other 
dealer shows around the country 
to good advantage. 

Names of the Chicago out-of- 
town prospects were gathered up 
on cards furnished the salesmen at 
a briefing Woolsey gave the sales- 
men prior to the opening of the 
show. 

They included interested truck 
prospects from Colorado, Wyo- 
ming, Oregon, Minnesota, Penn- 
sylvania, New York and New 
Jersey as well as many from 
downstate Illinois. They were 
people who would never have 
been followed up by their local 
dealer if their names and ad- 
dresses had not been gained at 
the show. 

Rules of the contest provided 
that the competing salesmen must 
obtain the name and address of the 
prospect he found to be in the mar- 
ket for one or more new trucks. 
The salesman also had to get the 
name of the firm the prospect rep- 

(Continued on Page 33, Col. 1) 





Safety Check Month Is Here— 


As surveys in Florida last year revealed, trucks need checks just as much as cars. 
GMC dealers are among those who practice preventive maintenance with their truck 
owners all year round but are making a special effort to emphasize the need for 
inspection in conjunction with the annual safety campaign of the Highway Safety; most parts of the country runs 
Inter-Industry Committee. This window display poster will appear in the shops of 


GMC dealers this month. 





IRUCK $9sales, especially in the 

southwest, showed some im- 
provement during a 10-day period 
covered in a spot survey of dealers. 

The survey also seems to indi- 
cate that certain ills of the past 
have caught up with dealers in 

practically every section of the 
nation. . 
During the period when the 
truck-sales pipeline showed evi- 
dence of getting filled up, but while 
car sales were still rolling along 
with better than average profits, 
many combination dealers neg- 
lected their truck sales and got 
into a situation where they edu- 

cated the buyer to look for price 
instead of selling him on the abil- 
ity of the truck to do the job. 

* . - 

OW, when these same combina- 

tion dealers need profits from 
their truck department to bolster 
the reduced overall profit picture, 
they are finding that they have 
educated the public to buy on price 
almost exclusively. 

This is coming home to roost 
in the dealers’ seeming inability 
to hold good truck salesmen, if 
they have them, because the 
salesman can’t make enough 
money to keep him on the truck- 
selling job. 

The chain reaction that was set 
off a year or more ago by dealers 
who took the easy way to move 
trucks has set the pattern of the 
entire truck retail industry for ex- 
clusive truck dealers as well as the 

combination dealers and all are now 
being hit by the same problems, 
according to the survey. 

All dealers report that they are 
short of good salesmen and don’t 
know where to find them. 

+. . * 
BOUT half of the dealers say 
that “blitz” selling has died out 
in their areas but many still report 
inability to get a fair profit. In 
southern California, however, deal- 


ers say that prices have not only | 


stiffened some but that average 
profits per deal are increasing 
slightly. 

Stocks of both new and used 
trucks are low to normal, with 
used truck stocks being on the 
too-low side rather than normal. 
Dealers feel that this is because 
of the below-normal sale of new 
trucks thus far this year. Ob- 
servers add that it is also partly 
due to the fact that dealers sell- 
ing on a subnormal gross have 
shied away from trading. 

The outlook for truck sales in 


from fair to good, according to the 
dealers. In the far northwest and 





the deep south, however, dealers 
take a sour outlook toward sales 
prospects for the rest of the year. 

While most dealers surveyed said 
that net profits on March sales 
were better than in either Janu- 
ary or February, they still are 
somewhat below either last June 
or September. 

* * + 

i MOST areas, dealers report 

that the normal upswing in 
sales when small businesses and 
individual buyers come in for 
trucks has not been felt this year. 
Sales that are currently being con- 
summated, they say, are the result 
of the dealer and his salesmen go- 
ing out and digging up business. 

Dealers are finding that truck 


Top Trucks 


New truck registrations for 
two months, plus 28 states for 
March: 
1954 Pos. 
1—52,685 
2—49,732 
3—15,508 
4—13,721 
5—12,309 
6— 2,628 
I— 2,051 
8— 2,038 
9— 1,062 
10— 575 
lli— 474 


Make 1953 Pos. 
Chevrolet 63,977— 1 
Ford 41,634— 2 
Intern’al 20,129— 3 
GMC 17,221— 5 
Dodge 19,287— 4 
Willys 4,406— 7 
Studebaker 5,400— 6 
White 2,162— 8 
Mack 1,266— 9 
Diamond T 658—11 
Reo 717—10 
12— 240 Autocar 289—12 

1,355 Misc. 1,638 
Total All Makes 

154,378 178,784 

For further details, see page 
46, today’s issue. 





operators, especially in fleets and 

on heavier models, are keeping 
down inventories and replace- 
ment purchases as much as pos- 

sible. They feel, however, that 
the fleet situation will change 
later on in the year. 

Results of the survey vary great- 
ly with dealers selling the same 
make in different sections. The sur- 
vey also varies in the same area 
from dealer to dealer, with dealers 
in some makes being quite opti- 
mistic while dealers in other lines 
being quite sour-mouthed. 

The survey also points up that 
in several cases it is the dealer in 
the smaller-maker line that often 
finds the truck business good in the 
area. They are the dealers who 
must dig for business. 

* * * 


B* AREAS, the survey points up 
factors that seem to be pecul- 
iar to that area alone. For in- 
stance, dealers in New England say 
that the biggest sales gain recently 
has been in the light and medium 
sizes. 

They feel the outlook for light 
trucks will continue good for 
some time but are very low on 
the sales potential of trucks in 
the medium and heavy GVW 
classifications. They say used- 
truck stocks are normal and are 

/moving readily at reasonable 
prices. 

In the far south, dealers in only 
one make of truck admitted to any 
appreciable sales increase. In the 
same: area, dealers in heavy trucks 
claim that stocks are large for this 
time of the year, sales are consid- 
erably behind last year and that 

(Continued on Page 26, Col. 3) 





CHICAGO. — Get out and sell to 
combat business setbacks, Jack 
Cole, president of the American 
Trucking Associations, told mem- 
bers of the associations’ Customer 
Relations Council at its spring 
| meeting here. 
| Cole said he was confident that 
American commerce and industry 
would continue to develop to meet 
increasing public demands for 
products and services. Cole told 
nearly 400 council members that 
“prophets of doom” are selling 
| the country short. 

“We've had a cutback in business 
volume. Did it surprise anyone? I 
can remember when the Korean in- 





Annual School-Bus Market of 25,000 Seen 


By Sam Sampson 
Staff Writer 

HERE will be a market for 

about 25,000 school buses per 
year for the next three years, 
chassis manufacturers estimated 
following the National Conference 
on School Transportation at East 
Lansing, Mich. 

The conference, attended by 
representatives from state, county 
and city school groups from 
nearly every state and by in- 
dustry technicians; has been held 
every three years to establish 
minimum standards for school 
buses. This year, about 170 school 
officials, school bus technicians 
and auto industry representatives 
attended the five-day meeting. 
The sales estimate included pro- 
visions for more students each 


year and for the replacement of | 
buses now in operation. Wayne O. | 
Reed, assistant commissioner of 
the division of state and local 
school systems, U.S. Office of Edu- 
cation, reported on a survey, which 
indicated a large replacement mar- 


ket. 

Reed said that 27 percent of the 
buses in operation in 1952 were 
six or more years old, and that 
an additional 26 percent were four 
or more years old. Most states 
authorize complete depreciation in 
seven or eight years, Reed said. 

a7 * x 
CCORDING to the revisions of 
the school bus standards made 
at the conference, the school bus 
of the future will de a highly spe- 
cialized vehicle, with a rapidly fad- 
ing likeness to other commercial 


vehicles. It will call for dimensions 
and accessories in unique combina- 
tions. 

From the conference floor, 
ways to improve the average 
school bus were discussed, but 
the suggestions were turned 
down because it was decided that 
they should not be accepted as 
minimum standards. 

Perhaps one of the key state- 
ments, made by T. Wesley Pickel, 
director of transportation for the 
Tennessee Department of Educa- 
tion, pointed out the position of 
the conference most clearly. 

He said that the educators had 


NEW PRODUCTS 
Page 36 


not “faced up” to stating clearly 
what was needed 
operations, and that since 1948, 
when the minimum standards for 


large and small conventional units | 


were drawn up, recommendations 
to both chassis and body manu- 
facturers had not been clear 
enough. 
* * * 
Bu Pickel said, with the rapidly 
growing number of buses on 
the road, and the increasing num- 
ber of students being transported 
every year, recommendations for 
the most desirable units should be 
given to the manufacturers. 
Pickel made this comment in 
discussing one of the most im- 
portant decisions adopted at the 
| conference. As chairman of a 
(Continued on Page 27, Col. 1) 
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Selling Combats Setbacks, 
Cole Tells Truck Group 


| cident precipitated this country 
| back into a war economy making 
enormous drains on our productive 
capacity, all leading public figures 
agreed we would inevitably level off 
and drop back when it was over. 


“That has happened in every war 
or police action we have been in 
during our history. Yet some people 
act surprised. Worse, some have 
acted panicky.” 

He called for a new approach 
to problems of customers, and a 
“new demonstration of your in- 
genuity” to meet the challenge 
posed by any loss in volume. 

Cole termed the trucking indus- 
| try more confident than ever in its 
| history that it performs an irre- 
| placeable service to the nation, a 
| service so essential that, he warned, 
|“our economy would come almost 
| to a stop without it.” 
| He predicted even greater growth 
|for the trucking industry, as well 
as other industries, in years to 
come. 

“Before the close of this era,” 
Cole declared, “we can expect a 
population of almost 300 million 
people—all of whom must be em- 
ployed by industries which pro- 
duce and consume what we haul, 
and all of whom must be clothed, 
fed, and offered creature com- 
forts, each of which involves our 
service. 

“As long as a single family in 
America is without a refrigerator, 
a washing machine, a telephone, a 

television set, an automobile, and 
101 more products of American in- 
genuity, we have a mammoth mar- 
ket right here at home, and a will- 
ingness of people to go into the 
market place whenever they can.” 
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eaper Operation Outlined . 


F ord Aide Analyzes 
Fleet Cost Factors 


NEW YORK. — Three important | 


factors in obtaining low fleet oper- 
ating costs were outlined here by 
Carl T. Doman, 
service manager 
of the Ford divi- 


of Operations, 
Inc., organization 
of grocery ware- 
house operators. 
Doman said that 


our experience, 
and consisted of: 
“1, Facilities 
which include special tools, shop 
manuals, efficient layout, use of 
genuine parts and regular product 
training. 
“2. A preventive maintenance sys- 


tem which employs regular inspec- 
tions, scheduled adjustments, re- 





Cari T. Doman 


sion, at a meeting | 


the three factors | 
were “dictated by | 


pairs and replacements and com- 
plete records, 

“3. Close cooperation with dealer 
| and factory service organizations to 
follow factory assistance on field 
| problems, use of latest information 
on fixes and products and the use 
of factory training facilities.” 

Doman stressed the need for cor- 


From these, he said, field “fix” re- 
ports, in form of product letters, 
are distributed. Also, such informa- | 
tion is carefully checked and passed | 
along to engineering, where the 
material is incorporated into new 
models which will eliminate field | 





complaints in the future. 


“Looking over many service 


establishments,” Doman said, “we 
are very often chagrined over the 
fact that equipment which is en- 





rect and simplified reports from 
products being used in the field. | 





= 


vestment services in smaller communities. 
Co., , Freeport, 
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Investment Firm Uses Offices on Wheels— 


The brokerage firm of Merrill Lynch, Pierce, Fenner & Beane, New York, has put into 


service three custom-built buses, each a complete office on wheels, to facilitate in- 


The unit was outfitted by Henney Motor 
i. 


any difficulties encountered, one 
fleet customer employs a standard 
report form, Doman said. This form 
is submitted to the field organiza- 
‘we don’t care’ on the part of | tion, and the fleet does not close its 
service mechanics.” | Case on this item until the dealer 
To keep the factory informed on | or factory representative has sup- 


gineered so accurately and built 
so carefully is maintained so 
poorly. We find a definite lack of 
tools, lack of procedures and, in 
all too many cases, an attitude of 


OF SUCCESSFUL MANUFACTURING eee 





NEW 





FRAME LIFT 





Makes Under-Car Work 
Faster and Easier... 


This new lift meets a 


wide range of needs in 


price and performance. It’s ideally suited to all 
kinds of service station or repair shop use: 


@ MAXIMUM ACCESSIBILITY ... reach all points easily 
for lubrication, inspection, adjustment and repairs. 
Fast, low-cost under car mechanical work. 


IMPROVED LUBRICATION ... 


car springs are relaxed 


and bearings are free — permits full grease penetration 


at lower pressures. 


QUICKER WHEEL, TIRE, AND BRAKE WORK... 


free-hanging wheels facilitate brake work, tire rotation, 
wheel repacking, and putting on chains. 


plus «++ CLEAR FLOOR SPACE... EASY 
SPOTTING ... ECONOMICAL INSTALLATION! 


eee Air Compressors ac aeeeeenE N 





Y, WLP. through 15 H.P 


Y% H.P. through 50 H.P. 





a 
OTHER TYPES OF Curtis LIFTS— 


Two Post Shop Lift 

Single Post Roll-On Lift 
Single Post Free Wheel Lift 
Two Post Truck and Bus Lift 


High Pressure 
Car Washer 





1 and 2 Gun Models— 


Y% H.P. through 50 H.P. 300 Lbs. Water Pressure 


CURTIS PNEUMATIC MACHINERY DIVISION of Curtis Manufacturing Company 


1976 Kienien Avenue, St. Lesis 20, Missouri 





plied a satisfactory fix for the prod- 
uct trouble. 

Ford employs several sources to 
analyze field information, it was 
pointed out. All letters received 
from customers are analyzed for 
product difficulties; warranty and 
policy claims are studied and statis- 


| tically reported on, delivery condi- 
|tion reports are received from 


dealers each week and are reported 
directly to the quality control de- 
partment. 

Regular monthly product con- 
dition reports are received from 
the field force, and regular meet- 
ings are held with all levels of 
the field organization, Doman 
said. 

“To me,” Doman said, “the auto- 
motive business is the ‘most fasci- 
nating business in the world. There- 
fore, we are most surprised and 
perplexed when we fail to impress 
on a mechanic, or a service man- 
ager, or the truck owner himself 
that this automotive business can 
be a game and a very pleasant 


10% Dip Reco Recorded 


In Shiisanesite of 


Truck Trailers 


WASHINGTON. — Factory ship- 
ments of truck trailers in February 
declined about 10 percent from 
January, according to the Bureau 
of Census. Value of the shipments 
was up slightly. 

February shipments totaled 4,224 
units, valued at $17,170,000, versus 
the shipment of 4,677 units in Janu- 
ary, valued at $17,126,000. 

Among the truck trailers shipped 
in February were 1,570 vans, 446 
tank trailers, 136 pipe, pole and log- 
ging trailers, 452 platform trailers, 
498 low-bed heavy haulers, 49 dump 
trailers and 908 miscellaneous trail- 
ers. 

Shipments were down proportion- 
ately in all types except the tank 
trailers, which increased 102 units 
in February over the previous 
month. 

There were 5,674 truck trailers 
valued at $22,843,000, shipped in 
January, 1953, and 5,921 units, val- 
ued at $23,769,000, shipped in Feb- 
ruary, 1953. 


Australian Maker Gains 


Clevite Bearing Rights 


CLEVELAND. — Clevite Corp., 
the parent company of Cleveland 
Graphite Bronze Co., manufacturer 
of sleeve-type bearings and bush- 
ings, said last week that it had 
granted rights to Repco, Ltd. 
Australia, for the manufacture of 
automotive bearings covered by 
Clevite patents. 


Repco is one of Australia’s lead- 
ing automotive parts makers, with 
nine subsidiaries. 

Clevite will turn over all its 
patents and technical information 
covering automotive bearings, and 
will assist Repco in developing 
bearings especially designed for 
Australian conditions. 








Racing Tires— 


Two new series of Firestone tires will 
be featured in this year's Indianapolis 
500-mile race. Both front and rear tires 
have been redesigned and fortified with 
improved tread and body compounds, as 
well as lighter, tougher cord bodies and 
additional tread wearing surfaces. The 
dimensions of the rear tires have not been 
changed, but the front tire has a larger 
cross section and increased tread width. 
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Court D 


By Leo T. Parker 
Attorney at Law 
=. month a higher court ruled: 

A person dealing with an agent 
cannot hold the employer liable for 
an act of the agent that does not 
come within the scope of his real 
authority. 

In other words, when an em- 
ploye or agent exceeds the au- 
thority given by his employer, the 
employer is not liable on the con- 
tract. 

This is so even if the other party 
to the contract believes the agent 
has proper and legal authority to 
represent his employer. 

In Beeson v. Hegstad Automobile 
Co., 261 Pac. (2d) 381, the testimony 
indicated these facts. For several 
months Bonner was employed by 
Hegstad as an agent to purchase 
motor vehicles. 

= * +. 


Salesman Quits 


HEN Bonner ceased to repre- 
sent the company he owed 
Hegstad $5,600 for cash advances | 
made to him, 

Later Bonner was hired by Bee- 
son to sell cars. The contract of 
employment was in writing, and 
the authority given Bonner was 
confined to selling cars. 

In his capacity as agent of 
Beeson, Bonner obtained a writ- 
ten order from Rushlight’s, Inc. 
for 72 Chevrolet trucks. Bonner | 
told Beeson that to obtain the 
Rushlight order, it was necessary 
that the Rushlight be given a 
discount of two new Chevrolet 
cars, 

To carry out this arrangement 
Beeson gave Bonner a letter in 
which Beeson agreed to “give” to 


International Adds, 
Heavier Tractor | 


For Tandem Axles | 


CHICAGO. — International Har- 
vester Co, has introduced a new 
Roadliner, a highway tractor de- 
signed for pulling tandem - axle 
trailers, it is announced by R. M. 
Buzard, sales manager. 

The new truck, Model R-1855, 
has basically the same chassis as | 
the Model R-185 Roadliner, except | 
for heavier rear axle, larger tires, | 
and increased gross vehicle weight | 
and gross combination weight | 
ratings. 

GVW rating of the R-1855 is 
22,000 pounds; GCW rating is 48,- 
000 pounds. 

Standard equipment on the new 
model is the heavy-duty 18,500- 
pound, single-reduction rear axle 
used with the Model R-184 Load- 
star. A two-speed rear axle is 
optional. 

Tires are 9.00 by 20, 10-ply; 7.00 
T rims, and front and dual rear | 
cast wheels are standard. Optional 
are 9.00 by 20 and 10.00 by 20 tire 
rim and wheel equipment. 

The new model is powered by 
the International Super Red 
Diamond 372 engine, available with 
either gasoline or LPG fuel system. 








Autocar Issues 
‘Fact Booklet’ 


ARDMORE, Pa.—The Autocar di- 
vision of White Motor Co. has pub- | 
lished a booklet telling how Auto- | 
car trucks are built and listing 
their features. 

Titled the “Fact Booklet,” it 
shows Autocar’s nut-and-bolt con- 
struction, balanced driving assem- 
bly, use of renewable bushings at 
critical wear points, drive cab and 
custom building. The book is avail- 
able through the division’s sales or- | 
ganization. 


Diesel’s Role Discussed 


DETROIT. — The role of diesel 
power in the world’s economy is | 
discussed in the spring issue of | 
“Power Parade,” a booklet issued 
quarterly by the Detroit diesel en- 
gine division of General Motors. A 
free copy can be obtained from the 
division’s distributors or by writing 
Detroit Diesel Engine Division, 
13400 W. Outer Drive, Detroit 28, 
Mich. 
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| securities of his principal as an in- 
Lawsuits Affecting Dealers... | cident to his express authority.” 
ad + * 
° e No Book Inspection 
ec1sions ACCORDING to a higher court 
decision a salesman who sues 
an automobile dealer for overdue 
Bonner 2 new Chevrolet automo-| or unpaid commissions will not be 
biles. No mention in this writing permitted by a court to inspect de- 
was made of Bonner’s request to| tailed books of the dealer. 
give 2 automobiles to Rushlight. In Pelton Motors, Inc. v. Superior 
¢* * ¢ Court in and for Los Angeles 
Cars Delivered County, 261 Pac. (2d) 275, an ex- 
: salesman sued a dealer for claimed 
N OTHER wo rds, it appeared unpaid commissions. 
that Beeson was giving the auto-| The salesman’s lawyer endeavored 
mobiles to Bonner, perhaps aS to prove that the dealer owed con- 
gratitude or appreciation of his) siderable money in unpaid commis- 
services. Bonner delivered the cars sions. 
to Hegstad, in consideration as a | An affidavit was filed asking 
$4,500 payment on the $5,600 debt. | the court for authority to inspect 
The balance of the amount owed the dealer’s sales journal and 


to Hegstad was paid by a check of| sales ledger covering the period | 

Bonner’s drawn on his own funds.| 1946 and 1953 inclusive, and also | 1H Vehicle Helps Combat Weeds— 

Proper certificates of titles were! the ledger containing accounts | Int Seent R-17 eciae titds ‘ is bei 

given to Hegstad. between the dealer and the sales- | nternational model R-171 mounting c emice ank and spray equipment is being 
Later when Beeson discovered man, and all contracts between | used to combat weeds and brush on roadsides by McMahon Bros., Binghampton, N. Y. 

the deal he sued Hegstad for the Pelton Motors, Inc., and its em- | Removable nozzles, capable of spraying up to 40 feet, can be activated either jointly 

two automobiles. Ruling in favor | ployes. or individually. The trucks are powered by the Black Diamond 282 engine which 

of Beeson, the court said: | The higher court refused to au-j| develops 130 horsepower. They are equipped with two-speed rear axles and five- 
“Bonner was employed as a sales- | thorize the inspection, saying: | speed transmissions. 

man of motor vehicles. An agent; “A party or witness has a con- | —— 

authorized to sell 1s not thereby stitutional right to be free from | Wondering how new-car and truck production and sales are making out? AUTOMO- 

impliedly given the right or power| unreasonable searches and _ sei-| t1vE NEWS gives you the entire story, plus many other pertinent facts concerning the 

to pledge the property, goods, or! zures.” automotive industry, every week throughout the year. 


The battery that ENDURES 





3 sini 


UNITED STATES 


Electrical Wire and Cable Department e¢ 


Separators are a critical factor in 
battery life. U. S. Peerless Micro- 
porous Rubber Separators actu- 
ally outlast the plates. Peerless is 
unaffected by overcharging, bat- 
tery acid, heat, or plate pressure 


Write to address 
below for free copy of 
informative booklet on 
the high-performance, 
low -upkeep U.S. 
P 


eerless Rubber 


and will not get mushy or soft in 
service. Not even a broken plate 
can cut through them. They are 
unbeatable in prolonging battery 


Battery Separators. 


life in rugged duty. 


RUBBER COMPANY 


Rockefeller Center, New York 20, N. Y. 


What about performance? U. S. 
Peerless Microporous Rubber 
Separators gain in electrical re- 
sistance when the temperature is 
high and reduce the effects of 
overcharge, a common cause of 
battery failure. When the temper- 
ature is zero, they permit 20% 
faster cranking speed, 10% more 
starting power. That’s because of 
the high porosity of Peerless. 


























Dealership with a Big Attraction— 


H. J. Kane Motors, Inc. (Nash), Niagara Falls, N.Y., has moved into new quarters 
on Whirlpool Ave., with a view toward the Niagara Falls. The salesroom and offices 
are air-conditioned. Henry J. Kane, president, said at the opening ceremonies that 
tomorrow's sales depend largely on today’s service. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year, 
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Ills of Past Catch Up... 





Truck Sales Improve, 
Profits Remain Slim 


(Continued from Page 23) 


the trucks had to be sold for less 
than they were worth to move 
them. 


They said used trucks are not 
moving as well as they should and 
are not bringing what they are 


worth. 
* * * 


-_ THE midwest dealers report 
that used-truck stocks are low 
and that jobs on the lots are older 
than formerly. Several dealers re- 
port a healthy market for clean 
used pickups, but that there is a 
scarcity of units in this class. 
Price-cutting is reported letting 
up but the flurry or price selling 
that dealers indulged in early this 
spring has drained off a fairly 
substantial portion of the sales 
that would normally be coming 





into the market now at fair prof- 
its, they said. 

Midwest dealers who are doing a 
sound selling job look for good sales 
prospects for the next three months, 
but are finding experienced truck 
salesmen extremely scarce. 

Reports from the northwest are 
extremely glum. Dealers report 
practically no movement of heavy 
and medium trucks and a slow 


market in lights. “Blitz” sales are 


U. S. Rubber Wins 


NEW YORK.—Wesley M. Graff, 
safety supervisor for U.S. Rubber 
Co., reports that his company won 
five first places, one second and one 
third in the rubber section of the 
1953 safety contest conducted -by 
the National Safety Council. 

























































































































rs 
ly flr 7 








SS 
4 
SE 


4 ee 





a 
s , 


CE Sate 









service. 









hoists and you sell satisfied customers. 






plete Converto line . . 










CUSTOMIZED HOISTS? Customized hoists are hoists de- 
signed for specific markets, in conjunction with persons in 
that market, to do the widest range of jobs, over the long- 
est period of time, at lowest maintenance costs. Converto 
engineers have worked on farms and with agricultural ex- 
perts for over three years tu develop the new CF Series of 
conversion hoists for 1, 114 and 2-ton trucks. Customized 
hoists meet the needs of the farmer in price, utility, and 


Here is a great sales tool! CF Hoists will help sell the 
truck, make extra profit for you, and guarantee satisfied 
customers. Converto, a specialist in conversion hoists, offers 
the most complete line ever manufactured. Sell customized 


For additional information and literature on the com- 
. Phone @ Wire ¢ Write. 


DUMP TRUCK BODIES * SEMI DUMP TRAILERS « PICUPAC HOISTS * CONVERSION HOISTS * PLATFORM BODIES 
















The CF Series of customized conversion hoists has a lower mount- 
ing height of only 11 inches. All CF Hoists are tested to axceed 
capacity load requirements by over 2590 pounds. It takes less than 
10 seconds to dump with the exclusive customized thrust-action 
of any CF hoist. 


@ Exclusive thrust-action hoist 
@ 11 inch mounting height 

@ 45° dumping angle 

® 10 second dumping action 





Write for complete 
free catalog 











not a problem at the moment bu: 
many dealers complain that their 
competitors are giving away mos 
of their profits. 

Perhaps one dealer who said 
“business in trucks would not be so 
slow if the dealers themselves hax 
not taught the buyers to chisel 
may not be too far from expressin; 
the condition over the entire coun- 
try. 

+ + * 


OUTHERN California dealers 

seem to be the most optimistic 
of those in any section. They re- 
port normal stocks of new trucks, 
a shortage of clean used units and 
a trend toward increased prices. 

The southwest (Texas), how- 
ever, reports sales in most lines 
poor but dealers have hopes that 
business will pick up. Stocks of 
new trucks are low and used 
trucks are moving steadily at 
reasonable prices, according to 
the survey. Dealers in only one 
make report sales increasing, but 
even those dealers complain 
about the lack of profits. 

The survey seems to indicate that 
it is high time dealers begin to try 
and- sell their merchandise on its 
merits and to develop customers by 
giving them good service, keeping 
in close touch with owners and in 
every way possible begin to make 
buyers feel that the dealers are 
interested in the truck business 
and in their customers. 


Wood Bodies OK 
After 10-Month 
Trucking Test 


WASHINGTON.—Ten months of 
rigorous testing at the Army’s 





| Aberdeen (Md.) proving grounds 


have failed to diminish the per- 


|formance of three all-wood truck 
| bodies developed by Timber Engi- 


neering Co., research affiliate of the 
National Lumber Manufacturers 
Assn., according to C, A, Rishell, 
research director, 

Each of the prototype bodies, 
loaded cargoes, has been driven 


|more than 6,000 miles over every 


type of road and cross-country sur- 
face available at or near the prov- 


|ing grounds. 


These range from smooth high- 
ways and typical gravel roads to 


|the punishing Belgian block road, 
| the “frame twister,” and the steep, 


rough and curving hill roads. 
“Despite the severe punishment 
they are receiving in the tests,” 
said Rishell, “the wood cargo 
bodies have shown no major de- 
fects which would impair their 
serviceability. All indications are 


| that they will complete their 10,000 


service miles, required by the tests, 
about mid-April without any seri- 
ous defects developing.” 

The wood truck bodies were pro- 
duced as a project of the hard- 
wood industry’s research program 
conducted at the Teco laboratory, 
and presented to the U. S. Army 
as a lumber industry contribution 
to national preparedness. 


New Nylon Tire 
Offered for Trucks 


NEW YORK.—U.S. Rubber Co. 
introduced last week its U.S. Royal 
heavy service nylon Lifewall for 
light trucks. Lifewalls had previ- 
ously been available only for cars. 

The air container is made of two 
plies of nylon, and when placed in 
a conventional four-ply tire, doubles 
the rupture resistance. 

Tires equipped with Lifewalls are 
said to be virtually blowout-proof. 
In the heavy service field, it is ex- 
pected that Lifewalls will be par- 
ticularly suitable where truck oper- 
ators must maintain scheduled de- 
livery services, such as bakeries, 
dairies, laundries, dry cleaners and 
similar businesses. 

Heavy-service Lifewalls are of- 
fered in four sizes: 6.00 by 16, 6.50 
by 16, 7.00 by 15, and 7.50 by 16, 


Bernalillo Motor Loses 
Inspection Station License 


ALBUQUERQUE, N.M.—Berna- 
lillo Motor Co., Albuquerque, has 
had its brake and light inspection 
station license revoked. 

Tony Luna, commissioner, said 
the used-car firm and garage and 
the Conoco Super Service, Aztec, 
N.M., and Blackie’s Garage, Albu- 
querque, had passed defective cars. 
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Annual Potential of 25,000 Seen... 


School-Bus Market Booming 


(Continued from Page 23) 


subcommittee which studied bus 
sizes, he recommended the 
lengthening of all units carrying 
54 passengers or more. 

Specifically, 54-passenger buses 
should measure 192 inches (as com- 
pared to 181 inches in 1948 stand- 
ards) from the cowl to the center- 
line of the rear axle. For 60-pas- 
senger vehicles, 211 inches was 
recommended (as compared to 199 
in the ’48 standards), and for 66- 
passenger vehicle, 229 inches (com- 
pared with 218). 

Chassis manufacturers pointed 
out that this would necessitate a 
change in wheelbase measurements, 
and that some time would be need- 
ed for such a change. Accordingly, 
Jan. 1, 1956, was set for compliance. 
Other changes as well were given 
additional time. 

* 


* * 

A= on gasoline tanks pro- 

vided for 16-gauge terneplate 
or equivalent-strength materials in 
place of the 18-gauge requirement 
in the 1948 standards. The manu- 
facturers said that such a change 
would involve $60 in additional 
costs, but considerations in favor 
of safety carried the adoption. 

Present method of mounting 
the tanks were discussed, and 
it was agreed that the require- 
ments are only to reduce the 
need for replacement of the 
original tank and that inspec- 
tors concerned with state or local 
approval of the vehicle need not 
consider the requirements unless 
the tank does not fit. 

The standards for school bus 
generators were changed to require 
a minimum output of at least 40 
amperes at a speed of 20 miles 
per hour or more. Only 25 amperes, 
under similar conditions, had been 
required before. 

* 


* * 
ELIBERATIONS on batteries 
were included in the same sub- 

committee, and it was decided to 
take no action as yet on 12-volt 
systems. The approved amend- 
ments recommended the _ 6-volt 
system, leaving the requirements 
for 12-volt system untouched. 

After considerable discussion 

on the floor, it was decided to 
leave unchanged the require- 
ments on mounting the battery, 
but the word “preferably” was 
inserted in making the battery 
accessible for servicing from the 
outside. 

On the body manufacturers side, 
the conference recommended that 
a new set of tests be drawn up to 
measure the body strength. The 
tests are to be established by the 
School Bus Manufacturers Assn. 
and will be approved by a confer- 
ence subcommittee after perform- 
ance procedures and _ standards 
have been decided upon. 

= cd * 


yas decision was applied to dis- 
cussions on other body parts, 
heretofore considered separately. 
Strength requirements for floor, 
walls and ceilings will be estab- 
lished, and changes in minimum 
requirements set up accordingly. 

The problem of establishing 
lights and signals to give maxi- 
mum safety to bus operations 
was discussed at length. Since 
many of the states are not in 
agreement on what type and col- 
or warning signals should be 
used—and where they should be 
mounted — several aspects of 
signal lights had to be considered. 

For instance, some of the west- 
ern states defended the practice of 
mounting the flashing warning sig- 
nals low on the body, because the 
signals may be hidden to an over- 
taking motorist if the bus is headed 
into a strong, bright sky. 

It was also felt that the lights 
and signals should be brought into 
conformity with the Uniform 
Vehicle Code, and discussion of 
possible solutions to this problem, 
while still meeting safety require- 
ments of each state, were discussed. 

- * * 
MENDMENTS to the 1948 
standards were made as fol- 

lows: 

1. Lights and warning devices 
should be in conformity with the 
requirements of the Society of 
Automotive Engineers. 

2. Tail lights and stop lights 
may be rigged in combination if 
desired, but must be mounted 





between 40 and 55 inches above 
the road. Visual or audible 
signals shall be provided to the 
driver to indicate operation of 
the flashing signals. 

3. Each bus shall be provided 
with at least two red flags, 12 
inches square, to be used in pro- 





Gov. Dewey Enacts 
N. Y. Inspection Bill 


ALBANY. — Safety checkups 
twice a year will be required for 
all automobiles registered in New 
York State, starting Sept. 1, 1955. 

Gov. Thomas E. Dewey has 
signed a bill setting up a system 
of mandatory inspections whose 
object, he said, is to “rid the 
roads of ancient and dangerous 
vehicles.” 

The law goes into effect July 
1, About 13,000 private garages 
are expected to be licensed as in- 
spection stations. 





longed stops on the highways. 

4. Turn signals shall be inde- 
pendent units mounted to conform 
with the state law. 

* + * 
N SPECIFICATIONS for wir- 
ing, the following changes were 
adopted: 

1. Wiring shall be arranged in 
at least eight regular circuits. 

2. Heater and defrosters shall 

require an additional circuit. 

3. SAE specifications shall be fol- 
lowed in wire insulation and proper 
layout within the body. 

4. Manufacturers specifications 
shall be followed on choice of wire 
to be used on small vehicles (de- 
scribed as those carrying 24 per- 
sons or less). 

5. Provisions were made to pro- 
vide for use of a circuit breaker 
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Devised to fit any type of auto, 
this one-wheel luggage carrier 
could be folded when not in use. 
It was introduced in England in 
1927 





in lieu of fuse except for starter| the body manufacturer, also came 


and ignition circuits. 
* + * 


up for correction. An extension of 
the bumper to protect the full 


4 bye rear bumpers of school! width of the body was voted, and 
buses, which are provided by! a recommendation to secure the 












NOW this 


Makes lt 
Handier and 


Than Ever 
To Use 


RAUGLYDE™ 


Rubber Lubricant 









USED CARS 


look.” 









NEW CARS 


and Service Kit to dress 
up tires, rubber mold- 
ing and stripping 
after car is polished; 
also to remove pro- 
tective coating from 
white sidewalls. 


Get $25 to $50 more on every used car! 
Use RuGlyde and Service Kit to dress 
up rubber floor mats (all colors), rub- 
ber molding and stripping, tires, etc. 
Gives them a new look, not a painted 


Give your cars that “show 
room look”! Use RuGlyde 









RuGlyde Service 
only with purchases of RuGlyde 


27 


rear bumper to the chassis rather 
than the body was carried. 

Other changes adopted by the 
conference of importance to the 
chassis manufacturer were as 
follows: 

1. Weight distribution — Not 
more than 75 percent of the gross 
of vehicle weight shall be on the 
rear tires on a level surface. 
Formerly, 78 percent was allowed. 

2. Gross vehicle weight shall not 
exceed 200 pounds per certified 
net published horsepower of engine 
at manufacturer’s recommended 
maximum governed rpm. This was 
changed from a 400 pounds per 
certified horsepower in the 1948 
standards. 

3. Frames — Each frame side 
member be of one-piece construc- 
tion. 

4. Shock absorbers shall be stand- 
ard on all front axles, and optional 
on rear axles. 

* - * 
| ret small vehicles, a provision 
was made allowing regular 
springs, delivered with the vehicle, 
to be used. 

6. Brakes—Compressed air, 

vacuum actuated or assistor type 


brakes were made mandatory on 
(Continued on Page 32, Col. 1) 
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offer!! 


Kit available 


TIRE MOUNTING 
Do it safer, faster, easier! Use 
RuGlyde and Service Kit for 
all tire mounting. Assures 
proper tube seating ... 
prevents failure from 
pinching and over- 
stretching. 


SERVICE KIT 


Designed for you to get the most from 
RuGlyde!!! It’s new — It Pays all car 
dealers to use this durable, stream- 
lined kit. Includes a special brush for 
all rubber dress-up. Also, applicator 
for tire and tube lubrication. Saves 
time and material. No bottles to break 
—no cans to spill. A $6.95 value for as 
little as $2.95. See your supplier for 


AMERICAN GREASE STICK CO., 
MUSKEGON, MICHIGAN 
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Oldsmobile Graduates Management Students— 


J. J. Dobbs (seated), executive assistant to Oldsmobile’s general sales manager, 
greets graduates of the Oldsmobile dealership management training course at the 
General Motors Institute in Detroit. Receiving their certificates are (from left), Jay B. 
DeJong, Orange City, la.; Farrel D. Hahn, Brookfield, Mo.; Melvin J. Hallam, Lander, 
Wyo.; John H. Kelley, Kinston, N. C.; B. T. Knickerbocker, Mt. Morris, Mich.; Glenn R. 
Rapalee, Watkins Glen, N. Y., and Robert S. Simpson, Kirkland, Wash. 


Barnett Heads Group 
L. C. Barnett, president of Bar- | City Recreation Commission. Bar- 
nett Motors, Inc., Topeka, Kans.,| nett has been a Nash dealer for 31 
has been named chairman of the years. 








HAT HAPPENS when one of your customers installs a dump body and 


Dealer Doings 





Frank B. Streator, president of | phis, after 26 years with the sta- 
Streator Chevrolet Co., Salt Lake | tion. 
City, has announced the appoint- | 
ment of two new sales executives. | 
|Frank Heinz, veteran Salt Lake | 
auto dealer, has been named man- | 
ager of new-vehicle sales, succeed- | 
ing Garr Roberts. E. J. Heiser has | 
been appointed manager of used- 
car sales, replacing Jack Day. 


* * * 


Haynes Gets Ford Deal 
Haynes Motor Co., (Ford), 
Fabens, Tex., opened for business 
Jan. 6. Alex Haynes and his son, 
W. T.. Haynes, are the owners. 
* & x 


Hutching Gets Contract 


* * * 
9 ° | A contract for the furnishing of 
Bobb’s 30th Anniversary two two-ton trucks to the City of 


Bobb Chevrolet Co., Columbus, O., Everett, Wash., has been awarded 
has observed its 30th anniversary.|t 9 Hutching Motors (Ford). 
The company now has 70 employes. | “aa 


Ten were on the payroll when it 
started in 1924. George H. Wood- Bergeron Moves Lot 
Bergeron Motors Co., Inc. (Chrys- 


worth is vice-president of the com- | 
pany and Huston M. Prout is sec-| ler-Plymouth), Elkhart, Ind., has 
moved its used-car lot to a larger 


retary. 
location at 214 N. Second St. 
* * * 





* * * 


Wooten Appointed 

Roy Wooten has been appointed | 
a special representative for Hull- 
Dobbs Co. (Ford), Memphis. Woo-| in Lindsborg, Kans., has been 
ten recently resigned as program! named as a representative to the 
| director for Station WREC, Mem-' Community Coordination Council. 





Community Post to Henry 
Bryan Henry, Chevrolet dealer 








hydraulic hoist on the new truck you've just sold him? 

















Ask yourself these 


Galion Allsteel way! 


Model 880 heavy duty hydraulic hoist easily handles 
10% to 15% ton loads. 


@ Mighty-Mite twin cylinder hoist 
@ Standard hydraulic hoists and bodies 
OTHER TYPICAL 
GALION PRODUCTS @ Telescopic hoists and trailer bodies 
@ Gravity Roll-Over bodies 
@ Load-evator hydraulic end-loader 





@ Heavy duty hydraulic hoists and bodies 


Do you earn an extra profit on the hoist and body sale? Or, do you just 
pass up this easy money —lose half of your legitimate income? 


questions, Mr. Truck Dealer. Then, if you're interested in 


increased volume and bigger profits, see your Galion Allsteel distributor today. 


He'll show you how to make two profits on these sales—one on the truck, 
another on the Galion Allsteel hoist and body. 

Also, he'll gladly explain how you and your customer can select exactly 
the right hoist and body for the job . . . how he will install the Galion units 
quickly and economically ... how he will back you up with “round the 
clock” parts and repair service. 

Just phone your Galion Allsteel distributor today. Tell him you're through 
losing hoist and dump body sales and want to make bigger profits — the 


A-7655 





tioully designed Model 600 hoist with Model 12-3 
contractors heavy duty body has double lift arms and 
steel subframe — 6)2 ton capacity. 


Galion Load-evator installed on Paint Corporation of 
America trucks speeds up each delivery 35 minutes. 
Easily handles 2000 pounds with ease and safety. 








He was chosen by directors of the 
Lindsborg Chamber of Commerce. 
a * * 


Anderson Purchases 
Wojtowick Dealership 


Elwood Anderson has purchase! 
Ed Wojtowick’s Buick - Pontia: 
dealership in Lewistown, Mont. 

Anderson served as Marine pilct 
during the Korean war and won 
two battle stars. 

* * * 


Landsberg Named 


Albert Landsberg has been named 
used-car manager of Intertown Mo- 
tors (DeSoto-Plymouth), Hartford, 
Conn., according to Paul Goldberg, 


president. 


* * * 


All-Miami Names Morton 


Clint Morton, formerly of Kansas 
City, has been named general man- 
ager of All-Miami Motors (Ford), 
1550 N. Miami Ave., Miami, accord- 
ing to Cecil Holland, president. 

* * * 


Siemens Moves to Niblock 


William Siemens has been named 
service manager of Niblock Nash 
Sales, Inc., Elkhart, Ind. Siemens 
formerly was service manager at 


Byler Motor Sales, Goshen, Ind. 
* * * 


Veeneman Becomes Dealer 


Robert L. Veeneman, a salesman 
for Almond Cooke Chevrolet Co., 
Louisville, for the past four years, 
has purchased Hayes Chevrolet Co., 
Shelbyville, Ky., and will change its 
name to Veeneman Chevrolet Co., 


Inc. 
* * * 


Dallas L-M Dealers Elect 


| Bennett to Ad Committee 


| R. O. Bennett, Bennett Motor 
Co., Lubbock, Tex., has been elected 
| chairman of the Dallas Lincoln- 
| Mercury District Dealers Advertis- 
| ing Committee. 

Carl Sewell is retiring committee 


chairman. 
| ok cs * 


| Jones Buys Out Black 


Black Motors (Chrysler - Plym- 
outh), Spokane, has been acquired 
| by George R. Jones Co., also a 
Spokane Chrysler-Plymouth dealer. 
| The purchase price included new- 
car inventory, parts and equipment 
' valued at approximately $100,000. 

Ed * * 


O’Dea Ups Vance, Baldwin 


Lynn Vance has been promoted 
to sales manager of O’Dea Chevro- 
let Co., 623 E. Grand Ave., Des 
Moines, and Clayr A, Baldwin has 
been advanced to used-car man- 
ager. 

= * = 


Rhodes Gets Papers 


Incorporation papers have been 
issued to Hobe Rhodes Chevrolet, 
Navarre, O. 





Dill Gets Studebaker 


| Richard H. Dill, owner of Dill 
| Motors, has received a Studebaker 
| franchise for Greenfield, Ind. 

= 7 od 
| 


Wile Motor Is Formed 


| Fred Wile has opened a Stude- 
| baker dealership at 3192 W. Broad 
St., Columbus, O. He will operate 
as Wile Motor Sales, Inc. 

} * - * 

Hayes in New Home 
| John Hayes Buick Co., New 
| Iberia, La.. has opened its new 
| $108,000 building. 
| x om * 
Birhanzl in New Job 
Clete N. Birhanzl, formerly chief 
| of the Ohio Automobile Dealers and 
Salesmens Licensing Board, has be- 
come associated with a Columbus 
(O.) auto dealership. 

x * * 


Jones Chairs Airline 
Fred Jones, Ford dealer of Okla- 
homa City, has been elected chair- 
man of the board of Braniff Inter- 
national Airways. Jones also oper- 
ates a dealership in Tulsa, Okla. 
= * * 


Sullivan Chartered 


Sullivan-Buick Co., 557-561 Fift» 
Ave., McKeesport, Pa., has been in- 
corporated by Phil B. Sullivan, 
James J. Sullivan and John H. Ser 


| vov, all of McKeesport, 
* * 1” 





Charter for Tri-County 
Tri-County Oldsmobile, Inc 
Brownsville, Pa., has been incor 
porated by J. K. Willison, of Syca 


more, and R. G. Parkinson, John }F 
| (Continued on Page 29, Col. 1) 














Dealer 





Doings 


(Continued from Page 28) 


Sellers and Ernest E. Roberts, all 
of Waynesburg. - 


C. of C. Picks Lawson 
A. J. Lawson, Kiowa (Kans.) 
auto dealer, has been elected 
president of the Kiowa Chamber 
of Commerce. 
+* * + 


Clark Buick Organized 


Clark Buick Motors, 412 S. Sec- 
ond St., Ironton, O., has been in- 
corporated. 

* + 


Kiwanis Elects Reed 


Jim Reed III, vice-president Jim 
Reed Chevrolet, Nashville, has been 
named president of the Nashville 
Kiwanis Club. 

* 7 * 


Coover Elected 


Ralph Coover, of Humphrey- 
Coover Chevrolet Co., Junction 
City, Kans., has been elected a di- 
rector of the Wichita Zone Chevro- 
let Dealers Assn. 

a * * 


Foreign-Car Dealer Satori 


Weds California Socialite 
Peter Satori, Beverly Hills for- 
eign-car dealer, was married to 
Miss Claudia Bergada, socialite of 
San Marino, Calif. 
They spent their honeymoon at 
Las Vegas. | 
a + * 


Garfield Receives Plaque 


For Showroom Decoration 


The Manchester (N. -H.) Automo- 
bile Dealers Assn. has awarded a 
plaque to Clyde Garfield, Inc. 
(Ford), for having the best deco- 
rated showroom during a recent 
contest. 





| 
| 
| 


* * 


Krug to Montgomery 


James Montgomery has 
purchased the Russell Tractor &| 
Implement Co., Russell, Kans., from | 
Herman Krug, who founded the | 
firm in March, 1949. The firm) 
handles Willys cars, Ford tractors | 
and farm equipment. 

* * - 


Fire Strikes Bennett 


A fire of undetermined origin in 
the paint room caused estimated 
damage of $30,000 at Bennett Motor | 
Co., Burns, Ore. The loss was un- 
insured. 

— | 


Kupp Appoints Boone 


Kenneth Boone has been ap- 
pointed sales manager of Kupp| 
Motor Co. (Ford), Portland, Ore. 

* * x 


Eshman Plugs Used Cars 


Eshman Motors (Nash), Swiss- 
vale, Pa., has moved used cars off 
a lot and now displays them in 
the new-car showroom alongside 
new cars, and in the service de- 
partment. 


* * * 


Kamin U. C. Showroom 
Kamin Chevrolet, 4651 Baum 
Blvd., Pittsburgh, now has an in- 
door used-car showroom a block 
elong and 50 feet wide. It has a ca- 
pacity of 100 cars. The used-car 
sales manager is Sol Kleiman, The 
sales manager is H. Schwartz, 


* x cod 


Hicks Names Wilson 


William W. Wilson has been ap- 
pointed used-car manager for Steve 
Hicks, Inc. (Lincoln-Mercury), 141 
S.E. Wealthy, Grand Rapids, Mich. 


* = * 


Ross Buys Donaldson 


Kenny Ross, a used-car dealer in 
Philadelphia, has purchased Don- 
aldson Motor Co. (Chevrolet), 1103 
Western Ave., Pittsburgh, from 
Thomas N. Donaldson, who has re- 
tired. The firm name has been 
changed to Kenny Ross Chevrolet, 


Inc. 
* * 2 


Little Rock Ford Dealer 


Sells Reconditioning Firm 


Derco, Inc., Little Rock, Ark., re- 
conditioner of engines and parts 
for Ford dealers in the six-state | 
area of the Memphis district, has | 
been sold by Raymond Rebsamen, | 
Little Rock Ford dealer, to Fred | 


Jones Mfg. Co., reconditioner in the 
Oklahoma City district. 


The price was approximately 


$175,000. The Derco plant will be} 


moved to Oklahoma City. 
* + * 


Balsiger Robbed of $75, 


Polio Funds, Merchandise 
Balsiger Motor Sales (Olds- 

mobile), of Berne, Ind., was 

robbed by an uncharitable thief 


who stole a cannister containing | 
March of Dime funds, $75 and 


some merchandise. 

A Fort Wayne (Ind) youth 
was apprehended a few days 
later. He admitted the theft and 
























has been ordered to make resti- 
tution. 
* * ad 


Blaushild Workers Cited 


Nine mechanics and Service 
Manager James J. Grega of Blau- 
shild Motor Co., Cleveland, have 
received bronze plaques from 
Chrysler Corp. for completing a 
five-year course in mechanics. 

+ * * 


Burger Opens L-M Deal 
Bill Burger, Inc. (Lincoln-Mer- 
cury), Salina, Kans., has held its 
grand opening. Bill Burger is own- 
er, and Bill Atkins is general man- 
ager. 
x * * 


Fair Motor’s Bid Wins 


With a bid of $850 cash by Fair 
Motor Sales, Peru, Ind., the city’s 


|new police car will be a Hudson. 
|Fair said the cost for a Hudson 


would be $1,881.98, but allowed the 
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Police Department $1,031.98 on a 


1952 Ford. 


* * * 


Smith Aids Hostesses 
Robert Smith Mercury, Inc., 3350 
S. Division Ave, Grand Rapids, 
Mich., has delivered three 1954 Mer- 
curys to the Welcome Wagon host- 
esses serving Grand Rapids. 
* * * 


Sangster’s Bankrupt 


Sangster’s Veteran Auto Mart, | 
Ltd., of Victoria, B.C., has started 
bankruptcy proceedings. The Cana- | 


dian Credit Mens Trust Assn., Van- 
couver, has been appointed trustee. 
x * * 


Alden-Attwood Dissolves 


Kansas Partnership 
Alden-Attwood Motor Co. 
(Chrysler-Plymouth), Smith Cen- 
ter, Kans., has been dissolved. 
Roy Attwood, senior partner in 
the firm said he will continue to 


ESV OIIBERG 


The performance of the car you build and sell today may very 
well be the deciding factor in some future automobile sale. 
It is just good business, therefore, to choose your engine 
components on the basis of long-range economy. In carbu- 
retors, the name Stromberg is famous for better performance 
—it is also a fact that Stromberg Carburetors last longer. 
Judge value as your customers will and you will agree— 
Stromberg* Carburetors are the logical choice. 


ECLIPSE MACHINE DIVISION OF 
¢ Standard Equipment Sales: Elmira, N. Y. 


¢ Service Sales: South Bend, Ind. 
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operate the dealership at the 
same business location. Larry 
Alden, the junior partner, is plan- 
ning to enter another business. 

* © 


Haydoc Gets Ohio Deal 


John and Paul Haydoc, formerly 
of Cleveland, have acquired the 
Pontiac dealership in Newark, O., 
once operated by F. M. Rugg, who 
| died recently. 

* 





* * 


Billboard for Midtown 
Midtown Motors, Inc, (Ford), 
Pittsburgh, displays a billboard say- 
ing: “I’m taking no chances. I’m 
| buying my car from a dealer who 
| outsells them all.” 
| * * 


* 
| Gutshall’s Organized 
Gutshall’s Chevrolet, Inc., Main 
Street, Springtown, Pa., has been 
incorporated by Foster L. Gutshall, 
Frank B. Gutshall and Donald T. 
Gutshall, all of Springtown. 





*REG. U. S. PAT. OFF. 


Bendix 


AVIATION CORPORATION 


Export Sales: Bendix International Division, 205 East 42nd St.. New York 17, N. Y. 


& 


Stromberg* Carburetor 


er 


Bendix* Electric Fuel Pump 


Sg 


x* Folo-Thru Starter Drive 





























Not just a slice, but the whole 
That’s another plus for Nash dea 
automobile market under on: dealers 
Nash Airflytes the VALUE CARS A 
New exclusive features, too, that n 
styling . . . Airliner Reclining Seats . 
famous Nash economy .. . All-We 
hundreds of dollars less than any ot 
and, most important, Airflyte Uniti: 
Yes — Nash is giving Nash dealer: 
prices that cover every motoring “ne 
And Nash is going further. As fa 
Nash dealer is in the driver’s seat. 
these cars — and SHIPPING these c 


"Go Places with Nash... The B 


a 


ove® 


~ 


NASH-HEALEY, America’s first modern 


sports car, custom-built body by Pinin $4998%** 


Farina. Convertible Roadster ....... 








MOST LUXURIOUS of America’s fine 


cars, Ambassador Country Club, with $973 h* 


Continental Tire Mount ........... 
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TRAVELINGEST CAR EVER BUILT, the 
new Ambassador Super 4-Door Sedan. 
Custom power option, new “Le Mans” 

Dual Jetfire engine ................ 


BIGGEST VALUE on the road, the * 
Statesman Super 4-Door Sedan offers $9158 


more room per dollar ............ 





SMARTEST, LOWEST-PRICED 4-Door * 
Custom-equipped Station Wagon, the $7050 
brand new Rambler Cross Country. . 







GET ON THE 4a BA 
New Business Opportunities With Nash 


A limited number of Nash Select Dealer franchises ate ‘ 
opportunity to profit from the broadest franchise in the 
big things that come from Nash. For full information 
SALES DEPARTMENT, NASH MC 
14250 Plymouth Road, Detro't 32, M 


—— 


SPORTSMAN’S DREAM CAR. Most 
Nash Airflytes offer Reclining Seats, 


Twin Beds, extra, Statesman Super $7110" 


OE. ci.ncdweasedesseiesaneeeta 


whole cake! 
ish dealers. 100% coverage of the entire es — ee 

dealership roof — with new low prices that make res Convertible model also available, at $] 4A5 fea 
ARS American motorists are looking for! : . ' GUGM CRLTA COM oc cccccccccssccess 

that no one else can sell — Pinin Farina 
Seats... . Chaise Longue .. . Twin Beds... 
All-Weather Eye Air Conditioning for 

any other system... 

-Unitized Construction. 

dealers the cars, the features and 

ing need and every income. 

_ As far as we are concerned, the 

seat. We are building 

these cars — as our dealers want them. 


The Broadest Franchise in the Industry!”’ 












PRICE SENSATION! It’s the smart, com- * : 
pact new Nash Rambler De Luxe Club $] 540 
a. See ere ee TT ere rer 








MILLIONS ASKED FOR IT! The new 


Nash Rambler Super 4-Door Sedan $] 795* ‘ 


opens a whole new market.......... 












AMERICA’S LOWEST-PRICED Hardtop, 


the smart all-weather Rambler Super $1800* 


ee ees ee a 


*Factory delivered prices, including Federal taxes. 
**F.O.B. price at coastal port of entry, including Federal taxes. 






FOR PAYLOAD OR PLAYLOAD, the 


Rambler Suburban is one of three $1800* 


lowest priced 2-door station wagons. . 


mee 


3ANDWAGON! 
ish At Select Open Points 


ate available. This may be your 
l the industry — to get in on the 
ation On open points, contact: 
| MOTORS 
2, Michigan 


— 










AMBASSADOR id STATESMAN * RAMBLER * NASH - HEALEY 
Plus the newest member of the Nash Airflyte family, THE EXCITING NEW METROPOLITA 4 
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Annual Potential of 25,000 Seen... 


School-Bus Market Booming 


(Continued from Page 27) 


all conventional buses of 48 pas- 
senger or greater capacity. If 
compressed air system is used, 
@ pressure gauge and low pres- 
sure indicator shall be installed. 

7. Emergency brake — Engine 
stall test shall be used, rather than 
a decelerometer test, to test emer- 
gency brake effectiveness. 

8. Chassis makers are required 
to extend exhaust pipe at least 
five inches beyond chassis frame, 
and no reduction of tail pipe size 
is allowed back of the muffler. 

9. Color — Chassis, including 
wheels, shall be black; hood and 
fenders shall be in prime. 

10. Air cleaner — The specifica- 
tions for the transit or metropolitan 
type buses were adopted for all 
buses. The rule says, “Bus shall 
be equipped with adequate oil-bath 
type air cleaner mounted outside 
passenger compartment. If air in- 
take is located inside passenger 
compartment, air cleaner shall be 
equipped with adequate backfire 


BUY FROM THE LINE OF STRONGEST DESIGN 


Hercules. 


HOISTS AND DUMP ae 
BODIES FOR EVERY NEED 


- 
4 


V 


HERCULES STEEL 





deflector, and shall be one ap- 
proved by Underwriter’s Labora- 
tories, Inc.” 

* * * 
ISCUSSION from the floor 
touched on other aspects of 

chassis performance. One of the 
approved standards called for metal 
guards or guard around the drive 
shaft to prevent whipping through 





Biggest April Sales 


Foreseen by Chevrolet 


CHICAGO. — T. H. Keating, 
general manager of Chevrolet, 
predicted here last week that 
“April will be equal to or exceed 
the greatest April Chevrolet has 
ever had in passenger car sales.” 

Keating was in Chicago in con- 
nection with the General Motors 
Motorama showing at the Inter- 
national Amphitheatre. 

Keating said that the spring 
upturn in auto sales “is most en- 


couraging.” 





| the floor or dropping to the ground 
when broken. 

The conference deliberated the 
suggestion that two guards be 
made mandatory, or that specifi- 
cations on the guard itself be 
established. They were not ap- 
proved, however. 

Strength of frames was attacked 
by representatives from some of 
the mountain states, and states 
with rough terrain. One official de- 
|clared that his organization had 
| found it necessary to reinforce the 
frame on every bus, and others 
reported that frames were not 
adequate. 

No action was taken, however, 
because it was pointed out again 
that the standards were to be mini- 
mum standards only. 

* * + 


ENGTHY discussion was held 
over the present tire and rim 
standards for buses. Some repre- 
sentatives pointed out that the 
standards followed in 1948 and 








1. Takes more overloa 


hinge bolts. 


3. Lift arm design keeps 
from tilting farther 
intended. 


PRODUCTS CORPORATION @ 


and why you should make 


2. No cramping nor strain on 


ding. 4. No hoist stresses except di- 
rect lift transmitted to 
truck frame. 

body 5. Uniform oil pressure. 

than 6. Maintenance requirements 


ore minimum. 


ROCK BODIES 
AND HOISTS 


TRUCK DUMP BODIES 


AND HOISTS 









Ford Award— 


Ralph E. Moorhead (left), president of 
R. E. Moorhead & Son, Inc., Mansfield, O., 
and Robert W. Moorhead (center), general 
manager, receive the Ford Four-Letter 
Award from W. W. Cumming, district sales 
manager. 


1951 were not always applicable to 
best school bus operation. 

It was found that the present 
tire and rim standards could not 
be followed in many states, and 
that some states had established 
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CHOOSE HERCULES — whatever the type or capacity of the 


next dump truck hoist you buy, the name HERCULES is your strongest 
guarantee of top performance and long life. From coast to coast, Hercules 
Hydraulic Hoists are favorites because they have earned the reputation 
of having 9 lives. Owners are continually amazed at the ability of Hercules 
Hoists to withstand severe use and to outlast other makes without repair. 

One of the famous Hercules Hoists is the Model 100 for 8 to 11 ft. 
dump bodies. Here are nine reasons why the Model 100 has nine lives, 
it your next choice in this work range: 


7. Every part can “take it'=— 


no Achilles’ Heel. 


8. Precision. built of highest 


quality materials. 


9. Rigidly inspected at every 


step of production. 


PICK-UP DUMP 
CONVERSIONS 


oo ~~ 
7 


~ Ta 
ey * OO) 


TRAILER DUMP BODIES 
AND HOISTS 


Hydraulic Tailgates, Agricultural 


Spreaders, Cement Spreaders, Con- 
crete Mixers, Coal Conveyors. 


GALION, OHIO . 


cece 


standards 
tions. 

Since the Tire and Rim Assn., 
however, is closer to the problem 
than any other organization, it was 
believed that if the table now used 
was to be kept current, present 
TRA standards should be kept in 
effect. 


to meet local condi- 


* * * 


OR the bus body manufacturers, 
several modifications of the 
1948 standards for conventional 
buses and 1951 standards for transit 
and metropolitan type buses were 
combined. 
The following recommendations 
were approved: 

1. There shall be a _ 12-inch 
clearance for all aisles, and seat 
backs shall be slanted to leave a 
15-inch clearance at the top of 
seat backs. 


2. Steps within the bus body 
must be not more than 15 inches 
high. The first step, into the step- 
well, must be between 13 and 17 
inches from the road surface. 


3. Service doors shall be of split 
type or sedan type with safety 
glass panel. Bottom glass must be 
not more than 35 inches from the 
ground, and must extend to within 
six inches of the door top. 

* + * 
THE floor—must be of 14- 

* gauge steel or other material 
of equal strength. Douglas-fir 
pressed wood floors may be used 
if such floors meet specifications. 
Undercoating is recommended. 


5. All exposed edges of window 
glass must be banded. Require- 
ments on window guards were 
dropped. 


6. Compressed air windshield 
wipers were allowed for all buses. 


7. Any type fire extinguishers are 
allowed that meet performance 
specifications of Underwriters 
| Laboratories, Inc. Fluid types must 
| contain at least one quart, and dry 
| powder types at least four pounds. 

* * + 
HEATERS, Ventilators—if only 

2 one heater is to be used, it 
must be a fresh air type. Additional 
or circulating heaters may be used 
after they have been approved in 
accordance with SBMA testing 
code. 

If static-type exhaust roof ven- 
tilators are required, they shall 
| be installed in low-pressure area 

of front roof panel. 

9. Identification — “School Bus” 
lettering must be at least eight 
| inches high, placed as high as 
possible without impairment of its 
visibility, and conform to “Series 
|B” of the standard alphabet for 
highway signs. No signs except 
those approved by state law or 
| regulations shall appear on school 
| buses. 


x * * 


10 RIGHT-HAND side mirrors 
* shall be used. Specifications 
are the same as for the left-side 
mirror. 

11. Wheel housings must be of 
16-gauge steel or equal strength 
material, and not rise more than 
nine inches inside the passenger 
compartment. 

12. Inside height dimensions were 
changed to 68 inches. 

13. Driver sun shields were en- 
larged to 6 by 14 inches. 

Considerable discussion was 
heard about steering wheel clear- 
ance from dashboard or other ob- 
structions near the wheel. Several 
changes were suggested, but the 
| 1948 standards were finally ap- 
proved. 

Lengthy deliberations were 
heard on the possible relocation 
of the battery within the body 
shell, accessible to service and 
removal from the outside. 

In some of the southern states, 
batteries were said to boil over in 
the engine department, and acids 
and corrosion spilled over the 
engine and peripheral parts. No 
| action was taken on ‘the matter, 
however, because no other readily 
serviceable location could be agreed 
on. 


Golden Eagle Buys United 

PORTLAND, Ore.—United Petro- 
leum Corp.’s chain of service sta- 
tions in Oregon and Washington 
has been purchased by Golden 
Eagle Oil Co., Los Angeles. The 
purchase also includes the chain of 
United tire stores throughout Ore- 
gon. United has 90 outlets in Oregon 
and 52 in Washington. These wil! 
be added to the Golden Eagle chai:: 
|of 700 in California, 











Truckin’... 
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by Jack Weed 


(Continued from Page 23) 


resented, the number and makes of 
trucks that the concern operated 
and the model of Dodge truck in 
which the prospect showed the 
greatest interest. 

Winners of the contest were Ed 
Miller, of Clauson Bros. Auto Sales 
Corp.; Wilbur Shapiro, of Esser- 
man Motor Sales, and Herb Voel- 
ker, of Henry Susk Co. 


* * * 


Word to Operator 
A= LIVERS, of Rudy Fick, 
Inc., Kansas City, next-to-the- 
top Ford dealership of America in 
truck sales, has some advice to 
truck owners—fleet owners, in par- 
ticular—that should be emblazoned 
in the office and meeting place of 
all truck operators. 

He says, and he is sufficiently 
an authority to have his words 
carry great weight: “It has been 
my observation that many large 
fleet owners, while efficient in 
most ways, are grossly neglectful 
in the care given their automo- 
bile equipment. As a result of 
this neglect, the value of the used 
vehicle is materially lessened 
when it is up for replacement.” 

Livers goes on to say that in the 
case of cars, for instance, this un- 
necessary depreciation can easily 
run upward of $100 on appearance 
condition alone. With trucks, it can 
run into even more money. 

“The remedy,” Livers claims, “lies 
with the fleet owners themselves 
who can, with proper supervision, 
control this situation and thus re- 
duce unnecessary’ depreciation 
which can run into huge figures in 
a large fleet.” 

* * * 


Service for Owners 
ERE is a service that dealers 


in both cars and trucks can) 
Everybody | 


offer their customers. 
likes to drive a clean, smart-look- 
ing vehicle, and most owners would 
pay a reasonable amount to have 
their vehicle appearance - recondi- 


tioned once a month—if they did) 


not have to make an extra effort to 


get the vehicle to a spot where the | 
work could be done, if they were} 


reminded from time to time that 


this service was available and par- | 


ticularly if this work were done as 
a part of a regular preventive 
maintenance program. 

It would be well for dealers 
now selling their customers on 
preventive maintenance to in- 
clude a basic appearance job in 
their procedures and for those 


dealers who are currently worry- | 


ing because their service gross 
has fallen off and their absorp- 


tion is way too low, to develop | 





Ton-Mile Tax Bill 
Gets Approval of 


Colo. Lawmakers 


DENVER.—The Colorado Legis- | 


lature has passed a new ton-mile 
tax bill. A similar measure had been 
defeated in the past four sessions. 

Although the original bills em- 
braced the gross ton-mile method 
of taxation, these major changes 
were made by House members: 

1. All intracity and farm trucks 


were exempted from any gross ton- 


mile tax. 


2. Low registration fees in the| 
original bills were hiked consider- | 


ably. 
3. Enforcement authority was 


such a regular preventive main- 
tenance program and sell it to 
those owners they wish to de- 
velop into regular customers. 
Already, according to a bulletin 
from the National Truck and 
Equipment Show that is scheduled 
to open in Los Angeles June 24, 
some 55 exhibitors have signed up 
for space. Among these exhibitors 
are such truck manufacturers as 
| Chevrolet, Dodge, Autocar, 
and GMC. Others will get their 
names down on the dotted line be- 
fore the doors are opened, we know. 
Also among the early signers-up 
are such equipment makers as But- 
ler Mfg., Harvel, Cook Bros. Equip- 
ment, U.S. Thermo Control, Heil 
and the Truck Body Builders Assn. 
* a + 


Growing Importance 
MONG truck users this show is 


gradually taking a place in im- | 


portance comparable to the stand- 






Ford | 





From the standpoint of this col- 
umn, it is just too bad that the 
show isn’t held in a more central 
point where more operators and 
truck dealers could stand the ex- 
pense, and take the time, to attend. 


The industry sorely needs shows of | 
this type now that we are in a) 


highly competitive market. 


And speaking of shows, NADA 
directors finally decided to pin 
their combined truck and shop 
equipment exhibition down to the 
exhibition space in the basement 
of the Conrad Hilton Hotel, Chi- 
cago, when NADA holds its an- 
nual convention there Jan. 29- 
Feb. 2. 


The truck equipment show area| § 
has been cut down to approxi- | 


mately 20 spaces, so it looks as 
though there will be a mad scramble 
of potential exhibitors. 

Got a letter from truck dealer 
Bob Bickelhaupt telling me that 
the story we had in AvtTomorTive 
News last month about the problem 
that the equipment distributors and 
makers place on the truck dealer 
in the way they have been making 
up their price lists has influenced 
his principal equipment source to 
change completely its procedure. 


ing of the Chicago Automobile We hope this distributor is not the 
Show among dealer car exhibitions. only one that was influenced. 





: 











Los Angeles Adds Mobile Radio Units— 


Three trailer-mounted mobile communications units have been purchased by Los 
Angeles to bolster its civil defense organization. The units feature antennae of proper 
length for each channel, tractor-semi-trailer and pup trailer with motor-generator set. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
‘automotive industry, every week throughout the year. 
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Tlew WORE SPACIOUSLY 
DESIGNED WINDOWS 


Built right to the roof line, the new, better- 
visibility, split-type top sash opens to a full 
nine inches for more safety and ventilation. 
Constructed of Safety Glass, rimmed in steel 
and set in rubber, tamper-proof yet easy to 
open, the new side windows are the best 


devised for school bus needs. 


RUB RAILS 


w, flanged, heavy Rub Rails do more 
} oa good looks to Oneida Safety 
School Bus Body—they add a double meas- 
ure of protection in today’s heavy traffic. 


safety at all times. 


Mew FULL SIX FEET 
HEADROOM 


overhead. 


Mew W\DER, MASSIVE 


Mew \WMBO-ROUNDED 
FULL COVERAGE BUMPER 


Constructed of heavy gauge steel. The 
heavy-duty bumper is designed for full pro- 
tection in rear. It is an added assurance of 








Almost as high as a room, the new, arched 
ceiling gives a full 72 inches of inside height 
and a feeling of spaciousness, full visibility 
and better air circulation. Tall or short, 
students like the feel of plenty of space 


are POSITIVE with the 


NEW ’54 

















SAFETY SCHOOL 
BUS BODIES 


Now, more than ever before, the salient 
feature of bus sales depends upon “Safety?” 
Oneida top-flight engineering makes 
possible the best-looking and most value- 
packed bus bodies available today. 

From the “Cradle of Steel” construction 
to the super-visibility windows, there is 
MORE SELL in ONEIDA’S multiple 
features than ever before. 













OF 











taken from the State Public Util-| 
ities Commission and given to the} 
Revenue Department. 

4. The four planning committee | 
bills introduced in the House were 
rewritten completely and condensed | 
into one bill. 

The bill calls for a 1.5-mill ton-| 
mile tax. License fees will be ad- | 
justed upward for all trucks. 

The ton-mile truck tax is ex-| 
pected to raise an additional $4| 
million revenue annually. 

Ed Reilly, chief lobbyist for Colo- | 
rado’s trucking industry, said, “It 
will be impossible for the industry 
to live with the gross ton-mile tax.” 









TRADE MARK 





The Oneida insignia on the side of a bus 
signifies a new high mark in safety and 
efficiency. Wherever you see the name of 
Oneida, all over America, you know that 
school executives have chosen the best. 

















WRITE TODAY 


By writing to your Bus body to fit your 
nearest distributor, chassis. The many 
or Oneida direct, mew features that 








SCHOOL BUS fs ‘on, 
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Thornton’s “must” pieces of legis- | 


lation. 


He said he is afraid it will drive ee er you can secure full have been i 
many truckers out of business. | ONEIDA PRODUCTS CORPORATION specifications and a eeieaeeeee 
The bill was one of Gov, Dan| aN CAicNT WaT AYER ToT 1" ? a 4 
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L-M District Manager Retires— 


An appreciation dinner was given in honor of Ralph F. Lynn (in cap and gown), re- 
cently retired Lincoln-Mercury Kansas City district sales manager, by 97 L-M dealers 
of the district in Kansas City. Carl Bolte (right center), executive vice-president of Berl 
Berry, Inc., presented Lynn with a diploma and a honorary A.H.D. degree. Berl Berry 
(left), who conceived the idea, said the letters stand for Art in. Handling Dealers. At 
right is Walter Frazier, of Graybar Electric Co. 


Auto Personnel 


Donald O’Toole, president of D., pointment of J. A. Kiggen jr., as 
L. O’Toole Co., manufacturer’s rep- fleet account manager. Kiggen 
resentatives in Detroit, has been | formerly was manager of the com- 
appointed by the Pantasote Co.,| pany’s export division in New York. 
Passaic, N. J., as its exclusive sell-| Norman L. Kirsch was appointed 
ing agent for vinyl film and vinyl| manager of the Brooklyn (N.Y.) 
coated fabrics to the auto industry. | branch office. He had been assist- 

a jant to the vice-president of the 


Aluminum Industries Names | °*5*¢™ Tegion, | 
Fredericks to Detroit Post | Goodrich Shifts Field 


Appointment of Todd W. Freder-| George E. Field has been named 
icks as Detroit district manager! manager of the Marietta (O.) plant 
of the original equipment division | o6¢ the B. F. Goodrich Co. indus- 
of Aluminum Industries, Inc., Cin- trial products division. He suc- 
cinnati, has been announced by| ceeds Robert Price, who resigned. 
John W. Craig, president. |Field formerly was field sales 

Fredericks was with Bohn Alu-| manager for plastic materials of 
minum & Brass Corp., Detroit, for|B & Goodrich Chemical Co. 

20 years as representative of its Se a 


automotive ae ‘ |Dunlop Elects Crawford 
Kiggen, Kirsch Reassigned | President and Treasurer 

. . Glenn H. Crawford, formerly ex- 
By White Motor in East ecutive vice-president, has been 


P. E. Tobin, manager of the| elected president and treasurer of 
north Atlantic region of White | Dunlop Tire & Rubber Corp. 
| Motor Co., has announced the ap-| He succeeds David B. Collett, 


Display this Sign and YOU STAND TO PROFIT 


EL 


Product of an Independent Refiner 


sold through 


Independent Distributors 


by Independent Dealers 


who had been acting president 
since last September when Pres- 
ident Edward B. Germain was 
granted a leave of absence. Ger- 
main will continue in an advisory 
capacity. 

* 


Golden Luncheon 


White Employe Honored 


In Boston 


A half century of service with 
White Motor Co. has been relived 
by Arthur P. Austin, honored at a 

luncheon by his 
associates at 
White’s Boston 
branch. Austin 
joined the firm 
Apr. 5, 1904. 

Still actively en- 
gaged in the Bos- 
ton White parts 
department, Aus- 
tin had memories 
of a long career 
in the automotive 

7 industry from the 
time White first built “steamers” 
and the company’s conversion to 
the manufacture of gas-fired cars 
and motor trucks. 

First hired as a service repre- 
sentative, Austin was made pur- 
chasing agent in 1915, shortly after 
White discontinued making pleas- 
ure cars. Later he transferred to 
the service department, where he 
spent several years before embark- 
ing on his present position in the 
parts department. 

7 * 


Henkel, Thornally Assigned 


To New Rootes Positions 


John T. Panks, general manager 
|of Rootes Motors, Inc., has an- 
nounced the reassignment of two 
staff members. 

Henry Henkel has been trans- 
ferred from New York to California 
as sales manager for the western 
states, and George Thornally has 
been reassigned from California 
to the New York office as sales 
manager for the astern states. 

* 2 


| Chanslor & Lyon Names Hall 


To Manage Frisco District 


George Hall has been appointed 
district manager for Chanslor & 
Lyon Co. in the San Francisco 
Bay area, according to Roy D. 
Adams, president. 

Hall formerly was Oakland 
(Calif) district manager for the 
automotive parts and equipment 
firm. 

Ray Winkelman continues as 
sales manager in the San Fran- 
cisco district. 

* 


| National Bearing Appoints 


| Gregory as Coast Rep 

John R. Gregory has been ap- 
| Pointed Pacific coast sales repre- 
| sentative for the National Bearing 
| division of American Brake Shoe 
| Co. 

Gregory formerly was sales vice- 
| president of Geneva Steel Co. He 
| will be located in San Mateo, Calif. 
ee ee 
Lippincott Put in Charge 

|Of Reo’s Dallas Branch 


R. S. Lippincott, former sales 
|. manager for a Reo distributor, 
has been appointed manager of a 
new Reo branch in Dallas. 
Located at 6115 Denton Drive, 
the branch will have sales and 
service facilities and will be head- 
quarters for operations of Reo 
Truck Leasing, Inc., in the Dallas 
area, 


| Atlanta Automotive Engineers 


| Elect New Officers 


The Atlanta Society of Automo- 
tive Engineers has elected as chair- 
man Zack Layfield jr. 

Jack S. Reid was named vice- 
chairman; Ernest Troutman, secre- 
tary, and Elmer S. Sanborn, treas- 


urer. 
* * 


Montreal Retailers Add 


Automotive Division 


The newly formed automotive di- 
vision of the Montreal Retailers 
Assn. has elected Charles Dillon as 
president; Pierre Pouliot, Paul 
Campeau, and Paul Paradis as 
vice - presidents; William Dunlop 
and Robert Provost as secretaries, 
and Robert Begin, treasurer. 
| Directors elected were P. Bomba, 
Raymond Cousineau, Leo Daoust, 
Albert Forget, Arthur Gagnon, Al- 

(Continued on Page 35, Col. 1) 
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phonse Guindon, Laurent Labelle, 
Dan Landreville, Roger Martel, 
Seraphin Prud’homme and Frank 
Rose. 


* * * 


White Appoints Dragin 

J. P. Dragin has been elected 
controller of White Motor Co., ac- 
cording to Robert F. Black, pres- 
ident. Dragin had been assistant 
finance vice-president since 1951. 
He succeeds G. T. Zack, who re- 
signed because of illness. 

* af * 


Borg-Warner Names Ault 


President of Detroit Gear 


Promotion of T. J. Ault to pres- 
ident and general manager of the 
Detroit gear division of Borg- 
Warner Corp. has been announced 
by Roy C. Ingersoll, president of 
Borg-Warner, 

Ault previously was assistant 
general manager of Detroit Gear. 
He succeeds A. P. Emmert, who 
has retired. 


* * * 


C.1.T. Names Johnson Chief | 
Of Pittsburgh Office | 

James L. Hooper has been named 
an assistant vice-president of Uni- 
versal C.LT. Credit Corp, and 
placed in charge of the Pittsburgh 
division office, L. Walter Lundell, 
president, announced. 

Hooper, former head of the Birm- 
ingham office, succeeds the late A. 
S. Johnson, who had been associ- 
ated with the company since 1925. | 

* * * 


Willys Names Pickett Head 


Of Government Sales 


William 8. Pickett has been 
appointed manager of Govern- 
ment sales for Willys Motors, 
Inc., according to Edgar F. Kai- 
ser, president. 

Previously, Pickett had been 
Government contract administra- 
tor for Willys. He has been with 
the company eight years. 

* * od 
Wager Joins Dunlop 

Appointment of Dana G. Wager | 
as comptroller of Dunlop Tire &| 
Rubber Corp., Buffalo, has been 
announced by Glenn H. Crawford, 
executive vice - president. Wager 
formerly had been comptroller of 
Sloane-Blabon Corp., Trenton, N. J. | 

« * * | 


Wylie Appointed Manager 
Of Dodge Special Events 


Frank W. Wylie has been ap- 
pointed by Dodge as mandger of 
special events. He formerly was | 
manager of Chrysler Corp.’s travel- | 
ing engineering show, “New Worlds 


in Motion.” 
* * * 


Goodrich Advances Two 


In Rubber Chemicals Unit 


Roger C. Bascom has been 
named field sales manager and 
Fred L. McNabb, technical serv- 
ice manager of the Hycar and 
rubber chemicals department of 
B. F. Goodrich Chemical Co., ac- | 
cording to W. D. Parrish, sales 
manager. 

Bascom joined Goodrich in 1943 
and last was technical service 
manager. McNabb became asso- 
ciated with the firm in 1935 and 
since 1949 has been staff repre- 
sentative for marketing rubber 
chemi 





Korden Picked to Guide 


F. L. Jacobs Division 


Leonard P. Korden has been pro- 
moted to general manager of the 
Danville (Ill.) division of F. L. 
Jacobs Co., it is announced by 
Thomas J. Riggs jr., president. 

Korden replaces John T, Parsons, 
who resigned to return to Parsons 
Co. Korden formerly was factory 
manager at Danville. 

* * * 


Truck Maintenance Assn. 
Elects Coder in Buffalo | 


Floyd H. Coder, president of Co-| 
der Service Inc., has been elected 
president of the Truck and Bus 
Maintenance Assn, of Buffalo. 

Other officers are: Kenneth W. 
Staub, first vice-president; Michael 
A. DeMarie, vice-president; Carl F. 
Richenberg, vice-president; Edward 


Wright as administration manager 
for the division’s manufacturing 
operations staff. 

Kaplan has been with Ford since 
1946, and had been facility planning 
manager since February, 1953. 
Wright, who also joined Ford in 
1946, had been supervisor of the 


Botsford, treasurer, and Martin H.} manufacturing organization section 
Doebert, secretary. New directors | since January, 1953. 


are Joseph Metz. William Schwartz, 
Albert Perrin and Edward A. 
Schnell. 


* oo * 


Morse Chain Co. Appoints 


Bailliere as Controller 


Appointment of Marion V. Bail- 
liere jr. as controller of Morse 
Chain Co. subsidiary of Borg- 
Warner Corp., has been announced 
by F. M. Hawley, Morse president. 

Bailliere succeeds Virgil P. Bur- 
gess, who resigned. Bailliere joined 
Morse in November, 1951. 

7 * * 


Ford Division Appoints Two 


In Manufacturing Operations 


M. L. Wiesmyer, general manu- 
facturing manager of the Ford di- 
vision, has announced appointment 
of Sanford Kaplan as manufactur- 
ing facilities manager, and Mark E. 


er 


. 
’ 


. 


* * * 


Ford Names Burgess to Head 


New Product Planning Unit 

Charles R. Burgess has been 
named manager of Lincoln-Mer- 
cury’s newly established forward 
product planning department, 
Benson Ford, general manager, 
announced, 


Prior to joining L-M, Burgess | 


was with Murray Corp. for three 
years. 
ok * 


+ 
C.L.T. Names Henry 
William L. Henry has been ap- 
pointed district manager of Uni- 
versal C.I.T. Credit Corp.’s office in 
Evansville, Ind. 
* * * 


Tide Water Ups Bailey 


D. Phillips Bailey has been pro- 
moted to industrial products sales 


LOST HORSEPOWER can be 


When bells clang and sirens scream, you know that the fire 
engines in your community are on their way...and you’re 
proud of that equipment, because it’s ready to meet. any 


dangerous...and costly! 


emergency with full, responsive horsepower! 


You'll be proud, too, of the full, responsive horsepower in 
every automobile engine that you have equipped with 
Perfect Circle 2-in-1 Chrome Piston Rings. For 2-in-1 gives 
sustained power and oil economy for over twice as long as old 
style rings. In the 2-in-1 set, both the top ring and the oil 
ring rails are plated with thick, solid chrome, giving wear 


protection throughout the entire area of ring travel. 


Install Perfect Circle’s 2-in-1 Chrome Rings on every re-ring 
job. Your customers will like the improved performance and 
oil economy! Perfect Circle Corporation, Hagerstown, 
Indiana; The Perfect Circle Co., Ltd., Toronto, Ontario. 


Perfect Circle 


2 in 1 chrome piston rings 
THE STANDARD OF COMPARISON 


A 


'C of C Hears Williams— 


Walker A. Williams (right), sales and 
advertising vice-president of Ford Motor 
Co., is greeted at the airport by George 
Holtsinger, of Holtsinger Motor Co., Tam- 
pa, Fla. Williams addressed the annual 
meeting of the Tampa Chamber of Com- 
merce. 


manager for the eastern division of 
Tide Water Associated Oil Co., ac- 
cording to Eugene F’. McCabe, east- 
ern general sales manager. Bailey 
| had been assistant manager of in- 





Solid chrome plating on both top and 
bottom rings gives complete wear pro- 
tection throughout entire area of ring 
travel. Rings are lapped-in at factory, 
making tedious break-in unnecessary. 


35 


dustrial product sales of the eastern 
division since 1952. 
* 


Gaylord Named Manager 


Of Reo St. Louis Branch 


Appointment of F. R. Gaylord 
as manager of Reo’s St. Louis 
branch has been announced by A, 
L. Struble, Reo truck sales vice- 
president, 


Gaylord previously managed 
the St. Louis operations of Reo 
Truck Leasing, Inc., a. wholly 
owned subsidiary of Reo. He suc- 
ceeds Fred R. Morgan, who has 
retired. 


* * + 


| Alen Heads L-M Sales 


In Kansas City District 

Appointment of William H. Alen 
as Kansas City district sales man- 
ager for Lincoln-Mercury division 
has been announced by R. F. Wil- 
liams, Chicago, Midwest regional 
sales manager. 

Alen, a 19-year veteran of the 
automotive industry, succeeds 
Ralph F. Lynn, who has retired. 
Alen joined Ford Motor Co. in 
March, 1953, as Mercury manager 
in the regional sales office at Chi- 
cago. 



























DIESEL ‘DEODORIZER'—The Dieseler is 
a catalytic muffler which is said to reduce 
diesel engine exhaust fumes. Applications 
are for four-cycle diesel trucks and buses, 
construction and materials handling equip- 

; ment and stationary diesel engines. Oxy- 
Catalyst, Inc., Wayne, Pa. 


+ 





FUEL RECORDER—The Fuel-Log is a re- 
cording instrument which keeps track of 
all fuel delivered to the tank of a truck. 
it is so sealed that any liquid delivered 
to its intake has to go into the truck or 
tractor tanks, and any tampering is im- 
mediately apparent. Fleet Mfg. Co., 20 
Leonard St., NW., Grand Rapids, Mich. 


* * * 





CENTRALIZED LUBRICATION— Air-oper- 
ated Multi-Lubers are designed to provide 
automatic, controlled lubrication to trans- 
port equipment, especially trailers equipped 


with air brakes. They are said to 
increase trailer operating efficiency and 
to eliminate lubrication time. All the 


maintenance that is required is refilling 
the lubricant reservoir every 7,500 miles, 
says Lincoln Engineering Co., 5701 Natural 
Bridge Bivd., St. Lovis 20, Mo. 


* 


* 


TRUCK MIRROR—The 
Mirror for trucks is said 
percent more viewing 
mirrors. Extension arms allow adjustment 
to any desired position. Auto Lamp Mfg. 
Co., 2901 S. Indiana Ave., Chicago 146, lil. 


Molded Bonding Segments 


Offered for Brake Service 


A line of Dependable Molded Pre- 
cemented Bonding segments for 
jobbers who do their own brake 
bonding has been introduced by the 
Grey-Rock division of Raybestos- 


No. 3525 Giant 
to give up to 50 














area than other! 


Manhattan, Inc., 123 Stiegel, Man- 
heim, Pa. 

According to the manufacturer, 
this lining seats quickly, is quiet 
and is available in 12 sizes for serv- 
ice on 40 brake shoe numbers. It 
also is offered in oversize thickness 
of .215/.225. 


WINDSHIELD WASHER—The Jiffy-Jet, | 


which is designed for Chrysler products 
but also may be installed on other makes 


equipped with electrically operated wind- | 
shield wipers, is operated by a spray con- | 


trol button on the floor. A_ sealed-in- 
metal pump exerts higher pressure than 
vacuum-type washers, it is said, and this 
high pressure prevents clogging of the 
nozzles. Parts Division, Chrysler Corp., 
Detroit 31, Mich. 





WIND SILENCER — This stainless steel 
accessory is said to reduce wind roar and 
noises to a whisper. It does not interfere 
with driving vision. GorDag Industries, 
Inc., 815 E. Fifty-First St., Minneapolis, 
Minn. 





RAIN, SUN SHIELDS—A line for virtually 
all 1954 models has been announced by 
Auto Ventshade Co., 4881 Peachtree In- 
dustrial Blvd., Chamblee, Ga. 





TRUCK ACCESSORIES—A new line of 
| accessories for Carry-All service bodies 
consists of an upper structure which pro- 
vides an enclosed, protected working area; 


@ rear bumper-step combination, and 
meter shelves for carrying gas and electric 
meters. Morrison Steel Products, Inc., 601 
Amherst St., Buffalo 7, N.Y. 
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and seller and shop work author- 
ization to get car ready. 
The form also includes space rd 





additional agreements to handle 


} 
| car insurance details. 













TAPPET WRENCH — This wrench is de- 
signed to adjust overhead valve tappets 
in late-model cars. It has a half-inch 
square drive which permits the use of 
standard sockets. Owatonna Tool Co., 314 
N. Cedar St., Owatonna, Minn. 

e. @ 









STANDARD DUTY HOIST — Strong-Arm 
hoists are said to give 14 percent greater 
lifting capacity, longer life and easy 
maintenance. They have a dumping angle 
| of 55 degrees. Also offered is a new 
| line of standard-duty bodies, available in 
12 models and known as the GA series. 
Gar Wood Industries, Inc., Wayne, Mich. 

.. = 
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CAR COMPASS—This compass is housed 

in shatterproof Tenite butyrate plastic and 

| mounts on the windshield molding. An in- 
| direct light gives illumination at night. A 
| built-in magnetic compensator assures the 
accuracy of the instrument, sdys Franklin 





£ 











3 Accessories Co., 5915 Blackwelder St., 
. > | Culver City, Calif. 
. * * * 


AUTO TOOLS—Valve Spring Compres- 
sor No. 131 gets into small places where 
springs and retaining washers are located. 
Magnetic Key inserter No. 842 is equipped 
at one end with an Alnico magnet to hold 
split valve locks. The other end holds the 
locking pins used on some motors. Zim 
Mfg. Co., 3047 W. Carroll Ave., Chicago 
12, Ul. 


| 


SPARK PLUGS—The Aero-Type shrouded | 
spark plug is described as a low-priced | 
plug which retains the performance fea- | 
tures of higher-priced plugs. Hastings | 
Mfg. Co., Spark Plug Division, Hastings, | 
Mich. 


* | 








| SEAT COMFORT—The Sof Seat is an in- 
| flatable cushion which folds to carry in 
pocket or purse. It is made of vinyl plas- 
tic and inflates to a size of 13 by 15 
| inches. Branded Products, 336 Hudson St., 
Hackensack, N. J. 





DEGREASER—It 
condensation will not take place along 
the sides of this unit, because the water 
condensing on the coils will drop into 


is claimed that water 


the condensate pan and then into the 
water separator. The manufacturer says 
a temperature regulator permits accurate 
control of water in the coil. The unit is 
equipped with immersion burners. Circo 
Equipment Co., 120 Central Ave., Clark 
Township (Rahway), N. J. 
. mt 





BUMPER LIFT—The pneumatic uplift fea- 
tures telescoping lifting arms which fit 
front and rear bumpers of cars and light 
trucks. Its capacity is rated in excess of 
3,500 pounds. Its standard lift is 32 inches, 
but there are extensions which can length- 
en this to 38 inches. An automatic safety 
lock secures the lift on any level, accord- 
ing to Dixie Tallyho, Inc., Fairburn, Ga. | 


* 


get eee Tn 


ACCELERATOR STARTER—Accel-O-Start 
is said to eliminate the need for key or 
dashboard button starting. When the 





pedal is pressed down, the engine turns 
over. Available for dealers is a counter 
display carton containing six units. Illinois 
Accessories Co., 317 E. Ontario St., Chi- 
cago 11, Ill. 


SLIP COVERS—The SS-54 series of Seat- 
= | Savers is made of plastic. It is available | 
m|in seven sizes for all makes -since 1950. | 
| The covers are tightened with snaps and | 
| come in clear, green, red or blue. Akro- | 
| Mils, Inc., P.O. Box 989A, Akron 9, O. 


+ 
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BEAD BREAKER—This air-operated unit 
is designed for all car and light-truck | 
tires as well as for tubeless tires and is 
said to transform tire changing into a/| 
push-button operation. Salsbury Corp., 
1161 E. Florence, Los Angeles, Calif. 

oo ee 


Order Form Unifies 


Data on Car Sale 


A new order form, available from 
Mills Publications, First Ave. and 
Main St., Hoopeston, Ill., combines 
into one operation the customer's 
purchase order, customer’s imvoice, | 
original invoice signed by customer 






|* 





WRENCHES—A new line of heavy-duty | 
open-end wrenches consists of 10 wrenches; POWER STEERING CONVERSION—Con- 
ranging from % to 1% inches. All tools| version of standard cars to power steer- 
have a locking button which fits into the | ing is possible with Power Guide. Instal- 
hole in the tubular handle to lock them | lation on this 1951 Cadillac took about 
together. Heads are set at a 15-degree | four hours, said Monroe Auto Equipment 
angle. Snap-on Tools Corp., Kenosha, Wis. Co., Monroe, Mich, 
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that the question they ask is: “How 
much will the passengers pay for 
the privilege of traveling at the 
speeds that are now possible?” or 
“How many want to spend a week- 
end on the Moon or Mars?” 

Yuh see, it will all boil down, at 
least commercially, to the question 
of “payload.” 


* 


Horizons Unlimited 


HE men who man the aviation 
industry say they can build any- 
thing the public will buy . .. space 
travel at least as far as the moon; 


craft; space satellites (under cer- 
tain conditions); speeds up to 150,- 


atomic power for transport air-| 


place the automobile, principally 
because of traffic problems. Most 
of our transports will still be fly- 
ing on jet power plants. But no 
one believes that in 50 years we 
will have flown to another planet. 
The answer is the rising costs as 
the Government gradually slows 
down on buying. 

J. V. Naish, vice-president of 
Convair, says airliners will progress 
more slowly than people think “be- 
cause of the expense.” J. H. Kindel- 
berger, head of North American, 
says, “The know-how is already 
here, but why should anyone want 
to pay the staggering cost (to us 
now) of a roundtrip ticket on a 
plane which travels 2,500 miles an 


without greatly increasing the cost 
of the ticket, possibly three times 
the present cost. It may be less in 
50 years.” 


* * * 


Reaching for Moon 


As’ FOR a flight to the Moon, 
Edgar Schmued of Northrup, 
famous for his previous work on 
the North American, says, “ I don’t 
believe anyone wants to pay the 
price for it.” Hall Hibbard, Lock- 
heed’s vice-president, is more opti- 
mistic. He says, “I believe that if 
we arrive at the year 2000 and look 
back at what we're saying today, 
we'd sound like pikers.” 


P.S.: On March 1, in the Mar- 
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yonder” on super charged billows 
of deadly smoke . . . spattered the 
coast of Japan with the dynami- 
cally charged ash . . . sent 379 peo- 
ple to the doctors .. . scared the 
Japanese Parliament into a special 
session . .. startled President 
Eisenhower . . . inspired Pravda, 
the Communist house organ, to ad- 
mit finally that “there is a danger 
to the common people” ... and 
brought an insistent demand on 
Winston Churchill for a meeting 
with Ike and Malenkov to.see what 
can be done to “save the world, and 
especially England from complete 
destruction.” 


But the next test, which will 


OR the exclusive information of 
those boys and girls who are 
dreaming of that space flight to the 
moon and other planets, let’s see 
how fast we can draw a picture of 
the progress of aviation in the last 


50 years ... with actual quotations 
from the boys who are designing 
and building the planes on what 
can happen in the next 50... plus 
some inside dope on that hydrogen 
bomb, which now has the politicians 
of the world in a dither. Of course, 
it will have to be “telegraphic” . 
no details. 

About noon Dec, 17, 1908, a life- 
guard ran nearly four miles from 
Kill Devil Hill, N.C., into the 
sleepy village of Kitty Hawk and 
shouted breathlessly: “They’ve 
done it, they’ve done it. Danged 
if they ain’t flew!” 

Orville Wright, the bristle-mus- 
tached younger brother of Wilbur 
Wright, had completed man’s first 
powered flight in a 12-horsepower 
biplane . . . a distance of 120 feet 
at a speed of 31 miles an hour, 
carrying 605 pounds (including Or- 
ville’s 145) ... with a fuel capacity 
of two quarts. 

Every intelligent school boy 
knows now what happened in the 
air during the two world wars. 

* * * 


Era of Records 


ae a Douglas Skyrocket flew 
an officially admitted 1,238 miles 
per hour, while on a straightaway 
course. A North American Super 
Sabre flew 754.98 m.p.h. A Boeing 
plane flew non-stop around the 
world (refueling in flight) while a 
Lockheed Neptune P2V2 established 
a record by flying 11,236 miles with- 
out refueling. The Douglas Sky- 
rocket set an altitude record at 
83,235 feet. A Convair B-36 set the 
weight carrying record at 358,000 
pounds. It carried 21,000 gallons of 
fuel, 

The official record for guided 
missles is 5,000 m.p.h. in speed and 
250 miles above the earth in dis- 
tance. 

Peering into the future, Dr. 
Hugh L. Dryden, boss of the Na- 
tional Advisory Committee for 
Aeronautics and the man who 
masterminded development of the 
“Bat”—the first American guided 
missle used in World War II — 
thinks maybe his forecasts of 
what can happen in the next 50 
years are a bit too conservative. 

In the quotations from the men 
who build the planes, you will note 


Oil Anti-Trust Suit 
In Texas Gets OK 


AUSTIN, Tex. — The State of 
Texas has been given a go-ahead 
signal to try an anti-trust suit 
against 10 major oil companies. 

The Court of Civil Appeals here 
ruled that trial of the case was 
justified. A district judge previously 
had held that the State had failed 
to show a cause for action. 





The oil companies are charged | 


with conspiracy to restrain trade 
by fixing and maintaining non- 
competitive tank wagon prices on 
gasoline. The case began in 1949. 
The original suit was brought by 
the former attorney-general, Price 
Daniel, now a U. S. senator. It is 


expected the case will go before the | 


Texas Supreme Court. 


Easterby Gets Partner 


J. E. Thackston has been named | 


& partner in Easterby Motor Co. 
(Dodge - Plymouth), Greenville, S. 
©. The firm’s name has been 
changed to Easterby - Thackston, 
Ine. Thackston was a Dodge field 
representative in San Francisco for 
four years. 











000 miles per hour; hydrogen-bomb 
guided missiles that can be dropped 
anywhere, anytime, so that peace 
becomes a necessity. 

Yet the forecasters are full of 
caution. The airplane will not re- 





First 4 cars—including the Sweepstakes winner— 





B-W OVERDRIVE 
iuegee 6 [laos 


in Mobilgas Economy Run 


shall Islands of the Pacific, the | come off Apr. 22, should be much 
safer (imagine, they will use only 


se ee So san scientists set off a mammoth hy- 
| the equivalent of 12 to 14 tons of 


Los Angeles in one hour? . | drogen bomb with surprising ef- 
Arthur E. Raymond, engineering | fects . . . even to the scientists. TNT) because the “hazard area” 

chief of Douglas, says, “We are not! It sent a whole island soaring 17| has been increased from 50,000 

going up to the speed of sound’ to 20 miles toward the “wild blue! to 445,000 square miles. 











equipped with this famous transmission unit ! 


B-W AUTOMATIC IS TOPS TOO! 
Of 11 cars with automatic transmissions 
in the 1954 Economy Run, the best ton- 


miles-per-gallon and actual-miles-per 





<< her you go, the more you know— 
er Overdrive makes every mile 
oa ister onthe pocketbook, easier on the driver. 


SUN VALLEY @ FINISH 
’ ‘That Was proved again in the 1954 




















gallon records were made by a car ww 
equipped with B-W automatic transmis- 2 Economy. Run. In both ton miles 
sion, made by B-W’s Detroit Gear Division. # ‘per gallon dnt frtual miles per gallon, the 
Py four best records over the exacting 1335 mile 
o : _ @ourse were made by stock cars equipped 
oo eo! - with Borg-Warner Overdrive. 
*. 
wo ELKO What’s more, the Overdrive-equipped 
ss 2t@r Oe Award winner averaged 28.10 
e actual miles gallon— 
-* 1954 Mobilgas Economy aie fo 
@, SAN FRANCISCO Run, April 5-6-7 
. ‘ Sanctioned and supervised every sweepstakes winner since the 
‘o-® by Contest Board, A.A.A. 
a From Los Angeles to Sun Valley 
e —a tough, exacting, 1335 mile 
° test of stock cars through all-year 
% weather and driving conditions. 
s Long stretches of open highway— 
a 188 miles of city traffic—24 miles 
; of blizzard on Donner Summit re- 
* quiring chains . . . from sea level 
. to mountain driving. 
* 
@ LOS ANGELES 
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J r Takes Top Spot for ’54... 


Foreign-Car Sales 
Dip 40 Pet. in Year 


By Ed Brown |cent of the market. In January, 
Staff Correspondent Hillman had been in top spot. 

NEW YORK. — Despite registra-| The MG remained in third place 
tion of 1,546 units in February, the | for the second month with 238 units 
foreign-car market was still sliding. registered for 15.4 percent of the 
This registration was 40.7 percent! market, as against first place in 
below February, 1953, when 2,607 | February, 1953, with 613 units for 
units were counted. | 23.5 percent. 

The January-February total is| In the two-month totals, Hill- 
3,026, which shows a drop of 42.5) man retained first place with 500 
percent under the two-month total s 
of 1953 when 5,268 had been sold. | Unite registered tor IGS percent 

J took over first place in : a a 2 

ao P uar, with 487 units for 16 percent. 

February, with 260 units regis- | 4G was in third place with 453 

tered for 16.8 percent of the mar- | units for 15 percent of the mar- 
» , ket. Although this is below the | ket. 

Roberts Starts Nash Firm in Indiana — 284 units chalked up in 1953, Last year, MG was on top with 

D. H. Roberts (seated left), president of Roberts Nash, Inc., Evansville, Ind., signs | %98Uar was in fifth place at that | 1,196 vehicles registered; Hillman, 
a Nash franchise. Looking on (from left) are J. P. Dye, district manager; R. J. Sanford, | time. second, with 797, and Jaguar, fifth, 
zone manager, and A. V. Powers, assistant zone manager. Hillman was in second place, with | With 648. 

nae: = = 249 units for 16.8 percent of the February showed a tie for fourth 


S A truck product? 4 wal ki t? AUTOMO-| Market, as against last year’s Feb-| place between the English-built 
r1vVe NEWS Sorah you Ue ontive shery overy, week throughout the year. ruary total of 434 units for 16.6 per-| Ford and Volkswagen, each of 














does it- 


QUICKLY AND ACCURATELY 
THE WEAVER WAY = 








Pictured above is the Weaver Model WJ-120 ‘Floor 
Level’ Alignment Outfit. Note the ample area pro- 
vided within the recess for easy accessibility and 
service. Illustration at left shows how mechanic can 
stand in a comfortable position to operate Weaver 
3-Way Alignment Gauge. He can work at ‘See Level’ 
when car is on ‘Floor Level’ Outfit. 


WEAVER WHEEL ALIGNMENT OUTFIT 


lets your men work better at ‘See Level’ 


You can really cash in on more profitable alignment 
jobs when you utilize a “Weaver Way” Wheel Align- 
ment Outfit. It’s the best for fast, accurate and complete 
checking and correcting of wheel alignment. Statistics 
show an ever-increasing demand for this type of service. 
The Weaver Model WJ-120 “Floor Level” Alignment 
Outfit shown above is the one more service managers 
and mechanics are working with every day. They know 
from experience that it takes up a minimum of floor 
space, yet allows maximum working area that is easy 
to keep neat and clean. Tools and equipment may be 
conveniently stored in the compact recess that permits 
the mechanic to work at the most comfortable height. 
He knows what he’s doing when he’s at ‘See Level’. 
With the Model WJ-120 Outfit, you can check and 
correct camber, king pin inclination, caster, turning 


radius and toe on all cars with independent front sus- 
pension and on light trucks with conventional axles. 

Tools supplied with the Model WJ-120 Outfit in- 
clude: 1 DeLuxe Alignment Rack, 2 “3-Way” Align- 
ment Gauges, 2 Turning Radius Gauges, 1 Tru-Way 
Toe Gauge, 1 Portable Alignment Tester, 2 Front End 
Service Jacks, 1 Knee Action Camber Correction Outfit, 
1 Safety Lift Stand, 1 Knee Action Caliper and 1 Tool 
Display Board. 

There’s a Weaver Wheel Alignment Outfit that is 
just right for your shop set-up. Besides the “Floor Level” 
model, you have a choice of a “Rack Type” model and 
two “On-The-Floor” models. See your nearby Weaver 
jobber for all the facts about profit building Weaver 
Wheel Alignment Outfits that start at less than $290.00 
or write us for your free copy of Weaver Bulletin 
AN-486. Do it, today. 





WEAVER MANUFACTURING .CO., SPRINGFIELD, ILL., U.S.A. 


SERVICE SHOP EQUIPMENT 


Complete Weaver line includes: Twin Post Lifts . . Single Post Frame Type Lift . . Unit 
Lifts . . Wheel Alignment Equipment . . Headlight Testers . . Brake Testers . . Wheel 


Balancing Equipment .. Jacks... Wheel Dollys..Car Washers..and Air Compressors. 











FOREIGN-CAR SALES 


Feb. Jan.-Feb. 
1—260 Jaguar 487—2 
2—249 Hillman 500—1 
3—238 MG 453—3 

| 4—140 English Ford 273—4 
140 Volkswagen 256—5 
6—126 Austin-Healey 227—6 





which have 140 units out, for a 9.1 
percent market penetration. 

In February, 1953, the English 
Ford was in third place with 401 
units, while Volkeswagen had only 
67 registrations. 

In the first two months, 273 Eng- 
lish Fords were registered for 9 
percent of the market, while Volks- 
wagen sold 256 units for 8.5 percent 
of the market. 


Austin, which has held fifth 
place in the foreign-car market 
for some time, has been super- 
seded by Austin-Healey. This 
make racked up 126 registrations 
for 8.1 percent of the market in 
February, and sold 227 units in 
the first two months for 7.5 per- 
cent, putting it in sixth place. 

Austin was in sixth place in Feb- 
ruary with 114 registrations for 7.4 
percent market penetration as 
against 326 in February, 1953, for 
12.5 percent. Austin’s two-month 
total was 240 vehicles for 7.9 per- 
cent of the market, against 668 
units for 12.7 percent in the same 
period of 1953. 

Of the 39 foreign makes being 
sold in this country, seven account- 
ed in February for 82 percent of 
the registrations, and 80.4 percent 
for the first two months. 

Of the top 14 vehicles registered, 
only two have shown gains. Mer- 
cedes-Benz registered 34 vehicles in 
February, against 14 in February, 
1953, and the Volkswagen jumped 
from 67 to 140. 

The Morris, which accounted 
for 210 registrations at 8.1 per- 
cent of the market in February, 
1953, slipped to 65 last February 
for 4.2 percent. 

Porsche sold 39 units in February 
for 2.5 percent of the market; 
Rover, 17 units for 1.1 percent; 
Singer, 22 vehicles for 1.4 percent; 
Sunbeam Talbot, 44 units for 2.8 
percent, and Triumph, 18 vehicles 
for 1.2 percent. 

Miscellaneous foreign cars regis- 
tered amounted to 40 in February, 
or 2.6 percent. The total was 111 
registrations, or 3.7 percent, for the 
first two months. 


Trucks Establish 
Farm-to-Market 


Livestock Record 


CHICAGO.—Trucks hauling live- 
stock to market set a record in 
1953 by transporting 82.5 percent of 
the total weight and 76.1 percent of 
the total number of animals, ac- 
cording to the Corn Belt Farm 
Dailies. 

More than 12 million tons of 
cattle, hogs and sheep were trucked 
to market terminals during the 
year, according to the report. An 
estimated 4 million truckloads were 
needed to haul the 56 million 
animals, which were worth ap- 
proximately $5 billion. 

It is estimated that nearly 1c. 
percent of meat animals ride by 
truck part way—if not all the way 
—to the ultimate market desti- 
nation. Stock almost always leaves 
the farm by truck for the nearest 
rail siding when it is not trucked 
directly to the market terminal. 

Eight of every 10 hogs and cattle 
marketed are shipped the full dis- 
tance by truck. The average haul 
to market is 100 miles, although 
some trips are longer than 1,000 

miles. 

In 1953, Chicago led all markets 
with receipts of 1,336,611 tons of 
meat animals by truck. Omaha was 
next with 1,249,753 tons. 

In 1953, some 8,650,736 tons of 
cattle or 17,836,570 head were re- 
ceived at all markets. In addition, 
521,142 tons or 4,636,100 head of 
calves, 3,005,725 tons or 25,258,195 
head of hogs and 394,619 tons or 
8,307,771 head of sheep came to the 

various markets. 

The 12,572,222 total tons of live- 
stock received in 1953 was an in- 
crease over the 11,655,460 tons re- 
ceived in 1952. However the number 
of head, 56,038,636, was less than 

| the 56,806,428 received in 1952. 
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10 States Take Action on Problem .. . 





Road Financing Gets Attention 


HILE the toll road trend has 

been holding the spotlight, the 
problem of raising additional rev- 
enue to finance modernization of 
free highway systems also has been 
getting serious attention in many 
states. 

Although action is still pending 
in some states, many Legislatures 
already have enacted laws that 
affect not only the financing and 
construction of these systems, but 
also the taxing of highway users. 
Developments are as follows: 

ARIZONA A bill liberalizing the 
state’s license-fee system for trucks 
and trailers will permit use of any 
trailer with a given tractor on pay- 
ment of an additional new tractor 
weight fee equivalent to one-and- 
one-half times the present trailer 
rate. It becomes effective July 1. 

* * * 

YOLORADO—A new law provides 

for imposition after next Jan. 1 
of a 1.5-mill gross ton-mile tax on 
trucks. Together with an added 
provision for a truck and trailer 
registration fee scale ranging from 
$12.60 to as high as $762.50, the new 
act is expected to produce about $4 
million in additional annual rev- 
enue. 

Fiorwa — After being told that 
Florida’s primary road system will 
need $928 million for construction 
in the next 20 years, the State 
Legislative Council gave its sub- 
committee on roads six more 
months in which to consolidate its 
report on the State’s road situation. 


Kentucky — Enacted by the 
Legislature and currently being 
tested in the courts is an en- 
abling act to permit revenue bond 
financing of primary state high- 
way improvements. 

Designed to circumvent a state 
constitutional debt limit of $500,000 
by indirectly permitting borrowing 
for road construction, the measure 
provides for the creation of a Ken- 
tucky Highway Authority, empow- 
ered to issue revenue bonds for 
construction and improvement of 
roads for lease to the State High- 
way Department. 

* * * 
om the plan, the State High- 

/ way Department will turn over 
to the authority the roads to be 
improved. The improved roads wilil 
be leased back to the State for suf- 
ficient rental to retire the bonds. 
Rental would be paid from an ear- 
marked portion of the State’s 7- 
cent gasoline tax. After retirement 
of the debt, the roads would revert 
to the State. 

Other measures enacted by the 
Kentucky Legislature included a 
bill exempting heavy trucks from 
payment of Kentucky weight 
taxes when they operate in border 
cities. 

The new act, which becomes ef- 
fective June 17, extends weight-tax 
exemptions to trucks from all states 
that do not have reciprocity agree- 
ments with Kentucky. Chief among 
these are Ohio, New York, Maine 

rd Oklahoma. 

+. * x 
AJEW YORK The Legislature 
~*~‘ gave initial approval to alter- 
nate constitutional amendments 
providing for $500 million or $750 
million in bonds for State high- 
ways. Additional approval by the 
next Legislature will be required 
before the program can be submit- 


Fageol Plant, Offices 
Moved to Kent, O. 


KENT, O.—The factory and of- 
fices of 11 divisions of R. D. Fageol 
Co. have been moved here from 
Detroit. 


Its divisions include Fageol Bar- 
becue division, Fageol Degasser 
division, Fageol Heat Machine Co. 
and Trans-Main Corp. 


Ryan Adds Oldsmobile 

A. W. Ryan, who has operated 
Ryan Nash, Inc., Milwaukee, for 
‘ive years, has taken over the Olds- 
mobile dealership in Milwaukee, 
due to the retirement of John Qua- 
den, president of John Quaden Mo- 
tors, Inc. Ryan will continue tem- 
porarily as absentee manager of 
tyan, 


ted to the electorate 
tion. 

Which bond issue amount is 
finally decided upon will depend on 
whether Federal highway aid is in- 
creased before final legislature ac- 
tion in 1955. 

The next Legislature also will 
act on a proposal to increase the 
State gasoline tax from 4 to 6 
cents a gallon and the diesel fuel 
tax from 6 to 9 cents, to raise 
revenue to amortize the bonds. 
Other bills approved by the 1954 
New York Legislature included a 
measure continuing a commission 





The HOLMES 525 MODEL was developed 
to meet the requirements of those who need an all- 
purpose wrecker. It was desigtied to perform a 
wide variety of work and is a most desirable unit 


for all round road service. 
speed and flexibility necessary for any light pick-up 
or recovery job, plus the reserve power and capac- 
ity for handling the average truck. Each Boom 
has a rated lifting capacity of 6 tons and a possi- 


for ratifica- | 


‘ing $90 million 


studying highway needs and financ- 
ing. 
* a a 
HIO—A special legislative ses- 
sion activated a $500 million 


highway bond program, Two major | 


bills cleared the way for a $240 
million highway program, includ- 
in 1954 highway 
construction. 

TENNESSEE Effective Apr. 1, 
Tennessee began charging out-of- 
state motor carriers gasoline tax in 
accordance with the distance trav- 
eled over Tennessee highways. 
The tax is being assessed against 


This model has the 


ble pulling capacity of 15 tons. The 525 model 
is well termed a Universal Wrecker. It is a sturdy 
built, compact unit of moderate size which can 
be very profitably used on a 1% to 2 ton truck. 
Send today for detailed information. 
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all trucks with a gross weight of 
more than 24,000 pounds and on 
smaller trucks which are operated 
by commercial carries regularly 
| over state roads. 


|  Virginia—A bill was enacted by 

the Legislature to require out-of- 
| state truckers for private con- 
cerns to buy in Virginia as much 
gasoline as they use on State 
highways. 

Out-of-state common carriers al- 
ready have been meeting this re- 
| quirement. The new measure is ex- 

pected to bring in as much as $2 


million in additional annual rev- | 


enue. 
* + ¥ 


. measures given Virginia 
legislative approval included a 
request to the Virginia Advisory 
Legislative Council for a new in- 


HOLMES WRECKER EQUIPMENT is today performing an 
invaluable service in removing wrecked and disabled motor vehicles 
from important modern highways. Fast, safe, and efficient handling 
of these jobs is necessary for the protection of life and property. 
Highway safety, therefore, demands the use of wrecker equipment 
which is fast, flexible and capable of coping with any emergency, - 
on or off the highway! To meet these exacting requirements for mod- 
ern road service, HOLMES has developed 5 new and improved 
wrecker models, each of the size and capacity best suited for a specific 
type of road work. 


ys 39 


terim study of the State’s highway 
revenues. 

Wisconsin — A State Supreme 
Court opinion, reversing a lower 
court, upheld the constitutionality 
of the State’s former ton-mile truck 
tax law. 

Since the law was replaced by 
| the 1958 Legislature with a new 
| truck tax law, the effect of the 

court decision was to let the 
State keep $464,000 collected under 
the old statute. 

Wyominc — The State Legislative 
Interim Committee has retained a 
contractor to make a study of high- 
| way expenditures, and truck and 

automobile license fee schedules. 


Ned Jordan-—famous for the Jordan car, 
and the classic copy that advertised it—- 
|gives you an inspiring look at the world 
each week in Automotive News. 


TOS CA Te TORS 


The Holmes 650 Wrecker has the power and capacity for the 


ERNEST HOLMES 


recovery and towing of large trucks and busses, yet is fast and flexible 
enough for light cars and trucks. An ideal combination for handling 
any pick-up or recovery job. See your Jobber for details or write 
factory today. 


COMPANY 


Chattanooga, Tennessee 











21-FOOT UMBRELLA FOR CAR LOTS— 


The 
“GREAT” UMBRELLA that turns, progre. 
coust to coast. A “GREAT” UMBRELLA will make your lot more 


and make you money! For 


BRELLA CO., Division of 


“GREAT” UMBRELLA (21-foot spread 


and new 


for ) ssive 





“WHIRLABOUT,” the 
lots in 43 states, from 


tiac, 
sale ° ° ° 
full int M1 t oho er wie Galatea’ 4 var’ UM. 108; Oldsmobile, 100; Mercury, 77; 
McFARLAND Awning Corp., 742 S. W. 8th Street, Miami, Florida. 
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Sales Conditions in Various Areas... 


New Orleans 

New-car turnover for March in 
New Orleans was the biggest of 
|any month in four years. Sales 
| zoomed to 1,962. 

That represented a gain of 22 
percent over February and 25 per- 
cent over March of 1953. 

Ford and Chevrolet combined 
sold 62 percent of the month’s 
total. Individual makes sold through 
authorized dealers were: 

Chevrolet, 571; Ford, 447; Pon- 

122; Plymouth, 110; Buick, 





Studebaker, 58; Chrysler, 33; 
Cadillac, 32; Dodge, 31; Nash, 25; 
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* Pipe Racks with Strap Hold-Downs. 


Overhead Ladder Racks 





Call Your Carry-All 
Distributor Today... 


his name is listed below. He'll give 
you all the facts about Carry-All. 
Find out how easy it is to make 
greater profits without additional 
investment . . . to make the greatest 
gross profit per truck sale . . . to 
build profitable repeat truck busi- 
ness through satisfied customers. 





Covered Stee! Material Trays 


with Adjustable Partitions. 







' 
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i 
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FOR MORE LIGHT TRUCK SALES — and more profit per sale — 
sell your light trucks as completely equipped work units ready to 
go right out on the job. One of the fastest, easiest, most profit- 
able ways to do this is with Morrison Carry-All Service Bodies. 


CARRY-ALL SERVICE BODIES tailor any light truck to the specific 
needs of all service trades — plumbing and 
heating contractors, electricians, appliance 
servicemen, building contractors, etc. 


WITH MODELS TO FIT ALL 
1/2, 3/4 AND 1 TON CHASSIS 


All steel, weathertight construction 

. a complete line of specialized 
accessories . . . and dependable de- 
livery. from Carry-All Distributors 
across the country . . . Carry-All 
Bodies can keep you out of cut-price 
competitive bidding for truck sales. 
And, they're as easy to install as a 
radio or heater. Backed by sales- 
building advertising in nationally 


‘circulated service trade magazines, 


they'll help establish your agency as 
the one place where truck buyers can 
get everything from a single source. 


Carry All 


Carry-All Division, Morrison Steel Products, Inc., 680 Amherst Street, Buffalo 7, New York 





HERE’S THE NAME OF YOUR CARRY-ALL DISTRIBUTOR 


Auto Safety House Hallen , Inc. West End Auto Body Co. Riedy-Manner Truck Equip. Corp. 
sa ane i ne Duluth 6, Minnesota . ose 4, , ad ec 
Southern Equipment Co. ied Tr ent Corp. Keystone Trailer & Equip. Co. erfect ‘qvipment Co. 
Fort Smith, Arkansas Indianapolis 18, Indiana” Kansas City 1, Missouri Oklahoma City, Okichoma 
No. Little Rock, Arkansas lowa Body & Equipment Co: Eaton Metal Products Co. M. A. Brightbill Body Works 
J : ont S; a s Moines 9, lowa Billings, Montana ——, eee 
Os , Californ' Harry Y & Sons Body Mfg. Co. . ¥ 
The Winter-Weiss Co. Wichita 4. Kansas "Eek 2 Nebraska A Philadelphia . 2, ommavante 
_ Denver 2, Tom Rice, Inc. The Winter-Weiss Co. "Pittsioe nb, cent 
$. J. s’ Son Lovisville 1, Kentucky of New Mexico Roy F. Drake Body & Equip. Co 
Washington 1, D.C. Blattman Sheet Metal Wks., Inc. Albuquerque, New Mexico Sioux Falls, South Dakota 
DeBoliac Truck Equipment Co. New Orleans 16, Lovisiana § Maday Body & Equipment Co. A. Fassnacht & Sons 
Miami, Florida Dealers Truck Equipment Co. Buffalo 11, New York Chattanooga, Tennessee 
Rivers Body ‘ , Lovisiana Hercules-Campbell W. T. Stringfellow & Co. 
Jacksonville 4, Hercules-Campbell Body Co., Inc. Nash ville, Tennessee 
Stent, Florida Body Co., Inc, Latham, New York Williamsen Body & Equip. Co. 
Tampa, Portland, Maine Tarrytown, New York Ogden, 
Equipment Co. of Atlanta i Waterloo, New York Baker Equip. 2 Co., Inc. 
Atlanta, Georgia Body Co., Inc. Baker Equip. Eng’g Co., Inc. Richmond 11, Virginia 3 
Olson Manufacturing Co. Cambridge, Massachusetts Charlotte 1, North Carolina Nelson Truck Sects Co., Inc. 
Boise, idaho Cont! Body Co. Swanston Equipment Co. mee < bee om ee 
Platt, Inc. Bay City, Michigan Bismarck, Dekota N1, Washin 
Chicago 20, Illinois Neil’s Automotive Service, Inc. Fargo, Daketa ain Ena’ aoe 
Scruggs ¢ Equipment Co. Kalamazoo, Michigan Myers Equipment Corp. Blucheld Weer Virginia” 
Decatur, Illinois Burch Body Works Canfield, Ohio Charleston, West Virginia 
Moline Co. Rockford, R. P. Hummel Dist. Co. Clarksburg, West Virginia 
P ae Rondwey ie & ere ee ep eengee: Moot Virginia 
Drake ipment ey Inc. Buckeye Body Bidrs., Inc. sa $. Inc. 
Springteld. Van Dyke, Michigan Columbus 3, Ohio Milwaukee 1, Wisconsin 














DeSoto, 24; Packard, 16; Lincoln, 


Auto Market Reports 


about 200 units ahead of the previ- 


10; Henry J, 3; Kaiser, 3; Willys, | ous week.—(Sanford Markey.) 


8; Hudson, 2, and miscellaneous, 
7. 


Individual sales by unauthorized 
outlets were: Chevrolet, 90; Ply- 
mouth, 31; Pontiac, 22; Ford, 15; 
Buick, 10; Oldsmobile, 6; Dodge, 5; 
Mercury; 5; Cadillac, 3; DeSoto, 1; 
Nash, 1, and Willys, 1. 

March truck sales, which totaled 
296, were 15 percent better than 
February and 5 percent better than 
March of 1953. 

Sales by make were: Ford, 123; 
Chevrolet, 107; International, 25; 
Dodge, 22; Studebaker, 6; GMC, 6; 
White, 3; Mack, 2; Reo, 1, and 
‘Diamond T, 1.—(Gordon Hebert.) 

+ * * 


Atlanta 

New registrations in Fulton and 
DeKalb counties (Atlanta) for the 
first 20 days of March totaled 1,312 
cars and 219 trucks, 

New-car sales by makes were: 
Ford, 324; Chevrolet, 315; Oldsmo- 
bile, 109; Pontiac, 107; Buick, 100; 
Plymouth, 92; Mercury, 92; Cadil- 
lac, 37; Dodge, 35; Packard, 23; 
Chrysler, 21; Studebaker, 18; Nash, 
11; DeSoto, 8; Lincoln, 5; Kaiser, 
5; Hudson, 3; Willys, 2, and mis- 
cellaneous, 5. 

New trucks sold as follows: Chev- 
rolet, 95; Ford, 65; Dodge, 21; In- 
ternational, 15; GMC, 14; White, 4; 
Reo, 1, and miscellaneous, 4.—(E. 
C. Bash.) 


Pittsburgh 


New-car registrations continued 
downward in the most recent seven- 
day period, reaching a low point 
for the 28-day period, according to 
the Bureau of Business Research 
of the University of Pittsburgh. 

Business in general held about 
unchanged, standing at 147.9 of the 
1935-39 average. It was 151.1 a 
month earlier. Steel-mill operations 
were up a bit. — (Leon M., Leffing- 


well.) 
tue 


Omaha 

New-vehicle dealers in Omaha 
sold 1,329 new cars and 153 new 
trucks in March for respective 

gains of 34 percent and 22 percent 
over February. 

Ford had a commanding lead 
with $12 car sales and 51 truck 
sales. Chevrolet was second with 
270 cars and 32 trucks. 

Buick was third in new-car sales, 
with 166, well ahead of Plymouth, 
with 99 sales. Mercury just missed 
nosing out Plymouth by totaling 98. 
Oldsmobile was close behind with 

93. Following were Pontiac, Chrys- 
ler, Dodge, Cadillac, Hudson, Stude- 
baker, Lincoln, Nash, DeSoto, Pack- 
ard, Kaiser and Willys.—(Arthur R. 


Oleson.) 
7” * - 


Tacoma, Wash. 


Dodge truck stole the limelight 
from Tacoma new-car dealers in 
March, increasing sales six times 
over February figures with a total 
of 43 units. 

Ford continued to pace the new- 
car field, outdistancing Chevrolet, 
95 to 69. Positions were reversed, 
however, in trucks, with Chevrolet 
registering 28 units while Ford 
dipped to 11. 

Truck sales in March were 96 
percent better than February and 
car sales improved 17 percent. 
March car sales totaled 382 and 
truck sales totaled 94. 

Car sales other than Ford and 
Chevrolet were: Buick, 31; Plym- 

outh, 30; Oldsmobile, 29; Mercury, 
23; Chrysler, 16; Nash, 13; Pontiac, 
13; Studebaker, 13; Cadillac, 11; 
Dodge, 9; DeSoto, 8;: Packard, 7; 
Hudson, 4; Willys, 4; Kaiser, 3; 
Lincoln, 3, and miscellaneous, 1. 

Other new-truck sales were: 
GMC, 7; International, 3; Mack, 1, 
and White, 1—(R. E. Sconce.) 

7 +. 7 


Cleveland 
A sharp upturn in auto sales was 
noted in the seven-day period end- 
ed Apr. 17, with new-car turnover 
climbing to 1,513 and used-car 
transactions soaring to 1,852. It was 
the second-highest week of the 


year. 
Both new and used-car sales ran 


* * * 


Rhode Island 


New-car registrations in Rhode 
Island for February totaled 1,632, 
with Chevrolet and Ford setting 
the pace with totals of 357 and 294, 
respectively. 

Totals for other makes were: 
Plymouth, 192; Buick, 152; Pon- 
tiac, 131; Mercury, 117; Oldsmo- 
bile, 88; Dodge, 67; Nash, 41; 
Chrysler, 45; Studebaker, 35; De- 
Soto, 24; Cadillac, 27; Hudson, 20; 
Lincoln, 18; Packard, 11; Kaiser, 
a Willys, 1, and miscellaneous, 

New-truck registrations for Feb- 
ruary totaled 126. — (Thomas L. 


Forbes.) 
* * . 


Buffalo 


Installment buying of automobiles 
is on the upswing in Buffalo. While 
action is still below a year ago, it 
represents a healthy improvement 
over the level of recent months. 

The manager of one of the 
large auto-finance firms here said, 
“Our car financing business has 
picked up _ substantially from 
what it was just two or three 
weeks ago. 

“We failed to make our quota of 
anticipated business in January and 
February when the quotas are the 
lowest of the year. We barely made 
it in March. So far in April we're 
50 or 60 deals ahead of the same 
period in March.” 

The finance firms reportedly are 
getting a better quality of business. 
The rate of delinquencies is at the 
lowest level in two years.— (George 
E. Toles.) 


2 * * 


Salt Lake City 


New-car registrations in Salt 
Lake County (Salt Lake City) to- 
taled 184 in the seven-day period 
ended Apr. 14. 

There were 12 new trucks sold 
in the same period. 

New-car sales by make were: 
Ford, 53; Chevrolet, 33; Oldsmobile, 
26; Buick, 21; Pontiac, 14; Mercury, 
8; Cadillac, 5; Plymouth, 5; Pack- 
ard, 4; DeSoto, 3; Dodge, 3; Nash, 
3; Chrysler, 2; Lincoln, 2, and 
Willys, 2. 

New-truck sales were: Ford, 5; 
Chevrolet, 3; GMC, 3, and Interna- 


tional, 1, 
2 * 7 


Louisville 


There have been a lot of new 
cars and trucks sold in Louisville 
since the turn of the year, but 
used cars are piling up and prices 
are steadily working lower. 

Some dealerships are still trad- 
ing fairly long to move new cars, 
but are taking a whipping on 
the tradeins, due in part to the 
high cost of labor in even mod- 
erate reconditioning. 

Normally there is a good market 
for used cars in the coal fields, 
but not now, due to unemploy- 
ment and pauper conditions. Farm- 
ers have become careful. Tobacco 
last winter brought good prices, but 
farmers were not too active in 
buying cars, even used ones, al- 
though they did trade up on trucks. 

A lot of plants here have been 
down, or on a slow bell. Distillery 
operations are far below par. Build- 
ing and contracting trades are fair 
and the lumber business is slow.— 
(A. W. Williams.) 
a . 


Houston 


Houston new-car dealers, having 
completed a first quarter almost as 
large as last year’s, expect to sell 
an even greater percentage in the 
next three months. 

Dealers list these reasons: Liberal 
financing, income-tax rebates and 
attractive prices. 

Percy Henry, president of the 
Houston Independent Auto Deal- 
ers Assn., said used-car sales in 
March were the best of any 
month in 2% years. 

Bill Lee, president of the Houston 
Auto Dealers Assn., said the new- 
car market is definitely improving 
and that dealers in his organiza- 

(Continued on Page 54, Col. 3) 
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Text of GM Letter... defend the legality of the pro- 


Curtice Tells Dealers ea: 


* Of Repurchase Plan 


assume even ‘with a favorable 
(Continued from Page 20) 








opinion from the Department of 
Justice, I cannot expose the 
Corporation or its representatives 
to possible criminal proceedings. 
Let me assure you that we will 
continue our efforts to protect the 
good will of our products by every 
available legal means. We are 
studying the matter and any 
changes in our Selling Agreements 
which will accomplish this and 
which are legally permissable 
under present laws or under any 
future legislation, will be made 


carefully to avoid any possibility of | or party acquiring any such cur- 
overproduction or maldistribution. rent model motor vehicles or 
We also felt that we could assist| chassis for resale to such person 
a conscientious dealer who, for| or party engaged in the business 
reasons beyond his or our control,| of selling new or used motor 
Ww has a temporary excess supply of| vehicles or chassis.” 
cars, either by repurchasing such By letter dated March 30, 1954, 
excess, arranging for the resale of | the Department of Justice advised 
such cars to dealers in other areas,| that they had concluded that the a a we our Cone. 
or otherwise assisting the dealer in Department could not undertake! Animal Ambulance Service Inaugurated— iecmaieah, S Gusens ee, jaa 
disposing of wach cars. eae aan Sauna ge First ride in the new small animal ambulance of the Michigan Humane Society is|ers in carrying out their obliga- 
With that in mind, a clause was caainaaial ania should they | 'ke" by lady, a canine favorite at the society's shelter in Detroit. Lady accompanied tions under the General Motors 
* or cateal Gaudi ae ee dais re their legality if such Clifton E. Johnson, executive secretary-manager, as he took delivery from John L.| Selling agreements. 
ane without tapusiag any saan provisions are incorporated in Gen- Von a Bott sales manager of Jerry McCarthy Chevrolet Co., of o 1954 half-ton| I again appeal to all. General 
| panel truc Motors dealers to review their 


bl trai d .| eral Motors Corp. Selling Agree- | 
sonable restraint on trade or com ments, since they raise important | operations and to cooperate with 





‘ — i a questions under the antitrust laws.| before the publicity given this sub-| clause is a reasonable contractual | General Motors in maintaining the 
ECOGNIZING that there has! . I” passing, I might point out that | ject more recently in Congress and | provision with a sound business General Motors franchise as the 
been real disagreement in the the application was filed with the in publications. purpose and does not contravene| ™ost valued in the industry. 

courts and among lawyers as to | Department of Justice at a time! AEs either the provisions or the spirit Sincerely yours, 
the legality of illegality of contrac- when over- production had been the | OUR attorneys are still of the! of the antitrust laws. H. H. Curticz, 
subject of public discussion but opinion that the _ proposed While we would be willing to President. * 


tual provisions for sale and resale, 

the corporation desired an opinion | 

from the United States Depart- 
mn ment of Justice with respect to the | 

incorporation of such a clause in 

present and future dealer contracts | 
by voluntary and mutual agree- | 
| ment. 

In accordance with the policy 
of the Department of Justice, 
such opinion may in its discre- 
tion be issued, and if issued, 
would merely indicate that the 
Department of Justice would 
forego the institution of criminal 
proceedings, if it should sub- 
sequently determine to test the 
legality of the proposed action. 
Accordingly, on March 22, 1954, 

we submitted to the Department of 
Justice for consideration certain | 
proposed changes in our dealer con- | 
tracts, including a proposed new | 
clause reading as follows: 
‘WHOLESALE SALES’ 

“Dealer will not knowingly sell 
at wholesale, as defined below, 
any current model————motor 
vehicles or chassis, other than 
such as have been acquired by 
Dealer as used cars or as have 
been used or operated in the 
normal course of Dealer’s busi- 
ness, without first offering such 
current model motor vehicles or 
chassis to the Seller for repur- 
chase at the price or prices paid 
by Dealer to Seller for such motor 
vehicles or chassis in connection 
with the purchase thereof from 
Seller. 

“A sale at wholesale is the sale 
directly to any person or party 
engaged in the business of selling 
new or used motor vehicles or 
chassis (other than a person or | 
party who is a Dealer in new—— | 
motor vehicles and chassis under | 
an agreement which is similar in 


form to this Direct Dealer Selling | - 
Agreement and to which Seller | 

is a party), or to any representa- erever true g t r “es 

tive or agent of such person or | eee * 


party, or indirectly to any person 
or party engaged in the business 
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Sw wo $ .. poe omae From coast to coast, you'll see more SIGNAL-STATS than all other TRUCK OPERATORS AND 
| makes of directional signals combined. This popularity stems from SIGNAL-STATS TEAM UP FOR SAFETY 
“ : : 
Convicted Dealer | safety conscious truck operators who know a superior lamp when Orscheln Bros., Inc., Moberly, Mo.: “Built to take vibra- 
they see one. You'll recognize SIGNAL-STATS by their distinctive : ; 
Cleared b Jud e ’ tion and rough treatment . . . double face lamps have two 
¥ S appearance and clear, powerful, beamed pattern of light. reflectors to insure bright light on rear as well as front... 

BALTIMORE.—The conviction of | u * . important when bob-tailing with tractor.” 

Masten Geedd eoacanir of Tatas | SIGNAL STATS are engineered to signal every turn clearly and 

Motors, on a charge of altering a unmistakably. And they're built for long, trouble-free service under E. Kirkpatrick, Quincy, Ill.: “Trouble-free installations 

ae Bc ak aie eins the toughest conditions. Choose from two complete lines (King Size . .. Signals readily noticed when our trucks signal to turn .. 

Michael J. Manley. SIGSTAT and Regular Size ACRYSTAT). With the famous SIGNAL- tendency to develop better drivers and reduce accidents.” 
Gould had been convicted and STAT t “ i 4d ; ‘re. 

fined $300 last September in Traffic | ew eed “Burnout proof Switch, they re an unbeatable Interstate Dispatch, Inc., Chicago: “We have standard- 

Court. Manley ruled there was in-| combination. Be sure your vehicles are equipped with SIGNAL- ized on SIGNAL-STAT equipment and find it to be of 

sufficient evidence to prove that | STATS. highest quality and entirely trustworthy.” 


Gould had altered a title to con- 
ceal the fact that a car he sold 
had been used as a taxi. 

Manley also held that there was 
lack of evidence that Gould made | 
application for a new title to the | 
vehicle. 





Signal-Stat 


THE LARGEST PRODUCER 
OF DIRECTIONAL SIGNALS 
FOR COMMERCIAL VEHICLES 





D. C. Dealers to Frolic 
WASHINGTON. — May 10 has' 
been set for the annual outing of | 
the Automotive Trade Assn. of the | 
a ae, —_ an eee SIGNAL-STAT Class A—Type 1 Directional Signals have 
Club. I. A. Peake (DeSoto-Plym- legal approvals in all 48 States and the District of Columbia. 


th 
Sees Oe SIGNAL-STAT CORPORATION, Signal-Stat Building, 523-539 Kent Ave., Brooklyn 11, N. Y. 
















Used-Car Auction Prices 





Market Trend 


The overall average price of wholesale used cars remained un- 
changed at $868 last week, according to Automotive News’ index. 

Two models gained in price, two held steady and four declined. 
A gain of $10 was credited to ’53s, while ’54s increased $9. Unchanged 
were 5ls and ‘50s. 

Lower prices were registered by ’52s, down $13; ’49s, down $7, and 
48s and ’47s, down $1 each. 

Auction activity declined slightly last week. At 10 representative 
auctions, 1,998 cars were offered and 1,329 were sold for a ratio of 
67 percent. A week earlier, the ratio was 71 percent at nine auctions. 
Of 1,591 cars offered, 1,142 were sold. 

Prices marked with an * indicate a unit equipped with an automatic 

transmission or overdrive, and (ps) indicates power steering. 


{| conv., $2,300; Ranch Wagon, $1,950; 
OMAHA | Main (8) Ranch Wagon, $2,300*, $2,050; 


(Cliff Soderberg Auto Auction. Sale 2-dr., 2 at $1,725; Victoria, $2,225*; 
every Thureday. Prices are for sale of Crest (8) 4-dr., $2,075, $2,035; Custom 
Apr. 22.) * (8) 4-dr., $1,935*; 2-dr., $1,845; Country 

(Market firm. Sold 56 cars out of 119 Sedan, $2,500, $2,420*; Skyliner, $2,300*, 
offerings.) $2,245*, $2,210*. 

BUICK—’53 Special 4-dr., $1,575. '52 Spe- | swDNSON—'52 Pacemaker club coupe, $355. 
cial 2-dr., $1,305. ‘51 Super Riviera, '50 Commodore (8) 4-dr., $305. 


$1,095. '50 RM Hard Top, $1,000. 


CADILLAC — '53 (62) 4-dr., $3,070*. '48| KAISER—’51 2-dr., $420. 
(62) 4-dr., $940. | LINCOLN—’53 Capri 4-dr., $2,370* (ps). 
CHEVROLET—'53 Bel Air conv., $1,600*;| ‘49 coupe, $325. 
t-dr., $1,340; Carryall, $1,350; (210) 4-| MERCURY — '54 station wagon, $2,900*; 
dr., 2 at $1,250, $1,205; (150) 4-dr.,| 2-ar., $2,365, $2,265, $2,215: 4-dr.. $2.. 
$1,095. ‘52 SL Special 4-dr., $895; FL 


250. '52 sport coupe, $1,450*. '51 4-dr., 
Deluxe 2-dr., $795. '51 SL Special 2-dr., ee 


| 


| 
| 


| 
| 


| 
j 
' 


| 





$640. ’50 Bel Air sport coupe, $755; SL 
Deluxe 2-dr., $700. '49 FL Deluxe 2-dr., 


$480. °47 FL Aerosedan, $280; FM 4- 
dr., $140. 
CHRYSLER — '53 NY 4-dr., $1,780*. °49) 
Windsor 4-dr., $310. 
DODGE—’52 Coronet (6) 4-dr., $775. '48 


Custom 4-dr., $210. ‘47 Custom 4-dr., 





$205. 

FORD—’54 Custom (8) 4-dr., $1,700*. '53 
Custom (8) 2-dr., $1,395; 4-dr., $1,330. 
‘52 Main (8) 2-dr., $860. ‘51 Custom | 
(6) 2-dr., $740; Custom (8) 4-dr., $650. 
"50 Custom (8) 4-dr., $650. 49 Custom 
(8) 2-dr., $285; Custom (6) 2-dr., $245. 
"48 Custom (8) 2-dr., $150. 

MERCURY—’54 Monterey sport coupe, $2,- 
558, $2,440. '52 Custom 2-dr., $1,250. 
"49 4-dr., $480. ° 

(600) 4-dr., $635. °50 Ambas- 


NASH—’51 
sador 4-dr., $480. 

OLDSMOBILE—’51 Super (88) 2-dr., $1,- 
095. °50 (88) 4-dr., $795; (98) 4-dr., | 
$625. ‘49 (98) club sedan, $550. | ’ 

PLYMOUTH—'54 Belvedere 4-dr., $1,850. | 
"49 Deluxe club coupe, $415. ‘51 | 
bridge club coupe, $550, $510. 

PONTIAC—'52 Catalina, $1,345. °47 sport | 
coupe, $205. 

STUDEBAKER ‘51 Commander 2-dr.. 
$500. 


DANVILLE, VA. 


(Dat.ville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Apr. 21.) 





(Sales active. Weather this area is 
good—results, good retail business on 
average price autos. Sold 59 cars out of 
96 offerings.) 
BUICK —. '53 Special 4-dr, $1,505". ‘52 

Super 2-dr., $1,110*; Special 2-dr., $1,- 

075. 

CADILLAC— ‘53 (62) 4-dr., $2,800*. 
CHEVROLET — 54 (210) 2-dr., $1,690*. 


‘53 (150) 4-dr., $1,010. "52 SL. Deluxe 2- 
dr., $955, 2 at $950; 1-ton panel, $175. 
"51 SL Deluxe 2-dr., §780; club coupe, 
$920. ‘50 SL Deluxe 4-dr.. $705, $500, 
$405; 2-dr., $550; SL Special 4-dr., $600; 
FL Deluxe 4-dr., $405. "48 FL 2-dr., 
$220; FM 2-dr., $305. ‘47 SL 4-dr., $225. 
CHRYSLER—'49 Windsor 4-dr., $405. 
. DODGE—’'53 Meadowbrook 2-dr., $1,02v. | 
"47 Custom club coupe, $145. 
FORD—'53 Crest (8) 4-dr., $1,350". $1,- 
160. °52 Custom (8) 4-dr., $955; 2-dr., 
$970. ‘51 Custom (8) Victoria, $835, 
$720; 4-dr., $830, $705. '50 Custom (5) 
2-dr., $675; club coupe, $655. "49 Custom 
(8) conv., $430; 2-dr., $525, $515; De- 
luxe (8) club coupe, $425. ‘47 Super De- | 
luxe (8) conv., $235. "46 Deluxe (8) 2- 
dr., $185. ‘40 Deluxe (8) 4-dr., $160, | 
$120; Standard (8) 2-dr., $400. | 
KAISER—'51 Deluxe 4-dr., $290. 
| 
| 


MERCURY ‘51 4-dr., $775. ‘46 club 


coupe, $225. 
OLDSMOBILE. ‘50 (88) 4-dr., §$650*. ‘48 
(78) 2-dr., $125*. | 
$136. 


PACKARD —'48 2-dr., $125; conv., | 
"47 2-dr., $125. | 
PLYMOUTH "54 Savoy 2-dr., $1,450*. ‘48 | 
conv., $200. | 
WILLYS —'53 station wagon 4-dr., $895. | 
"51 station wagon 2-dr., $525. | 
MISCELLANEOUS ‘52 MG Roadster, | 


#815, $690. '52 GMC \%-ton pickup, $620. , 


DENVER 


(Denver Auto Auction. Sale every Sun- 
day, Monday and Tuesday. Prices for sales 
of Apr. 18, 19, 20.) 

(Prices slightly higher on new units. 
Fewer cars offered for consignment. 
Prices on older units steady. Sold 187 
cars out of 404 offerings.) 

BUICK — ’54 RM Riviera coupe, $3,215* | 

(ps); Century Riviera, $2,925; Special | 

| 
| 


4-dr., $2,575*; 2-dr., $2,355*, $2,205, $1,- 
695*, $1,055. ‘53 RM Riviera 2-dr., $2,- 
025* (ps); Super 4-dr., $1,790*, $1,745*. | 
*52 Super Riviera 4-dr., $1,415*; Riviera | 
2-dr., $1,405*. | 
CADILLAC — ‘53 (62) coupe deVille, $3,-, 
825° (ps), $3,750° (ps); 4-dr., $3,437*, 
(ps); coupe, $3,370*, 2 at $3,220* (ps); | 
(62) 4-dr., $3,355* (ps). °52 (62) 4-dr., 
$2,290°. 
CHEVROLET—'54 (150) Handyman. $2,- | 
110°; Bel Air 4-dr., $2,000*, $1,950, $1,- | 
825, $1,795; sport coupe, | 
$1,875*, $1,790*, $1,755, ; 
4-dr., $1,845*, $1,800*, $1,795*, $1,695, | 
$1,650; 2-dr., $1,680. ‘53 Bel Air sport 
coupe, $1.435*; (210) 2-dr., $1.365, $1.- 
175; club coupe, $1,295; (150) 2-dr., $1,- 


$1,945; 2-dr.., | 
$1,750; (210) 


100. "52 Bel Air coupe, $1,160; SL De- 
1 4-dr., $925. 

CHRYSLER — '54 NY 4-dr., §2,655*. ‘53 
NY club coupe, $1,800. ‘51 Windsor 
coupe, $875. 

DeSOTO—'52 Deluxe 4-dr., $650*. '51 Cus- PR 
tom 4-dr., $655°. ‘48 Deluxe Oe. | 

. 

DODGE—-'50 Coronet (6) Diplomat. $750; | 
conv., $575*. 

FORD — '54 (6) Country Sedan, $2,375*, | 
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$860. '50 Monterey sport coupe, $815. 49 | 
club coupe, $315. 


OLDSMOBILE — '54 (88) 4-dr., $2,795*; | 
2-dr., $2,710*. "53 (98) conv., $2,265*; 
4-dr., $2,170* (ps); (88) 4-dr., $1,850*; 
2-dr., $1,745*. ‘52 (98) 4-dr., $1,755*; 
(88) 4-dr., $1,275. : 
PLYMOUTH-~'54 Savoy 4-dr., $1,700; 2- | (Compiled by A 
dr., $1,700. ‘53 Belvedere 2-dr., $1,275. 
‘51 Suburban, $825. ‘48 4-dr., $175. 
PONTIAC — '54 Star Chief (8) Catalina, 
$2,620*; 4-dr., $2,450*; Chieftain (8) 


Catalina, $2,510*; 4-dr., $2,290*, $2,265*, 


$2,230*, $2,215*, $2,200*; 2-dr., $2,250*. 
°6563 Chieftain (8) 4-dr., $1,680*; 2-dr., 
$1,570*. 

STUDEBAKER—’'52 Champion 2-dr., $780. 


"49 %-ton, 4-Speed pickup, $335. 

WILLYS—'54 station wagon, $2,025; %- | 
ton pickup, $1,752. °51 station wagon, 
$615, $550. 


ALBANY 


(Tim Anspach. Sale every Monday. Prices 
as of Apr. 19.) 


(Prices slip backward. Car prices to- 
day were down sharply. Many buyers 
attended but were slow bidders and only 
spot buying certain models. No price 


improvement expected in the near future, CHEVROLET—’54 Bel Air 2-dr., $2,120, 
I believe prices may still slip backward. $1,810; (210) 2-dr., $1,600, $1,540. °53 
Buy today, sell today, still make money. (210) 2-dr., $1,285, $1,210. °52 Special 
141 cars sold out of 169 offerings.) | 4-dr., $875; SL Deluxe 2-dr., $860; 4- 


dr., $1,000, $910; Bel Air coupe, $1,240*; 


BUICK—’53 Riviera coupe, §$2,025* (ps). 
’52 Special 4-dr., ae SP Riviews | station wagon, $1,215; FL Deluxe 4-dr., 
coupe, $1,250. 51 RM Riviera coupe, $980*. °51 FL Deluxe 2-dr., $825* ; SL 
$980*, $900. ’50 Special 4-dr., $480. °49) 2-dr., $840*, $750, 2 at $710; SL 4-dr., 
Super 4-dr., $540*, $460*, $400; Special $750. '50 FL Deluxe 4-dr., $650; Bel Air, 
4-dr., $220. '48 RM 4-dr., $240*; Super | $800; SL Deluxe 4-dr., $675; 2-dr., $500; 
2-dr., $140. "47 Super 2-dr., $135: conv.,; COMV., $670. '49 SL Deluxe 4-dr., $560, 
$290. | $360; 2-dr., $550; FL Deluxe 4-dr., $585; 

CADILLAC—'53 (62) conv., $3,700* (ps). | station wagon, $600; Deluxe club coupe, 
51 (62) 4-dr., $1,936*, $1,900*. '50 (62)| $489. 


4-dr., $1,670"; conv, $1,385*: (61) | CHRYSLER—’50 Imperial 4-dr., $830*. °48 
coupe, $1,650*. '49 (62) 4-dr., $925*. '48 Windsor 4-dr., $335*. '46 Windsor 4-dr., 
(60) Special 4-dr., $670*. $170. 





We torture trailer axles to | 








Average Used-Car Prices 


utomotive News) 


Feb 
1954 
$2,148 

1,583 
1,053 

772 
569 
422 
273 
222 


Apr. 1954 
To Date 
$2,125 
1,481 

1 080 
WW 
584 
415 
268 
212 


Mar. 
1954 
$2,174 

1,521 
1,069 

794 
593 
433 
285 
224 


Model 


1954 

1953 

1952 

1951 

1950... 

1949.. 

1918... 

1947 
Overall ce 
Average $ 880 


$ 868 $$ 885 


(The above figures are averages of used-car auction prices, all makes 
and models, carried regularly in Automotive News.) 


| DeSOTO—'51 Deluxe 4-dr., $600. 


DODGE—'52 Meadowbrook 4-dr., $860. 51 
} Coronet 4-dr., $770*. '50 Wayfarer 2-dr., 
$630, Coronet 4-dr., $620*. °49 1%-ton 
platform, $390. 


| FORD—’53 Custom (8) 2-dr., $1,210*. ’52 
Main (8) 4-dr., $1,000; Custom (8) 2-dr., 
$990. 51 Custom (8) 4-dr., $670. ‘50 
Custom (8) 2-dr., $650, $530; 4-dr., 
$640; Deluxe (8) 2-dr., $590, $460; (8) 
station wagon, $460. '49 Custom (8) 2- 
dr., $450, $340; Deluxe (8) 2-dr., $360; 
Deluxe (6) 2-dr., $400. °48 Super (8) 
club coupe, $260. 


| HUDSON ‘52 Pacemaker 2- dr., 
(Continued on Page 43, Col. 1) 


| 


$700; 


in the new Timken-Detroit indoor proving ground 
...and only Timken has it! 


We shock-load, abuse, and torture them. Match every conceivable 
hauling condition. Then add a few brutal tricks of our own! 


Why? So you'll know in advance, and 
for sure, that a Timken-Detroit axle 
can take the punishment it was de- 
signed for—more rugged, grueling 
punishment than any other trailer 
axle made! 

To prove it, we capsuled a multi- 
thousand acre proving ground into one 
room. Here our engineers can put 50 
years of experience in building axles 


for trucks, buses and trailers to work — 
subjecting axles and gearing indoors, 
to any outdoor operating condition. 

Such exacting research pays off for 
you in: longer axle life; less mainte- 
nance, repairs and downtime; reduced 
operating expenses. That is why 
Timken-Detroit axles are preferred by 
manufacturers and operators every- 
where. 


How TDA proves 
axle quality and safety in 
this ‘Torture Chamber” 


We pick one of our trailer axles 
at random .. . then duplicate 
an overload on bumpy roads 


hour after hour, day after day 
. . . or simulate 500,000 miles 
of the toughest hauling condi- 
tions in just a few days. Or we 
“bend -test” a trailer axle for 
1,000,000 cycles. 





Manufactured in the world’s largest, 
most modern trailer axle plant, Timken- 
Detroit axles and brakes are standard 
equipment on the majority of trailers 
on the road today! This is the TDA 
Kenton, Ohio, plant, staffed by highly 
trained technicians . . . backed by over 
50 years of TDA engineering experi- 
ence. You are cordially invited to visit 
us at any time. 














‘ (Continued from Page 42) 


Hornet 4-dr., $875. '49 Commodore club 
coupe, $425*. °46 Super 4-dr., $120. 

MERCURY—'51 4-dr., $940*, $920*. ‘50 4- 
dr., $660*. °49 club coupe, $450. ‘47 4- 
dr., $269. ’46 2-dr., $240. 


NASH—'51 Rambler station wagon, $400. | 


‘49 Ambassador 4-dr., $375". 
OLDSMOBILE — '54 (88) 2-dr., $2,520*: 


Holiday, $2,660*. '53 (88) Holiday, $1,- | 
895*. ’52 (98) 4-dr., $1,365* (ps). '51 
(98) 4-dr., $900*. "50 (88) club coupe, | 


$800*; 4-dr., $600; (98) 4-dr., $670*. '49 
(98) 2-dr., $450*. '48 (78) 2-dr., $400*. 
"47 (78) 4-dr., $170; (76) 4-dr., $150*. 
°46 (78) 2-dr., $130*. 


PACKARD—'52 (2501) 2-dr., $940. ‘51 


(2501) 4-dr., $935*. ‘48 (2200) 4-dr., 
$180. ‘47 Clipper 2-dr., $100. 


PLYMOUTH—'51 Cambridge 4-dr., $545; | 
Deluxe 2-dr., $660. ‘50 Deluxe 2-dr., | 
$420; club coupe, $550; 4-dr., $585. °49 | 


Cranbrook Suburban, $600. '46 Deluxe 4- 
cr., $140. 


PONTIAC—'54 Chieftain (8) 4-dr., §$2,- 
225*; Star Chief (8) 4-dr., $2,475*. °52 
(8) Catalina, $1,460"; Chieftain (8) 
conv., $1,425*; 4-dr., 2 at $1,250*. ‘51 


Chieftain (8) 2-dr., $825; 4-dr., $1,020*. | 
‘50 Chieftain (8) 4-dr., $750*, $650*. '49 | 


Chieftain (8) 2-dr., $580*; SL (8) 2-dr., 
$350*. "46 SL (6) 4-dr., $210. 


STUDEBAKER — 50 Champion con v., | 


$660; 4-dr., $490*. 


WILLYS—’50 Jeepster, $340*; station wag- | 





Timken-Detroit tubular trailer axles are 
lighter to give the greatest possible pay load. 
Timken-Detroit trailer axle and brake assem- 
blies are proved far stronger, more rugged in 
“Torture Chamber” tests. Note how TDA 
pressed steel brake shoes alone save many 


pounds per axle over cast shoes. 





“TORTURE-TESTED” 


to Save Money on the Job 


All leading Trailer manufacturers specify 
Timken-Detroit safety tested quality built 


axles and brakes 


WORLD’S LARGEST MANUFACTURERS OF 
AXLES FOR TRAILERS, TRUCKS AND BUSES 


Used-Car Auction Prices 


~'54 Century 2-dr., $3,105*, $2,- | 
'53 Super Riviera, $2,075*, $1,990*. | 
51 Special 4-dr., $1,095*, $1,035*, $980; | wagon, $525. 
Super Riviera, $1,160*. '50 Special 4-dr., 
| 


CADILLAC 


‘49 conv., $1,695*; 
CHEVROLET 


Special 2-dr., 


coupe, $285; 
CHRYSLER 


coupe, $865. 





‘49 station wagon, $350*. ‘46 | (6) pickup, $790; Custom (8) 2-dr., $1,- 
station wagon, $250*. | 380°, $1,205*. '51 Custom (8) 2-dr., | 
$900, $765. '50 (8) club coupe, $545. °49 

OAKLAND. CALIF Deluxe (8) 4-dr., $465, $405, $340. 

° . HUDSON—'52 Commodore 4-dr., $990. 


(Pollock's Used Car Auction. Sale every | KAISER — '51 
Wednesday. Prices are for sale of Apr. 21.) $500. 
(Market strong 


on all clean, sharp | LINCOLN "52 Capri 4-dr., $1,900*. '49 
on average and rough. | Capri 4-dr., $450. '47 4-dr., $100. 
Sold 135 cars out of 178 offerings.) | MERCURY — ‘54 Monterey, $2,605*, $2,- | 


(60) 4-dr., $800. | 4-dr., $585. 


(210) 2-dr., $1,780*. PLYMOUTH—'53 Cambridge 4-dr., $1,025. 
Air 2-dr., $1,300*; conv., §$1,- 

Deluxe 4-dr., $780, $775, | Cranbrook 4-dr., 
SL Special club coupe, | 4-dr., $770; club coupe, $760. ‘50 Deluxe ton pickup, $320. 


065; club coupe, $1,065. ‘51 Custom 
'46 Deluxe conv., $150. 
%-ton pickup, $600. '50 
| Meadowbrook 4-dr., $635. °48 Custom 
| club coupe, $330. '47 Deluxe 4-dr., $295. 


FORD—'54 Crest 
| 255*, $2,245*; Custom (8) 4-dr., §$2,225*, 
$1,940; Ranch Wagon, $2,100*. '53 Crest 
Victoria, $1,900*. '52 Main (8) 2-dr., 
$1,065*, $955, $950; 4-dr., $970, $920; 


| DODGE — ‘51 


Special 4-dr., $580; 2-dr., 


600*. '53 Monterey, $2,275*, $1,955. °51 | 
2-dr., $905, $895. 


Victoria, $2,265*, $2,- 


"50 2-dr., $795; station 


NASH — ‘50 Statesman 4-dr., $380. ‘49 Sm 
‘49 RM 4-dr., $400; Super conv., (600) 4-dr., $250. ao Oe’ 
2-dr., $185; Super 4-| OLDSMOBILE—'52 (88) Holiday, $1,650*; ae 
| Super 4-dr., $1,410*. ‘51 (88) Super 2-| This 1905 
(62) club coupe, $3,475". | dr., $1,250". (8S) 4-dr., $895; Holi-| kerosene. 
(62) coupe deVille, $2,000*. "50 (61) | day, $1,060*; (98) Deluxe 4-dr., $700; | = 
club coupe, $1,685*; (62) conv., $1,180*. | (88) Deluxe club sedan, $785. ‘49 (88)! - 


$525; Champion 
: : Champion conv., 
‘52 Cambridge 4-dr., $910, $835, $825; WILLYS__'50 Jeepster, $465. 


$905, $560, $835. °51) MISCELLANEOUS 


$615, $600. ‘49 FL | 2-dr., $155; Special 4-dr., $705. '47 Spe- 


$545, $510; SL Special 4- | cial Deluxe 4-dr., $285. 
$425. "48 SM club/ poNnTIAC—'53 (8) 


415*. °52 Fire Dome 4-dr., $1,085, $1,-' STUDEBAKER 


Super Deluxe Catalina, 


$305; 2-dr., $285. | $2,125*. °52 Deluxe Catalina, §$1,- (Ar.ansas Auto Auciion. 
NY Deluxe 4-dr., $3,- | 580*. °51 (8S) Catalina, 
Imperial (8) Newport, $1,530* Chieftain Deluxe 4-dr., $750, $745; (6) (Steady, good demand for clean cars. 
$220. 4-dr., $595; (8) 2-dr., $710. ‘47 (8) | 50 cars sold out of 109 offerings.) 
DeSOTO—'53 Fire Dome club coupe, $1,-| COMV., $230. 


CADILLAC—'50 (62) 4-dr., $1,525*. 
‘50 Commander 4-dr., (62) 4-dr., $805". : 


Here are only a few reasons why you should feature 
Timken-Detroit safety tested quality built axles 











WORN 


Exclusive %“’ TDA “‘Econoliner” 
brake liners. Thickest at center 
where greatest wear occurs. Taper 
down at ends. Held rigidly by 12 
deep set rivets per block. Spider 
riveted to flange. New design de- 
creases operating temperatures, 
increases safety, cuts down exces- 
sive wear. 


TDA cam roller mountings will 
never seize. Roller will not brinell 
in camshaft. Note clean finish . . . 
heavy stamped steel straddle sup- 
port for long life. 


TDA forged alloy steel spindle, electrically welded to seamless 
tube. Brake mounting flange forged integral with spindle. Dupli- 
cates of this spindle are constantly given the brutal TDA “Torture- 
Test” to check on quality of materials and workmanship. 





TDA self-aligning camshaft sup- 
port bracket. Spherical support 
permits instant alignment during 
assembly or replacement. Light 
nylon camshaft bushings wear up 
to.4 times as long. 





Cutaway view shows cam mount- 
ed.in new nylon bushing. Mini- 
mum wear even when bushings 
are not lubricated or improperly 
lubricated. Cannot rust, corrode 
or flatten out. Save weight. 


Plants at: Detroit, Michigan * Oshkosh, Wisconsin © Utica, New York © Ashtabula, Kenton and Newark, Ohio © New Castle, Pennsylvania 











Serpollet truck ran on 








International 


N. LITTLE ROCK, ARK. 


Sale every | 
$1,225*. '50 (8) | Tuesday. Prices are for sale of Apr. 20.) 
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| CHEVROLET—'54 (210) 4-dr., $1,695. °53 


(210) coupe, $1,295. '51 SL coupe, $360; 
2-dr., $575; “%-ton, $465, $385. "50 SL 
2-dr., $470; 4-dr., $455, $310. '47 Deluxe 
2-dr., $255, $175. "42 Deluxe 2-dr., $105. 


| DODGE—'49 Coronet 4-dr., $395. 
FORD—'53 Custom (6) 2-dr., $1,230; $1,- 


135. °51 Victoria, $860; %-ton, $555. 50 
Custom (6) coupe, $425, $395. °49 Cus- 
tom (6) 4-dr., $675, $380, $345. '48 De- 
luxe (6) 2-dr., $190. ‘40 Deluxe (6) 4- 
dr., $125. 
HUDSON-—'49 Commodore 4-dr., $125. 
KAISER—’51 Deluxe 4-dr., $300. 


MERCURY—'50 Custom 2-dr., $385. °49 
Custom 4-dr., $225. 

NASH—’51 (600) station wagon, $525. °46 
Super 4-dr., $105. 

OLDSMOBILE-——'51 (98) 4-dr., $990. ‘50 
(88) club coupe, $700. 

PACKARD—’48 Clipper 4-dr., $200. 

PLYMOUTH—’'54 Plaza 4-dr., $1,465. ‘50 
Cranbrook coupe, §280. ‘49 Cranbrook 
station wagon, $300. °47 Deluxe coupe, 
$205; 4-dr., $355. '46 Deluxe 2-dr., $150. 


| PONTIAC—'52 Catalina 2-dr., $1,300. '49 


Chieftain 2-dr., $250. 
STUDEBAKER —'49 Champion 4-dr., $260. 
WILLYS—’'48 Jeep panel, $200. 


FLINT 


(Flint Auto ..succuus, ine. Sale every 

Wednesday. rrices are ior sale of Apr. 21.) 
(Prices steady on coran cars, slightly 
off on fair to rough. .% cara sold out of 
118 offerings.) 

BUICK—’53 Riviera 2-dr., $1,965, $1,935, 
$1,870; 4-dr., $1,450; KM 2-dr., 91,865. 
’62 Riviera 4-dr., $1,4.0, $1,210; 2-dr., 
$1,300. ’°51 Riviera z-dr., $765; RM 2- 
dr., $1,055; 4-dr., $/s0; special 2-dr., 
$820. '50 special 4-dr., $650; super 4-dr., 
$695; 2-dr., $825. 

CADILLAC—'52 (62) 4-dr., $2,250; 2 at 
$2,150. ‘50 (62) 4-dr., $1,540. 





; CHEVROLET—’53 Bel Air ciub coupe, §$1,- 


| 220; 2-dr., $1,215; .(150) 2-dr., $805; 

| (210) 4-dr., $1,255. "52 SL Deluxe 2-dr., 

| 2 at $810. 51 SL Deluxe 4-dr., $755, 
| $675; 2-dr., $650; SL special 4-dr., $085. 
| ‘47 Deluxe 4-dr., $200. 

| FORD—'54 Custom (8) 4-dr., $1,915. °53 

| Main (8) 4-dr.. $955; Crest (8) club 

| coupe, $1,460; Custom (8) 4-di., $1,310. 

"52 Victoria (8) club coupe, $1,225; Main 
| (8) 4-dr., $650; Custom (8) club coupe, 
| $1,110. "51 %-ton pickup, $500. "50 Cus- 

| tom (8) 2-dr., $505, $500, $490; (6) 2- 

| dr., $480, $350. '49 alain (6) 2-dr., $250. 

| HUDSON—'4» Pacemaker 2-dr., $220. 

| LINCOLN——'53 Cosmopoiitan 4-dr., $1,800. 

| NASH-—'51 Ambassador 4-dr., $/05, $500. 

°50 Statesman 4-dr., $275. 

| OLDSMOBILE—-'o3 (88) 4-dr., $1,900. '52 

| (88) 4-dr., $1,285. "su (98) 4-dr., $685; 
(88) 4-dr., $590. 

PACKARD—’5: (200), $750. "46 (200), 
$110. 

PLYMOUTH—’52 Cranbrook club coupe, 
$700. ‘51 Specia: 4-dr., $625; Deluxe, 
$475. "50 Demxe 2-dr., $39u; ciub coupe, 
$500; Speciai Deiuxe 4-dr., $500. 

PONTIAC—ou+ Chieriain (%) 4-dr., §2,- 
295. "52 Chietwin Deluxe conv., $1,sv0. 
‘51 Streamuner 2-dr., $800; Chieftain 
Deluxe 4-dr., $69V. ‘ov station wagon 2- 

| dr, $625; Streamliner 4-dr., $515. ‘49 
Streamliner 2-dr., $4%v. 

STUDEBAKER —'di Land Cruiser 4-dr., 
$505. "4y Cnampion ciub coupe, $295. 


MINNEAPOLIS 


| (Minneapuus Auto auction. Sale every 

Wednesday. Prices as of Apr. 21.) 

(Prices declining, more cars offered. 
Retail otf a little in this area. 101 cars 
sold out of 178 offerings.) 

BUICK—’51 Super 2-dr., $1,050*; Special 
2-dr., $715*. ’49 Super 2-dr., $505*. 47 

Super 4-dr., $130. '46 Special 4-dr., $110. 

| CAlsLLAC—'vz (62) 4-dr., $2,210*. ‘51 

(62) 4-dr., $1,92u, $1,550. "50 (62) 4-dr., 
$1,580". '46 (60) 4-dr., $325. 

| CHEVROLE® — '53 (210) 4-dr., $1,350", 

| $1,200", $1,200"; (15v) 2-dr., 2 at §$1,- 

|} 400, 2 at $1,090. '52 Deluxe 4-dr., $975. 
$505, $840. ’51 Special 4-dr., $475, $770, 
$/4u. ’5U Deluxe 4-dr., $6/0, $635, 2 at 
| 93625, 2 at $6u0. '49 Deluxe 4-dr., 2 at 
| $495, $475, $460, $430, $425. °48 FL 
| 2-dr., $250. ’4/ SL 2-dr., $280. 

| CHRYSLER—’50 Windsor 4-dr., $675*. 

| DesOrTO—’'48 Deluxe 4-dr., $345. 
DODGE—' vz Meadowbrook 4-dr., $755. °50 
Meadowbrook 4-dr., $490. "48 Deluxe 2- 
dr., $300. ’46 Deluxe 2-dr., $170. 
FORD—’'54 Custom (8) 4-dr., $1,775*. ‘53 
Victoria 2-dr., $1,55u%; Custom (8) §1,- 
300, $1,210; main, $950. ‘51 Deluxe 4- 
dr., $/45, $710, $675, $640. ‘50 Deluxe 
2-dr., $000. 49 Custom (8) 2-dr., $450, 

| $430, 2 at $420, 2 at $415. ‘46 Deluxe 

| 4-dr., $180, $160, $125. 

+} KAISEK—’49 Deluxe 4-dr., $265, $210. 

MERCURY—’'52 Custom 4-dr., $1,300*. °50 
Custom 2-dr., $66u, 2 at $640, $610. °49 
Custom 4-dr., $445, $440: ‘46 Custom 
2-dr., $225. 

NASH—’'51 4-dr., $575*. 

OLDSMOBILE—’54 Super (88) 4-dr., $2,- 
815*. '53 Super (88) 4-dr., $1,795*, $1,- 
760*. ’°51 Super (88) 4-dr., $1,260, §$1,- 
105, $750. °50 Super (88) 4-dr., $700", 
$690*, 2 at $660. ‘48 Super (88) 2-dr., 
$260*. 

PLYMOUTH — ‘53 Cranbrook 4-dr., §$1,- 

| 150, $1,080, $975. °52 Cranbrook, 2-dr., 
$805; suburban wagon, $890. ‘51 Special 
Deluxe 2-dr., $675, $605, $600. 

PON fIAC—'52 Chieftain (8) 4-dr., §$1,- 
275*, $1,210*, $1,160*. '49 Chieftain (8) 
2-dr., $470, $460. '47 conv., $225. 

STUDEBAKER—’'49 conv., $385, $308; 4- 
dr., $185. 


MASON CITY, IA. 


(Layiner Auction Co. Saie every Wed- 
nesday. Prices are for sale of Apr. 21.) 
(Attendance increasing, activity good. 
| Sold 98 cars out of 129 © fferings.) “ 
| BUICK —-°53 Super Hard Top, $1,990*°. ‘52 
Special 2-dr., $1,190. ‘51 Special 4-dr., 
| $1,005*; Hard Top, $1,050. "50 Special 
| 








4-dr., $650. °49 Special 4-dr., $455°*; 
Super 4-dr., $700*, $455*. 
CADILLAC.-'53 (62) 4-dr., $3,210° (ps). 
"52 (62) 4-dr., $2,445*%. '51 (61) club 
coupe, $2,050*. ‘48 conv., $785*. 
CHEVROLET "54 (210) 4-dr., $1,705. "53 
(210) 4-dr., $1,225; (150) 2-dr., $1,000. 
| '52 SL Deluxe 4-dr., 2 at $940*. ‘51 SL 
Deluxe 2-dr., $755*; 2-ton stake, $375. 
'50 SL Deluxe 4-dr., $705; 2-dr:, $515. 
‘48 Aerosedan 2-dr., $315. 
CHRYSLER—’'52 club coupe, $1,275°. 
DODGE—'53 Coronet (8) 4-dr., $1,315*. 
’52 Coronet (6) Diplomat, $995*. "51 4- 
dv., $610*. '49 4-dr., $400°. 
FORD — ‘54 Victoria, $2,075*; Main (8) 
| Ranch Wagon, $2,180*; Crest (8) 4-dr., 





$1,890*, $1,880*. °53 (8) 2-dr., $1,165", 
(Continued on Page 50, Col. 3) 
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Distributor Moves to La Grange Park, Ill. 


CHICAGO.—Thé Chicago distrib- ,Grange Park, Ill, thus separating 
utor for Boston Woven Hose &| from the district office of the parent 
Rubber Co., Cambridge, Mass., has | company, according to Ben C. Good- 
moved offices and warehouse facil- | ing sr., president of the distributor- 
ities to 806 E. Thirty-first St., La | ship. 


CHROME*+CRAFT 
EMBLEMS 







Finest Advertising Em- 
blems Made. Permanent, At- 
tractive, Legible, Chrome Plated, Individual 
and Distinctive Designs made by Douglas Crafts- 
DOUGLAS ALSO men. Write for Free Sample Without Obligation. 
MANUFACTURES Some Sales Territories Open for Top Salesmen. 





Scotchlite Ads License Frames Rear Deck Plates 


THE DOUGLAS CO. 


th doi 120) Gh ee MINNESOTA 
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Magi« Scouring Peds 


eee OC TER Tre 


Research has shown, experience has proved that S.0.S. 
cleans scuff-marks, road dirt and grease off white-walls like 
magic, S.0.S. is harmless to rubber, and inexpensive. Sold 
at all grocery stores. Your customers will appreciate this tip! 





| the association will go to court. 





Ohio Gas Dealers 
Seek to Enforce 
Anti-Discount Law 


TOLEDO. — A drive against To- 
ledo-area firms which sell automo- 
tive goods at wholesale cost to their 
employes has been opened by the 
Northwestern Ohio Gasoline Deal- 
ers Assn. 

Otto Linker, business manager of 
the association, told the group that 
a recent survey showed more than 
50 companies engage in the prac- 
tice. It is forbidden by the Ohio 
Anti-Trade Diversion Act, he said. 

The State law bans sale by any 
company of products which it does 
not regularly manufacture or 
handle as a dealer. 

Antifreeze was the chief com- 
modity sold in this fashion, Linker 
charged. Other items include bat- 
teries, lubricating oil, tires and 
tubes, he said. 

Linker announced that the asso- 
ciation will send letters to the com- 
panies engaging in this practice, 
pointing out it is a violation of the 
law. If they do not desist, he warned, 





GM Suggestion Award Given 
Rochester Unit 


ROCHESTER, N.Y. — For the 
third consecutive year, the Roches- 
ter products division of General 
Motors has received one of the cer- 
tificates presented annually to the 
five divisions having the highest 
employe participation in the GM 
suggestion program. 

During 1953, Rochester products 
ranked third among the more than 
35 GM divisions, with a total of 
5,348 suggestions submitted. Nearly 
$50,000 was awarded for winning 
suggestions. 

Louis G. Seaton, director of the 
GM labor relations section, pre- 
sented the certificate to John 
Avery, Rochester products super- 
visor of the suggestion plan. 

According to top officials of Roch- 
ester products, the success of the! 
suggestion program is one of the! 
reasons for the rapid expansion of | 
this division. 





Stockholders of Willys-Overland | 
Motors, Inc., have voted to change | 
the firm’s name to Overland Corp. | 
effective May 1. It will continue as | 
an investment company. 


The auto production facilities and | 
assets of Willys-Overland Motors, | 
Inc., were sold last year to Kaiser | 
Motors, Inc., and are now operated | 
as Willys Motors, Inc. 


Stockholders also voted to change 
the articles of incorporation to al- 
low the company “to carry on and | 
engage in the business of invest- 
ment securities of all kinds and 
types, public and private, foreign 
and domestic, and carry on and| 
engage in all activities in any way | 
related and incident to such busi-| 
ness.” 

Ward M. Canaday, president, and | 
the former secretary of the treas- | 
ury, John W. Snyder, executive | 
vice-president, will continue as the | 
principal officers of Overland Corp. 

* * * 


L-O-F First-Quarter Profit 
Reported at $6,495,595 

Net earnings of $6,495,595 for the 
first quarter have been reported by 
Libbey-Owens-Ford Glass Co., To- 
ledo, compared with $3,913,370 in| 
the first quarter of 1953. 

Sales in the first quarter were | 
“considerably above” the final quar- | 
ter sales of last year and almost 
equal to the first quarter in 1953. 


* * x 


American Airlines 


American Airlines, Inc., reports 
net profit of $446,224 for the quar- 
ter ended March 31, compared with 
$1,888,499 for the first quarter of 
1953. Revenue for the period rose to 
$49,941,000 in 1954 from $44,504,000 
in 1953. C. R. Smith, president, 
noted that costs had increased and 
the load factor had been reduced. 





LaFrance-Foamite Expands Its Plant 

ELMIRA, N.Y.—LaF rance-Foam- | George R. Hanks, president, said 
the one-story addition, to be erected 

ite Corp. has announced plans) 11°. cost of about $500,000, will be 
for construction of a 50,000-square ‘located at the southwest corner of 
foot addition to its Elmira plant.| Erie and Home Streets. 





SOMETHING MATCHLESS IN RICH, TANGY FLAVOR 
COOPER’S 


TENNESSEE 










Prepared in the genuine 
“GREAT SMOKY” tradition 


@ HAND RUBBED with 
salt and spices 


@ AGED FOR ONE YEAR 
@ KEEPS INDEFINITELY without refrigeration 


Sizes vary from 15 to 18 (Postage Paid in U.S.) 
pounds—kindly specify approximate 


size desired. Complete cooking instructions with every ham. 


COOPER’S TENNESSEE COUNTRY HAM 
KNOXVILLE, TENNESSEE R.F.D. 16.“‘at the gateway to the Smokies” 








“MISS HOTLIPZ, | TOLD YOU | WAS 
A FAST OPERATOR...1 SOLD All 
THE HEIL BODIES ON THOSE TRUCKS!” 


@ Heil Bodies and Hoists have all the features that make 
money for you by making money for your customers. 

One thing they like is the weight-saving design that lets 
them haul profit-boosting extra payload. Another feature is 
the Heil no-sag body construction, with cross members and 
long members interlocked and welded into a single assem- 
bly, which is welded integrally with the body for extra 
strength under load. Maintenance dollars saved keep your 
customers satisfied! Wide opening tailgate permits fast, 
clean dumping. 

There’s a choice of Heil Bodies and Hoists matched to 
the truck and the load, so you can recommend the exact 
set-up your customer needs. After you make the sale, all you 
do is collect the profit! Your Heil distributor quickly mounts 
the body and hoist, provides expert parts and maintenance 
service. Call your Heil distributor for complete details. 


HEIL HOISTS 


Trouble-free hydraulic hoists as- 
sure faster dumping, shorter 
cycle time and keep trucks work- 
ing longer with fewer repairs. 
Hoist frame takes all stresses 
without transferring any stress to 
truck frame. 


ALWAYS SPECIFY HEIL 


Tne HEIL co. 


Dept. 5954, 3059 W. MONTANA ST. © MILWAUKEE 1, WIS. 
Factories: Milwaukee, Wis. — Hillside, N. J. 


Sales Offices: New York, Union, N. J., Washington, D. C., Atlanta, 
Cleveland, Milwaukee, Detroit, Chicago, Kansas City, Denver, Dallas, 
Los Angeles, Seattle. 
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In the Letterbox 





(Continued from Page 4) 


driveaways alone expect to move 
60,000 cars out of Detroit this year, 
earning $800,000 for themselves and 
saving the nation’s auto dealers and 
buyers an estimated $10,000,000 in 
freight charges.” 

This statement, of course, is 
based on questionable information, 
having no statistics to verify it, and 
the statement that the buyers will 
save the estimated $10,000,000 in 
freight charges is extremely far 
fetched and more or less. ridicu- 
lous. 

It would be difficult to convince 
us that any such alleged savings 
would ultimately be passed on to 
the purchaser of a new or used car. 
Incidentally, any new automobiles 
delivered by this method to a deal- 
er, in our opinion, are strictly used 


CASH IN ON THE TREMENDOUS DE- 
MAND FOR THE AUTO SAFETY BELT 
THAT THE WHOLE NATION IS TALK- 
ING ABOUT. With today’s power 
brakes, an AUTO SAFETY BELT is an 
absolute must—easy to install, with- 
stands stress of over 2,000 pounds, 
won’t restrict ordinary movements, 
takes only a few seconds to fasten 
or unfasten, is adjustable, fits infants 
or adults with equal precision and 
equal protection. Will fit all makes 
of cars—retails for $11.95, our price 
to you in lots of 100, only $2.90. A 


sample, $4.75. 
Buy Direct From Manufacturer 


Auto Life Preserver Co. 


3105 W. LAWRENCE AVE., 
CHICAGO 25, ILLINOIS 


Vachs 


MTV 


Wega 


Large stock including gaskets, 
pistons, valves, electrical parts, 
oil filters, brake parts and lining, 
etc., tools and 

Write for Literature 


Motor Co. 


245 W. Séth St.. New York 19. N. Y. 








MYRLO COMPANY 


2168 W. 25th., Cleveland 13, Ohio, dept N | 








1281 SO. CHEROKEE 
DENVER, COLORADO 


STEMAC 


PRESTO SPRAY ENAMEL 
11 Popular Colors ' 


Use this economical, XQ 
fast way te touch up => 
hard-to-get-at, unslightly spots. With no mess 
or fuss that “new” look is sprayed on in just 
a few seconds. Attractive 12 can display rack 
holds a variety of popular colors. 
Available in 12 Oz. cans. 
® and 


ZACO CHROME SPRAY 
ZACO SHORTSTOP IGNITION SPRAY 
ZACO LABS 


ry nt) 














be delivered by Towbar for $150 
each, the latter method being 
more expensive because the driv- 
er was paid a regular wage. 
“Driveaway” refers to the vaca- 
tion drivers who merely get free 
transportation. 
7 


cars when they arrive at their final| We are very much pleased with 


destination. 


I believe that in the interest of 
mutual fair play we should 
point out some of the inaccura- 
cies in figures contained in the 
chart accompanying the article. 
We have checked the published 
rates on certain type automobiles 
from Detroit to destinations 
which are quoted in your chart 
under “factory charges” and have 
found them to be entirely inac- 
curate. 

For example, under the heading 
Los Angeles, you quote the fac- 
tory’s charge for transporting a 
Chrysler automobile from Detroit 
to Los Angeles at $239, while the 
charge for a DeSoto is $324, for a 
Dodge $294 and for a Plymouth 
$260, which is obviously incorrect. 
The Chrysler car being the heavi- 
est car in the Chrysler line results 
in lower rates than for a Plymouth 
for example, which is an indication 
of an apparent slipshod method by 
which the material was put to- 
gether. 

In checking rates on other make 
cars from. Detroit to the various 
distinations, we find them to be en- 
tirely misleading and inaccurate. 
We are greatly surprised that these 
figures did not receive a more care- 
ful check or editing before they 
were published. 

In the script of the article to 
point out another misstatement, it 
would appear that the free-lance 
operator would deliver a Cadillac 
automobile to Portland, Ore., for 
$75, or he can have two of these 
cars towbarred to him for $150 
apiece. This may be correct; we 
certainly don’t know but it just 
doesn’t make sense to us. ~ 

The steady growth and the suc- 
cess of this industry is based en- 
tirely upon the quality, economy, 
safety and superior service ren- 
dered by our carriers and I am of 
the opinion that the traffic and 
sales division of the various auto- 
mobile manufacturers and almost 
all new-car dealers will not en- 
dorse the article nor the type of 
operations which it describes.—R. 

Beiser, general manager, Na- 
tional Automobile Transporters 
Assn., Detroit. 

* + * 

Eprror’s Note: AUTOMOTIVE News 
article was published in an at- 
tempt to describe the “irregular” 
transport industry from an im- 
partial viewpoint. 

The chart did contain one typo- 
graphical error: The factory 
freight charge of a Chrysler go- 
ing to Los Angeles should have 
read “$339” rather than 
All figures in the chart were re- 
ported by the local dealer asso- 
ciations. 

In the story, it was projected 
that the driveaways would move 
40,000 cars this year, rather than 
50,000, as Mr. Beiser says. This 
estimate was based on the think- 
ing of a majority of the 20 drive- 
away managers in Detroit and 
does not appear unreasonable. 


Mr. Beiser apparently misun- 
derstood another point in the 
story. It was pointed out that one 
Cadillac could be delivered by 
Driveaway for $75, or two could 


New-Rubber Use 
Spurts 15 Pet. 


NEW YORK. — New-rubber con- 
sumption in the U.S. during March 
amounted to 109,342 long tons, 14.6 
percent above February’s consump- 
tion of 95,410 long tons, according 
to the Rubber Manufacturers Assn. 

Natural-rubber consumption in- 
creased 15.35 percent during March 
to 53,757 tons, compared with 46,604 
tons used in February. The ratio of 
natural rubber to new rubber con- 


|Sumed increased to 49.2 percent, 
| compared with 48.8 percent a month 


earlier. 

Synthetic- rubber use increased 
13.89 percent in March to 55,585 
tons, compared with 48,806 tons of 


| all types of synthetic rubber used 


during February. 

Consumption of reclaimed rubber 
was estimated at 22,863 tons, 17.16 
percent above the February con- 
sumption of 19,514 tons. 


“$939.” | 








your article in your Apr. 12 issue, 
concerning the bootleg transporta- 
tion agencies who are delivering 
automobiles throughout the U. 8. 

I have seen this type of trans- 
portation offered, and talked to 
people who have had cars delivered 
in Los Angeles and Florida. 

I have often wondered why the 
Interstate Commerce Commission 
has allowed this illegal practice to 
flourish. 

We cannot help but feel that your 
article will bring this condition to 
the attention of the enforcement 
division of the Interstate Commerce 
Commission, and we in the automo- 
bile transportation field, feel that 
you have rendered a valuable serv- 
ice to our industry in writing this 
article—Forrest E. Wotverron, 
president, Eastern Automobile For- 
warding Co., Buffalo, N. Y 

+ * 7 


This letter is to formally register 
our disapproval of the feature 
appearing in your April 12 issue, 
entitled “How ‘Irregulars’ Beat 
Factories on New-Car Freight 
Charges.” 

We, as legitimate regulated com- 
mon carriers of automobiles and 
trucks operating by virtue of the 
authority granted by the Interstate 
Commerce Commission and under 
the rules and regulations prescribed 
by that body, feel that your article 
is detrimental to the best interests 
of our industry and the auto in- 
dustry as a whole. 

Your article appears to be an en- 
dorsement of the ‘Irregular’ agen- 


cies, and a definite criticism of the 
rates charged by the legitimate 
driveaway and haulaway operators. 

In defense of our service, we 
would like to call your attention to 
the following poimts which were 
left out of your one-sided article. 
The first point is that ‘irregular’ 
operators operate under verbal con- 
tracts which give the customer no 
protection or recourse in the event 
of loss or damage of the vehicle. 
The regular carriers must abide by 
the terms of the bill of lading, 
which is the customer’s guarantee 
of his vehicle being delivered in 
good condition. 

Secondly, all shipments handled 
by carriers operating under the In- 
terstate Commerce Commission’s 
rules are protected up to $10,000 at 
no increase in freight rates. Our 


45 


third point is that whenever it is 
physically possible all vehicles 
moved by our company are pro- 
tected by governors, which is a pro- 
tection both for our customers and 
us. — L. J. Marquis, manager, De- 
troit branch office, Industrial Trans- 
port, Inc. 


Gabriel Spring Division 
Bought by Davis Auto 


READING, Pa.—The Mono-Flex 
spring division of Gabriel Co., 
Cleveland, has been purchased by 
Davis Auto Equipment Co., ac- 
cording to Donald M. Davis. 

Operations will be moved to 
Reading. The Davis firm has been 
producing the Positive Spring 
Aligner and the Silentype leaf 
spring inserts. 





Oregon's Auto Sales Per Capita. Were 
37% Above U.S. Average Last Year! 


. .. and you can look forward to far-abgve-average 
sales this year, too, when you use THE OREGONIAN. 
With a daily circulation lead of 39,543 over the 


Oregon Market's second 


newspaper, it’s not sur- 


prising that THE OREGONIAN is first in automotive 
advertising . . . first in sales for you! 


OD 





226,445 Daily 
285,142 Sunday 


Represented Nationally By Moloney, Regan & Schmitt, Inc. 


Se BUN, 
MLE et 


because: @ Lining is ground to fit arc of drum. 


Produces precison arc in seconds. 


Abrasive sleeve is quickly replaceable. 





Handles all shoes for drums 8” to 17” in diameter. 


Eliminates ““wear-in” periods and free adjustments. 


Built-in vacuum system prevents flying dust. 


Write for a demonstration in your own shop 


a M M > 0 TO 0 LS, INC. 2108 Commenwealth Ave., North Chicago, Ill. 
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Miracle Power 


Signs 3 Racers 


TOLEDO. — The Miracle Power 
division of AP Parts Corp. has an-| 
nounced the signing of Duane Car- | 
ter, Tommy Hinnershitz and Deb | 
Snyder to pilot three Miracle Power | 
Specials on the co’™try’s top race, 
tracks in 1954. 

Snyder, winner of the Interna- 
tional Motor Contest Assn., two 
years in a row (1952 and ’53) will, 
be trying for his third win in the 
near-west circuit. Snyder holds 87 | 
track records including seven world | 
speed records. 

Hinnershitz is the only driver in 
racing history to hold the AAA) 
eastern championship for four con- 
secutive years. Holder of 30 track 
records, he has won more races) 
than any other driver in the coun- | 
try, and has been mentioned as a} 
candidate for Racing's Hall of 
Fame. 

Carter has permanent possession | 
of the Ted Horn Memorial Trophy. 
‘During 1953, he divided his time | 
between sprint and hig car racing, 
coming in third as a relief driver 
for Sam Hanks in the Indianapolis | 
500-mile race, 














Index Only 3% Below 


Under Last Year’ 


NEW YORK.—“Overall economic 
activity is only 3 percent below its 
1953 peak” and “is 3% percent 
above 1952—a very good year,” the 
Chase National Bank of New York 
points out in Business in Brief, its | 
quarterly economic review. 

Stating that to place the cur- 
rent business downturn in per- 
spective “you need to look at all | 





parts of the picture, not just the 
declines that make headlines,” 
the study points out that: 
Business expenditures for new 
plants and equipment in 1954 call 








Miller Gets Hudson— 


The Hudson franchise is signed by F. 
8. Miller (left), president of F. B. Miller & 
Son, los Angeles. looking on are F. B. 
Miller jr. (standing) and L. T. Mortensen, 
zone manager. The showroom and service 
facilities cover more than 10,000 square 
feet. 









Business ‘Holding Own’ 
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'K-W Bonus— 


Dorothy Gunlite (left) and Nancy Quilter, | 


of the Kaiser-Willys sales department, | 


work on the distribution of $500,000 in | 


retroactive bonus checks for dealers and 
distributors under the firm's 1953 accel- 


| erating sales discount plan. The fund is | —4-ar. sed., $1,771; 


built up on the basis of car shipments to | 
each individual dealer. Up to 25 Kaiser 
cars there is a $10 bonus per car; up to 


50, $15; up to 75, $20; up to 100, $30, | 


and so on. Starting with the 301st car, 
the bonus jumps to $110 per car. In the 
four years since the plan started, $5 
million has been paid to Kaiser dealers 
in bonuses. 


53 Peak, Outlays 4% 
8s, Bank Reports 


for a dollar volume only 4 percent 
under the 1953 record. 

Private capital investment is 
slightly—but only slightly — below 
last year’s peak rate. 

The housing market is strong, 
with builders looking for another 


‘million-plus year. 


Large manufacturing compa- 
nies indicate their investments 
will, equal. those of 1958, 

“These trends add up to the con- 
clusion that the business readjust- 
ment has not gotten out of hand,” 
the review contends. “Inventories 


are being worked off at a rapid 


rate. Capital goods activity prom- 


ises to level out. And consumer | 


markets are holding up well. 

“The economic challenge—not a 
novel one by any means—is how to 
generate a new wave of expansion. 
Business trends in recent months 
hold out hope that this challenge 
will be met.” 

K 


* * 


Recuperation Faster 
Than in ’49, Report Says 
PHILADELPHIA. — The current 
business decline “has not yet gone 
far nor lasted as long as the 1949 
decline,” the Federal Reserve Bank 
of Philadelphia declares in its 
Business Review publication. 


After surveying Pennsylvania, 


half of New Jersey and all of Dela- | 


ware, the bank concluded: 
“Practically all indicators show 

the economy is now operating at a 

considerably higher level than it | 


was at the time the 1949 recession | 


gan.” 





Ned Jordan—famous for the Jordan car, | 


and the classic copy that advertised it— 
gives you an inspiring look at the world 
‘each week in Automotive News. 








Current 





| gested by the factory, provision for 
taxes, and suggested delivery 
and handling . They do not cover 


taxes, optional equipment or any other 
charges that may be passed on to the 


retail buyer. 

BUICK — Special—4-dr. sed., $2,265.32; 
2-dr., sed., $2,206.88; Riviera, $2,305.43; 
conv., $2,563.17; stat. wag., $3,163. Cen- 
tury—4-dr., sed., $2,520.17; Riviera. $2,- 
533.56; conv., $2,963; stat. wag., $3,470. 
Super—4-dr., sed., $2,711.17; Riviera, §2,- 
625.56; conv., $2,963.59. Roadmaster—4-dr. 
sed., $3,269.36; Riviera, $3,373.05; conv., 
$3,520.56; Skylark conv., $4,483. (Dyna- 
flow standard on Roadmaster, optional at 
$192.50 on all other models.) 
CADILLAC—Series 62—4-dr. sed., $3,- 
| 932.70; el. epe., $3,837.77; a de Ville, 
$4,261.01; conv., $4,404 Series 
Special—i- dr. sed., 
| 8-pass. sed., $5,874. 78; lim., 
Eldorado — conv., $5,738. 
standard on all models.) 

CHEVROLET — One-Fifty — 4-dr. sed., 
$1,680; 2-dr. sed., $1,623; utility sed., $1.- 
539; 6-pass. stat. wag., $2,020. Two-Ten 


$6,090.17. 
(Hydra-Matie 


2-ar. sed., $1,717; 
el. cpe., $1,782; 6-pass. stat. wag., $2,133. 
Bel Alr—4-dr. sed., $1,884; 2-dr. sed., $1,- | 


| 880; hardtop, $2,061; conv., $2,185; 8-pass. 
stat. wag., $2,283. Corvette—conv., $3,523. 
(Powerglide standard on Corvette, optional 
at $178.35 on all other models.) 
CHRYSLER—Windsor Deluxe—4-dr. sed., 
| $2,562 (8-pass., $3,492.25); cl. epe., $2,- 
540.50; Newport, $2,830.75; conv., §$3,- 
45.75; stat. wag., $8,321. New Yorker— 
4-dr. sed., $3,228.75 (8-pass., $4,368); cl 
| epe., $3, 202; Newport, $3,503; stat. wag., 
| $4,024.25. New Yorker Deluxe—4-dr. sed., 
$3,483; cl epe., $3,406.25; Newport, $3,- 


707.25; eonv., $3,938.25. Custom Imperial— 
4-dr, sed. $4, 259.50; lim., $4,787; New- 
port, $4,560.25. Grown I — 8-pass. 


mperial 

sed., $6,921.50; lim., $7,043.75. (PowerFlite 
| standard on all eight-cylinder models, op- 
| ticnel at $189 om Windsor Delune.) 

| _ DeSOTO — Powermaster Sixn—4-dr. sed., 
$2,385.75 (8-pass., $3,281); el. cpe., $2,- 
| 364; stat. wag., $3,107.75; Fire Dome V-8 
—4-dr. sed., $2,673 (8-pass., $3,558.75); 
cl. epe., $2,651.50; Sportsman, $2,922.50; 
conv., $3,144.25; stat. wag. $38,281. 
(PowerFlite optional at $139 on all models.) 


V-8 — 4-dr. sed., $2,176.75; el. epe., 
154.25. Coronet Six—4-dr. sed., $2,186; 
ope., $2,109; 2-dr. stat. wag., s6. 258.00; 
4-dr, 2-seat stat. wag., $2,719.25; ‘ay. 
3-seat stat. wag., $2,790.25. Coronet V-8— 
4-dr. sed., $2,244.50; el, ope., $2,223; spt. 
epe., $2,380.25; eonv., $2.008 15°: 2-dr. stat. 
wag., $2,517; 4-dr. 2-seat stat. wag., $2,- 
960.25; 4-dr. 3-seat stat. wag., $3,031.26. 
Royal V-8—4-dr. sed., $2,372.75; ei epe., 
$2,349: spt. epe., $2508; conv.. $2,682. 








60 
$408.32. Series 75— | 


(Fluid Drive optional at $20.40 on 
Meadowbrook Six and Coronet Six sedans 
and club coupes. PowerFlite optional at 
$189 on all models.) 


FORD — Mainline Six — 4-dr. sed., $1,- 


2-dr. stat. wag., $2,028; Ous 

4-dr. sed., $1,793; 2-dr. sed, $1,743. a 
el, epe., $1,753; 2-dr. stat. wag., $2,121.50 

4-dr. stat. wag., $2,202. Crestline Six— 
4-dr. sed., $1,898; hardtop, $2,054.50; Sky- 
Mner, $2,164; eonv., $2,164; 4-dr. stat. 
wag., $2,338.50. (For V-8 models, add 
$76.50. Fordomatie optional on all models 
at $184.) 


HENRY J — Corsair Four — 2-dr. sed 
$1,404. Corsair Deluxe Six—2-dr. 
$1,566.18 
| HUDSON—Jet—4-dr., sed., $1,858; 2-dr. 

sed., $1,621; 2-dr. utility, $1,836.75. Super 
det — 4-dr. sed., $1,954; 2-dr. sed., $1,- 
932.75. Jet-Liner — 4-dr. sed., $2,056.60; 


sed., 


(Hydra-Matie optional 
models in Jet category. 


at $178.03 on all 
Borg-Warner auto- 


all other models.) 


KAISER — Special—4-dr. sed., $2,389; 


2-dr. sed., $2,334. Manhattan—4-dr. sed., 
$2,670; 2-dr. red., $2,617. Darrin 161— 
Conv., $3,668. (Hydra-Matic optional at 





$178.20 on all models except Darrin, which 
carries overdrive as standard equipment.) 


LINOOLN—Lincoln—4-dr. sed., $3,537; 
hardtop, $3,640. Lincoln Capri—4-dr. sed., 
$8,726; hardtop, $3,884; conv., $4,045.50. 
(Hydra-Matie standard on all modeis.) 


MERCURY — Custom — 4-dr. sed., §$2,- 
266.50; 2-dr. sed., $2,208.50; 
$2,230. M — 4-dr. sedan., $2,347.50; 
hardtop, $2,466.50; Sun Valley, $2,596.50; 
conv., $2,624.50; stat. wag., $2,791. 
(Mere-O-Matic optional at 
models. ) 

NASH—Metropolitan — Hardtop, $1,445; 
conv., $1,469 (both prices at coastal ports 
of entry). Rambler Deluxe—2-dr. sed.,$1,- 
550. Rambler Super—4-dr. sed., $1,795: 2- 
dr. sed., $1,700; hardtop, $1,800; Suburban, 
$1,800. Rambler Custom—+4-dr. sed., $1,965; 
hardtop, $1,950; conv., $1,980; 2-dr., stat. 
wag., $1,950; 4-dr. stat. wag., $2,050. 
Statesman Super—4-dr. sed., $2,158; 2-dr. 
sed., $2,110. Statesman Custom — 4-dr. 
sed., $2,332; hardtop, $2,423. Ambassador 
Super—4-dr. sed., $2,417; 2-dr. sed., $2,- 
365. Ambassador Custom—4-dr. sed., $2,- 
600; hardtop, $2,735. (Hydra-Matic optional 
at $178.85 on all models except Metro- 
politans, ) 

OLDSMOBILE — Series 88 — 4-dr. sed., 
$2.337.09; 2-dr. sed., $2,271.62; Holiday, 





700.50; 2-dr. sed., $1,661; bus. epe., $1,548; | 
tomiine Six— 


sport cpe., | 


Prices on New Cars 





2-dr. sedan, $2,045.85. Wasp—4-dr. sed., 
$2,256.11; 2-dr. sed., $2,209.43; cl. cpe., 
$2,256.11. Super Wasp — 4-dr. sed., $2,- | 
465.84; 2-dr. sed., $2,413.28; cl. epe., $2,- 
| 465.84; Hollywood, $2,704; conv., $3,004.20. 
Hornet Special—4-dr. sed., $2,619; 2-dr. | 
sed., $2,570.60; cl. cpe., $2,619. Hornet— 
4-dr. sed., $2,768.86; cl. cpe., $2,741.99; 
Hollywood, $2,987.75; conv., $3,287.70. 


| $6,100; 





$2,449. Super 88—4-dr. sed., $2,476.71; 2- 
dy. sed., $2,410.25; Holiday, $2,688.39; 
conv., $2,867.59. Series 98—4-dr. sed., $2,- 
806.82; Holiday, $2,826; Deluxe Holiday, 
$3,041.75; Starfire conv., $3,248.84. (Hydra- 
oe enue at $178.35 on all a 

CKARD—Clipper Special—2-dr. sed., 
sabes, Clipper Deluxe—4-dr. sed., $2.695: 
2-dr. sed., $2,645; Sportster cpe., §2,830. 
Clipper Super — 4-dr. sed., $2,815; 2-dr. 
sed., $2,765; Panama hardtop, $3,125. 
Packard Cavalier 4-dr. sed., $3,344; 
Patrician 4-dr. sed., $3,890; Pacific hard- 
top, $3,827; conv., $3,935; Caribbean conv., 
8-pass. sed., $5,610; lim., $5,960. 
(Ultramatic standard in Patrician, Pacific, 


» | convertible and Caribbean; optional at $199 
| On other models.) 


PLYMOUTH—Plaza—4-dr. sed., $1,765, 
cl. sed., $1,727.25; bus. cpe., $1,617.50; 
stat. wag., $2,064. Savoy—4-dr. sed., $1,- 
872.50; el. sed., $1,835; cl. cpe., $1,842.50; 
spt. Cpe., $2,064; conv., $2,220; stat. wag., 
$2,207.25. Belvedere—4-dr. sed., $1,953.25; 
spt. epe., 145; conv., $2,301; stat. wag., 
$2,288. ( -Drive optional at $145.80 on 
all models, PowerFlite at $189.) 

PONTIAC — Chieftain 6 Special — 4-dr. 
sed., $2,026.64; 2-dr. sed., $1,968.36; 2-seat 
stat. wag., $2,364; 3-seat stut. wag., $2,- 


| 419. Chieftain 6 Deluxe — 4-dr. sed.. §2.- 


| 130.53; 2-dr. sed., 


matic transmission optional at $178.03 on | sed., 





| conv., $2,630. 


| Regal — 4-dr. 
$189.77 on all 
| $2,241.29; 


$2,072.28; 2-seat stat. 
"$2,504. Chieftain 8 Special — 4-dr. 
$2,101.62; 2-dr. sed., $2,043.45; 2- 

at stat. wag., $2,439; 3-seat stat. wag., 
$2,494. Chieftain 8 Deluxe — 4-dr. sed., 


wag., 


| $2,205.51; 2-dr. sed., $2,148.32; 2-seat stat 


wag., $2,579. Star Chief 8—Deluxe 4-dr. 
sed., $2,301; Custom 4-dr. sed., $2,394. 
Catalinas—Chieftain 6 De- 
luxe, $2,316.30; Chieftain 6 Custom, §2,- 
382.43; Chieftain 8 Deluxe, §2, 391.99, 
Chieftain 8 Custom, $2,458; Star Chief + 
Custom, $2,557. (Hydra-Matie optional ai 
$178.36 on all modeis.) 
STUDEBAKEK — Champion Custum — 
4-dv, sed., $1,801.11; 2-dr. sed., $1,758.07. 
Deluxe — 4-dr. sed., 3, 
2-dr, sed., $1,875.18; 5-pass. cpe., $1. 
971.93; stat. wag., $2,187.23. Champion 
sed., $2,026.29; 2-dr. seu., 
$1,983.29; 5-pass. cpe., $2,080.04; hardtop. 
stat. wag., $2,295.33. Com- 
mander Deluxe — 4-dr. sed., $2,179.13 
2-dr. sed., $2,136.13; 5-pass. cpe., $2. 
232.88; stat. wag., $2,447.88. Commander 
Regal—4-dr. sed., $2,287.23; 5-pass. cpe.. 
ogy 98; hardtop, $2,502. 23; stat. wag 
98. Land Cruiser—4-dr. sed., $2.- 





; Regal 4-dr. sed., $2,533.28. (Aute- 
matic Drive optional at $216 on Cham- 
pion, $266.50 on Commander and Land 
Cruiser. ) 

WILLYS—Lark—4-dr. sed., $1,823; 2-dr 
sed., $1,737. Ace—4-dr. sed., $1,968; 2-dr. 
sed., $1, 892. Ace Deluxe—4- dr, sed., $2,- 
023; 2-dr. sed., $1,947. Eagle—Hardtop 
$2,167; Deluxe hardtop, $2,222; Custom 
hardtop, $2,411. Station Wagon—Deluxe 6- 
cyl., $1,973.09. (Hydra-Matic optional at 
$178.55 on all models except Larks.) 


New Commercial Car Registrations, 


Truck registrations by states 
are released here weekly, as 


compiled by R. L, Polk repre- 
sentatives in state capitals. 
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MIAMI.—John Grentner has been 
elected president of the Miami Used 


Car Dealers Assn. and will be in-| which say: 


stalled at the annual dinner-dance 
May 1 at Leone’s. Between 500 and 
600 persons are expected to attend 
the affair. 

George Prindle be comes vice- 
president and will be succeeded as 
secretary-treasurer by Karl Youse. 
Directors of the 125-member group 
are Mike Trabulsy, retiring pres- 
ident; William Lehman, Paul An- 
tonacci, Jack Berry, Harry Ablon, 
Tony Clausi, Bud Weiss and Joe 
DeMaria. 

Stacy Rowell, president of the 
Florida Used-Car Automobile Deal- 
ers Assn., told MUCDA members of 
tentative plans for the national 
convention of used-car dealers, 
which will be held in Miami Nov. 
14-16. 


Cleveland Scene Highlighted 


By Business Transfers 


CLEVELAND.—Ted and Norman 
Baskin have acquired the used-car 
lot operated by Marshall Motors at | 
8803 Euclid Ave. 

In another transaction, Ben Hart 
has sold his Euclid Ave. lot to Irv 
Rubin and Mannie Weiser, who, in 


Used-Car Notes 





turn, sold their former lot to Mc- 
Donough Motors. | 


* 


Sales Ethics Code Adopted 


By Corpus Christi Dealers 


CORPUS CHRISTI, Tex. — The 
Corpus Christi Indepenedent 
Automobile Dealers Assn. has 
adopted a code of ethics regard- | 
ing advertising and _ business 
methods. 

The code urges compliance with 
rules and regulations, exposure | 
of any scheme designed to de- 
ceive or defraud the automobile | 
buying public, improvement of | 
business methods, accurate ad- | 
vertising and maintenance of 
high standards in the selling field. | 

* * 7 


Kentucky Dealers Advocate 


Prison for Title Frauds 


LOUISVILLE. — The Kentucky 
Used Car Dealers Assn. is advocat- | 
ing passage of a law which would 
provide penalties for persons who | 
fraudulently give or obtain titles to | 
cars taken across state lines. | 

The dealers voted to support a) 
proposed amendment to the Federal | 
Dyer Act which would punish such 
violations with imprisonment up to/ 
10 years. 


* * * 


Albuquerque Dealer Calls 


Himself Bootlegger in Ads 
ALBUQUERQUE, N. M. — Van 
Wallis Motor Co., a used-car con- 
cern here, with great simplicity and 
frankness advertises itself as a 
“bootlegger.” Its newspaper ads 


read: “Bootlegger’s Dream;” “Pa- 
tronize Your Favorite Bootlegger 
to Keep Prices Down!” 

The ads also say: “New Car war- 
ranty, Regular Dealer’s Price $——, 
Bootlegger’s Giveaway Price $——;” 





By Truck to Alaska— 


lambert Ratcliffe, Ketchikan (Alaska) 
businessman, prepares to drive this Inter- 
national R-120 panel truck to his home 
from Springfield, O.—a 2,200-mile trip by 
‘and and 600-mile journey by ship. Rat- 
cliffe operates a fleet of trucks handling | 
deliveries of all sorts. ! 


“Save Money at Your Bootlegger’s.” 
However, the letters are very small 
“Sorry, No Trade.” 

* . ? 


Bridgeport Dealers Elect 


Katz as New President 


BRIDGEPORT, Conn.—The 
Greater Bridgeport Car Dealers 
Assn. has elected Matthew B. Katz 
as its new president. Katz also is 
serving as president of the Connec- 
ticut Auto Dealers and Trade Assn. 

Other Bridgeport officers are Jo- 
seph Dragone, vice-president; Peter 
DiNardo, secretary, and Emil Gag- 
liardi, treasurer. 

* * * 


Roberts Elected in Tampa 
TAMPA, Fla.—W. K. Roberts has 
been elected president of the Tampa 
Used Car Dealers Assn. 
* 


* * 


Now Pace Motor 
PORTLAND, Ore.—New name of 
the Union & Graham used-car lot 
is Paul Eckelman’s Pace Motor Co., 
following its purchase by Eckel- 








man, formerly with Braley & Gra- 
ham Co. 


Philadelphia Dealers Polled 


On Public Relations 
PHILADELPHIA. — The Phila- 
delphia Used Car Dealers Assn. has 
mailed a public-relations question- 
naire to all members. 
The survey covers the members’ 


| civic and political interests and the 


general state of their individual 


business establishments. 
o a s 


Holden Temporary Head 


Of New Spokane Group 


SPOKANE. — George M. Holden 
has been named temporary chair- 
man of the Spokane User Car Deal- 
ers, a new group of some 40 deal- 


ers. 
* * * 


Toronto Bankruptcy 


TORONTO. — Robert Wincox, 
used-car dealer, has made an as- 
signment in bankruptcy. 


Garfield Adds Building 
Clyde Garfield, Inc. (Ford), Man- 





gess Motors. 





Mapping Dodge Sales Plans— 


Southern: California Dodge dealer representatives were given a report on a cam- 
chester, (N. H.), has opened a used- | paign to start mass demonstration rides in the Dodge Royal Red Ram V-8 for a 60-day 
car and body repair center in a| period. Going over the report are (standing from left) Bob Smith, Glendale, Callif., 
building formerly occupied by Bur-| and George A. Koepsell, Alhambra, Calif. Seated: Jack Wixom, regional manager; 


Bert M. Carter, Pacific coast sales manager, and Jack Quillen, Los Angeles. 
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EXCLUSIVE 


Cleaner Air Oil-passing greatly reduced due to lack of 
high vacuum on suction stroke—again, the result of 
patented automatic inlet valves. Carbon formation prac- 


tically eliminated. 


Cooler Operation Cylinder head and block completely 


ADVANTAGES 


More Efficient Patented automatic in- 
let valves—built into cylinder head— 
permit full suction and compression 
stroke to be utilized. Less power re- 
quired per cubic foot of air. 


re) 


AND 


BIG MODEL 12— 
Ctl a me) Me Vg 
Tht ures -Tenale lt] 
ample air pres- 
sure and volume 
ome i) +) >) ae od lad 
air need. 












Those who know 
“Y Power Brakes 
wy CHOOSE MIDLAND 


water-cooled. Valves are held open when compressor is 


idling to permit air at atmospheric pressure to pass in 


and out to cool compressor. 


Simpler Installation Governor connected directly to cy!- 
inder head, eliminating use of remote control, fittings, etc. 





GO 


MIDLAND 





See your nearest Midland Distributor 
or write 


THE MIDLAND STEEL PRODUCTS CO. 
3641 E. MILWAUKEE AVE. @ DETROIT 11, MICH. 
Export Department: 38 Pearl St., New York, N. Y. 


AND STOP ff. 


SAFELY! 
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Walkout of 1,400 Dealership Mechanics Is Voted .. . 





Minneapolis Shop Strike Looms 


oo Writer 


oe 974 of the AFL Teamsters, 
representing about 1,400 dealer- 
ship shop workers in Minneapolis, 
has filed strike notices with Minne- 
sota State and Federal conciliation 
offices. 

Although no strike date has been 
set, union members have authorized 
a walkout. 

Sanction for a strike by the 
shop men also has been request- 
ed by Local 974 from the Team- 
sters International and the AFL 
Central Labor Union. 

The union has asked for “sub- 
stantial” wage increases and the 
adjustment of “inequities.” If the 
strike materializes, approximately 
3,000 persons, including salesmen 
and office personnel, will be affect- 


Mechanics currently are paid 


$1.75 an hour, plus four cents an 
hour for a health and welfare fund. 
Body men, painters and machinists 
receive $1.80 an hour plus the four 
cents. 
+ * + 

MEAN WHILE, in Detroit, Arthur 

Stringari, counsel! for Ford, 
Lincoln-Mercury and Buick dealers, 
has announced that he intends to 
appeal to the National Labor Re- 
lations Board in Washington to de- 
termine if the present board wishes 


to exercise its jurisdiction over the | ‘ 


Detroit auto dealerships. 


Last January, the U.S. Supreme 
Court ruled that even. though 
some Detroit dealers purchased 
and sold all their cars in Mich- 
igan, and thus were not engaged 
in interstate commerce, the deal- 
erships were under NLRB juris- 
diction because they “were a part 





THE WINNER 





Back in 1904 a DeKalb Wagon 
was really something‘ but DeKalb 
had its eye on the future of the 
horseless carriage. Today — 50 
years later — competition still 
striving to equal DeKalb quality 
has succeeded only in proving 
the superiority of DeKalb Bodies! 


in america’s finest bodies eae 


A 


The big, fluffy, Chenille wash mitt that 
has outsold all competitive articles in 
numerous sales tests. Nicely made, with 
elastic cuff and put up in a reusable 
plastic bag. Also-for your wash racks- 
BIG BILL MITT. 








Onder Now- from Your Jobber 


LAS-STIK MFG. CO., HAMILTON, OHIO 


In every field —manufacturing, wholesaling, retailing - 
bakery, dairy, dry cleaning, laundry, ete. — you'll find 


DeKalb bodies identified with the quality leaders. 


es q's. full information on why DEKALB is best for you write for FREE 
Please list chassis and body style preference. 


1954 Bulletins. 


Dekalb Commercial Body Corporation 





213 W. GARDEN ST., DeKALB, ILL. 





DEKALB 


of a nationwide system of distri- 
bution.” 

Stringari asserted, “The Supreme 
Court’s decision, naturally, is final 
on this subject. 

“But the complexion of the board 
has been changed somewhat by re- 
cent appointments, and it is possible 
that the board, while recognizing 
that it does have jurisdiction in 
these cases, may not wish to exer- 
cise this jurisdiction. 

* + + 
HERE have been a number of 
recent cases where this board 
has agreed to a shrinkage of its 
jurisdiction, even though it legally 
had the jurisdiction.” 

As counsel for Walker Motors 
(Ford), one of three Detroit-area 
dealerships where the AFL auto 
salesmen’s union has requested 
representation elections, Stringari 
has petitioned for a five-day post- 
ponement of a scheduled hearing 
before the local NLRB examiner. 

NLRB hearings, which deter- 
mine whether an election is justi- 
fied, were scheduled for Walker 
on Wednesday (May 5), for 
George Motor Sales (Chrysler- 
Plymouth) on Thursday and for 
Down River Chevrolet on Friday. 

NLRB reports that the salesmen’s 
union has filed an unfair labor 
practice charge against Rosedale 
(Mich.) Motors (Oldsmobile). 


* * * 


— union charges the “discrim- 
inatory discharge of a salesman 
for labor activity.” Rosedale says 
that the man was fired for “not 
producing.” The charge is now un- 
der investigation by NLRB. Picket 
lines have been stationed at Rose- 
dale for the last few weeks. 
Henry Lower, business agent 
for the union, sharply denied this 
week that the three dealerships 
where he has filed for elections 
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Ford Puts Tank Tools in Storage— 


This method of stacking welding machines in racks is one of the many cost and 
space-saving features of Ford Motor Co.'s new tank-tool package plan, under which 


5,500 major items are stored in Livonia, Mich., 


to be quickly available if the emer- 


gency should require resumption of tank output -at Ford's Livonia plant. Meantime, 
the plant has been converted to the production of automatic transmissions. 


are being discriminated against. 

Said Lower: “There will be no 
contract negotiations in any dealer- 
ship until we are recognized as the 
bargaining agent in a minimum of 
100 dealerships. 

“Should any of these dealers rec- 
ognize the union, their salesmen 
would work at the same salary and 
under the same conditions as they 
are now operating, until we line up 
at least 100 firms. ‘i 


J 

At A RECENT meeting, mem- 

bers of Local 376 elected the 
following officers: Al Vignali, a 
Teamster official, as president; 
Henry Lower, business agent, as 
vice-president; Edward Samuels, a 
Campsie-Sweeney (Lincoln - Mer- 
cury) salesman, and Trustees Bob 
Hanna, a Howard Lare (Ford) 
salesman, and Harry Hart, a South- 
western Ford salesman. 

In other parts of the nation, 
NLRB has ordered a representa- 
tion election of the shop workers 
at Ernest Allen Motor Co. (Chev- 
rolet), Fort Worth. The AFL 
Teamsters and the AFL Machin- 
ists are the joint petitioners. 

In Springfield, Ill.. AFL Machin- 
ists report that they have signed a 
contract for the shop employes of 
Rail Splitter Motor Sales (Chrysler- 
Plymouth). Contracts previously 
were signed with Bates Chevrolet, 
Reason Buick, Springfield Lincoln- 
Mercury and Capitol City Ford. 

* * 


AST week CIO President Walter 

Reuther summoned 300 CIO 
officials to a national conference 
May 11-12 in Washington to study 
the employment situation and to 
seek Government action. 

At the conference, reports will 
be presented on the unemploy- 
ment picture in every section of 
the country. Delegates will be 
addressed by Administration and 
congressional officials, 

In the official call, Reuther cau- 
tioned the CIO leaders “not to be 
lulled by any slight seasonal im- 
provement this spring. Nothing less 
than full recovery and a resump- 
tion of economic growth and expan- 
sion will satisfy our needs.” 

Last week the demands of UAW 
Local 200 for a 30-cent hourly wage 
increase for the 9,000 Windsor 
(Ont.) workers of Ford Motor Co. 
of Canada ran into stiff opposition 
from Rhys M. Sale, Ford of Canada 


president. 
- 


* * 
HYS said that “no increases in 
labor costs could be justified by 
the business outlook for the year 
ahead.” 

The dispute, now before Ontario 
Minister of Labor Charles Daley, is 
expected to set a pattern for about 
5,000 Chrysler Corp. of Canada 
workers, who have made similar 
demands. 

In Atlanta, a petition has been 
filed with NLRB accusing White 
Motor Co. of refusing to bargain 
with its UAW-CIO employes. 

E. F. Hix, White service man- 
ager, admitted that the NLRB cer- 
tified the union as bargaining agent 
last November but added: 

“We have never refused to bar- 
gain. They’ve just lost all their men 
out here because they haven’t of- 
fered the men anything they don’t 
already have.” 





Ford Genter 
Tank Plant to 


Transmissions 


DEARBORN.—Assembly of auto- 
matic transmissions will begin in 
June at Ford Motor Co.’s former 
tank plant in Livonia, Mich., ac- 
cording to M. L. Katke, general 
manager of Ford’s automatic trans- 
mission division. 

By October or November, at the 
latest, the converted plant is ex- 
pected to be in production of 
2,000 units per day. This produc- 
tion will be in addition to the 
approximate 2,000 units per day 
now being produced by Ford in 
its Cincinnati plant and the 2,000 
units being produced by Borg 
Warner. 

Not only will this new facility be 
devoted to the production of trans- 
missions for Ford and Mercury 
cars, but also new and larger trans- 
missions for Ford trucks and Lin- 
coln cars. The new transmission 
for Lincoln is expected to go into 
production late this fall and be 
ready for the 1955 line. 

When this new plant is running 
to planned full transmission capac- 
ity, it will enable Ford’s plants to 
make approximately 75 percent of 
its automatic transmission require- 
ments of 7,400 a day. 

In converting the tank plant, 
Katke said, workers formerly em- 
ployed there have been used to 
@ maximum extent, and other 
furloughed employes will be re- 
called as the need arises. 

Employment at the plant now 
totals 1,500, Katke said, and will 
equal or exceed by the first quarter 
of next year the peak reached when 
tanks were produced. 

The plant, which is now called 
the Livonia automatic transmis- 
sion plant, for several months had 
been producing parts which were 
shipped to the Cincinnati transmis- 
sion plant for assembly. 

At the same time, Ford revealed 
that it has developed a defense 
tool package to store all the equip- 
ment required for M-48 tanks for- 
merly produced in Livonia. 

The equipment represents a $40 
million investment by the Gov- 
ernment. 

The Ford layaway plan has been 
hailed by Army Ordnance officials 
as a model plan which allows quick 
reconversion to military production 
in case of emergency. 

The tank production package is 
comprised of 5,500 major items of 
machinery, fixtures and equipment 
and some 15,000 separate items of 
tooling, gauges, fixtures and dies. 
The size of the project is indicated 
by the fact that 227 cranes of vari- 
ous capacities have been stored in 
the package. 

Although it was not revealed how 
long it would take to put the plant 
package back in production, ord- 
nance officials said the plan per- 
mits to resume output in half the 
time previously required. 


Grady Quits Deal 
Henry Grady has resigned from 
Grady -Schwab Motors (Chrysler- 
Plymouth), 5202 Leary Ave., Seattle. 
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Binding on All, Says Carretta... 





FTC Official Clarifies 


Trade Practice Rules 


DETROIT.—Federal Trade Com- 
mission trade practice rules, which 
are worked out at voluntary indus- 
try-wide conferences, are binding 
on all members of an industry, in 
the opinion of Albert A. Carretta, a 
member of the Federal Trade Com- 
mission. 

Speaking before the Adcraft 
Club of Detroit, Carretta said 
that he wanted to clear up the 
erroneous impression that these 
rules are not binding on firms 
not represented at the confer- 
ences 
In part, Carretta’s opinion was 
based on a decision made in Jan- 
uary by Federal Judge Harold Me- 
dina in the case of Prima Products, 
Inc., v. Federal Trade Commission. 


Said Judge Medina, “These rules 
are applicable to all members of 
the industry.” 

Carretta also supported his po- 
sition with a quote from the 1952 
annual report of the Federal 
Trade Commission which said: 

“Since Group I rules (trade prac- 
tice rules) specify the inhibitions 
falling within the general statutory 
provisions, adherence to their ‘re- 
quirements is mandatory upon all, 
quite irrespective of the fact that 
some industry members may have 
refused to take part in the estab- 
lishment of rules or refused or 
failed to pledge observance there- 
to.” 

To indicate that recent changes 


Buffalo Dealers 
Line Up Speaker 


BUFFALO.—Vince Baker, sales 
manager for W. K. Hurd Pontiac, 
Pueblo, Colo., will speak at the May 
10 annual dinner of the Buffalo 
Automobile Dealers Assn. in the 
Hotel Statler, it was announced 
last week by Thomas Grisewood, 
BADA president. 


Chicago 
(Continued from Page 2) 


(110); Pontiac, 31 (30); Studebaker, 
24 (27). 

Total dealerships in Cook 
County, some of which are out- 
lets for more than one make, 
were 464 on Apr. 1, compared 
with 466 on Jan. 1, During the 
first quarter of this year, all 
known cancellations or resigna- 
tions of new-car dealers in Cook 
County amounted to 13, five of 
which were in Chicago and eight 
in the suburbs. 

At the same time, 11 new dealers 
were appointed, reducing the total 
number by two. Of the 11 new deal- 
ers, three were appointed in Chi- 
cago and eight in the suburban 
area, 


Obituaries 


Maurice W. Goothelf 

FLINT.—Maurice W. Gotthelf, director 
of public relations at AC spark plug divi- 
sion of General Motors for 27 years, died 
unexpectedly in Chicago Apr. 22. He had 
gone there to take part in the GM Moto- 
rama. Mr. Gotthelf was AC’s first and 
only director of public relations. He joined 
the division in 1927 to establish that de- 
partment. 

~ - +. 


John W. Strain 
HOLLYWOOD, Fila.—John W. Strain, 79, 
sales manager for the automotive refinishes 
division of Acme Quality Paints, Inc., De- 
troit, from 1925 to 1949, was buried here 
Apr. 23. He had made his home in Holly- 
wood since retiring in 1949. 
* “ * 


Harold J. Loveless 
SPOKANE.—Harold J. Loveless, 
tary-treasurer of Kauffman Buick Co., 

16 years, died. 
* 


secre- 
for 


William Byrum Neel 
JACKSONVILLE, Fila.—William Byrum 
Neel, who formerly operated a number of 
auto dealerships in this area, died Apr. 24. 
More recently he had been connected with 
the pulpwood and livestock businesses. 
* 


Gordon C. Myers 
OTTAWA.—Gordon C. Myers, 52, presi- 
dent of Myers Motors, Ltd., is dead. 
* * * 


Enoch E. Makima 
FLINT.—Enoch E. Makima, 53, owner 
of Makima Motor Sales here, was killed 
Apr. 27 in an auto accident at nearby 
Grand Blanc, Mich. Mr. Makima had op- 

erated the dealership since 1949. 





in FTC personnel had not affected 
the Commission’s thinking on the 
matter, Carretta quoted the 1953 
FTC annual report as follows: 


“Group I rules include trade prac- 
tices which the Commission con- 
siders illegal. These rules, there- 
fore, are mandatory upon all re- 
gardless of whether some industry 
members may have failed to take 
part in the conference.” 

Carretta said that opposition to 
this position made no sense to 
him since “trade practice rules 
are merely advisory interpreta- 
tions of what the Commission 
believes the law to mean as it is 
applied to a particular industry 
problem.” 

Carretta continued, “It has al- 
ways been my opinion that the 
Federal Trade Commission should 
adopt the role of a friendly police- 
man toward American business- 





DeSoto Sales Veep Visits Dealers— 
Continuing a nationwide series of visits with dealers, J. B. Wagstaff, DeSoto sales 


vice-president, 


spring merchandising plans. 


addresses 70 dealers from Akron and Cleveland at a meeting in 
Cleveland. The group also heard a talk by James Wichert, advertising director, on 





men, In that role, the Commission , 


should be ever ready and willing to 
advise, guide and inform business- 
men who sincerely desire to live 
within the law. 

“However, as to thoSe business- 
men who demonstrate by their 
words and by their actions that 


they desire to do as they please— 
regardless of existing laws passed 
by Congress in the public interest— 
I have no sympathy and I would 
be the first to recommend the issu- 
ance of a complaint and of a cease 
and desist order for the purpose of 
enjoining the continued violations 
of the law.” 





FEATURE BY FEATURE 






FSMD am ers meee MUTT ca 


Compare . 
Burroughs Sensimatic, 


the best buy for automobile dealers. Prepara- 
tion of distribution journals is both fast and 
greatly simplified. And, Sensimatic will follow 
your present accounting pattern from original 
media through financial reports. 


You don’t have to worry about Sensimatic’s 
becoming obsolete with the growth of your 
business or change in your accounting proce- 
dures. The exclusive sensing panels may be 
quickly adapted to meet these future needs. 
And there’s no long training period for per- 
: even beginners can quickly do 
expert work with a Sensimatic. 


sonnel . 


So, get a demonstration and compare the Sen- 
simatic, feature by feature, with any other 
accounting machine. Your nearest Burroughs 
branch is listed in the yellow pages of your 
telephone book. Or write Burroughs Corpo- 
ration, Detroit 32, Michigan. 


Wherever There’s Business There’s 





. and you'll find the low-cost 


Automobile Dealer Accounting Systems 
Burroughs Corporation, 
Detroit 32, Michigan. 


"Is Your Dealer 
Accounting as 
Modern as the 
Product You 
Sell?” 
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STOC-TIK-1T 


Double rein- 
forced metal eye- 
lets — Hang keys 
from either end 
— Complete in- 
formation. 
TAGS & RINGS 
Priced At 
1000 ......$17.00 
500 ...... 8.75 
250... 4.50 
Enclose Check 
with Order. 
Shipments 
Prepaid. 
Free Used Cor 
Systems & Aids 
Catalogue. 


BARRY AUTOMOTIVE 
CD A204 ERP ile») 


Sta. "A", Box 1037 
Cleveland 2 
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feature for feature, is 
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CHECK THESE FEATURES 


system 


One basic plan for 
ALL distribution 
journals 


Same machine can 
meet change of 
system 










CITY. 





TITLE 


eee eee 






Simple mechanization 
of your accounting 


Enough totals for 
your distribution 


All original records 
(No carbons needed) 


BURROUGHS 
SENSIMATIC OTHER 


i 


as 
a 
re 
me 
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Another Macton First! 














The New Paravane Turntable!* 


Once again Macton sets the quality standard for the industry. The 
sensational new Macton Delux Paravane Turntable has many exclu- 
sive features. The construction is all-welded tubular steel, designed 
for the center of gravity of the modern car. Built-in rotating elec- 
trical outlet for interior car lighting. Special 

wheel pads with a two inch ground clearance $ 00 
makes the turntable almost invisible when in 

use. No special anchorage or foundation re- 
quired . . . just plug it in to your nearest "aa tor soon 
catalog 10 p. 


electrical outlet. 
*Patent Applied For 


MACTON MACHINERY. CO., INC. 
ae 3 ° STAMFORD, CONN. 


YOU NAME IT — WE BUILD IT 
There is a HERMAN BODY 
designed for your customers’ 
specific needs... 
HERMAN REFRIGERATED 
MILK DELIVERY BODIES. 
AAS Tio 
Drive-On-The-Road Refrigeration 
SELF REFRIGERATED NY Ee 


OO od oo aes a Go oi Wh 

WIGHTLOADER 

a we § da\*s5 % 
Plug-in Refrigeration for OVER 


NIGHT LOADING 


ee 


AWHOLESALE 


Refrigerated Delivery als 


Store Delivery M 


R PHONE 





Why Depend on 


Automobiles Alone for Your Profits+>-> 


There's money being made selling trailers. Investigate the opportunities created by new 
ideas that have changed and broadened the trailer market. Modern mobile homes, 
like the new Prairie Schooner (shown above), are real homes... completely equipped 
and furnished. And only Prairie Schooner offers all the interior advantages as well as 
a front porch and front door. It’s a real exclusive and prices are right. You've already 
got the display and service facilities plus sales know-how. So they're a “natural” for 
the automobile dealer. Profit margins are attractive—and financing is easy. Methods 
are practically the same as you are using now, and there is a crying need for hard hitting 
aggressive merchandising in this field. It's o safe way to éxpand your present business. 
We believe in close factory cooperation. Find out today how you can increase your 
profits. Write for full particulars on dealer franchise. 


PRAIRIE SCHOONER, INC. © ELKHART, INDIANA 
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Federal Tax Study Group Reports... 


$8 Billion Budget Cut Possible 


NEW YORK.—“As much as $8 
billion ultimately can be cut from 
the federal budget,” according to 
the latest report of the Committee 
on Federal Tax Policy, a study 
partly financed by the Alfred Sloan 
Foundation. 

This can be accomplished by 
withdrawing from activities bet- 
ter left to private enterprise 

(saving $3.3 billion), by aban- 
doning activities which are non- 
essential ($1.2 billion), by ceasing 


to finance state and local activi- 
ties ($2.5 billion) and by curtailing 
non-defense activities ($1 billion). 
The Committee said additional 
|savings can also result from re- 
| ductions already initiated in de- 
|fense spending and from the ter- 
| mination of lending operations and 
| liquidating loans and inventories. 
Areas where the group thinks 
the government should withdraw in 
| favor of private enterprise include: 
1. Veterans’ education and train- 





Rambler for Chisox Pifchers— 


A Nash Rambler will be used by the Chicago White Sox to transport pitchers from 


the bullpen to the pitching mound. R. T. 


At right is J. W. Orr, zone sales promotion 


$1,110; 4-dr., $1,415. ‘52 (8) Ranch 
Wagon, $1,170*; 2-dr., $1,055*. '51 Vic- 
toria, $980*; %-ton pickup, $630. '50 (6) 
2-dr., $490. ‘49 (8). 4-dr., $505*. 

MERCURY—'54 Monterey Hard Top, §2,- 
465*, $2,440*. ‘53 4-dr., $1,690*. ‘51 4- 
‘dr., $880*; $870"; coupe, 
$970". 

NASH — '51 Ambassador station wagon, 
$535*; 4-dr., $670*. "48 4-dr., $270. 

OLDSMOBILE — ‘54 (98) 4-dr., $3,260* 
(ps); (88) 2-dr., $2,200. 52 Super (88) 
4-dr., $1,285*. ‘51 (88) 4-dr., 
(98) 4-dr., $1,025*. 50 (88) 2-dr., $735*. 
*49 (98) 4-dr., $440*. 

PLYMOUTH—’54 Belvedere 4-dr., $1,730*. 
"52 Cambridge 2-dr., $715. ‘50 Deluxe 
4-dr., $505, $460. '48 club coupe, $365. 

PONTIAC—'52 (8) 4-dr., $1,190*, $850*. 
"48 (8) 2-dr., $385*. 

STUDEBAKER -— ‘52 Commander 4-dr., 
$905*. ‘51 Champion 2-dr., $590*. ‘50 
Commander 2-dr., $460*. 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every 
Friday. Prices are for sale of Apr. 23.) 
BUICK—’51 Super Riviera 2-dr., $1,095*; 


2-dr., club 


RM Riviera, $1,050*; Special 2-dr., 
$900*. ‘50 Super Riviera 2-dr.. $740*. 
’49 Super 4-dr., $515; 2-dr., $560". 


dr., $850. 
club coupe, $830*. °50 SL Deluxe 4-dr. 
$610, $600. '49 FL Special 4-dr., $465 
FL Deluxe sedan, $465. ‘46 Aerosedan, 
$240. 

CHRYSLER — '53 NY 4-dr., 
Windsor 4-dr., $575. 


‘51 SL Déluxe 4-dr., $630; 


$1,760*. ‘49 


FORD—'53 Custom (8) sedan, $1,320. ‘52 
Main (8) sedan, $1,000; Custom (6) se- 


$485; conv., $625; Custom (8), $555, 

$530, $195; Custom (6), $500. ‘49 Cus- 

tom (8) sedan, $430, $390, $370, $315. 
HENRY J—'52 (6) 2-dr., $450. 


KAISER — '51 sedan, $570*. ‘49 sedan, 


$250. 
MERCURY—'50 4-dr., $610. 
"52 Rambler Hard Top, $860. 


Incentive Firm 


Adds Auto Unit 


DAYTON, O.—A division devoted 


| incentive programs with merchan- 
dise and travel prizes for auto 
dealers and salesmen was an- 

| nounced last week by Cappel, Mac- 
Donald & Company. 

Elton F. MacDonald, president, 
| said the new division was formed 
| to handle an increased use of sales 
| incentives in the auto industry in 
| recent months. 

Eleven automotive specialists, 
stationed across the nation, will 
| work with regional and local offices 
| of major automotive companies to 
| aid in organizing local campaigns, 


$1,125°; | 


CADILLAC — '52 (62) Special 4-dr., $2,-! 


700* (ps). ‘49 (62) 2-dr., $950*. | 
CHEV ROLET—'54 Bel Air 4-dr., $1,905*. 
’52 SL Deluxe 2-dr., $1,030; Special 2 


DeSOTO—’'50 Custom sedan, $635. ‘47 Sub- 
urban, $300 

DODGE — '54 Coronet (6) sedan, $1,925. 
"52 Coronet (6) sedan, $875. ‘51 Way- 
farer sedan, $415. ‘49 Coronet sedan, 
$470*; %-ton pickup, $355. '47 Custom | 
sedan, $320. | 


dan, $1,000, $955. ‘50 Deluxe (8) sedan, | 


NASH—'53 Rambler Hard Top, $1,135*. 


| to planning and coordinating sales- | 


Prendergast (left), Nash assistant zone man- 


ager, hands the keys to Archie F. Conahan (center), Comiskey Park superintendent. 


manager. 


Used-Car Auction Prices 





(Continued from Page 43) 


$1,000°, 
$870. ’48 (8) 4-dr., $360. 4 
STUDEBAKER —'54 Commander (8) Hard 

Top, $1,890*. "52 Champion sedan, $725. 
WILLYS—'49 Jeep 4 WD pickup, $320. 


FARGO, N. D. 


(Tri-State Auction Co. Sale every Thurs- 
day. Prices are for sale of Apr. 22.) 


(Market very good on clean merchan- 
dise as evidenced by prices. Sold 52 cars 
out of 70 offerings.) 

BUICK — '53 Super Riviera, $1,685*. ’50 
Special 2-dr., §515*. ‘49 Super 4-dr., 
$400*. 

CHEVROLET—'54 Bel Air, 

j $2,025* (ps), $2,000* 

| $1,885; (210) 4-dr., $1,705. "52 SL Spe- 
cial 2-dr., $875. °51 SL Deluxe 2-dr., 
$715. '50 SL Special 2-dr., $665; ™%-ton 
pickup, $635. '49 FL Deluxe 4-dr., $460. 

DeSOTO—’52 Fire Dome 4-dr., $1,030*. 

DODGE—’53 (8) 2-dr., $1,275*. '52 %-ton 
pickup, $700. °47 2-dr., $235*. 

FORD—'53 Custom (8) 2-dr., $1,340; 
toria, $1,535; Main (8) 2-dr., $1,170; 
Ranch Wagon, $1,580. ‘52 (6) %-ton, 
$825. ‘51 Custom (8) 4-dr., $810; 2-dr., 

| $760; Deluxe (6) 2-dr., $680. '49 Custom 

| (6) 2-dr., $505, $465, $420, $295: club 
| 


$2,050* (ps), 
(ps); Handyman, 





Vic- 


coupe, $390, $375; conv., $425; Deluxe 
(6) 2-dr., $460. '48 (6) club coupe, $220. 
*46 (6) 2-dr., $125. 
| HUDSON—'52 Hornet 4-dr., $915*. 
OLDSMOBILE "53 (98) 4-dr., 
$1,865*. 
PACKARD—’'50 club sedan, $245*. 
PLYMOUTH—'53 Suburban, $1,420, 2 at 
$1,400; Cambridge 4-dr., $1,000. ‘52 
Cambridge club coupe, $750. '51 Cam- 
bridge 4-dr., $660; Cranbrook 4-dr., 
$630. '49 Deluxe 4-dr., $410; Special De- 
luxe 2-dr., $450. 
| PONTIAC—'50 Deluxe (8) 4-dr., $615* 


| FORT WAYNE, IND. 


| (Carl Marker’s Auction. Sale every Tues- 
| day. Prices are for sale of Apr. 20.) 
(Market steady. Big demand for cars. 
Solds 151 cars out of 213 offerings.) 
BUICK — '53 Special Riviera coupe 2-dr., 
$1,695*. "52 RM 4-dr., $1,290*%, $1,175*; 


$2,210*, 








Super 4-dr., $1,140*; Special 4-dr., $1,- 
140; 2-dr., $1,230*. ‘50 Super 4-dr., 
$580*, $500*; Riviera coupe, $740*; Spe- 
cial sedanet, $500*. ‘47 Super sedanet, 
$165, $160. 

CADILLAC—’52 (60) Special 4-dr., $2,- 

| 315%; (62) 4-dr., $2,400* (ps). '50 (61) 
4-dr., $1,440*; (62) 4-dr., $1,400°. ‘49 


(61) 4-dr., $1,000*. ‘47 (62) 4-dr., $255. 
| CHEVROLET — '54 (210) 4-dr., $1,630*; 
| Bel Air 4-dr., $1,640. "53 (150) 4-dr., 
| $1,180; (210) 4-dr., $1,280, $1,250, $1,- 
170; 2-dr., $1,215. "51 SL Deluxe 4-dr., 
$770; club coupe, $675; conv., $720*. '50 
SL Deluxe 4-dr., $600; 2-dr., $630*, 00. 
"49 SL Special 2-dr., $445, $385, $290; 
FL club coupe, $465, $430. '48 FM 4-dr., 
| $190. '46 4-dr., $285. 
CHRYSLER—’51 NY conv., $935*; Wind- 
sor Deluxe Newport, $1,040*; 4-dr., 
$815*; club coupe, $800. 
DeSOTO—’'52 Fire Dome club coupe, $1,- 
125. '51 Custom 4-dr., $740. '48 Deluxe 


4-dr., $170. 

FORD—'53 Main (8) 4-dr., $1,180, $895; 
2-dr., $885; Main (6) 4-dr., $925. ’52 
Custom (8) station wagon, $1,195; 2-dr., 
$900, $820; club coupe, $905*; Crest (8) 
Victoria, $1,025. ‘51 Custom (8) 4-dr., 





|as well as coordinating national 
| Programe, MacDonald said. 


$660*; 2-dr., $915*, $735*, $730*, $715*. 
(Continued on Page 51, Col. 1) 


4-dr., $290. 
DODGE — '51 Coronet (6) club coupe, | 
$685*; 4-dr., $700*. ‘50 Wayfarer 2-dr., 


ing, saving $500 million. 

2. Medical care for veterans 
with disabilities not connected 
with their active duty, saving 
$400 million. 

3. Welfare aid for special groups, 
saving $120 million. 

4. Production and marketing of 
agricultural commodities, saving 
$350 million. 

5. Rural electrification and tele- 
phone loans, saving $180 million. 

6. Home and production loans to 
farmers, $170 million. 

7. Conservation payments to 
farmers, $170 million. 

8 Subsidies to airlines, $170 
million. 

9. Increasing postal rates by $240 
million to reduce the postal deficit 
to $90 million. 

The committee also found non- 
essential some $880 million now 
spent for foreign economic and 

technical aid, and $250 million 
now being spent for veterans 
disability compensations. 

The $2.5 billion that could be 
saved by withdrawing from local 
activities included $1.2 billion now 
being paid for public assistance, 
$600 million for highway construc- 
tion, $205 million for administering 
state unemployment compensation 
programs and $170 million for hos- 
pital construction. 

It was also recommended that 
the government curtail or elimi- 
nate its expenditures for water re- 
source programs, foreign informa- 
tion and exchange activities and 
merchant marine promotional ac- 
tivities. 

Admitting that there was pres- 
ently a great need for defense 
spending, the Committee said that 
it “must be kept safely within 


PACKARD—'47 (8) 2-dr., $300. the capacity of a healthy private 
PLYMOUTE ve Cranbrook 4-dr., $915.| economy.” 
Datu, TOTOOk 4dr... $655. °49 Special! Justifying the expenditure cuts 
Deluxe 4-dr., $510. °47 Special D . P : 
4-dr., $260. “ Special Deluxe | the Committee asserted, “If we ac- 
PONTIAC—’51 (8) 4-dr., $905*,| cept the principle that a balanced 


budget is a desirable end and that 
tax reduction is essential to the 
continuation of a healthy economy, 
the only alternative is to reduce 
expenditures.” 

The fundamental trouble with the 
Federal tax system is that “we are 
trying to raise too much money 
with it,” the group said. 

In the report it was claimed 
that the government should give 
more attention to: 

1. More liberal depreciation pro- 

visions. 

2. Elimination of the second tax 
on dividends. 

3. Provisions for averaging 
comes. 

4. Removal of penalty taxes on 

|incomes reported in consolidated 
returns on income passed from 
one company to another. 

5. Encouragement of private in- 
vestment plans. 

6. Deductions for 
non-business expenses. 
Members of the committee are 

Chairman Roswell Magill, former 
undersecretary of the treasury; 
Walter A. Cooper, Peat Marwick, 
Mitchell & Co.; Fred R. Fairchild, 
Yale University; Thomas N. Tar- 
leau, Willkie, Owen, Farr, Gallagher 
& Walton, and Alan H. Temple, 
| National City Bank of New York. 


‘PAR Boss Heads 
‘U.S. Chamber 


WASHINGTON.—Clem D. John- 
ston, chairman of Project Adequate 
Roads, has been elected president 
of the U.S. Cham- 
| ber of Commerce. 
| Johnston, of 
| Roanoke, Va., op- 

erates and resides 
|} on a 450-acre cat- 
| tle farm, has in- 
|terests in six 
| wholesale grocer- 
ies, is a director, 
of several other 
concerns and, un- 
| til recently, was Pg 
proprietor of the C. D. Johnston 
| Roanoke Public Warehouse. 

He has frequently served as a 


in- 


necessary 








$350. '48 4-dr., $175. '47 coupe, $130;|non-paid consultant to the Navy, 


the Reconstruction Finance Corp., 
the Office of Emergency Manage- 
ment, the Office of Price Adminis- 
tration and as an investigator for 
the House Appropriations Commit- 
| tee. 
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Used-Car Auction Prices 


(Continued from Page 50) 


"50 Custom (6) 2-dr., $725, $550, $545, 
$:30. ’48 2-dr., $210. '46 2-dr., $205. 


HU USON—’52 Commodore (8) 4-dr., $995. 
KA!SER—’51 Deluxe 2-dr., $540*. 


MERCURY — ’'54 Monterey Sun Valley 
coupe, $2,450°. °53 Monterey Hard Top 
coupe, $1,785*, $1,765*; 4-dr., $1,540°. 
"S52 Monterey Hard Top coupe, $1,300; 
Deluxe 2-dr., $1,115. ‘51 Deluxe club 
coupe, $820; 4-dr., $790; 2@-dr., $825. ’50 
Deluxe 4-dr., $550. “49 Deluxe 4-dr., 
$400. 

NASH—’51 Rambler Custom 2-dr., $390. 
50 Ambassador Super 4-dr., $325*; 
Statesman Super 2-dr., $430. °46 Am- 
bassador (6) 4-dr., $160. 


OLDSMOBILE — '54 (88) 2-dr., $2,400*. 
‘53 Super (88) 4-dr., $2,000*; (98) Holi- 
day, $2,420* (ps). ’52 Super (98) 4-dr., 
$1,500*. °51 Super (88) club coupe, $1,- 
075*. °50 (98) 4-dr., $465; Super (88) 
4-dr., $700*, $645*; conv., $850*. °49 (6) 
4-dr., $440. '47 (8) 4-dr., $230. 

PACKARD—’51 4-dr., $775*. 


PLYMOUTH—’54 Be!vedere conv., $1,795; 
4-dr., $1,760*. °53 Cranbrook 4-dr., $1,- 
015. °52 Cranbrook 2-dr., $805, $760. 
’51 Cranbrook 2-dr., $625; 4-dr., $640, 
$525. °49 club coupe, $350. 

PONTIAC—’52 (8) 4-dr., $1,240*; Super 
Catalina, $1,450*, $1,395*. '51 (8) sta- 
tion wagon, $1,025*; 4-dr., $850*. °49 
(8) 4-dr., $375. °48 (8) sedanet, $295, 
$285, $275. °47 (8) 4-dr., $155, 2-dr., 
$230; (6) 2-dr., $105; sedanet, $245. '46 
(8) 4-dr., $180. 

STUDEBAKER—'51 Champion 4-dr., $580. 
"50 Commander 4-dr., $415*. '49 Com- 
mander 4-dr., $405. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Apr. 16.) 


(189 cars sold out of 293 offerings.) 

BUICK—’53 RM 4-dr., $2,400*. ’52 Super 
4-dr., $1,275*; Special 2-dr., $1,070. ’50 
Super 4-dr., $700*; 2-dr., $560. 

CADILLAC—’53 El Dorado, $5,000; (62) 
4-dr., $3,200*, $3,125*. °52 (62) 4-dr., 
£2,650°. 

CHEVROLET—’54 Bel Air 4-dr., $1,760; 
2-dr., $1,700; (210) 4-dr., $1,705. ‘53 
sport coupe, $1,535*; Bel Air 4-dr., $1,- 
400, $1,325; (210) 4-dr., $1,345*; Handy- 
man, $925. '52 Bel Air, $1,125, $1,037; 
SL Deluxe 2-dr., $1,060; Deluxe 2-dr., 
$995. '51 SL Deluxe 4-dr., $825, $7707; 
coupe, $750*. 

CHRYSLER—’50 NY, $610. 

DeSOTO—’54 club coupe, $1,910. 

DODGE—’53 Diplomat, $1,200. ‘52 4-dr., 
$725. °51 Meadowbrook 4-dr., $600. °50 
4-dr., $560; panel, $350. '49 town sedan, 


$310. 

FORD—’54 Custom (8) 4-dr., 2 at $1,700*; 
2-dr., $1,560; Main (8), $1,510. 53 (8) 
conyv., $1,725; Victoria, $1,575; Custom 





Dealer Investment 


In Denver Put 
At $62 Million 


DENVER. — Franchised new-car 
dealers in this city have a total 
investment of more than $62 million 
in their establishments, according 
to Ralph A. Smith, president of the 
Denver Auto Dealers Assn. 

Smith said that the city’s 124 
dealers are of great importance to 
Denver’s economy. The $62 million, 
he pointed out, is exclusive of any 
auto factory investments in the 
area. 

“Our total payroll is more than 
$3 million a month,” Smith de- 
clared, “with 8,680 workers em- 
ployed by the new-car dealers. In 
1953, the total payroll was $37,- 
100,000. 

“Not only have the dealers a 
tremendous capital investment, but 
they contributed $19,165,812 last 
year in State, local and excise taxes 
—exclusive of Federal income 
taxes.” 

In the Denver metropolitan area, 
Smith said, the average new-car 
dealer has 70 employes, including 
sales, office, service and supervi- 
sory personnel. 


Jeep Replaces Horse 
In Swedish Forests 


SODERTALJE, Sweden. — The 
lumber industry here is realizing 
“remarkable economies” through 
the wide use of the Jeep for haul- 
ing purposes, according to a report 
in the agricultural supplement of 
the Svenska Dagbladet, one of 
Sweden’s leading dailies. 


Jeeps are now used for hauling 
most lumber trailers, replacing 
both horses and other motorized 
vehicles in roadless areas, the re- 
port said. Substantial savings in 
time and labor are attributed to the 
shift to “lumberjeeping” in remote 
areas. 


Jarman Selects U. C. Aide 

H. C. Quante has been appointed 
used-car manager of Jarman 
Motors, Ine. (Dodge- Plymouth), 
Baltimore. 





(8), $1,335; Main (6) 2-dr., $1,185. '52 
Victoria, $1,225; Custom (8) 4-dr., $1,- 
040. "51 Custom (8) 4-dr., $800; Victor- 
ja, $750. 

MERCURY—'53 sport coupe, $1,800*; 2- 
dr., $1,475. °52 Monterey 4-dr., $1,165. 
’51 conv., $900*; 2-dr., $790. 


NASH—’'53 4-dr., $1,275. °52 4-dr., $1,100. 
*51 Statesman 4-dr., $545. 


OLDSMOBILE—’54 Starfire conv., $3,745*; 
(88) 4-dr., $2,675* (ps). °'53 Holiday 
coupe, $2,300*; (88) 4-dr., $1,900*. ‘52 
(98) Holiday, $1,730; Deluxe 2-dr., $1,- 
385*. '51 (98) coupe, $1,100*. '49 conv., 
$650*. 

PLYMOUTH—’54 4-dr., $1,729. ‘53 2-dr., 
$1,200. 

PONTIAC—’54 Star Chief 4-dr., $2,445*. 
‘53 Catalina 2-dr., $2,000* (ps). 52 sta- 
tion wagon, $1,275; conv., $1,135*; Chief- 
tain 4-dr., $1,100*. 51 (8) 4-dr., $890°*. 

STUDEBAKER — '52 Commander, $775*; 
Champion, $725. °51 4-dr., $350*. 

WILLYS—’54 station wagon, $600. ‘52 
Wing 2-dr., $500, $450. 


JESSUP, MD. 


(Colie’s Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Apr. 21.) 
(Market somewhat stronger. 33 cars 
sold out of 65 offerings.) 
BUICK—’50 4-dr., $350. '49 Riviera, $390*. 
’47 conv., $275, $200. : 
CADILLAC — '54 (62) 4-dr., $5,500. °49 
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(60) 4-dr., $825. "48 (60) conv., $900. 
"46 (62) 4-dr., $300. 

CHEVROLET—'53 Bel Air, $1,500. '52 2- 
dr., $655. ‘48 SM 2-dr., $330, $310. ‘41 
Deluxe 2-dr., $105. 

CHRYSLER—’51 Imperial 4-dr., $925*. 

FORD—’53 Main (8) 2-dr., $985. ’50 De- 
luxe (8) 2-dr., $375. '49 Custom (8) 4- 
dr., $325. °48 coupe, $200. '47 (8) 4-dr., 
$125, $100. '46 2-dr., $100. 

MERCURY—’'54 Sun Valley 4-dr., $2,410*. 
’53 Monterey 4-dr., $1,700*. 

PACKARD—'46 4-dr., $100. 

PLYMOUTH—’53 2-dr., $1,000. ‘47 4-dr., 
$150. 











N. PLAINFIELD, N. J. 


‘Lebanon Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Apr. 21.) 

(Prices lower with activity still brisk 
in low priced class. Late model sales off 

— Sold 88 cars out of 145 offer- 

) | 

BUICK—’52 RM sedan, $1,250*; Super se- | 
dan, $1,280*, $1,190*. ‘51 Super sedan, | 
$1,050, $1,025, $960. 50 RM sedan, $690, | 

$685; Super sedan, $675, $540. °49 Spe- | 
cial sedan, $440. j 

CADILLAC—’52 (62) sedan, $2,500*. ‘49 
(61) sedan, $890*. °48 (62) conv., $780. | 
°46 (62) sedan, $310. 

CHEVROLET—’54 Bel Air 2-dr., $1,700*; 
(210) sedan, $1,590*. "53 Bel Air Hard 
Top, $1,560*. ‘52 Bel Air Hard Top, $1,- 
350*; SL Deluxe sedan, $950, 2 at $925, 
$920, $900; SL, Special sedan, $870, $850, 
$840, $710. '51 SL Deluxe sedan, $770. 
*50 SL Deluxe conv., $760; sedan, $650, 
$600; SL Special sedan, $570. '49 FL 
Deluxe sedan, $590. '47 FL sedan, $325. 
’46 SM sedan, $190. 


Windsor Newport, $930; NY Newport; 


$875. 
DODGE—’51 Coronet (6) sedan, $800. '50 








sedan, $235. 


Main (8) sedan, $1,620, $1,605. '53 Main 
6) sedan, $815. °52 Custom (8) Vic- CHICAGO 
‘oria, $1,330; sedan, $1,090, $1,035. '51 


Wigner Air Lrakes 


have cut our brake maintenance costs 50%...” 


says: George E. Sawyer, FLEET SUPERVISOR 
LEONARD BROS. TRANSFER & STORAGE CO., INC. 
MIAMI, FLORIDA 


It’s'a fact! Wagner Air Brakes, on the average, 
require /ess maintenance and render more safe, 


6393 PLYMOUTH AVE., ST. LOUIS 14, MO., U. S. A. 
(Branches in Principal Cities in U.S. and in Canada) 





NASH—’'51 Ambassador sedan, 
$320. 


luxe sedan, $290. 


conv., $420. 
. * * 


DYER, IND. 


| = * . 


EBENSBURG, PA. 


Ranch Wagon, $2,160, $2,100; o * e 


MANHEIM, PA. 


Manheim Auto Sales. 





















trouble-free over-the-road performance than 
any other air brake system. 


As proof of this dependability, take the word of 
George E. Sawyer, Fleet Supervisor of Leonard 
Bros.Transferand Storage Co., Inc.,—he knows 
from experience that Wagner Air Brakes are 
his best buy in substantially lowering brake 
maintenance costs and in providing an ade- 
quate supply of air pressure at all times. In 
millions of miles of hauling over all types of 
roads, in all kinds of weather, Wagner 
Rotary Air Compressors have proven be- 
yond any doubt that they provide excep- 
tionally fast recovery of air pressure. This 
assures quick, safe, smooth stopping at 
all times. 


If your fleet is not 100% equipped with 

Wagner Air Brakes, decide now to get the 
whole story. Wagner Branches in 25 
principal cities, manned by trained air 
brake engineers, are ready to be of service 
to you...or write today for copy of 
Wagner Bulletin KU-201A. It gives full 
information on Wagner Air Brake 
Systems. 









LOCKHEED HYDRAULIC BRAKE PARTS and FLUID... WoReL ...CoMaX BRAKE LINING... AIR ' K54-10 








‘62 sedan, $1,085. '50 sedan, $610. 
sedan, $505, $475. ‘47 sedan, $190. 


Rambler conv., $460. '49 (600) 


OLDSMOBILE — '50 (88) Holiday, 
sedan, $785, $725. ‘49 (98) sedan, $510. 
PACKARD—’52 Mayfair, $1,500*; 
$1,200*. '50 sedan, $460. '48 sedan, $270. 
PLYMOUTH—’52 Cranbrook sedan, $1,075. 
‘51 Belvedere, $820. '50 Special Deluxe 
sedan, $565, $550, $530. ‘47 Special De- 


PONTIAC — '53 Chieftain (8) Catalina, 
$1,800*. ‘52 Chieftain (8) Catalina, §$1,- 
375*. ’51 Chieftain (8) sedan, $1,020. 
°48 Streamliner (8) sedan, $310. 


STUDEBAKER — '51 Land Cruiser sedan, 
3610. 
MISCELLANEOUS — ‘52 Morris Minor 


—Auctions in Brief— 


oad | Dyer Auto Auction. Every Friday. (Apr. 
“How much less friction does | 16). Sold 180 cars out of 242 offerings. 


it take to run a ’54?” 


‘ Ebensburg Auto Auction. Every Thurs- 
Meadowbrook sedan, $610. '48 Custom | day. (Apr. 22.) Bidding brisk; prices hold- 


ing about the same. Sold 101 cars out of 
FORD—'54 Crest (8) 4-dr., $2,100*; Cus- 129 offerings. ) 


Arena Auto Auction. Every Tuesday. 
(6) sedan, $410; %-ton panel, | (Apr. 20). Prices firm. Sold 289 cars out 
‘50 Deluxe (6) sedan, $440. °49/| of 434 offerings. 

(8) sedan, $490, $410. ‘47 (8) | * * . 


| 
CHRYSLER—'51 Windsor sedan, $960. '50| UDSON’ 47 Super sedan, $130. 


KAISER—'51 sedan, $450. 
MERCURY—’54 Sun Valley coupe, $2,625*. ' ings. 


Every Friday. 
(Apr. 23.) Sold 156 cars out of 249 offer- 
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GM and Ford Assailed .. . 


Letters Backing Probe 
Aired by Crumpacker 


(Continued from Page 6) 


is one of the bulwarks of our coun- 
try’s economy. 

“The present war of production 
between GM and Ford hurts our 
products and has certainly raised 
havoc with the independents. Boot- 
legging is definitely a cause of fac- 
tory pushing and should and could 
be controlled at the source of pro- 
duction. 

“Legitimate competition has al- 
ways been an asset to good busi- 
ness but today the word compe- 
tition no longer is proper as it per- 
tians to our industry . . .’,—Jackx H. 
Lxgopotp, president, Nassau-Suffolk 
Chrysler Dealers Assn., Long 
Island, N. Y. 

- * + 
“,,. I have been an auto dealer 
for 40 years and I have never 
seen the auto retail business as 
bad as it has been the past 10 
months, They built 6,100,000 new 
cars in 1953, this was one million 
too many .. .” Lilly Motors, Inc., 

L. E. Lilly, Chicago. 


“... Any corporation controlling 
50 percent or more of the market 
would appear to be monopolistic, 
whether intentional or not; even 
more so in the particular case of 
General Motors, where they not 
only control 50 percent of the car- 
building, but also more than 50 
percent of the parts industry. . .”— 
T. J. Auut, Selma, Ind. 

om * *~ 

“We note reports that you have 
introduced a bill calling for a full- 
scale investigation of competitive 


Oldsmobile Names 


Business Aide 


LANSING. — Russell E. Aldred 
has been appointed business man- 
agement manager of Oldsmobile, it 









R. E. Aldred J. B. Hayman jr. 
Was announced last week by G. R. 
Jones, general sales manager. 

J. B. Hayman jr., assistant zone 
manager, will succeed Aldred as 
zone manager in Washington, D.C. 

Aldred has more than 22 years of 
service with General Motors. He 
started as an accountant with Mo- 
tors Accounting Co., a GM _ sub- 
sidiary in Detroit, in 1928. He left 
in 1933 for several years with Fire- 
stone Tire & Rubber Co., then re- 
turned to GM with Oldsmobile as a 
field accountant in 1936. 

Hayman joined Oldsmobile in 
1945 as a district manager in Wash- 
ington. He was advanced to assist- 
ant zone manager in 1950. 





Midwest L-M Dealers Name Delegates— 


practices in the automobile indus- 
try with a view to determining if 
practices in the industry restrain 
competition and, therefore, tend to- 
ward monopoly. 

“We shall watch with interest 
developments in the matter. We 
feel you are performing a very 
n service to the American 
public through the introduction 
of your resolution.” — B. W. 
Ruark, general manager, Motor 
and Equipment Wholesalers Assn. 

* * . 


“. . . You will undoubtedly en- 
counter unbelievable obstacles in 
your effort to spotlight the ruth- 
lessness of the monopolistic prac- 
tices of General Motors and Ford. 

“However, the present war being 
waged by Ford upon Chevrolet for 
so-called leadership in sales is ab- 
solutely destroying the independent 
dealers. Ford and Chevrolet dealers, 
who wish to retain their franchises, 
are no longer free citizens of our 
country, but in truth and in fact 
are now forced to consider alle- 
giance to their respective factories 
above loyalty to their country... 

“There is no question of legiti- 
mate competitive selling involved. 
The question is one of power and 
ruthlessness of giants of indus- 
try unrestrained and trampling to 
death all who stand in their 
way...” — Edward C. Scotti, 
president, Greater New York 
Willys Dealers Assn., Inc. 

“P.S. — And damn it we aren’t 
Communists.” 

* ” 


a 

“. . . I have been in the retail 
automobile business going on my 
46th year and conditions have never 
been much worse for the represent- 
atives of the independent manufac- 
turers due to the fact that two 
large corporations are battling for 
a lion’s share of the business re- 
gardless of who it hurts, including 
their own dealers... 

“The situation is such that every 
dealer and his investment is pre- 
cariously endangered and please 
remember that they in most in- 
stances are small-businessmen .. .” 
— John P. Mooney Co., Joun P. 
Moongy, McKeesport, Pa. 

* * - 


“, . . It is my understanding 
that a very large and well- 
financed dealer in Bartlesville for 
the Ford Motor Co., because of 
the fact that he had refused to 
accept new cars, had his fran- 
chise in Bartlesville and Miami, 
Okla., canceled by the Ford Mo- 
tor Co. 

“This same practice has occurred 
in many instances throughout the 
country. The Ford Motor Co. also 
followed this practice back before 
the great depression. 

“It is my hope that we can fore- 
stall such action during the current 
year of 1954. This is of importance 
not only to the automotive dealers, 
but also to the employes and ulti- 
mately to the factories themselves 
...” — Geo. D. Hanna, president, 
Central Newton, 
Kans. 


Securities, Inc., 





Preparatory to the meeting of the national Lincoln-Mercury dealer council in 
Detroit May 11-13, midwest dealers met in Chicago to select their representatives. 
Shown (from left) are Vernon S. Nicholson, Oklahoma City; W. E. Schroeder, Chicago 
district service manager; Kenneth L. Stuntebeck, Wadena, Minn.; Alton C. Ellingson, 
Minneapolis; Robert J. Auffenberg, Belleville, Ill.; Mort Rosen, Chicago; Harold lL. 
Johnson, Pratt, Kans.; Robert F. Williams, midwest regional manager; W. F. Troller, 
of the Chicago district administrative department; C. H. Gieske, Chicago district parts 
and accessories manager; Gene Bragg, Galesburg, Ill.; Ralph Stubblefield, Manhattan, 
Kans.; Don A. Gell, Red Oak, Ia., and Hubert W. Monsky, Omaha. Elected were 
Johnson, Monsky and Harry Everett Wheeler (not in picture), Pana, Ill. 











Newsmen, Dealers Evaluate Advertising— 


At a luncheon given by Pittsburgh's three daily newspapers for some 250 dealers 
and news executives, auto advertising and its effects were discussed with the help 
of slides and movies. Shown (from left) are Harold Licker, assistant production 
manager of the American Newspaper Publishers Assn.'s bureau of advertising; Roland 
Postel, Detroit manager of the bureau; Alex McClinchie, president of the Pittsburgh 
Automobile Dealers Assn.; E. D. Necker, publisher of the Sun-Telegraph; Andrew 
Bernard, editor of the Post-Gazette, and Frank Morrison, president of the Pittsburgh 


Press. 


‘No-Shifts’ Still Rising 





°54. Output Likely to Include 3 Million Cars 
With Automatic Transmissions 


(Continued from Page 6) 


stalls them on 38 percent of its 
production. 
2 * 

== is the percentage of each 

make’s output carrying auto- 
matic drives in this year’s first 
quarter, with the 1953 percentage 
in parentheses: 

Chrysler division, 98.6 (98.3); 


2 Vice-Presidents 
Added to Staff 
Of Sealed Power 


MUSKEGON, Mich.—Two new 
vicé-presidents and a new director 
were elected last week at the an- 
nual meeting of 
stockholders and 
the board of di- 
rectors of Sealed 
Power Corp. 

Rick E. Mur- 
barger, general 
sales manager, 
was elected sales 
vice - president, 
and Donald M. 
— Hesling, director 

yo of manufacturing 
R. E. Murbarger ond engineering, 
was elected vice-president in charge 
of engineering and manufacturing. 

Gordon E. Reynolds, secretary of 
the firm and filling the unexpired 
term of Lester G. Matthews as 





D. M. Hesling G. E. Reynolds 


treasurer since January, was elect- 


DeSoto, 97.3 (95.8); Dodge, 73.1 
(61.2); Plymouth, 38.0 (20.4); Ford 
division, 40.0 (29.3); Lincoln 100 
(100) ; Mercury, 67.1 (55.2); Buick, 
89.3 (82.8); Cadillac, 100 (100). 
Chevrolet, 40.0 (38.8); Oldsmobile, 
98.2 (92.2); Pontiac, 76.0 (75.6); 
Hudson, 48.0 (53.6); Nash, 32.0 
(31.6); Kaiser, 92.0 (61.2); Willys, 
30.0 (01.0); Packard, 93.2 (91.0), and 
Studebaker, 34.3 (34.4). 
* +. ” 


INCE the first automatic trans- 

mission was introduced on an 
Oldsmobile in 1937, U.S. auto mak- 
ers through the first quarter of this 
year have turned out 13,751,800 
automatic-drive cars. 

It was slow going for the auto- 
matics in the prewar period be- 
cause of the great time and ex- 
pense involved in tooling up and 
making a plant ready. Then came 
World War II, another deterrent, 
not only to transmissions but to 
the auto industry as a whole. 

When the war ended and the 
car production go-ahead was given, 
automatic transmissions became a 
big factor. 

* * 

UT it was not until 1949 that 

most firms were able to offer 
automatic transmissions. Only four 
makes had them before that year: 
Oldsmobile, starting in 1937; Cadil- 
lac, 1940; Buick, 1948, and Pontiac, 
1948. 

Those who joined the trend in 
1949 were Ford, Lincoln, Mercury, 
Nash, Studebaker and Packard. 

In the next year came Chevro- 
let, Hudson and Kaiser. 

Willys entered the automatic fold 
in 1953, as did Chrysler Corp. divi- 
sions. When they dropped their 
semi-automatics the Chrysler divi- 
sion, DeSoto and Dodge switched to 
PowerFlite. Plymouth introduced 
its Hy-Drive, which still is used in 
limited quantity, and then adopted 
PowerF lite. 


ed secretary-treasurer and a mem-| j 


ber of the Board. 


Reelected were Paul C. Johnson, 


president; Raymond R. Beardsley, 
vice-president; Robert J. Mason 


jr., controller and assistant secre-| 


tary, and Thomas S. Rose, assist-| — 


ant treasurer. 

Directors reelected were Johnson, 
Beardsley, Paul F. Bergmann, Carl 
P. 


Damm, Lou L. Landman and * . 


William R. Munroe. 


Auto Stocks 








Apr. Apr. 1954 

28 21 High Low 

Chrysler 58 58% 64% 56% 

GM 68% 67% 69% 58% 

Hudson 855 9 18% 8% 

Kaiser 2% 2% 2% 2% 

Nash 18% 18% 18% 18% 

Packard 8% 3% 4 3% 

Stude. 4% «16 23 14% 
Average 24.12 24.382 


Compiled from reports of trading on the 
American and N. Y. Stock Exchanges. 








Jacksonville Officers— 


The Jacksonville (Fla.) Automobile Deal- 
ers Assn. has elected new officers for 1954. 
They are (from left), C. C. Kirby jr., secre- 
tary-treasurer; Robert Langley, vice-presi- 
dent, and William Catlin sr., president. 





Road Modernizing 
To Take 15 Years, 
Colbert Estimates 


LOS ANGELES.—It will take at 
least 15 years and $105 billion spent 
at a rate of $7 billion a year to 
bring our high- 
way system up to 
date, L. L. Col- 
bert, president of 
Chrysler Corp. 
said here last 
week, : 

Speaking at a 
Town Hall meet- 
ing in observance 
of “Invest in 
America W eek,” 
Colbert said that 
while the road 
program would be expensive, it 
would actually be cheap when 
broken down to the amount each 
individual motorist would be ex- 
pected to pay. 

“In the postwar era of highway 
planning and building, California 
was the first state in the union to 
draw up a comprehensive, long- 
range, state-wide highway pro- 
gram,” Colbert said. “This program 
calls for construction of over 12,000 
miles of new and rebuilt roads in 
the next 15 years, at a cost of near- 
ly $3% billion.” 


“This investment is going to be 
paid off by user taxes at an aver- 
age cost of about $1 per month per 
motorist,” he continued. “California 
seems to have found a way to buy 
one very important ingredient of 
modern civilization at bargain 
rates.” 


Speaking of the changes brought 
about by science and industry, Col- 
bert cited the experimental gas tur- 
bine engine which Chrysler Corp. 
engineers have developed and 
mounted in a conventional Plym- 
outh. 

Describing this power plant as 
the auto engine of the future, which 
will give smooth, quiet and eco- 
nomical power, Colbert emphasized 
that there is still an enormous job 
to be done in perfecting the engine 
and in solving the many metallur- 
gical and manufacturing processes 
required. 


L. L. Colbert 


Dealers in Seattle 
Lukewarm About 
Open House Week 


SEATTLE. — Forty members of 
the Seattle Automobile Dealers 
Assn. participated in “open house 
week,” held here in lieu of the an- 
nual auto show. 

While most dealers expressed 
satisfaction with the operation, the 
consensus was that it was not as 
productive as an auto show would 
have been. 

During the six-day open house, 
dealerships remained open till 10 
p.m. Overall advertising promotion 
was supplied by the association, 
with individual dealers adding their 
own promotion in varying degrees. 

Downtown dealers and those who 
offered special features, such as 
motion pictures, drew the largest 
crowds. These dealers reported a 
steady, though not overwhelming, 
flow of visitors in the evening. 
Daytime attendance showed no 
change. 

Many sales managers and sales- 
men reported that the visitors 
definitely were interested in cars 
and that’ good prospect lists were 
developed, in addition to some 
sales. 


Fleetway Tires 


Use New Cord 


NEW YORK.—tTruck tires made 
with a new cord, which is said to 
give extra-ply strength to regular- 
ply tires without any increase in 
thickness or weight, was announced 
last week by U. S. Rubber Co. 

The new tire cord is Royalon, 
which U. S. Rubber is now using 
in its large-size Fleetway tires— 
8.25 by 20 and up. There will be 
no increase in prices, the company 
said. 

There is a 20 percent gain in 
rupture resistance in the new Fleet- 
way and 79 percent more resistance 
to flexing fatigue, it was stated. 
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Stable Auto Costs Expected 


(Continued from Page 2) 


two-door sedan priced $215 below 
the Jet two-door utility. 

In the matter of controlling costs, 
there are, however, plenty of jok- 


Price reductions have not been 
easy for the parts makers. In the 
past year, their raw-material and 
labor costs have, if anything, in- 
creased. 


* * 

ee of the parts firms have 

been forced down through sheer 
competition. The simple truth is 
that in some fields there is a 
shortage of business, and the price 
cuts have been instituted primarily 
by concerns which are seeking con- 
tracts, rather than by those which 
already have jobs. 

Some suppliers—but not all— 
have held the line on prices 
when, it is felt, they could justi- 
fiably have demanded an increase. 
This has earned them the grati- 
tude of car makers whose pro- 
duction volume has failed to 
match expectations. 

These suppliers held the line 
when steel prices and wages rose 
last year, and they are holding the 
line now despite the fact that their 
buyers cannot use the number of 
parts on which original price agree- 
ments were based. 

* s 7 
“HEY realize what a critically 
competitive market we’re in,” 
said a purchasing executive for an 
independent car producer, “and 
they’re trying to ride it through 
with us.” 

He indicated he went along with 
the belief that car manufacturers 
must, for their part, help keep the 
suppliers in healthy shape, this be- 
ing one way the car factories could 
avoid engaging in manufacturing 
operations that for them could 
prove uneconomic. 

Steel costs, according to this 
source, have dropped about $2 a 
ton in the past two months 
through equalization of freight 
charges and a cutback in “ex- 
tras” for steel of special shapes 
and content. 

Premium-priced conversion and 
foreign steel went out the window 
about a year ago, but the resultant 
benefits still are cropping up, he 
said. 

“If conversion steel cost us an 
additional $50 a ton, we may have 
paid out another $150 for inspect- 


ing it and scrapping substandard | 


stuff,” he explained. “It has taken 


L-M Parts Sellers 
To Meet May 12 


DETROIT. — Various phases of 
parts and accessories merchandis- 
ing will be discussed at the third 
Meeting of the National Retail 
Parts and Accessories Managers 
Council of Lincoln-Mercury to be 
held here May 12-14. 

Two P&A managers from two 
dealerships in each of the 23 sales 
districts comprise the council. They 
were selected on the basis of their 
sales performance in a recent mer- 
chandising campaign. 

In addition, five district parts and 
accessories Managers were named 
from each of the five sales regions. 

E. A. Erickson, national P&A 
Manager will open the business 
session. Discussions will cover 
scheduling, distribution, packag- 
ing, ordering, shipping, traffic and 
transportation, procedures and 
Policies, accounting, sales promo- 
tion and field activities. 

The group will visit the Lincoln- 
Mercury assembly plant at Wayne, 
Mich., and the general parts depot 
in Detroit. 





Turn Signals Required 


Under New Mich. Law 


LANSING.—The Michigan 
Legislature has passed a law un- 
der which all cars manufactured 
after Jan. 1, 1955, and all trucks 
made after July 1, 1954, are re- 
quired to have turn signals. 

Some 25 states now have laws 
requiring the use of directional 
Signals. According to provisions 
of the bill, the signals must be 
installed on trucks when the law 
takes effect. 

—_ SSS 





months for us to feel the full effect 
of eliminating waste, duplicated ef- 
fort and inefficient procedures.” 

* * > 


BANWHILe, so far as is 
known, the UAW-CIO is con- 
templating no drastic demands for 
consideration under current con- 
tracts, which expire next year. 

As of March 1, workers in auto 
plants were netting only two cents 
an hour more in the form of a 
cost-of-living bonus than they re- 
ceived a year earlier, They soon 
will get more money when their 
annual five-cent improvement 
factor falls due. 

Behind this tranquillity, of 
course, union leaders are marshal- 


Soft Ride 


Bus with Rubber Springs 


Made by Fixible 


LOUDONVILLE, O.—A bus with 
all four wheels suspended on rub- 
ber and with no front axle has 
been manufactured by Fixible Co., 
of Loudonville. 

The buse uses Torsilastic rubber 
springs supplied by B. F. Goodrich 
Co. The independently sprung front 
wheels supply “knee action,” as in 
passenger cars. 

The rubber spring consists of a 
metal pipe and a central shaft. The 
area between the pipe and the shaft 
is filled with rubber bonded to the 
metals. All springing is accom- 
plished by the twisting movement 
of the rubber. 

Under the supervision of Hugo 
H. Young, Fixible president, the 
29-passenger bus took several top 
Goodrich officials on a demonstra- 
tion ride through Akron. 


WASHINGTON. — Competition 
from the Government’s business- 
type enterprises undercuts the job- 
making machinery of the Ameri- 
can economy and compels taxpay- 


ers to make up losses, charges a 





White Tractor— 


A lightweight, 96-inch tractor powered 
by a 200-horsepower diesel engine has 
been introduced by White Motor Co. It 
can accept a 35-foot square - nose trailer 
with 10-inch radius and still remain with- 
in the 45-foot limit. The firm intends to 
introduce other “top-cubage” tractors this 


ear. 
¥ * * 


White L ntroduces 
High-Cubage, 
96-Inch Tractor 


CLEVELAND. — A new diesel 
tractor manufactured by White 
Motor Co. features seven major 
improvements, the company an- 
nounced last week. ' 
According to J. N. Bauman, sales 
vice-president, the units are lighter 
and have high-cubage hauling ca- 
pacity, maximum safety, adequate 
power, driver comfort, low operat- 
ing cost and quiet operation. 

The first vehicles are being de- 
livered to Super Service Motor 
Freight Co., Inc., Nashville. 
Powered by a 200-horsepower 
Cummins diesel engine, the tractor 
has a length of 96 inches. It can be 
used with a 35-foot trailer with 10- 
inch radius and will still be within 
the 45-foot limit. 

Bauman said the unit was the 
first of a series of “top-cubage” 
tractors to be introduced this year 
by White. 


Competition by U.S. Hit 


Government Business Activity Hurts Economy, 
Chamber of Commerce Says 


ling their forces for their next big 
push—establishment of a guaran- 
teed annual wage. 

* * * 


Bee union gesture in the 
interim truce has been the vol- 
untary surrender of incentive bo- 
nuses by Kaiser-Willys production 
workers in Toledo. This move is 
directed at cutting the factory’s 
costs by 20 percent. 

The workers hope to recoup after- 
ward. 

So do the parts suppliers which 
have trimmed their prices. They 
are reluctant to discuss their new 
cut-rate tactics because they are 
and always will be under some 
pressure from the car builders to 
cut back even further. 

Lost profits are being salvaged 
by every means possible—from re- 
evaluating uses of storage space to 
making a three-cent stamp do the 
work of a 30-minute long-distance 
telephone call. 

* * * 


B* AND large, the parts industry 
is not pessimistic. Spokesmen 
say employment has held up well 
despite the “down” periods in car 
assembly plants. 

Suppliers, which also are en- 
gaged in the replacement busi- 
ness, believe that any decline in 
original-equipment business will 
be offset by a rise in aftermarket 
sales, especially in view of the 
record number of cars and trucks 
on the road. 

Compared with a year ago, the 
costs situation for car makers ap- 
pears to have improved. At least 
today they can focus their energy 
on cutting expenses rather than 
merely holding them within bounds. 


new publication of the Chamber of 
Commerce of the United States. 

The publication, Government 
Competition: Problem and Per- 
spective, observes that “circum- 

stances of war and depression 
have gotten the national govern- 
ment into commercial and in- 
dustrial-type activities.” 

It goes on to say that “a basic 
reason for not putting the Govern- 

ment into a business is the great 
difficulty experienced in getting the 
Government out of that business 
when circumstances change.” 

The chamber called the Govern- 
ment creation of the World War II 
synthetic rubber industry a “clear- 
cut case of military necessity,” but 
contrasted it with some of “the 
much less clear” business-type gov- 
ernment operations launched dur- 
ing the depression of the ’30s. 

“Direct Government competition 
with established enterprises may 

be even less desirable in depres- 
sion than in prosperity,” said the 
chamber. 

“Such intervention may well 
reduce even further the capacity 

and incentive of private enter- 
prise to expand its operations.” 
The chamber has drawn seven 
conclusions from its study of Gov- 
ernment business-type activities: 

1. While essential Government 
programs will inevitably involve 
some commercial activities, every 
effort should be made to avoid 
competition with private enter- 
prise. 

2. These Government activities 
should be held to a minimum and 
required to account for all costs. 

3. The Government should 
promptly dispose of all commer- 
cial enterprises where private ef- 
fort can meet the need. 

4. In such disposal, maximum 
capital values should be recovered 
for the taxpayers. 

5. Disposal should be accom- 
plished in such manner as to fore- 
stall the growth of monopoly, pro- 
mote competition and protect the 
consumer. 

6. Adding these assets to the tax 
rolls will spread the tax burden 
over a broader base and eliminate 
unfair competition. 

7. This will leave to Government 
more time and energy for its key 
responsibilities. 









Arkansas Dealers Aid Friendship Tour— 


While on a three-week visit to Little Rock, seven travelers from Oldenburg, 
Germany, were provided with transportation by the Arkansas Automobile Dealers 
Assn. The Germans were on a tour to study American business and industry. George 
H. Benjamin (right), association executive secretary, welcomes two members of the 


German team, Wilhelm Steinhauer (left), 


superintendent of the German railroads’ 


traffic and safety department, and Dr. Ferdinand Carspecken, member of the Olden- 


burg City Council. 





Buying Interest Is High 
At Denver Auto Show 


By Ira Alexander 

Staff Correspondent 
DENVER, — Approximately 300 
new-car sales plus long lists of 
prospects resulted from the 42nd 
Denver Auto Show of Apr. 19-24, 
which drew almost 150,000 persons. 


Sam Marcus (Studebaker), show 
chairman, expressed great satisfac- 
tion with the large attendance. 

“People were not just coming 
in to look at the cars,” he said. 
“They were really interested, and 
a lot of them are going to buy 
new cars. Salesmen on hand at 
the 30-car exhibits were very 
busy answering questions and in 
lining up prospects for new-car 
purchases.” 

Marcus said exhibitors reported 
more “potential customers” among 
the spectators than they did last 
year. 

He said no figure could be set on 
the exact number of cars sold be- 
cause of the show, but “sales signs 
are very encouraging.” He pointed 
out that car dealers can count on a 
certain percentage of interested 
persons becoming “good leads,” and 
a certain number of leads becom- 
ing sales. 

“The people,” he said, “this year 
showed a greater personal — or 


Business Decline 
About Finished, 


Yntema Intimates 


DEARBORN. T. O. Yntema, fi- 
nance vice-president of Ford Motor 
Co., said last week there is a 
“good prospect the current busi- 
ness decline has just about run its 
course.” 

Furthermore, he told a meeting 
of the National Petroleum Assn. in 
Cleveland, “a great depression like 
that of the early 1930s is impossible 
now because of stabilizing factors 
in the present economy.” 

Yntema said one of the most im- 
portant of these factors is an auto- 
matic tendency of the Federal 
budget to cushion and partially off- 
set the ups and downs in the econ- 
omy. 

With a pay-as-you-go tax system, 
he said, Federal tax receipts de- 
cline in a depression while Federal 
expenditures tend to rise. This 
leaves more money in the hands of 
individuals and business in relation 
to the goods available for them to 
buy. 

He cited these other. favorable 
factors: 

The money and banking system 
is not subject to collapse. 

The debt structure generally is 
much more sound. 

The liquid asset position of in- 
dividuals and business has im- 
proved. 

The Federal Government now 
recognizes a responsibility to pre- 
vent depressions. 

Yntema said that “even a re- 
cession comparable to the 1937-38 
decline is less likely now than it 
was in the past.” 


buying—interest in the cars ex- 
hibited. They visited the show to 
compare and consider which car 
would best suit them or their 
families. The buying interest 
shown demonstrates that the 
country’s economy is still very 
healthy.” 

Ninety different models, compris- 
ing all American-made cars and 
many foreign cars, were on display. 
In addition, there were some 100 
accessory exhibits. 

Auto accessories, car radios and 
other allied items also came in for 
good business during the show. 
Paul Stoker, co-manager of Stoker 
Auto Store, reported $3,000 in sales 
of radio and television sets. Leonard 
Hawkins, Colorado manager of 
Steelco Stainless Steel, estimated 
business running above $5,000. 

So it went on down the line. 
Exhibitors say that interest 
shown and actual results obtained 
indicated anything but a depres- 
sion on the way for the Denver 
sales area. 

The entertainment feature of the 
show was titled “Show Time Re- 
vue.” Seven performances of the 
ten-act show were staged during 
the week. 

The “dream cars” were in the 
spotlight at the show. Among cars 
of this type drawing a lot of notice 
was the Ford FX-Atmos, the Dodge 
FireArrow, Kaiser Darrin 161, 
Packard Panther, and the Hudson 
Italia. 

Among those assisting Marcus 
were: 

E. Jack Beatty (Oldsmobile); J. 
J. Marsh (Ford); M. B. Mahoney 
(Chevrolet); Tom Braden, executive 
secretary, DADA; William Ma- 
honey; Charles Hover sr. (Ford); 
W. M. Marcus; Arthur Kumpf 
(Lincoln-Mercury); Merrill Berger; 
J. W. Hyer jr. (Dodge-Plymouth); 
Ralph A. Smith (Chevrolet); Harry 
Smoot, and Charlotte Fender. 


American Boosts 


Michigan Flights 


DETROIT. — American Airlines’ 
spring and summer schedules will 
make approximately 2,000 seats 
available daily to points east, west 
and south. 

Jack A. Tompkins, district sales 
manager, said that increased de- 
mand had prompted American to 
augment Detroit service. 

Highlights of the new service in- 
clude the morning departure from 
Detroit of a DC-7 to Los Angeles; 
DC-6 aircoaches to Arizona, Cali- 
formia, Texas, New York and Mexi- 
co, and eight DC-6 nonstops to 
New York City and Rochester, N.Y. 

Commuter service to Buffalo, 
Boston and Chicago is available 
with 42 daily flights out of Detroit. 


Yates Buys Walker Deal 
L. C. Yates has purchased E. F. 
Walker Motor Co. (Chrysler-Plym- 
outh), Elizabethtown, Ky. The firm 
will be known as L. C. Yates Motor 
Co. John Greenwell is menager. 
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independent tire dealer adds 
*75,000 a year to sales with 


Aoward Jk SEKI COVERS 


Charlie Case Tire Company of 
Phoenix has made a booming 
success of the $500 a month 
service station taken over in 
1945. Total sales last year hit 
$500,000... . 15% grossed from 
seat covers .. . and Charlie pre- 
dicts seat cover sales will grow 
in coming years. For one thing 
he plans to put stronger selling 
effort behind the nationally ad- 
vertised Howard Zink seat covers. 

If you are interested in add- 
ing sales and profit with a fase 
selling line of merchandise, 
Howard Zink offers you a real 
opportunity. 

Howard Zink is the only 
nationally advertised brand of 
seat covers. Consumers every- 
where know and trust the name, 
as you know and trust the 
quality of nationally advertised 
products you buy for personal use. 

Write today for information on 
how you can get into the profit- 
able seat cover business with 
the Howard Zink seat cover line. 





Charlie Case, a successful dealer who 
chose nationally advertised products to 
sell, then consistently backed them with 
good service plus every local advertising 
means available. 









THE HOWARD ZINK CORPORATION 
Fremont, Ohio 





Other Plants in Passaic, N. J., Long Beach, Calif., Charleston, Miss. 





Wondering how new-car and truck production and sales are making out? AUTJMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 





Now-up to 1000 pounds 


Model 755381 
“Teleramic™ Hoist 
with model FL-6 
Side Body 


NEW TWIN HOIST @ 
ANTHONY leleramic 


HOISTS and BODIES 


Extreme forward location and point-of-lift of the Anthony “Teleramic” hoist shifts 
all of the hoist weight ‘way up-front—puts more of the permissible load on the 
front gxle—lets you carry far more payload on the rear axles—and the lighter 
combination weight boosts the legal payload as much as 1000 pounds. Anthony 
“Teleramic” Hoists are available in models up to 30 tons capacity for all trucks 
—straight and 6 wheelers. Get the facts 
today from your Anthony distributor near 
you or write direct Dept. 5414-A. 


ANTHONY COMPANY 
STREATOR, ILLINOIS 











(Continued from Page 40) 


tion were expecting a considerable 
increase in business during the rest 
of 1954.—(Ruby Fenoglio.) 

. +. * 


St. Louis 


Spring business got a fair start 
in March, and April’s fine weather 
furthered the general interest in 


| new cars in St. Louis. 


Used-car dealers, however, have 
expressed disappointment with 
their volume, which is running be- 
low expectations. 


There has been a considerable 
upturn in service and parts busi- 
ness. With a few exceptions, 1953- 
model new cars are cleaned up.— 
(Sam X. Hurst.) 


* * * 


Toledo 

Lucas County (Toledo) dealers 
sold 2,286 new cars in March to 
Chalk up their best month since 
August, 1950. 

The total was 45 percent great- 
er than in February and 19 per- 
cent higher than the same month 
of last year. 

March sales boosted the total for 
the first quarter to 5,404, the best 
showing for the initial three 
months since 1951, when the figure 
was 5,419. The quarterly total was 
14 percent better than last year’s 
4,732. 

Chevrolet topped all makes in 
March with 911 units. Next was 
Ford, with 554, and Buick was in 
third with 166. 

New-truck sales in March to- 
taled 141, compared with 146 in 
February. The first-quarter total 
was 398, compared with 420 for 
last year. 

Used-vehicle sales in March hit 
2,793, the biggest total since Au- 
gust. Used-car sales by dealers in 
the first quarter were 6,022, com- 





pared with 6,860 for last year.— 


(George Toles.) 
* 


Akron 

March was the fourth straight 
month in Akron in which Ford 
topped Chevrolet in sales. 

e March breakdown of the 

Top Ten shows: Ford, 1,006; 
Chevrolet, 956; Buick, 453; Plym- 
outh, 312; Mercury, 259; Pon- 
tiac, 240; Oldsmobile, 233; Dodge, 
128; DeSoto, 108, and Chrysler, 
84. 

March was the best sales month 
so far this year, with a total vol- 
ume of 1,722——(Joe Kuebler.) 

* 7 * 


Milwaukee 


New-car registrations in Milwau- | 


kee County in the first quarter of 
1954 totaled 6,860, a drop of 16 per- 
cent from the same period of last 
year, when 8,172 new cars were 
sold. 

Ford is now the leading seller, 
having been in second place last 
year. A breakdown for the 1954 
quarter shows: 


Buick, 793; Oldsmobile, 613; Pon- 
tiac, 480; Plymouth, 406; Mercury, 
352; Nash, 251; Dodge, 225; Stude- 
baker, 144; DeSoto, 105; Cadillac, 
121; Chrysler, 103; Packard, 70; 
Lincoln, 52; Hudson, 52; Willys, 13; 


(John E. Hubel.) 
” * 





Ottawa 

Used-car dealers in Ottawa are 
offering some exceptionally heavy 
price cuts on 1941-1948 models in 
order to clear out these cars while 
the demand is still good. 

Several dealers said that there is 
a trend now to take tradeins of all 


sales and to compete with boot- 
legging of new cars. — (M. L. 
Schwartz.) 


Boise, Id. 


County (Boise) in March. 

‘Only Ford, in second place and 
Mercury, in fifth, prevented a 
GM sweep. 

Sales by make were: Chevrolet, 
55; Ford, 42; Oldsmobile, 18; Buick, 
14; Mercury, 12; Pontiac, 10; Cad- 
illac, 9; Plymouth, 7; Dodge, 6; 
Nash, 6; Studebaker, 6; Chrysler, 
3; Hudson, 3; Packard, 2; Willys, 
| 23 DeSoto, 1, and Lincoln, 1. 








American Motors, Inc. has ob- 
tained a Studebaker franchise in 
West Hartford, Conn. The dealer- 
ship is operated by Michael Lewan- 


Meodebahee. F sini le Goinet 

dos and Richard Russel, who have 
been in the new-car and body shop 
business in the area for the past 
eight years. 
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IRON GASTING 
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LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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Another 


RUBATEX 














Ford, 1,746; Chevrolet, 1,327; | 


Kaiser, 9, and miscellaneous, 16.— | 


types in order to push new-car| 





The five General Motors lines | 
were represented in the top seven | 
new-car sales positions for Ada| 





Application 


Every day automotive engineers are finding new appli- 
cations for RUBATEX Closed Cellular Rubber to 
cushion out sound and isolate vibration and shock. 


The inert nitrogen, retained under pressure, within 
closed cells and sealed with tough, live rubber, 
team up to give RUBATEX double action “air cushion- 


. ing” — quick recovery from compression — ability 


to cushion out sound and soak up 
shock, again and again. 


When you have a “‘sound”’ application 
— check the superior advantages of 
RUBATEX first! 


For air that protects 
—vuse Rubatex! 
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Write for our latest catalog, Dept. AN-5, 
Great American Industries, Inc., Rubatex 
Division, Bedford, Virginia. 


ALSO MANUFACTURERS OF VINYL SHEETS 
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Wholesale Price Index Steady... 


Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U.S. PRODUCTION ONLY) 

















Week Week Jan. 1 dan, 1 

Ended Same Ended Total - to to 
May 1, Week, Apr. 24, Apr., May 2, May 1, 
1 1953* 1954* 1954 1953* 1954* 
HR © SLER ..................... 15,920 28,514 15,719 69,073 457,544 251,714 
4,071 2,307 9,337 68,011 40,989 
3,623 1,545 6,590 47,333 27,412 
8,039 3,087 18,348 122,578 44,442 
9 9,000 12,781 8,780 39,298 219,622 138,871 
SET Eadeetudnesidbtinnescotereiseies $5,340 33,522 35,811 152,272 454,075 622,176 
INIA tutsiingdcenvsesntrvagisdvcns 29,600 25,975 30,281 126,684 350,720 497,979 
NE, - seadnesssveneiessvances 640 1,643 628 3,321 16,212 16,258 
la 5,100 5,904 4,902 22,267 87,148 107,939 
GENERAL MOTORS .. 65,290 62,631 68,665 285,343 984,131 991,658 
EEE © Fisikocussdtyssvetesesscets 12,300 11,356 12,499 54,566 177,759 186,341 
SEL “chbbviadsesttscvedseboss 2,800 2,552 3,027 12,449 41,787 38,216 
Chevrolet. ............0...0... 31,000 31,618 34,958 140,224 496,405 498,989 
Oldsmobile _.................. 11,290 7,982 10,509 46,203 123,207 137,111 
Se verre 7,900 9,128 7,672 $31,901 144,973 131,001 
ERICAN MOTORS 2,150 7,289 1,344 8,233 113,180 34,994 
ES Susi excvvsicsovivcsssacse 800 2,495 aed 2,400 37,069 8,765 
0 re 1,350 4,794 1,344 5,833 76,111 26,229 
KAISER MOTORS ...... 900 1,980 938 3,537 38,082 8,314 
NUE “cvicksdessseceressscsbes ; 400 850 385 1,490 15,648 3,397 
Willys .............. 500 1,130 553 2,047 22,434 5,417 
PPAOMARD ...........ccccceeees 820 2,215 650 2,675 41,286 14,288 
STUDEBAKER. ........... 2,160 6,062 2,090 6,686 61,618 31,845 
Total Cars, U.S. .....122,580 142,213 125,217 527,819 2,149,916 1,955,489 





—_— 


*Revised. 


COMMERCIAL CARS 


(U.S. PRODUCTION ONLY) 











Week Week dan. 1 dan. 1 
Ended Same Ended Total to to 
May 1, Week, Apr. 24, Apr., May 2, May 1, 
1954 1953* 1954* 1954 1953* 1954* 
HEVROLET ................ 7,500 8,953 7,377 31,956 156,925 124,527 
DIAMOND T. ................ 15 161 15 346 3,012 1,167 
I nriscescicscstvhcitecninnstete 80 60 80 296 927 1,354 
SNEED | sis si cScouceascahts edicts 1,800 2,566 1,787 7,702 42,704 31,750 
FEDERAL. ....................... 18 41 31 138 573 805 
ED {.icksocersebtiapes sinttencenusese 6,450 8,680 6,460 28,303 97,069 113,343 
Ee sitar anne Miva scseacins 2,200 2,959 2,153 8,791 50,112 33,223 
INTERNATIONAL 2,285 2,697 2,234 9,982 49,871 37,633 
SE, Seuasiktncexcsseobshoviptovee 180 515 137 647 4,066 2,259 
tee Renae elo snncsisscavenduced 220 363 223 891 6,091 3,787 
STUDEBAKER .............. 336 927 186 1,193 21,930 4,207 
ET S.i20ssshsessscs0eneaionsése 250 326 251 1,113 5,184 4,122 
IR = -iseissxsssassireoritasndas 1,100 2,345 900 4,561 35,564 19,528 
MISCELLANEOUS ...... 95 292 91 427 5,522 1,804 
Total Trucks, U.S. .... 22,589 30,385 21,985 96,341 479,550 379,509 
Total Cars, Trucks 
SEMEL Such casndtectanslansecsoveees 145,169 173,098 147,202 624,160 2,629,466 2,334,998 
Total Cars, Trucks . 
IIE deccscteresieessaseoes 10,800 11,922 10,790 44,686 170,077 175,431 
Grand Total 


Cars and Trucks, 
U.S. and Canada....155,969 


Drive, Sterling, Nash, ete. 


185,020 157,992 668,846 2,799,543 2,510,429 
*Revised. Miscellancous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


N.B.: All U. 8S. totals include cars and trucks for military orders. 


R. I. Dealers Score Victory 
In Beating Insurance Ban 


PROVIDENCEW—A militant 
“lobby,” headed by two prominent 
legislators who are also auto deal- 
ers, enabled the Rhode Island Auto- 
mobile Dealers Assn. to score an 
impressive victory in the 29-hour 
windup session of the General As- 
sembly. 

The dealer delegation, whose 
members include Senator George 
Westlake and Rep. George De- 
Stefano, both dealers, engineered 
the defeat for the second succes- 
sive year of legislation which 
would have prevented dealers 
from handling insurance in con- 
nection with auto sales. 

In addition, they blocked passage 
of a bill that would have required 
motorists to obtain certificates of 
ownership from the registry of 
motor vehicles at an annual fee of 
50 cents. The dealers held that 
such an assessment was unwar- 
ranted, and would work a financial 
hardship on the already heavily 
taxed auto owner. 

Another success was achieved by 
the group in securing passage of a 
bill validating past payments to 


members of the Rhode Island Mo- 
tor Vehicle Dealers Licensing Com- 
mission, and providing for the pay- 
ment of a fee of $20 for each meet- 
ing attended by the commission 
members. 

For several years past, members 
of the commission have drawn pay 
for attendance at meetings, despite 
a new provision in the State’s mo- 
tor vehicles code that eliminated 
such payments. 

The new bill not only provides 
for the payment of fees to the 
commission members, but also 
removes the licensing body from 
the control of the motor vehicles 
registry, and establishes it as a 
separate entity. 

The delegates maintained an 
around-the-clock vigilance at the 
windup session, aided by Westlake 
and DeStefano. 

Serving on the legislative com- 
mittee were Romeo D. Asselin, 
chairman and immediate past presi- 
dent of RIADA; former Rep. Harry 
Sandager; Rep. Thomas A. Clarke; 
Patrick Crowley, Berthelot LeClair, 
and Leo Carey, RIADA president. 








Used-Car Market Is Selective 


(Continued from Page 1) 


on extra clean cars where de- 
mand centers, smart operators 
are culling their stock to weed 
out substandard units and keep 
as few as is practical. 

Many used-car dealers are steer- 
ing away from late models. The ex- 
planation is that the new-car deal- 
er is too competitive pricewise in 
offering no-mileage cars. 

+ * + 


7. theory behind the small, 
select stock is embodied in this 


statement from a used-car oper- 
ator: 

“Prices may still slip back- 
ward. If I buy today and sell 
today, I can still make money.” 
Some used-car dealers see another 

advantage in holding to top-grade 
cars when it comes to buying or 
trading. One said: 

“If I turn thumbs down on an 
iron pile, the driver will probably 
go to a new-car dealer who'll give 
him a long trade on a new car. 
He'll take a whipping when he 








Chicago Admires Starfire— 






James E. Straud (left), assistant sales manager of Oldsmobile, shows the Starfire 
convertible to Herbert Youngquist and Lou Kailer, of Kailer-Youngquist, Inc., Chicago 
Oldsmobile, dealership, at the Motorama exhibit. In the car are the wives of the dealers. 


527,819 Cars in April 


Production of 2 Millionth’54 Due Wednesday; 
Chevrolet Passes Ford 


(Continued from Page 1) 


riod. Truck output is down 20.9 per- 
cent, to 379,509 from 479,550. 
x = of 
MONG truck makers, Ford is 
the only one which has turned 


English Ford 
Seeks 20% of 
Field in U. S. 


NEW YORK.—Dealers in English 
Fords can expect to capture 20 per- 
cent of the U.S. foreign-car market 
in 1954, according 
to Jack E. Rice 
jr., advertising 
and sales promo- 
tion manager of 
the foreign prod- 
ucts branch of 
Ford Motor Co. 

Rice has been 
outlining market 
plans at a series 
of dealers meet- 
ings in the east 
and midwest. 

Rice, according to his dealers, 
reported that in 1953 English Ford 


snared 12.5 percent of the market E 


despite the fact that it offered noth- 
ing but a four-door sedan. With 
the addition of four new models, 
including two convertibles, dealers 
in English Fords should be able to 
boost their penetration to 20 per- 
cent, Rice said. 

Rice pointed out that of the 36 
foreign makes available in the U.S. 
last year, five garnered 74.6 percent 
of the market, and convertibles ac- 
counted for as much as 38 percent 
of total sales of the most popular 
makes. 

MG, which has only the con- 
vertible model, sold 22.6 percent of 
the market last year as the most 
popular foreign car, Rice pointed 
out. 

Rice said that although fewer 
cars may be sold this year than 
last, the reduction will not neces- 
sarily take place on a pro-rata 
basis. 

His concluding remark, dealers 
said, was: “You have the wealthiest 
consumers in the world today. They 
are more discerning than a year 
ago and are waiting to be shown 
true dollar value. Be assured they 
will not seek you; they have done 
that for 10 years or more. Now you 
must seek and persuade them.” 





out more units this year than last, 
113,343 to 97,069. 

Of last week’s car production, 
the Big Three accounted for 95.1 
Percent, compared with 96.0 per- 
cent in the preceding week. 

GM produced 53.3 percent, against 
54.8; Ford turned out 28.8, com- 
pared with 28.6, while Chrysler 
Corp. rose to 13.0 percent from 12.6. 

x * * 

ILE Chevrolet now leads 

Ford in the U.S., the story is 
different in Canada where Ford 
Motor tops all of GM. Rhys M. Sale, 
president of Ford Motor Co. of 
Canada, last week told stockhold- 
ers that Ford set an output record 
of 53,500 vehicles in the first quar- 
ter. 

Its percentage of total produc- 
tion for the quarter was 43.26 per- 
cent of cars and 31.51 percent of 
trucks, compared with GM’s 40.28 
percent and 41.48 percent, respec- 
tively. 

Notes: Fisher Body is hiring 
1,000 workers and has increased 
overtime work at several plants, 
according to Vice-President James 
. Goodman. This will result in a 
15 percent production boost. Fisher 
employment now totals more than 
75,000, Goodman said. Average 
monthly employment in 1953 was 
72,000 


* * * 


Ford of Canada Reports 


Top Production Quarter 


WINDSOR, Ont.—Ford Motor Co. 
of Canada reported it had the best 
production quarter in its history in 
the first three months of 1954 when 
53,500 vehicles rolled off the assem- 
bly lines of Ford of Canada at Oak- 
ville and Windsor. In the same 1953 
period, 39,138 vehicles were made. 

A record for Ford factory sales 
was also set in the first quarter of 
1954 when 56,141 cars and trucks 
were sold. This included 1,243 ve- 
hicles from Ford of England and 
576 imported from the U.S. 

According to the report to share- 
holders of Ford Motor Co. of Can- 
ada, retail deliveries of cars and 
trucks for March were 16 percent 
above the same month in 1953, In 
the first quarter, Ford said its 
share of the Canadian car market 
climbed to 37.2 percent, and its 
share of the Canadian truck mar- 
ket rose to 29.5 percent. 










tries to move that tradein that I 
wouldn’t keep on my lot. The buyer 
who wants a sharp used car is 
going to come to me after he sees 
the stuff the new-car dealer has 


on his lot.” 
* * 


EW-CAR dealers deny this. One 
said, “Sure I'll make a long 
trade to move a new car. You've 
got to now. But I’m not going to 
try to move a lot of junk tradeins 
myself. I'll wholesale the works and 
still make money. 

“You can’t sit around and say 
‘no’ to the customers all your 
life and still stay in business. I'll 
get my share of top-grade used- 
car business, too.” 

One of the brightest spots in the 
new-car picture last week was 
Akron, where sales for the seven- 
day period totaled 509. It was the 
first time the weekly total had 
topped 500 since last October. Used 
cars also reached the highest mark 
since early fall, with sales zooming 
to 868. 

In Cleveland, new-car sales were 
up 15 percent over the preceding 
week, reaching 1,736. Used-car sales 
there held relatively steady at 
1,803. 

* * + 
a easing of finance terms 
in some parts of the U. S. has 
been credited with helping along 
April sales, and some dealers say 
income-tax refund checks are help- 
ing to make downpayments. 

Automotive News’ index of the 
overall price of used cars at 
wholesale auctions remained un- 
changed last week at $868. 

Another increase of $9, helped 
boost the price of ’54s to $2,125 
last week. The price of ’53s went 
up $10 to $1,481, highest level in a 
month. 

The average price of '51s was un- 
changed at $777 and ’50s held at 
$584. 


= * * 


A $13 DROP, biggest of the week, 
brought the price of 52s down 
to $1,080. Because of a strong mar- 
ket in preceding weeks, however, 
52s were still selling for more than 
they did a month earlier. 

A new low was reached for ’49s 
when they dipped $7 to $415. A 
drop of $1 on ’48s brought them 
down to $268, and the decline on 
47s reduced the average price 
for that model to $212. 

The price spread between models, 
after last week’s adjustments was 
(previous week’s spread in paren- 
theses): ’54 to '53, $644 ($645); ’53 
to ’52, $401 ($378); ’52 to ’51, $303 
($316); ’51 to ’50, $193 (unchanged); 
50 to °49, $169 ($162); °49 to °48, 
$147 ($153), and ’48 to '47, $56 (ur- 
changed). 

7 * o 
HE National Used Car Dealers 
Assn. reported last week that 
its cross-country survey of unit 
sales in March showed an increase 
of 10 percent over March, 1953, in 
15 southern states. 

There was no change in 10 
New England states, NUCDA 
said, while 12 midwestern states 
showed a 6.4 percent decline and 
11 western states reported sales 
down 4.3 percent. 

Inventories were down every- 
where except in New England, 
where they increased 9.4 percent. 
NUCDA said. Reductions were 4.7 
percent in the south, 11.2 percent 
in the midwest and 9.3 percent in 
the west. 


U.S. Track Output 


Output through April 1: 





1954 Pos. Make 1953 Pos. 
1—124,527 Chevrolet 156,925— 1 
2—113,348 Ford 97,069— 2 
3— 37,638 Intern’l 49. 871— 4 
4— 33,228 GMC 50,112— 3 
5— 31,750 Dodge 42,704— 5 
6— 19,528 Willys 35,564— 6 
7— 4,207 Stude. 21,980— 7 
8— 4,122 White 5,184— 9 
9— 3,787 Reo 6,091— 8 
10— 2,259 Mack 4,066—10 
ll— 1,354 Divco 927—12 
12— 1,167 DiamondT 3,012—11 
183— 3805 Federal 578—13 

1,804 Misc. 5,522 

Total All Makes 
379,509 479,550 
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Period of Growth Seen | 
For American Motors 


(Continued from Page 2) 


ized stock available for further ex- 
pansion. 

However, for the present, at least, 
the big job will be to digest the 
Hudson division. 

Mason remarked at a press 
conference, following the decision 
of Nash and Hudson directors to 
go ahead with the merger, that it 
was too early to discuss plans 
and programs. 

He also said that all of the Hud- 
son officers would carry on as offi- 
cers of the new division, with these 
exceptions: A. E. Barit becomes a 
director and consultant; Stuart 
Baits, vice-president and assistant 
general manager of Hudson, be- 
comes vice-president of American 
Motors, while A. Hood becomes 
secretary. 

Since Nash is the parent organ- 
ization, the status of Nash officers 
is not changed. 

However, there are obvious areas 
of consolidation — accounting, pur- 
chasing and perhaps engineering. 
Changes are expected here. 

a * + 

ASON is believed sincere in his 

assertion that Hudson will be 
a full brother, not a stepchild, in 
the organization. He told newspa- 
permen that he intended to devote 
a good deal of his time to sparking 
the Hudson dealer organization. 

He said that he thought addition 
of the Metropolitan to the Hudson 
line might stimulate Hudson sales 
as it has Nash sales. Mason added, 
however, that no decision had been 
made on this. 

Dualling of dealers, he said, 
would not be attempted except in 
a few areas. 

Mason admitted that he has con- 


sidered buying engines from an-| 
other maker, but said no agreement | 


has been made. 

“However, there is more than 
one string to that bow,” he re- 
marked. 

Leading questions by newspaper- 
men, hinting that the Hudson Jet 
would be dropped, were turned 
aside by Mason. He said that no 
decision had been made. 

cd * ” 

OMPLETION of the Hudson 

purchase was no easy matter, 
Mason indicated, asserting that 
Barit was a tough trader. 

“He’s got a heart of stone,” 
Mason remarked, with the good- 
humored moan of a trader who has 
wrapped up a fine deal. 

Sources close to the company, 
who say that a truck deal is a 
good bet in the American Motors 
picture, add that this is not a 
subject upon which Nash and 
Hudson look with apprehension. 

Trucks are not expected to be 
pushed on dealers who don’t want 


Hudson Asks Dismissal 
Of Suit Against Merger 
DETROIT.—Represented by the 
law firm of Beaumont, Smith & 
Harris, Hudson last week filed a 
“motion to dismiss” the suit 
brought in Wayne County Circuit 
Court by Anthony Shimko and 
George E. Herold, both of New 
Jersey, to halt the merger. 
Hudson claimed bill of complaint 
was insufficient and did not state 
a cause for equitable relief and that 
the plaintiffs had an adequate rem- 
edy under the appraisal law where- 
_they could recover any losses 
ined. 


Commerce Dept. Reviews 
WASHINGTON, — A review of 


the activities of bureaus and offices | 
of the Department of Commerce | * 


during 1953 has been made. public 
in the agency’s report to Congress. 
Entitled “41st Annual Report of tie. 
Secretary of Commerce, U.S. De- 
partment of Commerce, 1953,” it 
may be purchased from the Super- 
intendent of Documents, Govern- 
ment Printing Office, Washington 
2%, D.C. 








them. What is more likely to hap- 
pen is that American Motors will 
take over a truck line, along with 
its truck dealers, and try to stim- 
ulate that line through the advan- 
tages of a diversified parent com- 
pany. 

On the 140,000 shares of Hudson 
stock on which cash payment is 
sought after appraisal, 131,000 
shares are qualified. Mason pointed 


out that Michigan law provides a) 


definite procedure for appraisal, in- 
volving court appointment of an 
appraiser or an appraisal commit- 
tee. 
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Testing the Firestone ‘500° Tubeless Tire— 


In a@ severe cornering maneuver, the recently announced Firestone tubeless tire, 


inflated to only 18 pounds pressure, rolls 
the identification marks from the sidewall. 
that the tire was apparently undamaged 


underneath the rim badly enough to scuff 
But a check a few seconds later indicated 
and had lost no air. The fast cornering 


was only one of a series of torture tests the company used last week in demonstrating 
the strength and durability of the Firestone ‘500." 








NADA Spurs Work on Bootleg Brief 


(Continued from Page 1) 


out for presentation to the Govern- 
ment when the GM bombshell ex- 
ploded. At that moment, Executive 
Vice-President Frederick Bell was 
in California for a dealer meeting 
and it was from there that he 
issued the NADA statement anent 
GM’s “going it alone.” 
* + a. 
REGRET that Mr. Curtice’s 
attempt to take unilateral 
action met with failure,” Bell said. 

“The corporation that decides ‘to 
go it alone’ must weigh the facts 
most carefully. ‘Going it alone’ can 
be an indication of fervency, zeal 
and determination or blind reason- 
ing and selfish ambition. 

“In this instance General Mo- 
tors is deserving of praise for its 
initiative, though its rs is 
open to question. 

“Had General Motors been suc- 
cessful, dealers in all makes of new 
cars would have benefited. 

“The failure of GM officials does 
not indicate that their request was 
illogical or improper, but rather 
that the evidence that they pre- 
sented was neither complete nor 
compelling. 

“Bootlegging is an industry-wide 
problem and must be handled on 
an industry basis. Our interest is 
in the new-car dealer as a dealer 
and businessman, not in the make 
of car he sells. 

“NADA, representing 33,000 new- 
car merchants, will, of course, not 
be deterred from its determined 
program by GM’s lack of success,” 
Bell said. 

m * 7 

OLLOWING that statement, the 

NADA chieftain hotfooted it 
back to Washington for a confer- 
ence and a determination to close 
all, if any, loopholes in the dealers’ 
anti-bootlegging proposal. 

Bell’s customary equanimity was 
clearly disturbed when approached 
by Automotive News. In a word, he 
was “sore.” Miffed is hardly the 
way to put it. 

“If you can get an appointment 
with Attorney General Brownell 
tomorrow,” this writer asked him, 
“are you ready?” 


“Yes,” was the answer to that 





Austrian 'MG'— 


G. & H. Perl Works, Vienna, Austria, is 
turning out this two-seater sports body on 
a British MG chassis. The body has a 
large trunk with a lock mounted and op- 
erated from a. cable at the side of the 
driver's seat. The fiem —- to export the 
car to the U.S. 


> 





question. “I think we have made 
a case that will stand up,” he 
added. 


The details he would not re- 
veal until after meeting with the 
Department of Justice officials, 


Ford Depot’s Safety 


ATLANTA. — Employes of the 
Ford division’s parts depot here 
have worked 730,507 consecutive 
man-hours without a serious ac- 
cident, according to H. W. Walker, 
manager. The depot recently re- 
ceived a commendation from the 
National Safety Council. 


and only with their consent, he 
said. But he seemed confident. 


As this dispatch was written, it 
was uncertain whether the NADA 
plan would be unfolded at once or 
held over until this week. 


Meanwhile, both Department of 
Justice and Federal Trade Commis- 
sion officials are reading and dis- 
cussing a wide variety of com- 
plaints against the automotive in- 
dustry and trade. They are making 
a “survey.” But there is no sub- 
stance to the reports that specific 
action is under way, or even has 
been definitely scheduled. 





Safety Inspections | 
On Voluntary Dea! 
Started in N.C. 


RALEIGH, N. C.—F ree inspection 
of automobiles for safety began a'l 
over North Carolina last Monday 
(Apr. 26). 

The voluntary vehicle safety 
check is being done in the more 
than 700 garages in the state. 
Brakes, steering, lights, wind- 
shields, wipers, horns and tires are 
inspected according to an inspec- 
tion manual, which has the ap- 
proval of the State Motor Vehicles 
Department. 

Cars which are found to be safe 
to drive, or made so, will have a 
green sticker affixed to their wind- 
shields. 

“There is no law that says any 
car must carry one of these stick- 
ers,” said T. A. Williams of Greens- 
boro, chairman of the Carolina 
Safety League. “But they have a 
great value — not only a value in 
case of an accident but, more im- 
portant, the value of the peace of 
mind they give to the automobile 
owner. Nobody wants to drive a 
dangerous automobile. Now every 
owner can find out whether his car 
is dangerous or safe to drive, and 
it will not cost him a cent.” 


North Carolina has not had an 
automobile inspection law for five 
years and the last several legisla- 
tures have rejected all efforts to 
reenact such a measure. The new, 
voluntary approach toward inspec- 
tion is being watched throughout 
the country. The Automobile Manu- 
facturers Assn. and several national 
safety organizations have cooperat- 
ed in launching the movement. 


(orttiiai a. WANT ry DEPARTMENT | 


Reaching an estimated 150,000 readers engaged in all branches of the automotive industry from Maine 
to California. RATES: TWENTY CENTS (20c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, 
10c¢ PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 


and address at regular rates. 
Clee bike ee 
day received. Display ads: 
OF PUBLICATION DATE. 


Add One Dollar ($1) per 
are forwarded to the advertiser, 
CLOSING: SIX DAYS IN ADVANCE 


Pty iC es et) a 
$11.20 per column inch, per 


insertion. 


insertion for 


use of a box number, in care 


unopened, the same 


WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


Kindly Acknowledge 





AUTOMOTIVE NEWS 
HELP WANTED 


OPERATING 
MANAGER 


For 2,000 car Lincoln-Mercury 
dealership, desirable midwest 
location. Excellent salary plus 
percentage of profits with con- 
tract option to purchase part 
interest over period of time. 
Pre-war experience desired. 
Replies held strictly confidential. 
Give complete details, experi- 
ence, and personal information 
including photograph. 


Box 3730, c/o Automotive News, 
Detroit 26 


WANTED—NEW CAR sales manager for 
single dealership handling Pontiac in city 
of 185,000 with 750 new car potential. 
Will pay good salary plus percentage net 
car profits. Applicant must have volume 
selling experience. Write Box 3711, c/o 
Automotive News, Detroit 26 giving com- 
plete qualifications. 


WANTED—AGGRESSIVE parts manager 
for medium sized GMC truck agency in 
southwest. Must be experienced. Excel- 
lent opportunity with growing concern in 
healthful climate. Reply giving full re- 
sume including references. Box 3690, c/o 
Automotive News, Detroit 26. 


PARTS MANAGER — Chrysler, DeSoto, 
Dodge, Plymouth agency. Must be ex- 
perienced in retail, wholesale and pur- 
chasing, able to operate card index sys- 
tem. Salary plus percentage. Only ex- 
perienced man need apply. Write or 
telephone Navarro, Inc., Key West, Fila. 








HELP WANTED 


EXCEPTIONAL OPPORTUNITY 
FOR AUTOMOBILE FINANCE 
MAN 


If you are not over 40, know automobile 
finance well enough to operate a branch 
office on your own with minimum super- 
vision, and have your sights set on $10,000 
or more, an aggressive regional finance 
company in the south has a once-in-a-life- 
time opening. We want a man with a 
proved record in selling and servicing 
without recourse automobile finance 
paper. To such a man we are prepared 
to duplicate or better your present earn- 
ings and to offer an attractive bonus and 
profit sharing plan besides. If you've 
wanted a chance to make your own fu- 
ture, this is it. Write in full detail, and 
in full confidence. Our personnel know we 
are looking for you. Address Box 3747, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER for exclusive Mer- 
cury dealership, Pacific Northwest, sub- 
urban, metropolitan location. Excellent 
facilities, 600 cars annual. To capable 
manager with pre-war experience will 
give excellent salary plus 25% of net 
profits before taxes and purchase con- 
tract leading to full ownership. All re- 
plies held strictly confidential. Give com- 
plete experience. Box 3713, c/o Automo- 
tive News, Detroit 26. 


SALES MANAGER FOR one of the large 
volume dealers of the Great Lakes re- 
gion. One of the “‘Big 2’’. Not as essen- 
tial to have experience in big operation 
as drive, enthusiasm and imagination. If 
you’ve got the stuff, we've got the 
money. Box 3726, c/o Automotive News, 
Detroit 26. 


COMPLETE PROTECTION GIVEN 


AUTOMOTIVE NEWS' READERS 
Automotive News will not divulge the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 
number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 








HELP WANTED 


USED CAR MANAGER. Must be good 


closer and understand financing. General 
manager experience preferred. This posi- 
tion will take you to the top in our 
organization. Opportunity for man will- 
ing to settle in Washington, D.C. Box 
3732, c/o Automotive News, Detroit 26. 


POSITION WANTED 
urage this 


ae Taal eli 





USED OR NEW car sales manager: Ca- 


pable, sober, good background, twenty- 
five years’ experience. Of a positive 
nature. Clear understanding of the rami- 
fications of the present day problem. 
Buyer, closer, and merchandiser. An ex- 
pert at used car cost cutting (flexible). 
Can work in any size organization. All 
that is desired is that you have a po- 
tential whereby one can make from 
$8,000 to $15,000 per year—prefer ‘‘Big 
Three.’’ Available June ist to 15th. Box 
3743, c/o Automotive News, Detroit 26. 


PARTS MAN, WITH OVER six years in 
Chevrolet-Buick parts, wants parts man- 
agership in north central or northwestern 
Ohio. Prefers Chevrolet but would con- 
sider other GM lines. Excellent refer- 
ences. Box 3744, c/o Automotive News, 
Detroit 26. 


TRUCK SALES MANAGER, 20 years’ ex- 
perience in trucks, 45 years old, capable 
of handling complete truck setup. Seek- 
ing a position where I can earn $10,000 
@ year on a salary and percentage of 
washout or flat rate on each unit. Write 
or call M. G. Dermody, 
Bivd., Charlotte, N. C. 


AVAILABLE IMMEDIATELY. Age 39 
married, children. Fifteen years’ experi 
ence automobile business. Excellent refer 


1820 Nassau 


ences, ability, character, morals. Capabk 
managing entire operation or sales man 
ager—depending on size. Know how and 
can make money. Prefer Rocky Moun- 
tain region. Box 3745, c/o Automotive 
News, Detroit 26. 


GENERAL MANAGER or sales manager. 
Experienced in factory and retail. Now 
employed as general manager and Sales 
manager. Can assume full responsibility. 
42 years of age with 17: years atitomo- 
bile experience. Box 3733, c/o pee 
tive News, Detroit 26. 


SERVICE MANAGER — Family man, ten 
years’ experience, aggressive . with—exee-— 
utive ability—desires permanent positior 
with GM dealer. Excellent references. 
3315 Milton St., Shreveport, La. 
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POSITION WANTED 


38 MANAGER AVAILABLE to dealer 
overstocked with new and used cars. 
Wl organize dealership to operate prof- 
itably. Past record proves efficiency. 
E> cellent background of experience. Can 
hendle and train ‘men interested in 
future with well established, reputable 
firm. Twenty years’ experience all phases. 
P. esently employed. Sales manager same 


fia since 1949. Age 40, single. Will 
consider ‘‘Big 3’’ U. 8S. or Canada. 
Write to Box 3676, c/o Automotive 


News, Detroit 26. 


FORTY YEAR OLD college graduate suc- 


cessively with GM, Ford and independ- 
ents. Thoroughly trained in financial and 
saies management as salesman, sales 
manager, general manager. Wants Flor- 
ida deal or incentive plan with chance 
to buy in or what have you? Box 3734, 
c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP HANDLING Dodge-Plym- 


outh—200 unit market. Midwest Illinois 
city. Excellent local market. Long estab- 
lished successful and profitable operation 
for 27 years. Annual gross sales exceed 
half million. Suitable building dnd large 
lot adjacent. Complete factory tool equip- 
ment. Buy only parts and equipment. A 
“Windfall’’ for the lucky man. Box 
3738, c/o Automotive News, Detroit 26. 


AGENCY HANDLING DeSoto - Plymouth 


Sold over 700 new units last year. Lo- 
cated in Chicago area. Will sell or lease. 
Outstanding facilities. Does volume serv- 
ice and parts business. Box 3739, c/o 
Automotive News, Detroit 26. 


DEALERSHIP HANDLING Dodge-Plym- 


outh for the past eighteen years. Reason 
for selling is doctor’s orders and age. 
Located in one of the fastest growing 
small towns in the state of Indiana. 
Good deal for right person. Box 3740, 
c/o Automotive News, Detroit 26. 


DEALERSHIP AVAILABLE handling 


Packard. Well established exclusive fran- 
chise in central Ohio industrial city of 
60,000. Rich surrounding farm trading 
area over 85,000. Parts, accessories, signs 
and equipment at inventory — $20,000 
No used cars or receivables. Will sell 
very modern building and adjoining lot 
for $55,000 or give excellent lease. Owner 
has other interests. Box 3724, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP HANDLING BUICK in 


west Tennessee, county seat. Trading 
area population—75,000. Will lease build- 
ings. No used cars. Superior location on 
two major U.S. highways. Price $60,000 
—% cash. The present owners, partners, 
established this business in 1929 and 
have made enough money from this 
dealership alone that they are now able 
to retire with financial independence. 
— 3736, c/o Automotive News, Detroit 
6. 


FOR SALE—DEALERSHIP handling Stu- 


debaker, Coffeyville, Kansas, 20,000 
population, 150,000 potential, 50 mile 
radius, average of 75 new units for the 
last four years, good lease or purchase 
of property, no used cars or accounts to 
buy, will sell parts and equipment at 
inventory. Large Studebaker territory, 
600 owners in Montgomery county. Write 
C. Rook Motor Co., 504 West Eight, 
Coffeyville, Kansas. Phone 157. 


GM DEALERSHIP (250) new cars annu- 


ally. Sales one million last year. $90,000. 
Large Massachusetts city. Box 3737, c/o 
Automotive News, Detroit 26. 


DEALERSHIP 
AVAILABLE 


Handling Lincola-Mercury, southeastern 
United States. Only dealer city of 
100,000 with trading area of 500,000. 


Good lease. Sell inventory and equip- 
ment. Easy terms. Must be able to ob- 
tain factory approval. 


Box 3707, c/o Automotive News, 
Detroit 26. 





TWENTY “YEAR ESTABLISHED dealer- 


ship handling DeSoto-Plymouth. Excel- 
lent location. Factory approval could be 
obtained. 75 cars sold annually. De- 
Pumpo’s, Waverly, New York. 


AUTO-TRUCK AGENCY; Ohio, over $200,- 


0CO year gross; showroom, lot, complete 
service-repair equipment; brick bidg., 
with property. Apple Co., Brokers, Cleve- 
land, Ohio. 


AGENCY HANDLING Dodge-Plymouth in 


beautiful south Florida. Quarter million 
sales yearly, 70 miles south Tampa. 
Heavy winter vegetable and citrus center 
also big cattle country. Inventory $30,- 
000—will take $22,000 quick sales. Owner 
must leave busiress immediately account 
health. Box 3720, c/o Automotive News, 
Detroit 26. 


DEALERSHIPS AVAILABLE handling one 


of the best of the General Motors line. 
Ideally located in Michigan with both 
rural and city trade. Splendid facilities 
throughout. $12,500 down will handle, 
with balance on easy terms. Box 3725, 
c/o Automotive News, Detroit 26. 


HANDLING CHEVROLET-OLDSMOBILE. 


Must sell immediately to take advantage 
of larger deal, Nebraska town of 2,000. 
Will net minimum of $12,000 to $15,000 
annually. Wholesale cost of parts and 
depreciated equipment approximately $28,- 
000. Will accept any reasonable offer for 


quick sale. No used cars, receivables or 
real estate. Low rental lease. Keller 
Chevrolet Co., Ravenna, Neb. 


DEALERSHIP HANDLING CHEVROLET, 


200 units up; central Georgia near At- 
lanta, 30,000 population. Modern build- 
ings, tools, equipment. Sell or lease 
buildings. Factory approval required. 
Selling account illness. Confidential. Box 
3746, c/o Automotive News, Detroit 26. 





WHEN BUYING or SELLING 


> 


MOBILE "DEALERSHIP 
, Consult a Specialist 


Oo J. KLEM 


Detroit 2, Mich. 


HIGHLY RESPECTED retail 


CANADIAN MANUFACTURING 


Best motel buy in Ft, Lauderdale. 
rental units, 
and large lobby, new and modern. Air cond. 
Room for expansion. Due to widow's health, 


2216 S. 


TALBOT’S INVENTORY SERVICE, 


MODEL, 


1916 E. 79th St. 
1380 Penobscot pay 
eno! » 
WOodward 


10040 Freeland 


Excellent Bodies - 


SARATOGA 7-2300 
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DEALERSHIPS AVAILABLE 


DEALERSHIP AVAILABLE handling 


Buick—Demopolis, Alabama. Located on 
two main highways. Good lease and 
building complete. Shop, parts, stock and 
office equipment. Extra nice display room 
and used car lot. Trade area includes 
thirty towns. James Stewart Webb, P. O. 
Box 444, Demopolis, Ala. 


DEALERSHIP WANTED 


automobile 
executive, with heavy successful experi- 
ence before and after the honeymoon, 
wants a substantial General Motors 
dealership in southern California which 
may be purchased exclusively out of 
profits which virtually assures dealer of 
100% return on present net worth as a 
capital gain over a 3 to 5 year period. 
Reply in strict confidence. Box 3735, c/o 
Automotive News, Detroit 26. 


FRANCHISED DEALER WANTS GM — 


single or dual. 300 to 600 units per year 
in town over 50,000. Prefer south or 
west. Ready cash $500,000. Replies con- 
fidential. Box 3718, c/o Automotive 
News, Detroit 26. 


GM OR FORD DEALERSHIP within 75 


miles New York. Hammond, 54 Riverside 
Dr., New York City. WAtkins 4-6754. 


BUSINESS OPPORTUNITIES 


space 
available. A going plant with adequate 
space and manufacturing facilities, Wind- 
sor area, offers manufacturers wishing 
to invade Canadian market with assem- 
bly facilities, space and manpower for 
low cost entry into Canadian market. Is 
not interested in marketing. Arrange- 
ments open to great flexibility to meet 
American manufacturers requirements. 
Write Box 3741, c/o Automotive News, 
Detroit 26. 





FT. LAUDERDALE, FLORIDA 
14 deluxe 
plus owner's 3-room apartment, 


be bought below const. cost. Price— 


$117,500 with $30,000 cash down. Write for 
noo. Other excelleat motel buys all over 
jorida. 


Harry G. £lnore, Motel Specialist 
MAAS, PIRTLE AND ELMORE, REALTORS 
Atlantic Ave. Daytona Beach, Fia. 





DEALER SERVICES 


124 
8S. Woodward, Birmingham, Mich., Mid- 
west 4-5355. 





INVENTORY SERVICE 
PARTS, ACCESSORIES & EQUIPMENT 
YEAR & OBSOLESCENCE REPORTS 
Fast services rendered 
Call or write for details 
ALLIED INVENTORY CO., INC. 
Chicago 49, lil. 


Detroit 26, Mich. 
8242 








INVENTORY SERVICE 


Parts and Accessories 
@ CERTIFIED REPORTS ©@ 


the facts now —find out if you are in 


shape for ‘54. Obsolescence and shortages can 
kill profits so don't wait for the year end to 
learn how this department is operating. 


Dealers say our analysis and testing of 
procedures alone worth cost of Inventory 


Full time experts. No pick-up part time help. 


Automotive inventory Service Co. 
Detroit 27, Mich. WE 3-6445 








AUTOMOBILE BUSINESS 
LIQUIDATORS 


ALSO USED CAR AUCTIONS 
We have sold in 24 states and Canada 
more than 4,000 various auctions. 
References—F. H. National Bank 


Bowen & McCullum Auction Service 
8 Public Square 


Phone 4232-5110 
Phone, Wire, Write 





CARS FOR SALE 


$$$ SALE $$$ 
Attention—Please 
New and Used Car Buyers 


Just taken on new General Motors line 
"Oldsmobile." In order to make room 
for our new line of cars. We must sell 
several car loads of new, 1954 Stude- 
bakers. Each unit carries a certificate of 
origin with Studebaker factory. 90 day or 
4, mile warranty. Sports coupes, hard 
top convertibles,“2-doors, 4-doors, club 
coupes, Champions, Commanders, Land 
Cruisers and nestogas station wagons 
6's and V8's. Will sell the complete lot 
below dealers cost; also have one 18'9" 
vertical Studebaker outside double tube 
neon sign and misc. tools as well as new 
parts—1947 to 1954—below dealers new 
cost. 





Write or Wire 


HUDEC AND SONS, INC. 


Authorized Oidsmobile Dealer 
5515 W. Irving Park Road 


Chicago 41, Ill. 


PE 6-6461 








ATTENTION DEALERS !! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Good Motors - 
Upholstery New 
BUY NOW — LOWEST PRICES EVER 
1950-1951 
Plymouths — Fords — Chevrolets 
1 to 500 


MORRIS FREEDMAN 


54th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SHERWOOD 7-1708 


Heaters 














CARS FOR SALE 


NEW LINES WANTED 








SOMETHING NEW 
USED CARS DELIVERED 


We have for sale a nice selection of 
fleet leased 1952 Chevrolets, Fords and 
Plymovuths in all body styles. These cars 
can be delivered to your door regardless 
of location. Phone or write for informa- 
tion: 


AUTO AUCTION 


TIM ANSPACH 


"Midway," Stop 20 
Albany-Schenectady Road 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member ef N.U.C.D.A, and N.A.A.P.A. 


CARS WANTED 


WILL PAY GOOD CASH price for late 
model wrecks from new car dealers 
within 250 miles of New York City. Call 
Sherwood 2-4488 or write Matt’s Garage, 
55 Madison Ave., Paterson, N. J. 


USED CARS 
WANTED 


WE WILL BUY ONE CAR 
OR YOUR ENTIRE STOCK 


Phone Main 2267 


LAUREL C. WORMAN, 
INC. 


1511 Madison Ave. Toledo, Ohio 
Wholesale—Retail 


PARTS FOR SALE 
wegn#sEklnm & 


2 FREE 


GM ILLUSTRATED 


PARTS 
CATALOG! 


Largest Wholesale Stocks 
of GM Parts For 


© Buick 

® Cadillac 

® Oldsmobile 

® Pontiac 

® Chevrolet 
One day service. Special cash allow- 
ance on Phone Orders. All Shipments 
C.0.D. 


GORDON BUICK 


(formerly Robertson Buick) 

1000 S$. WABASH AVENUE 
Chicago 5, Illinois WAbash 2-1030 
aaa a eS 


RETIRING—ENTIRE stock of Nash parts 
and accessories, shop and office equip- 
ment, signs. tools and parts bins for 
sale. Starz Bros. & Fritz, 1781 W. Mar- 
ket St., York, Pa. 


TRUCKS FOR SALE 


FOR SALE. 1951 large Holmes wrecker 
with 1951 Studebaker, 1%-ton truck 
with 10,000 miles. Like new. All for 
$1,750. M. J. Wootan, Llano, Texas. 


NEW 1953 WHITE model 2264, 14’ Penn 
dump. Liberal discount. The Richland 
Motor Co., Phone St. Clairsville, Ohio 333. 


TRUCKS WANTED 


WANTED—DODGE with Holmes wrecker. 
’48 or later model. Write or phone Tur- 
man Yeatts Motor Co., Floyd, Va. Phone 
Floyd 65. 







BUSES FOR SALE 


ONE 1952 INTERNATIONAL L183, 66 
passenger, $4,500. One 1952 International 
L183, 60 passenger, $4,000. One 1951 
GMC 457 model, 60 passenger, $3,600. 
One 1949 GMC 457 model, 60 passenger, 
$2,800. All buses have Blue Bird bodies 
mounted and are like new inside and 
outside. Phone Claysburg 35M, Pa. H. 
M. Feather. 


SCHOOL BUSES 
NEW AND USED 


LARGEST STOCK IN MIDWEST 
WHOLESALE TO DEALERS 


SUPERIOR COACH ~ 
SALES CO. 


1215 Lyons St, Evanston, 
University 4-2334 


r 
bh 
et 


CAROLINAS-GEORGIA. Experienced sell- 


ing dealers, want line offering repeat 
business. Box 3742, c/o Automotive 
News, Detroit 26. 


SHOP EQUIPMENT FOR SALE 


BEAR TRUCK FRAME MACHINE, com- 


plete; Bear wheel straightener; Weaver 
front end machine; plus $1,000 worth 
extra front end equipment. Dake 50 ton 
hydraulic press. Will sacrifice $3,900. 
Sen Miller, 507 Hanshaw Rd., Ithaca, 


ANTIQUE CARS FOR SALE 


FOR SALE—1918 Nash, 4 cylinder over- 


head valve touring car. Completely re- 

juvenated. A showpiece in good operat- 

we condition. Warren Wilke, Neenah, 
is. 





MISCELLANEOUS 


Automatic Braking 


With BRAKE HOOK-UP 


ONLY . . $51 sun 


GUIDE 
CABLES 
Meets 1.C.C. Strength Requirements 
o = e 
COMPLETE with 
Guide Cables and $6] 45 
BRAKE HOOK-UP .......... 


Meets ALL 1.C.C. Requirements! 
—SPECIAL— 
Protecto Covers (Tailor Made) ... 


$6.95 
$1.00, $2.00 & $3.50 
SAFETY CHAINS, set of 2, only ....$2.50 


$19.50 
$42.50 


WE STOCK ALL MAKES 
TOWING EQUIPMENT and PARTS 
FOR AUTOMOBILES and TRUCKS 


TOW BAR SALES CO. 


Exclusive Factory Distributors 


AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 BU 8-7466 


40 So. Clinton St., Chicago 6, lil. 


QUICK-TOW Bumper- 
to-Bumper Tow Bar. 
TRI-KING 3-Point Hook- 
Up Intra-State Tow Bar... 





Boer. 


MISCELLANEOUS 


PUNCTURE-PROOF YOUR tires. Only 
$1.98 per tire. End flat tire troubles. 
Dealers—sell this amazing new product 
to your customers for additional profits 
through our liberal discount. Details 
free. Business Specialties, 1422 Rose- 
mont, Chicago, IIl. 


ENGINE UILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co,, Inc., 800 Commerce St., 
Lynchburg, Virginia, 








Our New Medel © 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 


Meets I1.C.C. Requirements 


Cannot Be Matched 
At Any Price 


Write Today For 
Illustrated Catalog 


FACTORY SALES DIVISION 


PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO 2-5257 All Dept's. 


“Leaders In The Industry" 
Since 1939 





$100 REWARD 


For information leading to recovery of stolen 
1951 Mercury, = fordor sedan. ae No. 
51DA49390M, | Fla. license 8W- Has 
outside sun visor over windshield. 


Contact 


RATLIFF and SONS 
Sanford, Florida Telephone 1810 


The R. A. Company Is Doing It Again! 
20TH ANNUAL SPRING SALE 
WHOLESALE ONLY 
CHEVROLETS-PLYMOUTHS-FORDS 


WE OFFER YOU THE MOST DESIRABLE CHOICE OF 
CARS IN THE BIG THREE GROUP AT THE FOLLOWING 


LOCATIONS: 


ART SCHEAR 

4038 CHESTNUT STREET 
HARRY FOX 

3722 MARKET STREET 
BERT KEENAN 

13315 BROOKPARK ROAD 
BILL WRIGHT 

751 HOWARD STREET 


EVergreen 2-0400 Ext. 12 
PHILADELPHIA, PA. 

Evergreen 2-0400 Ext. 15 
PHILADELPHIA, PA. 

Winton 1-7660 

CLEVELAND, OHIO 

GReenleaf 5-0230 
EVANSTON, ILL. 7 


ALSO, OUR DELIVERY REPRESENTATIVES WILL BRING TO YOUR" 
DOOR 1952-1953 MODEL CHEVROLETS, PLYMOUTHS AND FORDS 
PRICED RIGHT FOR FAST TURN OVER AND PROFIT TO YOU. 


THE R. A. 


WILL SELL ONE, 
CUSTOMER. 





for One Year $8 [_] 


for which check is attached [] or send bill [] 
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The line with the areatest lure 








The INTERNATIONAL dealer has the greatest lure for 
truck sales—with the world’s most complete truck line. 


Every truck owner is his prospect. He offers exactly the 
right truck, from 14-ton pickups to 90,000 lbs. GVW off- 
highway models. He offers the right power, with a wide 
choice of engines—including gasoline, LPG, and diesel 
design. No other line offers so many thousands of varia- 
tions for exact job specialization. 


His line is stronger than other dealers, too, with the 
long-respected INTERNATIONAL reputation for quality. Be- 
cause he sells quality, he has more satisfied customers. 
Their loyalty safeguards the dealer’s profits for years to 
come. 


Franchises are available in a few choice locations. If you 
are qualified, and want to handle a winning line, there 
may be an INTERNATIONAL Truck Dealer Franchise open 
to you. 


For details, phone your nearest INTERNATIONAL District 
Office. Or write to: 


INTERNATIONAL HARVESTER COMPANY 
180 North Michigan Avenue e¢- Chicago 1, Illinois 





International Harvester Builds McCORMICK® Farm Equipment and FARMALL® Tractors... Motor Trucks... Industrial Power...Refrigerators and Freezers 





j Better roads mean a better America 


NTERNATIONAL TRUCKS 


Standard of the Highway 
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